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President & CEO’s note

“Over the past 20 years economic growth has lifted 
more than 660 million people out of poverty and has 
raised the income levels of millions more, but growth 
has too often come at the expense of the environment. 
Despite the gains from growth, 1.3 billion people still 
do not have access to electricity, 2.6 billion still have 
no access to sanitation, and 900 million lack safe, 
clean drinking water“ cautioned the World Bank 
2012 report ‘Inclusive Green Growth - The Pathway to 
Sustainable Development’. 

Five years hence the world is still struggling in its 
efforts to cope with economic, political, social and 
ecological problems. Although there is much talk 
about a purportedly looming transition to a better 
future, a reality check and a thorough look at real-
world challenges would stop many an optimist in the 
tracks. 

The Arab Region, rich in diversity of history, culture, 
ethnicity, topography and natural resources; is 
currently under the siege of different types and scales 
of turmoil that is threatening to change it drastically. 

It is no small wonder then that a handful of business 
establishments are unwaveringly focused on following 
a different trajectory to success in these hard times. 
They are on a quest to find a purpose beyond profit, 
which would link them to people and the planet. 
The way in which indicators of success are being re-
defined and the supportive signals coming from the 
market points towards a paradigm shift in thinking, at 
least for some. This change is juxtaposed against the 
apathy and indifference of the majority, and it is our 
mission to alter this equation.
 
From 2004 to 2017, we have been single-mindedly 
advancing the motto “Building partnerships for a 
sustainable future” through our multi-stakeholder 

network. We have worked with governments, 
private sector, academe and civil society to translate 
sustainability into a shared vision. In the Year of 
Giving, we focused on what we do best; - imparting 
knowledge and skills and promoting CSR through panel 
discussions, trainings, workshops, talks, awards, clinics 
and so on, in support of the three pillars of the Year 
of Giving (promoting corporate social responsibility, 
promoting a culture of volunteering, promoting the 
value of serving the nation). 2017 saw us celebrating 
another milestone, - the tenth anniversary of the Arabia 
CSR Awards.

A source of great satisfaction was the opportunity to 
contribute an article a month for the entire period of  
2017 to Khaleej Times, one of the leading English daily 
newspapers in the UAE. This outreach allowed as to 
share our message with a wide range of stakeholders. 

We are aware that the journey has just started. 
Notwithstanding the fact that we have been able to 
become a CSR hub in the Region due to our ‘local’ 
identity and intuitive programmes, we are completely 
aligned with global thinking and development of 
practice. Hence in 2018 we will aim to magnify efforts 
to mobilise actions that adhere to the ethos and 
elements of the Sustainable Development Goals (SDGs) 
and the 2030 Development Agenda across sectors. 

We sincerely believe in the strength and resilience of 
the Arab nation and we are immensely encouraged by 
the growing commitment to sustainable development, 
the SDGs and the 2030 Agenda that is evident across 
Arab countries among governments, business and 
communities. We have a deep conviction inside of us 
that the majority of tomorrow will follow today’s few 
since their path leads to improvement, excellence, 
efficiency and inclusive value creation. 
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