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1. Introduction

As the Local Network for
the GCC region we have
engaged our members
in various initiatives to
advance a positive outcome
of the Climate Conference in
particular and to contribute
to more sustainable way of
doing business overall.

2009 has been a year of mixed blessings for Corporate
Social Responsibility (CSR) in the Gulf region. On one
hand, CSR strategies and practitioners alike were hit by
the financial crisis, which saw companies downsizing
and laying off departments and staff that were not seen
as crucial to the survival of the business.
On the other hand, this crisis has served as a wake up
call to global leaders, forcing them to realize that paying
close attention to the triple bottom line is not a luxury,
but an absolute necessity if they are to survive this
financial climate. This realization amongst organizations
in the region has led to sound CSR strategies and, as
was the case with some of the winners of the Arabia
CSR Awards 2009, to some of the most progressive CSR
policies in the world.
For the EEG, 2009 has been an interesting, sometimes
challenging, yet very rewarding year. While we regretted
to see companies closing or downsizing their CSR
departments in response to the crisis, our beliefs
that CSR is here to stay were also strengthened by
the increase in members of our CSR Network. In fact,
our CSR Network has expanded so much since its
inception in 2004 that we were able to launch a new and
independent Arabia CSR Network.

The Arabia CSR Network was officially launched
at the Arabia CSR Awards ceremony on 26 October
2009, It has engaged its members throughout the
year with workshops, seminars and of course the
Arabia CSR Awards 2009.
As the regional Network for the UN Global Compact,
we have been actively engaging a growing number
of members from across the Gulf region. 2009 has
been a crucial year for a number of issues, most
importantly for Climate Change.
As the year 2009 drew to an end, the eyes of the
world were on Copenhagen. In December 2009 over
200 heads of state and other world leaders gathered
in the Danish capital to negotiate a climate treaty
that will succeed the Kyoto agreement, which is set
to expire in 2012. The Global Compact, through its
Local Networks, has called on the global business
community to put its full weight behind a fair and
inclusive Climate treaty in December. As the Local
Network for the GCC region we have engaged our
members in various initiatives to advance a positive
outcome of the Climate Conference in particular
and to contribute to more sustainable way of doing
business overall.

Arabia CSR Network Members

Written and compiled by:
Habiba Al Marashi
Naomi Yorks
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1.1. What is CSR?
Corporate Social Responsibility pertains to the way
organizations work both internally and externally. In
other words, the ways in which organizations engage
their internal and external stakeholders as well as the
wider community.
In order to act as responsible corporate citizens,
organizations must be held accountable. Internally, by
being transparent and fostering a sense of accountability
on the part of employees and externally by engaging
the local community in which they operate and leaving
a positive mark on their surrounding environment.
Conversely, responsible organizations ensure that they
do no harm to the environment and the communities in
which they are active.
In order to survive and thrive in a rapidly changing
and increasingly inter-connected world, corporations
will need to put the triple bottom line at the center of
their business strategy. The environment, society and
the economy will all have to feature prominently in the
core strategies and policies of tomorrow’s global
business leaders.

Arabia Corporate Social Responsibility Network
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1.2. What does CSR mean for EEG?
The CSR Network has always, and will continue
to enjoy the expertise, network and facilities that
the EEG has to offer. In the same fashion, EEG’s
chairperson will continue to be personally involved
with every aspect of the Arabia CSR Network and will
ensure that the high standards of the CSR Network
that its members are so used to, are maintained and
exceeded.
The Arabia CSR Network will continue to give our
members a platform to share CSR experiences, offer
tangible added value through our workshops and

The Arabia CSR Network
will continue to  give our
members a platform to
share CSR experiences, offer
tangible added value through
our workshops and seminars,
and facilitate networking
opportunities amongst
regional leaders in CSR.

seminars, and facilitate networking opportunities
amongst regional leaders in CSR.
This new and exciting chapter of CSR in the UAE
could not have been possible without the support,
encouragement and active involvement of so many
of our members.
We are grateful for their continued support in our
aim to establish and encourage CSR as a core element
of business across the UAE and the Gulf region and
we look forward to building a bright and sustainable
future for our economy, environment and society.

1.3. Aims &
Objectives of
the Arabia CSR
Network
1 To demonstrate commitment to the global
sustainable development agenda
2 To contribute to the national initiative for
sustainable development in the UAE
3 To position the UAE as a leader in Business
Excellence and CSR in the region
4 To promote the voluntary adoption of CSR
policies and practices among businesses in the
region
5 To showcase examples of best practice CSR
activities undertaken by corporate organizations
and public sector enterprises
6 To identify benchmarks and key indicators of
sustainable growth
7 To develop a national databank of CSR case
studies to boost research into CSR
8 To develop a network for liaison and partnerships
with entities that are engaged in CSR programs
at national, regional and global level
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Number of participants
Number of international
speakers
Number of government

of 2009, our CSR efforts continued to expand and have included aorganizations
growing number
of
participanting
in CSR events

Sustainable
Business in
the Current
Economic

Arabia CSR
Awards
Seminar 1

Arabia CSR
Awards
Roundtable

Sustainable
Business in
the Current
Economic

Arabia CSR
Awards
Seminar 1

Arabia CSR
Awards
Roundtable

Highlights of the year included the official launch of the Arabia CSR Network and the successful completion of the
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Indicators

Indicators

Indicators

ABB Industries
second cycle of the CSR Arabia Awards, which attracted participants from 7 Arab countries.
ABRAAJ CAPITAL
Ajman Free zone Authority
90
Number of participants
80
BASF Construction Chemicals
70
Number of international
60
Chalhoub Group
speakers
50
40
Citibank (Citi Realty Services)
30
Number of government
Department of Economic Development, 		
20
organizations participanting
10
in CSR events
Government of Dubai
0
8 Deutsche Bank.
9 Deloitte
10 Dow Export GmbH
EEG CSR Network Performance from 2004 - 2009
11 du (Emirates Integrated 			
90
Telecommunications Company)
12 Dubai Aluminum Company (DUBAL)
80
13 Dubai Healthcare City
Number of network
70
14 Dubai International Financial Centre 		
members to date
Authority (DIFC)
60
Number of attendees
15 Dubai Properties (A member of
50
Dubai Holding)
Number of international
40
16 Dubai Real Estate Corporation (DREC) / WASL
EEG CSR Network Performance from 2004 - 2009
speakers
17 Dubailand
90
30
Number of government
18 Emaar Properties PJSC
organisations participating
80
20
19 Emirates NBD Bank
Number of network
20 Energy Management Services
70
10
members to date
21 Environment Center for Arab Towns
60
0
Number of attendees
22 Federal Experss
50
23 Gulf Energy Maritime
Number of international
24 Great Properties
40
speakers
25 HSBC Bank Middle East
30
Number of government
26 Interface Flor
organisations participating
Workshops
27 Jumeirah Group
20
28 McDonalds
10
29 Metito
0
30 National Bank of Abu Dhabi
31 Nestle Middle East
32 Palm Utilities
• Workshops – the network offered its members two CSR workshops in February
33 Royal Bank of Scotland
and May as well as two seminars dedicated to the Arabia CSR Awards application
34 Sabban Properties Investments
process.
Workshops
35 Tameer Holding Investments
• The Network offered its members a roundtable with the judges of the Arabia CSR
36 The Kanoo Group
Awards, providing them with valuable feedback.
37 Union Properties
• Awards – the second cycle of the Arabia CSR Awards was a resounding success
38 Taqa, Abu Dhabi Energy Company
with 60 companies from 7 Arab countries submitting their best practices in CSR.
39 W.S Atkins and Partners overseas
• UN Global Compact – the Local Network for the GCC states grew to 36 members
40 WSP Environment
in 2009.
41 Rotana Hotels
• The Steering Committee for the UNGC Local Network was expanded to include 3
42 Pacific controls
more members, representing 3 GCC countries.
43 Khaleej Times
Wa
ste

1
2
3
4
5
6
7

2. Progress and Performance

Indicators

1.4. CSR Network
members

90
80
70
60
50
40
30
Despite
20 the challenges
10
members
and initiatives.
0
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2.2. Arabia CSR Network performance indicators
The progress of the Arabia CSR Network is measured through the following set of key performance indicators that correspond to the Network’s aims and objectives. A great deal
of emphasis is placed on measuring performance and aiming for continuous improvement. The following six quantifiable indicators and five qualitative indicators

Objectives and Key Performance Indicators
Network Aims and Objectives

Key Quantifiable Performance Indicators

To demonstrate commitment to the global sustainable
development agenda.

Number of international speakers invited to workshops
Number of international CSR events attended by Arabia
CSR Network.

To contribute to the national initiative for sustainable
development in the UAE.

Number of government organizations participating in
Arabia CSR events .
Number of events conducted in partnership with other
organizations.

To position the UAE as a Leader in Business Excellence
and CSR I in the region.

Arabia Corporate Social Responsibility Network



Key Qualitative Performance Indicators

Number of government institutions participating in the
Arabia CSR Awards.

Extent to which the Arabia CSR Network actively
positioned the UAE as a leader in Business Excellence
and CSR in the region.

To promote the voluntary adoption of CSR policies and
practices among businesses in the region.

Number of events hosted by the Arabia CSR Network.
Number of events / projects initiated by network
members.

Number of speaking engagements for the Arabia CSR
Network.

To showcase examples of best practice CSR activities
undertaken by corporate organizations and public
sector enterprises.

Number of CSR reports published by Arabia CSR
Network members.

Activities undertaken to showcase examples of best
practice CSR.

To identify benchmarks and key indicators of
sustainable growth.

The extent to which benchmarks and key indicators of
sustainable growth have been identified.

To develop a national database of CSR case studies to
boost research into CSR.

The extent to which a national database of CSR case
studies has been developed.

To develop a network for liaison and partnerships with
entities that are engaged in CSR programs at national,
regional and global levels.

Development and strengthening of a network for liaison
and partnerships.

Broadened the reach of the Arabia CSR Network by explicitly targeting
the entire Arab world. Broadened the reach of the Arabia CSR Awards by
reaching out to companies from GCC, Levant and Northern Africa.
Received entries from 7 Arab countries this year.
Officially launching the Arabia CSR Network.
Closer co-operation with UNGCLocal Networks from other Arab countries.
Number of events hosted by the Arabia CSR Network: 10.
Activities undertaken to showcase best practices in CSR: 18.
Speaking engagements for Arabia CSR Network: 5.

Extent to which the Arabia CSR NEtwork
actively positions the UAE as a leader
in Business Excellence and CSR in the
region (L).

Number of events hosted by the Arabia
CSR Network(T).
Number of events / projects initiated by
network members (T).
Activities undertaken to showcase
examples of best practice CSR (L).
Number of speaking Engagements for
the Arabia CSR Network.

3.To position the UAE as a leader in
Business Excellence and CSR in the
region.

4.To promote the voluntary adoption
of CSR policies and practices among
businesses in the region.

The Arabia CSR Network was officially Launched. Current membership: 44
UNGC Local Network expanded to 36.
Steering Committee for the Local Network expanded To include members
from 4 Gulf countries.
Local Network’s role expanded into UNGC Cities Programme.

The extent to which a national
database of CSR case studies has been
developed (L).
Development and strengthening of a
network for liaison and partnerships.

7.To develop a national database of
CSR case Studies to boost research
into CSR implementation.

8.To develop a network for liaison and
partnerships with entities that are
engaged in CSR programs at national,
regional and global levels.

Arabia Corporate Social Responsibility Network

Specific questions were added to the Arabia CSR Awards questionnaire in
order to gain a better insight Into attitudes towards CSR in the Arab world.

The extent to which benchmarks and
key indicators of sustainable growth
have been identified. (L)

6.To identify benchmarks and key
indicators of sustainable growth.

Translation of UN publication: “After the signature” into Arabic.
Number of CSR reports published: 5.

The Arabia CSR Network invited the former under secretary of Labor for the
UAE as a speker in its second workshop.
Several government and semi-government institutions participated in the
Arabia CSR Awards 2009.
Number of government organizations participating in CSR events: 15.
Number of government institutions Participating in Arabia CSR Awards
2009: 13.

Number of government organizations
participating in Arabia CSR events (T).
Number of government institutions
participating in the Arabia CSR Awards (L).
Number of events conducted in
partnership with other organizations (T).

2.To contribute to the national initiative
for sustainable development in the
UAE.

5.To showcase examples of best
practice CSR activities undertaken by
corporate organizations and public
sector enterprises.

Number of international speakers invited for workshops: 4
All Arabia CSR Awards Workshops feature local, regional and international
components. 1st workshop: speakers from The Netherlands and the UAE.
2nd workshop: speakers from Germany, UAE, Asia Pacific region and India.
Number of international speaking engagements: 5
The Arabia CSR Network had speaking engagements in Qatar and with the
Norwegian business council in the UAE. Norwegian Ambassadors for Iraq,
Saudi Arabia and Jordan were also present.
Mrs. Al Marashi represented the UNGC at engagements in Nairobi, Cairo and
New York.

Achievements in 2009

Number of international speakers
invited to workshops (T) Number of
international CSR events attended by
Arabia CSR Network (T).

Key Performance Indicators
(Quantitative- T and
qualitative - L)

1.To demonstrate commitment to
the global sustainable development
agenda.

Aims and Objectives of the Arabia
CSR Nework

3

3

8

3

3

3

3

3

38

Consolidate & expand The Arabia CSR
Network and the UNGC Local Network.
Expand the reach of both Networks into the
wider Arab world. Engage cities closer for
UNGC Cities programme.

Identify benchmarks and possible growth
indicators, based on Arabia CSR Awards
2009 questionnaire.

Build capacity through workshops and other
learning opportunities.
Provide members with targeted advisory
services for added value.

Closely engage the entire Arab World in both
the Arabia CSR Network and the Arabia CSR
Awards 2010.

Forge closer working partnerships with
public sector organizations in the UAE.
Actively involve them in CSR events.

Expand the number of international
Speakers at each workshop.
Promote CSR where possible on a regional
and international level.
Continue to represent the UNGC on a
regional level.

Targets for 2010

2.3. Performance against key performance indicators and corresponding aims & objectives in 2009
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Through the
development of a CSR
resource centre and
online tools assisted
companies with
implementation.

To promote the
voluntary adoption
of CSR policies and
practices among
businesses in the
region.

Continued to involve
Federal and local
government in the CSR
Network.

Broadened the reach
of the CSR Network to
include organisations
based in other gulf
countries in the
workshops.

Brought together
key players from
the government
and private
sectors to further
sustainable
development in
the UAE.

To contribute to the
national initiative
for sustainable
development in the
UAE.

Continued to
demonstrate
commitment through
the involvement of
international speakers
and raising awareness
of global issues.

Achievements in
2005

To position the
UAE as a leader in
Business Excellence
and CSR in the
region.

Involved
international
speakers in the
national debate
and exposed
local delegates to
global sustainable
development
issues.

Achievements in
2004

To demonstrate
commitment to the
global sustainable
development
agenda.

Aims and
Objectives of
Arabia CSR
Network

Continued to
develop the online
CSR resource
centre.

Broadened the
reach of the CSR
Network beyond the
UAE and continued
to lead thought
development in this
area.

Continued to involve
Federal and local
government in
the CSR Network
and contribute to
National initiatives
for sustainable
development.

Had the highest
number of
international
speakers in the
workshop series
and increased
interaction on the
international level.

Achievements in
2006

Organised a top level
training to encourage
and facilitate voluntary
CSR practice.

Led a high level
regional delegation
to a major global
forum, roped in many
companies from the
UAE and the GCC in the
Global Compact.

Provided inputs in
national sustainable
development initiatives
and align its work
with the national
agenda, involve more
companies in this
regard.

At the local and global
levels, continued
to raise the profile
of sustainable
development, promote
universal goals and
objectives, and
involve companies in
international projects.

Achievements in
2007
Achievements in 2008

Launched the CSR Best
Practices Book which will aid
organizations to adopt CSR
practices. Through the Arabia
CSR Awards, we continued
to showcase CSR initiatives
in the region. Translation of
resource materials in Arabic
to facilitate the Network
members.

Broadened the reach of CSR
through Arabia CSR Awards
and encouraged participation
of companies from the
UAE and the GCC region in
international forums.

Interfaced between public
and private sectors to aid
initiatives for sustainable
development in the country
and the region.

Cementing partnerships with
international organizations
such as the UNGC to further
the cause of sustainability in
local and regional projects.
Officially launched the UN
Global Compact local Network
for GCC states.

2.4. Performance against aims & objectives 2004 - 2009

Arabia Corporate Social Responsibility Network

Offered organizations workshops
and seminars in which they are
educated on the value of CSR for
their business practices. Also
offered organizations access to
expert speakers from around the
world. UNGC members are also
regularly invited to participate
in UN –organized conferences,
working groups and other learning
opportunities.

Broadened the reach of the Arabia
CSR Awards, by actively reaching
out the organizations in the entire
Arab world. Launched the Arabia
CSR Network for organizations from
all over the Arab world. Regular
speaking engagements on CSR in
the UAE and the GCC.

Forged closer partnerships with
several public sector organizations.
Many government and semigovernment organizations took
part in the Arabia CSR Awards.
Government representatives to
speak at workshops.

Further expanded partnerships
with international organizations.
Expanded the UNGC Local Network
Represented the UNGC in various
international Conferences.
Received the support of the UNGC
for the 2nd Cycle of the Arabia CSR
Awards and based the Awards’
criteria on international (UNGCC)
Principles.

Achievements in 2009

Continue to build the
capacity and expand
the knowledge of CSR
of our members by
providing workshops
and other activities,
but also through
tailored advisory
services.

Expand the Arabia
CSR Awards so that it
becomes the premier
Awards scheme for
leaders in CSR in the
Arab world.

Build stronger
partnerships
with government
organizations and
engage them in all CSR
activities.

Further expand the
Arabia CSR Network.
Further expand the
UNGC Local Network.

Targets for 2010

Arabia CSR Annual Report 2009

Published and released
EEG’s first CSR Book on best
practices.

Official launched of the UN
Global Compact Local Network
for GCC States. The member
participants have grown to 34
from 17.

Compiled the results of
a survey and produced
the first CSR best
practice case study
compilation of the EEGCSR Network.
As Global Compact
focal point introduced
nine companies from
the GCC to the Global
Compact, taking
the number of GC
participants from the
Region to seventeen, a
launch of the network
was planned for 2008.

Achievements in 2008
Publishing of the CSR
Best Practices book and
showcasing of the best
organizations at the ACSRA
and the issuing of the
winners booklet.

Achievements in
2007
Provided opportunities
to local companies in
the workshops and
training, and profiled
best practices in CSR in
a new publication.

Arabia Corporate Social Responsibility Network

Partnership with
United Nations
Global Compact, and
active relation with
national entities
working on CSR
programmes.

Continued to
use the EEG CSR
Workshops as a
platform for sharing
best practice.

Achievements in
2006

To develop a network
for liaison and
partnerships with
entities that are
engaged in CSR
programmes at
national, regional
and global levels.

Allocated more
time for networking
and building of
partnerships across
sectors and industries.

Continued to provide
a platform through
workshops.

Achievements in
2005

A compilation of
CSR best practices
implemented by
network members
is underway.
Workshops
provide an
opportunity for
networking across
sectors.

Provided a
platform for
sharing of best
practice from
corporate,
government and
other sectors.

Achievements in
2004

To develop a national
databank of CSR
case studies to
boost research into
CSR implementation.

To identify
benchmarks and
key indicators of
sustainable growth.

To showcase
examples of best
practice CSR
activities undertaken
by corporate
organisations
and public sector
enterprises.

Aims and
Objectives of
Arabia CSR
Network

2.4. Performance against aims & objectives 2004 - 2009 (continued)

Official launch of the Arabia CSR
Network, with a specific expanded
mandate. Expansion of the UN
Global Compact Local Network
Expansion of the UNGC Local
Network Steering Committee to
include members from public
and private sector from each GCC
country.

Included specific questions in
the Arabia CSR Awards 2009
questionnaire, specifically designed
to gain a deeper understanding of
attitudes towards CSR in the Arab
world.

Through the publication of the Arabia
CSR Awards booklet, which features
all the shortlisted companies for
2009. The Arabia CSR Awards
showcased CSR best practices.

Achievements in 2009

Consolidate and
expand Arabia CSR
Network and UNGC
Local Network. Engage
UAE Cities in UNGC
Cities programme.

Continue to build
on existing case
studies to enhance
the database of CSR
studies in the Arab
world.

Work with members to
develop a preliminary
set of indicators for
sustainable growth.

Publish CSR best
practices booklet
based on Arabia
CSR Awards 2009
outcomes.

Targets for 2010

Arabia CSR Annual Report 2009
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3. 2009 Workshop Series
3.1. Sustainable Business in the Current Economic Climate
Workshop Sustainable business in the current economic
climate
The first workshop of 2009, held on 26 February,
could not have had a timelier topic than the need for
Sustainable business in the current economic climate.
The workshop, held at the Sofitel City Center in Dubai,
brought together an audience of public and private sector
representatives to discuss ways in which sustainable
strategies and policies can lessen the impact of the
financial crisis for the corporate sector.
Quoting UN Secretary General Ban -Ki Moon in her
opening speech, Habiba Al Marashi called 2009 - barely
two months old at the time- the year of multiple crises.
Not only is the global community faced with the global
financial crisis, but we also have to tackle a global water
and food crisis that will affect millions of people around

bad times.
Mr. Thurm went on to lay out a nine step plan, designed
to achieve sustainable excellence. Companies should
first Understand the Present, in order to find out what
is important and take stock, so that they can Envision
the Future and design a CSR plan, after which they can
Plan the Journey and find out what they need from a
CSR plan. Companies should then Plan and Build, by
assessing resources necessary to attain their CSR
objectives, which will be followed by the Execution.
After the execution it is important to Revise and Review
to keep the program on track and monitor progress.
Reporting and Communicating is essential, as are the
final two steps of Assuring Internal stakeholders and
Assuring External Stakeholders.
Making a firm distinction between philanthropy

Arabia Corporate Social Responsibility Network



Not only is the global
community faced with the
global financial crisis, but we
also have to tackle a global
water and food crisis that
will affect millions of people
around the world, not least in
our region.

the world, not least in our region.
The Arabia CSR Network set out to offer companies new
insights as well as practical tools to turn this crisis into
an opportunity to put into place long-term, sustainable
business strategies.
Ralph Thurm, Director of Sustainability Strategies at
Deloitte, and the key note speaker of the day, focused
on the way in which sustainable strategies can lessen
the impact of the financial crisis for companies, as
well as increase their competitive advantage in better
economic times. Sustainable business, in other words,
will remain essential to companies in both good and

and CSR, Mr. Thurm described the former as well
meaning initiatives, while the latter is understood as
truly sustainable efforts that emerge within the core
strategies of the company. And while volunteering and
philanthropy can yield wonderful results, he warned
that failing to do so within a sustainable framework,
“the act of giving, conserving and volunteering will
exist in isolation and separate from the company’s core
business and strategy.”
Concluding his presentation, Mr. Thurm made an
impassioned plea for sustainable CSR strategies, stating
that companies should not only implement these

because it is the right thing to do, but because those
that fail the company to proactively address this issue,
will find themselves on the path of corporate extinction.
Hope Sherwin, Senior EEG CSR advisor, then shared
insights with the audience about the development
of CSR in the Gulf region. While acknowledging both
current and future challenges to CSR, she reiterated the
importance of sustainable CSR planning that is aligned
with the core business strategies of the company.

Arabia CSR Annual Report 2009

3.2. Workshop Human Capital and Sustainability

H.E Dr. Khalid Al Khazraji

provide decent working standards for all. On the topic
of Emiratization he made it clear that this does not
mean the replacement of the foreign workforce with
the national one, but rather the recruiting, employing,
developing and retaining of UAE Nationals in the private
sector. Addressing the hesitation of companies to
employ UAE Nationals, he pointedly asked: “How could
we replace the 90% foreign workforce, with only 10% of
UAE Nationals?.”
The key note speaker of the workshop, Dr. Werner
Krieger, former senior vice president of Henkel Asia
Pacific, linked CSR strategies and Human Capital
Management and stated that it is outdated to treat
these elements separately from each other. Instead, he
stated, CSR is about achieving commercial successes
in ways that honor ethical values and respect people,
communities and the environment.
Mr. Krieger provided attendants with a thorough
analysis of the evolution of CSR, from Reactive to
Innovative to Integrated to Generating Value Creation.
Now that the concept of CSR is maturing and the
business case for responsible business practices
has unequivocally been made, we must turn to
exploring how Human Capital Management fits in with
these principles.
According to Mr. Krieger, Human Capital Management
goes beyond traditional Human Resource perceptions
in which people are merely an available organizational
resource. He added to Ms. Sherwin’s definition of
Human Capital by saying that it is about leveraging
value from people and recognizing them as investors in
themselves. This provides the main source of value to
an organization.
Mr. Krieger then went on to give the participants
practical examples to underline the extent to which CSR
and Human Capital Management are interconnected
in today’s world and some useful tools to successfully
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“How could we replace the
90% foreign workforce, with
only 10% of UAE Nationals?”.

In line with the Arabia CSR Network’s aim to align its
learning experiences with the Ten Principles of the
UN Global Compact, the second workshop of 2009
focused on Human Capital and Sustainability. This topic,
which tackled issues such as training and retention of
valuable employees, was linked to the UNGC’s Principle
on Labour.
Welcoming the participants to the workshop, Mrs.
Habiba Al Marashi invited attendees to take active part
in the discussions that day, and share experiences and
best practices.
Hope Sherwin, CSR advisor to the Arabia CSR Network,
opened the workshop by discussing Human Capital
in the UAE. Defining Human Capital as “The skill and
knowledge of people who drive the economy” and
singled out Responsible Employment, Emiratization
and Labour as the three most pressing Human Capital
issues in the UAE today.
With regards to Labour issues, Ms. Sherwin discussed
the responsibility that companies have to safeguard
the rights of the mainly unskilled laborers that have
descended on the Gulf region in search of a better future.
She also offered the audience some effective tools for
achieving better results in Human Capital Management;
Requesting Feedback, Addressing Grievances, Operating
within the Law and developing strong Recruitment and
Employee Welfare Systems.
H.E Dr. Khalid M. Al Khazraji, Former Deputy Ministry of
Labour, UAE, presented an overview of the development
of Labour and Human Capital in the UAE. He stated
that with regards to Labour issues, decent and timely
wages for workers, good health and safety standards
and diversity in the workforce were key priorities for
the UAE.
In addition to sharing his experiences with Labour
issues in the UAE, he spoke candidly about the
challenges that the country faces in its quest to
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“Human capital is about
leveraging value from
people and recognizing
them as investors in
themselves”.
Dr. Werner Krieger

implement changes into their own organizations.
Mr. Albert Wong, Regional Communications
Development Manager, MENA, Shell Exploration
and Production International and Ms. Kaltham
Al Koheji,Regional Head of Communications &
Sustainability, HSBC Middle East provided the
attendees with real life examples through case
studies detailing how Shell and HSBC have developed
policies and programs to develop Labor and Human
Capital issues and how these programs have
contributed to the sustainability and profitability of
their companies
The attendees were then treated to a film showcasing

small scale efforts that are being made to close the
digital divide in Asia. Describing how Human Capital
can be unlocked by providing the world’s poorest with
access to new media, the movie tied in perfectly with
the theme of the workshop.
Speaking last, Mr. Mark Hodge focused on the
relationship between Human Capital Management
and Human Rights in general
In her closing speech Mrs. Al Marashi articulated
the general feeling that Human Capital Development
is vital for both employers and employees and that
investing in Human Capital is a necessary step
towards business excellence and long term gains.

4. Arabia CSR Awards 2009
4.1. Second cycle of the Arabia CSR Awards launched

Arabia Corporate Social Responsibility Network
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Calling all champions of CSR in the GCC and wider Arab
world!
On 18 May 2009, the second cycle of the Arabia CSR
Awards was launched in a press conference at the
Movenpick hotel in Dubai. Launched out of a desire to
reward, encourage and support companies that engage
in innovative and sustainable CSR practices, as well as
build a data base of CSR best practices in the Arab world,
the Arabia CSR Awards have been a success story from
their inception in 2008.
The second cycle of the Awards was set up to be
bigger, better and more inclusive than the first edition of
the Arabia CSR Awards. Taking into account comments,
feedback and valuable experiences from the first
awards cycle in 2008, prospective participants were
now presented with a more comprehensive, but also
a leaner and more streamlined questionnaire. Notable
improvements included the addition of a “Performance
category”, in which participants were requested to
provide solid, quantifiable date to support their entries.
Overall, participants were required to provide much more
solid evidence in support of the answers given in the
questionnaire. Armed with more supporting documents
and hard evidence of participants’ CSR policies, the
jury panel was able to come to a balanced and
objective decision.
In an ambitious expansion of last year’s Awards cycle,
the Arabia CSR Network targeted the wider Arab world
as well as the GCC. To make the CSR Arabia Awards truly
representative of Arabia, organizations from all over
the Arab world, as well as international organizations
that operate in the Arab world were encouraged to
participate and showcase their best practices in CSR on
an international platform.
Once again the Awards’ criteria were based on the
UN Global Compact principles and enjoyed the official
support of the Global Compact. Adherence to these

internationally accepted principles of responsible
business practices gives the Arabia CSR Awards, and its
yearly winners, international credibility and standing.
Flanked by last year’s winners; ECAT (Environment
Center for Arab Towns), MBS and ABB, Mrs. Al Marashi
announced that entries for the second cycle of the
Awards could be submitted from 24 May 2009 until 18
August 2009. Due to the large interest, the deadline was
later extended to 27 August 2009.
Interested parties were able to log on to www.
arabiacsrawards.com and find the questionnaire,
guidelines and other relevant materials as well as
an overview of last year’s winners. The Arabia CSR
Awards Network team was also on hand throughout
the application period to offer clarifications and advice
when needed.

The second cycle of the
Awards was set up to be
bigger, better and more
inclusive than the first
edition of the Arabia
CSR Awards.
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4.2. The Arabia CSR Awards 2009 ceremony
Winners, runners up and participants in general of the Arabia CSR Awards 2009 were honoured in a Grand Awards Ceremony
on the 26th of October in Raffles hotel, Dubai.

In addition to receiving
more entries overall,
efforts at reaching out to
the wider Arab world have
clearly paid off, with 60
applicants from 7 Arab
countries, including from
the Levant and Northern
Africa taking part in the
second cycle.

the Arabia CSR Network will continue to add value to its
members with learning opportunities, networking and
tailor made CSR programs.
Dr. Grace Ugut, assistant dean at the Asian Institute of
Management, then briefly addressed the guests in her
role as head of the judging panel.
The Arabia CSR Awards are supported by the UN Global
Compact and speaking on behalf of this Global Initiative
was Mr. Matthias Stausberg, Spokesperson and head of
Public Affairs and Media for the UNGC, who offered an
international UN perspective on the submissions.
Ahead of the actual Awards ceremony, Crystals of

recognition were presented to the Platinum and Gold
sponsors, Abu Dhabi Energy Company (Taqa) and Kanoo
Group respectively and to other loyal supporters of the
Arabia CSR Awards. Crystals were also presented to the
judges and advisory panel.
After a group photo with all winners, the guests
enjoyed a sumptuous dinner accompanied by
musical entertainment.
Upon their departure, guests were presented with the
Arabia CSR Awards 2009 booklet, containing reflections
and valuable background information on the Awards and
this year’s finalists.

An overview of winners and runners up of the Arabia CSR Awards 2009
Small Companies
Winner

Medium Companies

Large Companies

Global village

Abraaj Capital

Jumeirah Emirates Towers

Mohammed bin Rashid
Establishment for Small
and Medium Enterprise
Development

Six Senses Zighy Bay

Dubai Customs

1st runner up
2nd runner up

Salam Bounian

Jebel Ali Free Zone
Authority

Dubai Properties Group
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Hundreds of dignitaries, VIPS, participants and guests
came together in the grand ballroom of the iconic hotel
and were treated to musical entertainment, speeches
and the Awards ceremony itself.
In her opening speech Mrs. Al Marashi recounted
the challenges of launching the second cycle of the
Awards amidst the global crisis and expressed her joy at
receiving more submissions than in the first cycle and
commended all participants for their strong and well
rounded entries. In addition to receiving more entries
overall, efforts at reaching out to the wider Arab world
have clearly paid off, with 60 applicants from 7 Arab
countries, including from the Levant and Northern Africa
taking part in the second cycle.
Looking back on the application procedure for the
Arabia CSR Awards, she recounted the two seminars
that were organized to assist participants with their
submissions. Participants were walked through the
process of applying for the Awards by the Arabia CSR
Network’s CSR advisor Hope Sherwin and Arabia CSR
Network staff.
In her speech at the Awards ceremony, Mrs. Al Marashi
also paid special attention to the Climate Conference in
Copenhagen in December 2009 and urged all present
to Seal the Deal, by signing the petition online or at
the Awards ceremony, for which petition forms were
specially handed out.
She further used the occasion to officially launch
the Arabia CSR Network, an outcome of the EEG CSR
Network, which was first launched in 2004. As the only
multi stakeholder platform for CSR issues in the region,
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5. United Nations Global Compact Local Network
The Local Network for the UN Global Compact in the
GCC states was launched in April 2008. Since then, it
has provided support for a growing membership base
across the Gulf states. The Local Network’s mandate
is to “localize global principles” and to work together
with organizations to come up with local solutions and
strategies to combat global problems.
The UNGC Local Network for the GCC, whose

The Local Network’s
mandate is to “localize
global principles” and to work
together with organizations to
come up with local solutions
and strategies to combat
global problems.

secretariat is hosted by the EEG, has been providing
its members with workshops and seminars as well as
access to regional and international experts and UN
best practices.
2009 was an important and exciting year for the Global
Compact. There was the Annual Local Networks Forum in
Istanbul, which brought together Local Networks from
more than 80 countries. There were also high level
meetings convened by the UN Secretary General, aimed
at building momentum for the UN Climate Conference in
December 2009. The Global Compact also moved forward
on its other principles, with working group meetings on
Anti- Corruption and Human Rights. A working group
on the Environment was set up to advance the Global
Compact’s work, and will be co-chaired by Habiba Al
Marashi. She also traveled extensively throughout
2009 to speak on behalf the Global Compact in various
conferences and meetings. In addition, Mrs. Al Marashi
also attended the Board meeting for the Global Compact,
in which she is currently serving her second term.
The Global Compact, through its Local Networks,
also actively reached out to its members in 2009.
Companies were engaged with the CEO Water Mandate,

the Seal the Deal campaign and the CEO statement on
Anti- Corruption, to mention just a few highlights. As
always, companies were also encouraged to take part in
UN conferences and expert meetings.
There has also been a lot of activity at the local level.
All of the CSR workshops organized by the Arabia
CSR Network were aligned with at least one of the Ten
Principles of the Global Compact. This way, the principles
are advanced in a local and practical setting, giving
participants in our workshops tangible tools to deal with
issues such as Environment, Human Rights, Labour and
Anti- Corruption.
The Steering Committee for the Local Network
gathered for a meeting in July 2009. New members
were introduced and the plans for the coming year were
laid out and agreed upon.
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5.1 The Annual Local Networks Forum
Local Networks from around the world convene in Istanbul, June 9-10
Bringing together representatives from Local Networks
from all corners of the world, the Forum provided
participants with a unique opportunity to exchange
best practices and ideas, share learning experiences
and network. Participants included Local Network
focal points, Local Network business participants,
government and UN representatives and Civil Society
representatives
Opening the Forum in Istanbul, Georg Kell, executive
director of the Global Compact, recalled UN Secretary
General Ban-Ki Moon’s statement at the Copenhagen
Business Summit in May 2009 that “The financial crisis
offers an opportunity to take stock and re-tool.” He then
announced this year’s goal that this ALNF would be
more aligned with participating businesses. He stated
that the ALNF should not be a stand alone initiative, but
should be tailored after the needs of participants.
Mr. Kell called upon businesses all over the world
to support and endorse the CEO statement on the
UN Convention against Corruption and the Caring for
Climate initiative, in anticipation of the Conference of
State parties to the UN Convention against Corruption
on 9-13 November 2009 in Doha, Qatar and of the UN
Climate Change Conference on 7-18 December 2009 in

Copenhagen, Denmark respectively.
Mr. Kell commended the Local Networks on their
valuable contributions to the UNGC and noted that the
UNGC has truly become a locally driven initiative, with
Local Networks the world over taking the lead. The fact

that there are currently over 80 active and emerging
Local Networks underscores this statement.
In addition to plenary sessions which covered
presentations of UNGC issue areas; there were side
meetings on specific issues, such as Human Rights,
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“The financial crisis offers an opportunity to take stock and
re-tool.”
Ban-Ki Moon
of UN initiatives such as the CEO Water Mandate, the
CEO statement on the UN convention against Corruption,
the Caring for Climate Initiative and the CEO statement
on Business and Human Rights. Endorsement of
these initiatives truly emphasizes an organization’s
commitment to UNGC principles and the EEG was proud
to present these examples in an international forum.
While the Forum officially came to an end on the 10th
of June 2009, interested participants were invited to
regional meetings on the 11th of June. These meetings
were aimed at bringing together Local Networks from
the same region, in order to discuss topics that are of
specific importance to them.
In the absence of a regional meeting for the Middle
East, the Local Network for the GCC states attended the
regional meetings for Africa and Asia.
Important outcomes of the regional meeting for Africa
were the launch of a continental working group, including
representatives from Morocco, Zambia, Kenya and The
Sudan. This working group will receive assistance from
the UNDP office for the Nordic states and will explore
ways to cooperate more effectively together.
Participants left the ALNF with ambitious goals. In
the run up to the COP15 in Copenhagen in December,

Local Networks pledged to redouble their efforts to
reach out to companies in order to increase the amount
of signatories to the Caring for Climate and the CEO
Water Mandate.
In conjunction with these initiatives, the UNGC also
announced the “Seal the Deal” campaign, aimed at
mobilizing businesses to sign on to the Caring for Climate
and the CEO Water Mandate before December. The Local
Network for the Gulf region has enthusiastically adopted
this campaign and has actively encouraged its members
to add their voices to the campaign. Petition cards were
also distributed to guests during the gala ceremony
of the Arabia CSR Awards 2009, offering guests an
opportunity to sign up on the campaign on the spot.

5.2. Local Network Steering Committee meetings
As president of the Local Network for the GCC region,
Habiba al Marashi convened the third meeting of the
Steering Committee for the Local Network of the GCC
states on 1 July 2009 in Dubai.
The Steering Committee welcomed several new
members:
Mr. Mishal Kanoo, Deputy Chairman, Kanoo Group
UAE & Oman, Dr. Mehdi Jaaffar, Advisor, Centre
for Environmental Studies and Research, Sultan
Qaboos University, Oman and Mr. Musaed Al Saleh,
Vice Chairman & CEO, National Projects Holding Co,
Kuwait. They join the Steering Committee which
already includes:
Mr. Mohammed Al Sarhan, Vice President, Al
Faisaliah Group; Secretary General, Al Safi Club for
Friends of the Environment – Saudi Arabia and Mr.
Sulaiman Al Mazroui, Chief Manager – Group Affairs,
Emirates NBD Bank, UAE.
This expansion of the Steering Committee is
aligned with the aim to expand the Committee, so

as to include a member of both the public and the
private sector of each of the Gulf States.
Mrs. Al Marashi welcomed the new members to the
Steering Committee and walked them through the
history of the Local Network in the GCC. The members
then got right down to business and discussed ways
to further promote the Global Compact in the region
and expand the Local Network. It was discussed that

the Local Network will develop clear and quantifiable
parameters, in order to support its members to fulfil
their duties under the Global Compact.
The Secretariat will continue to keep the Steering
Committee members involved through regular
updates. Steering Committee members in turn, will
remain closely engaged with the development and
expansion of the Local Network

The Local Network will develop clear and quantifiable
parameters, in order to support its members to fulfil their duties
under the Global Compact.
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Labour, Responsible Investment and Business and
Peace. These side meetings provided participants with
a platform to share their best practices and exchange
knowledge with fellow Local Network representatives.
These lively, in-depth discussions shed further light
on the issues that Local Networks around the world are
dealing with and on the creative ways in which they are
engaging their members.
Day two of the conference was dedicated to Local
Network exchanges, giving various representatives
the opportunity to present their best practices. The
presentations were divided into various themes:
Partnerships, Outreach, Learning Events, COP and
related practices, Network Management, Best
Practices and Activities on Human Rights and AntiCorruption Principles.
As the president of the UN Global Compact Local
Network for the GCC region, Mrs. Al Marashi attended the
Best Practices working group to present an overview of
the major achievements of the regional network since
its inception in 2008, with a special focus on the ways in
which GCC participants have gone above and beyond the
minimum requirements for membership of the UNGC.
Highlights that were mentioned were the endorsement
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5.3 UN Global Compact Board meetings
UN Global Compact board convenes in New York
On 23-24 July 2009 the board members of the
UN Global Compact gathered in New York for their biannual board meeting. In these meetings the course
for the Global Compact is set and any issues regarding
the Global Compact can be discussed at the highest
level. Habiba Al Marashi, who is currently serving her
second term on the Global Compact board was present
at the meeting and brought with her a range of issues
pertaining to the LN for the GCC states.
Mrs. Al Marashi put the global support for the Local
Networks and their expansion and consolidation on the
agenda and raised the issue of the impact of the financial
crisis on the capacity and willingness of companies to
engage in CSR initiatives.

The UNGC’s efforts in the second half of this 2009
have been geared towards the Conference on Climate
Change in Copenhagen that took place in December
2009. The stakes have never been this high and the
crisis never this severe. The Global Compact and all its
board members have been actively advocating a just
and sustainable Climate Treaty in December, and they
reiterated their commitment during this board meeting.
New Board members were also introduced during
the meeting. Mrs. Al Marashi expressed her support for
these members, who come from various professional
and geographical backgrounds and who – just like the
members currently serving on the board- are chosen
exclusively on personal merit.

The global economic &
financial crisis has had an
impact on the capacity and
the willingness of companies
to engage in CSR

5.4. UN Leadership Forum for Climate Change
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On 22 September 2009, global business and
government leaders, representatives of Civil Society
descended on New York to take part in a high level
meeting on Climate Change, convened by Secretary
General Ban-Ki Moon.
The forum was organized by the UN Global Compact, in
collaboration with almost all UN organizations, signaling
the broad consensus within the UN that Climate Change
requires urgent and decisive action now. Moreover, the
Leadership forum was attended by over 40 heads of
state, and brought together hundreds of captains of
industry, inter-governmental organizations and civil
society leaders. Underscoring the broad support for firm
action on Climate Change, and the unique convening
power of the Secretary General, a number of high profile
royals, celebrities, intellectuals and activists were also
present at the conference.
Ban Ki- Moon urged leaders to “Accelerate the pace
of negotiations and strengthen the ambition on what
is on offer”. This strong message was very much in line
with his previous calls to world leaders not to be content
with achieving “The lowest common denominator, but to
strive for the best result achievable’ when it comes to
the Climate Agreement.
Mrs. al Marashi was invited by the Secretary General to
the conference as a UN Global Compact Board member
and global Civil Society representative. She took part
in the interactive discussion session, which brought
private sector and civil society representatives together
to discuss how they can positively influence the
outcome of the Copenhagen conference.
Participants also convened in roundtable sessions,
focusing on food security, energy solutions, water
security, sustainable enterprises and decent work,

financing and disaster preparedness and risk reduction.
Habiba Al Marashi took part in the discussions on Water
Security and used the opportunity to closely link water
security with the saline ingression, over – exploitation,
industrial development and rapid population growth that
acutely affect the Gulf region. Mrs. Al Marashi stated
that while the local populations of the Gulf have learned
to live with limited water supplies and have adapted to
living in one of the driest regions on earth, there has
been a steady influx of people from other parts of the
world are not used to dealing with the harsh natural
environment of the Gulf.
Participants further focused on the key challenges
of the current global water crisis. While there is much
talk about Climate Change, there is much to be done
to raise awareness of the water crisis that is currently
upon us. While the mere 1% of global water supplies
fit for human consumption is rapidly depleting, the
number of people expected to live in water-stressed
river basins is expected to rise to between 2.8 to 6.9
billion by 2050. Already, unsafe drinking water, along
with poor sanitation and lack of hygiene, are the main
contributors to an estimated 4 billion cases of diarrheal
disease annually, causing more than 1.5 million
deaths annually.
Participants at the roundtable were unanimous in
their conviction that water security is an integral part
of reducing hunger, diseases and environmental
degradation. While this poses great challenges to the
private sector and the way business will be done in the
future, it also provides us with exciting opportunities for
companies to provide sustainable water solutions and
cutting edge technologies.
A number of private sector examples were discussed,

most notably a letter sent to G8 leaders by 20 CEO’s
–all signatories of the CEO Water Mandate- urging
government leaders to water security a priority, and
inviting public-private cooperation in support of the
relevant Millennium Development Goals on Water.
Initiatives from the GCC were also highlighted, with
Climate Pledges from LN members Taqa and Energy
Management Services among those presented to
government leaders at the end of the forum.
Mrs. Al Marashi was asked to address all delegates
present and offer a two minute Civil Society perspective
on the Climate Conference in December. She used this
powerful platform to ask participants if governments,
businesses and Civil Society are doing enough to ensure
that the Climate Conference will be fair and sustainable
for everyone and to challenge governments and civil
society to effectively work together if they are serious
about reaching a Climate Agreement that will benefit
us all.
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6. Outreach and Collaborations
6.1. International and Regional CSR engagements
The Arabia CSR Network continued to engage a wide variety of organizations and individuals to advance Corporate Social Responsibility in the Arab region. Mrs. Al Marashi is also
often asked to represent the UN Global Compact in regional and international conferences. She uses these opportunities to educate people and raise awareness of the benefits
of the UN Global Compact and CSR in general.

A regional CSR conference was convened in Doha,
Qatar on 24 February 2009, with the aim of bringing
together regional leaders from both the public and
private sector to take stock of current CSR trends, and
discuss ways in which the global CSR trends can be
incorporated on a regional level. Taking into account the
specific regional context, CSR implementation requires
a focused regional approach, rather than a simple copypaste of global developments.
The CSR conference in Doha offered Mrs. Habiba Al
Marashi a chance to reach out to senior government
officials and business leaders from all over the GCC,

and familiarize them with CSR and the advantages that
the Global Compact offers companies that are serious
about advancing their CSR strategies. Delivering a
keynote speech to an audience of senior government
officials and regional business leaders, Mrs. Al Marashi
spoke about current trends in CSR and introduced the
opportunities that the UNGC offers.
She continued by presenting a case study on the
introduction of the UNGC in the Gulf region and the role
that the EEG has played as its Local Network focal point

6.3. Women’s Entrepreneurship
Development Forum, Cairo
Under the patronage of Mrs. Suzanne Mubarak, the
International Organization of Employers convened the
Women’s Entrepreneurship Development Forum from
27 to 29 October in Cairo.
The three day forum featured several discussion
panels in which experts and representatives from
governments, the private sector and representatives
from UN agencies discussed specific aspects of Women
Entrepreneurship Development. Issues such as micro

financing, donor support and enhancing networking
opportunities for women were placed high on the Forum’s
agenda. Specific attention was given to the Millennium
Development Goals and the advancements that have
been made so far. It is by now commonly accepted that
without achieving Millennium Goal number 3: Gender
Equality, achieving all the other MDGs are at risk.
The Forum was convened to debate ways to achieve
sustainable and growth oriented women enterprises
to combat the negative effects of the economic and
financial crisis. Mrs. Al Marashi was invited to the Forum
in her capacity as board member of the UN Global
Compact. In her key-note speech before the attendees
on the closing day of the Forum she argued that in
order to achieve a sustainable economy and long term
prosperity, we cannot continue to systematically ignore
or disadvantage over half of the world’s population.
Mrs. Al Marashi made a strong case for equal
opportunities for women in all areas of the workplace
as a key solution to sustainable economic growth. She
stated that while women are hardest hit by the current
financial and economic crisis, as well as by Climate
Change, they have contributed the least to these
global problems.
As a representative of the Global Compact in the GCC
region, she also presented a detailed description of how
the Global Compact has integrated a gender approach
into its Ten Principles. Conversely, the Global Compact
does not only actively promote the advancement
of women in all areas of life, but also offers female
entrepreneurs an excellent platform to network, learn
and advance their business by having unique access to
leaders in CSR on a global, regional and local level.
Mrs. Al Marashi also shed light on the advancements
made by women in some parts of the developing world.
By tapping into the Global Compact expertise and
wealth of local experiences, women entrepreneurs in
the African and Arab regions can make great strides in
advancing their goals. The Forum was concluded with
the adoption of the Cairo Declaration, laying out a set
of goals and principles that will serve to advance the
position of women entrepreneurs.

6.4. Expert Group meets in Nairobi
to discuss Human Rights and
Environment
From 30 November -1 December 2009, the UNEP and
the OHCHR co- organized a High level expert meeting on
the New future of Human Rights and Environment that

brought together an impressive line up of academics,
international law experts, human rights defenders,
representatives from civil society and representatives
from a wide range of UN and international organizations
for the meeting.
In order to maximize the output of the two day meeting,
presentations by experts were followed by critical
discussion sessions, led by experts. Among other topics,
presentations and subsequent discussions focused
on: “The new future of Human Rights and Environment,
International Human Rights and Law instruments, Policy
benefits of linking the Human Rights and Environment
agenda together and the situation of Human Rights and
Environment on the Ground.” In conclusion a “Strategy
to forward the Global Agenda on Human Rights and the
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Environment” was discussed.
In her capacity as board member of the UN Global
Compact, Habiba Al Marashi took part in the expert
meeting and also led a discussion session on the
advantages of linking the human rights and the
environmental debates, in which she made a strong
case for the inclusion of the rights to a sustainable and
healthy environment as a key part of the Human Rights
debate.
She also used this platform to showcase the
unique ability of the UN Global Compact to bring the
environmental and Human Rights debate together. While
Human Rights (UNGC Principle 1&2) and Environment
(UNGC Principle 7,8,9) are independently mentioned
under the Ten Principles, the UNGC encourages its
members to develop a comprehensive CSR strategy
that takes all ten principles into account, thereby
strongly linking Human Rights and the
Environment as equally important aspects of
the same strategies. Following the outcomes
of the high level meeting,UNEP and the
OHCHR will develop a joint report, taking all
reccommendations of the expert group into account.
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6.2. Putting CSR on the regional
map at a conference in Qatar
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7. National CSR engagements
7.1. First UNGC Webinar conducted
in the GCC region
In a truly zero carbon initiative, the UN Global
Compact focal point for the GCC Local Network and the
UN Global Compact office in New York conducted their
first Webinar; a combination of a web based seminar
and a media briefing on 9 February 2009.
Participating in the hour long Webinar were Mrs.
Habiba Al Marashi, Mr. Matthias Stausberg, responsible
for Public Affairs and Media Relations at the UNGC
Headquarters, and several invited members of the
press. In his presentation, Mr. Stausberg outlined the
various stages of CSR and reiterated its importance in
the current financial climate. He also repeated the UNGC
belief that CSR strategies should enable companies to
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move away from short term profit making, in favor of
long term gains.
Mrs. Al Marashi stated that the current crisis can
actually be used as an opportunity to take stock
and study their strategic opportunities. She urged
companies in the Gulf region to invest in CSR as part of
their core business strategy, instead of scrapping CSR
departments in times of financial unrest.
Mrs. Al Marashi also took advantage of the opportunity
to share the latest developments of the UNGC Local
Network for the GCC states with the media attendees.

7.2. Arabia CSR Network
introduces IBWG to CSR and UNGC
The International Business Women’s Group (IBWG)
Abu Dhabi, offers women of all nationalities a platform
for networking, learning and assistance in day to day
business issues. The IBWG not only organizes business
gatherings, but also seeks to add value by offering
workshops and lectures on relevant topics. With that
goal in mind, the IBWG organized a presentation on CSR
and the importance of implementing CSR principles in
all business environments on 11 March 2009.

Introducing the concept of CSR to the attending ladies,
Mrs. Al Marashi outlined the advantages of introducing
sustainable CSR practices into businesses. Speaking
of the current economic climate, she stressed that
greater CSR efforts are needed from companies.
There is a need to rebuild trust and regain the public’s
confidence in order for the market to recover.

7.3. The Arabia CSR Network
engages Masters Students in
debate on CSR
Reaching out to the next generation of business
leaders, Mrs. Habiba Al Marashi discussed
Mainstreaming CSR with students in their masters’
phase at Hult University International business school.
Mrs. Al Marashi discussed the results of a recent
survey on CSR, conducted by the Arabia CSR Network
in the UAE and the outcomes which proved that there
is still a gap in the local understanding of CSR and its
true meaning.
By reaching out to the business elite of tomorrow, the
Arabia CSR Network aims to instill in them the values of
CSR as early as possible. Reiterating a statement that
has been made many times over the past few months,
Mrs. Al Marashi said that the current financial crisis
should be treated as an opportunity to implement
sustainable strategies, rather than a risk.

7.4. The First Arab Forum on CSR in
Sharjah, UAE
In order to promote a better understanding of CSR in
the regional context and discuss ways in which CSR
can help alleviate the effects of the current economic
crisis, business leaders, government officials and
academics convened in Sharjah for the first Arab Forum
on CSR. Speaking before an audience that included
the chairman of the Sharjah Chamber of Commerce
and Industry, Mrs. Habiba Al Marashi stated that it is
clear that the business case for CSR has long since
been made.
Businesses the world over are not engaging in CSR
just because it is the right thing to do, but simply
because it is smart business practice to do so.
Looking specifically at the Gulf region, she said that
businesses have a lot to gain from implementing sound
CSR policies to combat the negative effects of the
economic downturn. While there remains a gap in the
levels of understanding of CSR concepts in this region
and other parts of the world, CSR is steadily gaining
in importance and relevance to the GCC. Underwriting
this point, Mrs. Al Marashi remarked that while CSR
used to be driven by civil society and pressure groups,
it is increasingly being driven by mainstream market
forces and public sector organizations as well.

7.5. UNGC members of the GCC
Local Network support the
rebuilding efforts in Gaza
The
Local
Network
for
the
Gulf
Region would like to thank and commend TAQA
(Abu Dhabi Energy Company), and HSBC Middle
East & Northern Africa for becoming the first
two companies from the Middle East to donate
funds to CERF, the UN Central Emergency
Relief Fund in support of the rebuilding efforts
in Gaza

7.6. Arabia CSR Network makes
the case for CSR at gathering of
Norwegian officials
The Arabia CSR Network was invited to present its case
and achievements to a high level gathering organized by
the Royal Norwegian consulate in Dubai. In attendance
were representatives from Norwegian businesses
operating in the Gulf, as well as the Norwegian
ambassadors in the UAE, Saudi Arabia and Jordan.
Seizing the opportunity to present a strong case for
CSR, The presentation started from the beginning and
laid out the evolution of CSR in the Gulf region. The
presentation included reasons for engaging in CSR
as well as the impact that the Arabia CSR Network has
had on the development of CSR in the UAE and the GCC.
Specific attention was given to the Arabia CSR Awards as
an example of how far organizations in the Arab world
have come, when it comes to responsible business
practices.
Reiterating a statement that was made many times
during then Arabia CSR Awards, the presentation
concluded that international companies have a special
obligation to engage in CSR in this part of the world, just
like they do in their home countries.

7.7. Arabia CSR Network meets with
local and international companies
The Arabia CSR Network has actively engaged
companies and other organizations in the UAE and
beyond, through meetings in which the merits of CSR
were discussed. These meetings are an important part
of the Network’s outreach, as it allows us to speak to
hundreds of organizations and advance the principles
of CSR and responsible business. We are happy to note
that an increasing amount of organizations actively seek
the Arabia CSR Network out and approach us with the
intention of learning more about CSR and implementing
this in their organization. The Arabia CSR Network will
continue to meet as many organizations as possible in
2010 and warmly invites organizations to contact us.

Arabia CSR Annual Report 2009

Looking back on 2009, it has been a very interesting
year for CSR in the Gulf region in general and for the
Arabia CSR Network in particular.
While at one hand many companies downzised or
even closed down their CSR departments in the inital
panic during the first months of the economic &
financial crisis, we have also seen many signs of true
commitment to CSR from many companies across
the Arab world, especially in light of the current
crisis. The Arabia CSR Network had the formidable
task of advancing CSR in a period in which many
organizations were more inclined to look at short term
angles than at the long term, triple bottom line.
There were, on the other hand, many organizations
that have wholeheartedly embraced being
responsible citizens and have remained committed
to CSR, especially in light of the economic downturn.
These organizations recognize that in order to do well
in such a climate, they must first do good. We have
seen many organizations from accross the Arab world
that operate according to the Arabia CSR Network’s
core message; that CSR should not be an add-on, but
an essential part of any organization’s core business
strategy.
Despite the tough climate, 2009 has been a very
succesful year for the Arabia CSR Network. The
Network was officially launched under its new name
and expanded mandate at the Arabia CSR Awards
ceremony. The Network also succesfully conducted
two workshops, which dealt with very relevant topics
and were well attended. The highlight of the year
was the launch of the second cycle of the Arabia CSR
Awards, which saw participants from 7 countries all
over the Arab world.
We have also made great strides with the UN
Global Compact in the GCC region this year. As the
Local Network focal point for the Gulf countries, we
continuously aim to consolidate and expand this
Network accross the region. We believe that the Global
Compact is an excellent platform for businesses to
advance their CSR strategies and we will continue to
spread awareness of its advantages in the Gulf region.
We are happy to report that we now have 36 member
organizations from four Gulf countries that actively
participate in the Global Compact, both regionally as
well as on an international level.
As 2009 came to a close, the Arabia CSR Network
had its eye firmly on 2010. We are convinced
that CSR will continue to be of vital importance for
businesses and will play an increasingly important
role in the emerging financial and economic order,
once the effects of this crisis wear off. In fact, we
believe that the current crisis can be seen as an
important oppotunity for businesses to take stock of
their current policies and make the change towards a
more sustainable way of doing business.

9. 2010 CSR Calendar
Workshop on Carbon Emissions
Trading and Off-setting

A full day workshop session, aimed at
investigating what exactly entails carbon
emissions off-setting and trading and
investigating its value for organizations in the
Arab world. The workshop will facilitate a critical
discussion on this controversial topic and will
present an impressive line up of international,
regional and local experts and case studies. The
workshop will be closely aligned with the UN
Global Compact’s Principle on the Environment
and will also discuss the outcomes of the
Climate Conference held in Copenhagen in
December 2009.

Workshop on Sustainability and
Transparency

This workshop, which will be linked with the UN
Global Compact’s Principle on Anti- Corruption
will explore current practices and policies as
well as look at obstacles and opportunities
that exist in the marketplace. In light of the
economic & financial crisis, transparancy is of
vital importance. Speakers at the workshop will
make the case for transparancy in the corporate
sector as a crucial part of the path to recovery.
Attendees will also hear from experts and case
studies and will be offered tools to improve their
current practices

Seminar on the Arabia CSR
Awards

Preceding the third cycle of the Arabia CSR
Awards in 2010, the Arabia CSR Network
will offer prospective participants a full day
seminar in which they are walked through
the questionnaire and overall submissions
process, are given practical tips on how best
to apply and are given valuable tools on how to
compile and draft a CSR report. Attendees will
hear from previous winners how participation in
the Awards cycle has helped them to take stock
of their policies and principles and improve their
businesses overall.

Arabia CSR Awards 2010

This third cycle of the Arabia CSR Awards will
once again honor organizations from all over the
Arab world for their leadership in CSR. Building
on the successes of the previous cycles, and
taking the lessons learned into account, the

Arabia CSR Awards aims to become the premier
CSR Awards scheme in the Arab world, attracting
the regional frontrunners in CSR and becoming
a worldwide example of responsible business.

Roundtable on Arabia CSR Awards

Following the Arabia CSR Awards ceremony,
participants will be offered an informal
roundtable session, in which they are given
the opportunity to meet the judges face to
face and receive invaluable feedback on their
submissions. Participants will hear from the
judges what they did right in some cases
and what they can improve in others. The
roundtable will be of great value to participants
in developing a succesful CSR strategy and
in compiling and drafring a comprehensive
CSR report.

UN Caring for Climate statement
Metito (overseas) Ltd.
Energy Management Services
(EMS)
Total Project management
CEO statement on UN Convention
against Corruption
Abu Dhabi Energy Company, Taqa
The CEO Water Mandate
Metito (overseas) Ltd.
The CEO statement on Business
and Human Rights
Abu Dhabi Energy Company, Taqa
Masafi
UN CERF fund for Gaza relief
Abu Dhabi Energy Company, Taqa
HSBC Middle East and Northern
Africa
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