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DNV-GL Business Assurance was engaged to independently review the approach used
by Arabia CSR Network to determine the company scores for each category of the
awards. We interviewed a selection of judges, checked the scoring methodology had
been applied correctly and checked the collation of the final scores. Nothing has come
to our attention to suggest that the scores have not been correctly compiled from
the available information. We have made recommendations to Arabia CSR Network to
support the development of the awards in future.
DNV-GL
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FOREWORD
According to the 2016 Global Investor Survey undertaken by PriceWaterhouseCoopers (PwC),
“over 60% of investors agree that business success in the 21st century will be redefined by
more than financial metric”. Similarly in PwC’s Global; CEO Survey 2016, 84% of CEOs believe
that companies are required to address stakeholder expectations. In an increasingly changing
world that is shaped by global trends such as Globalization, urbanization, Climate Change
and others, businesses find themselves at a critical juncture. They are being compelled to look
beyond old business and traditional operating models. The need of the times dictates that
business has to respond to the needs of its stakeholders and develop practices that turn it
into an ethical, responsible and sustainable business.
The focus is shifting to a different role expectation from business and one in which it creates
value not only for its shareholders but its other stakeholders as well, including society as one
of its key stakeholders. The story that needs to be told is how the business creates long term
value for all. The Arabia CSR Awards is replete with such stories, recanted year after year. It
reveals those champions who are raring to go out and to do something essentially different
and game changing.
The 2016 Arabia CSR Awards is turning the spotlight on those organisations whose operations
exemplify ethics and values, and whose practices reflect commitment and empathy. This book
is an attempt to lift the veil off these sustainability champions of the Arab world, as a source
of inspiration and motivation. They are businesses with a mission to be sustainable, and the
vision to be leaders. We commend them for their efforts and salute their belief in a better
future where development is equitable and sustainable.

Habiba Al Mar’ashi
President & CEO, Arabia CSR Network
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Evolution of the Awards

Participation by Country

The Arabia CSR Awards started in 2008 as the Arab Region’s first CSR Awards instituted by
an independent multi-stakeholder network. It grew significantly over the years and became
the Premier Sustainability Accolade in the Region sought after by public and private sector
organisations operating out of different countries.
The objectives of the Awards broadly are:

•

To bring the latest international CSR and sustainability developments, trends and standards
to the Arab world.

•

To raise awareness and spread the culture of CSR and sustainability.

•

To promote CSR as an essential element of a successful business model in the Arab region

•

To recognize and honour organizations in the Arab region that demonstrate outstanding
leadership and commitment to Corporate Sustainability

•

To commend international organizations that are actively pursuing Corporate Sustainability
in the Arab region

•

To create a database of CSR best practice case studies from around the region

The Awards are based on international sustainability principles and frameworks, namely,
the Ten Principles of the UN Global Compact, the GRI Guidelines and the EFQM business
excellence framework. The structure of this fully online award is unique. It involves not just an
exhaustive application form that needs to be filled out but submission of supportive evidence
for every claim made in the application. The resultant applications that make the grade are
sent to an independent panel of jurors who evaluate the applications and provide scores and
feedback. This feedback is shared with the applicants along with the results, making it one of
the most valuable outcomes of the awards for the applicants. Applicants are able to use the
feedback to make improvements in their CSR and sustainability practices.
The application has undergone several revisions to have shaped up to its present form. It has
been refined and streamlined over the years and is currently hailed as one of the most rigourous
in the world. The highly discernible criteria of the awards has given it a high profile in the world
of sustainability and earned it much acclaim internationally as well. Award categories have
increased and expanded over the years, and at present include generic size-based categories
and sector-based categories. Both at the commencement and the conclusion of each cycle,
the award Secretariat reviews the initiative thoroughly to look for ways to improve it and
yield better results. In this way it ensures that the awards are reflecting relevant trends and
developments in a bid to stay on top of the game continuously.
The results of the awards are published in a best practices compilation which is a useful
tool for increasing knowledge about the CSR landscape. Every year after the conclusion of
the award cycle, the Arabia CSR Best Practices Case Study booklet is published which also
provides a platform to the winners and shortlisted to showcase their praiseworthy efforts to
advance sustainability in their business.
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Sector

Bahrain

Egypt

Jordan

Kuwait

Oman

Qatar

KSA

Aviation

Morocco

1

Chemicals &
Petrochemicals

Arabia CSR Awards 2016
Trends Analysis

UAE

1

1

1

2

Construction &
Materials

2

Consultancy Services

2

1

1

Extractive

1

Financial Services

1

Total

1

1

1

1

4

Food & Beverage

1

1

Govt/Public Service

2

2

In 2016 applications to the award were received from 87 organisations. In all, 103 registrations
were recorded out of which 68 finally made it to the jury panel for evaluation. The applications
are screened prior to being sent to the jury to ensure that they fulfill the requirements of the
application. All applications are returned to respective applicants to share the score and the
jury feedback, in an effort to help applying organisations learn from the process of applying
to the Arabia CSR Awards.

Health care

1

1

Hospitality

2

2

1

2

Retail

1

1

This practice has proved immensely beneficial for the organisations, which have used it as
a gap analysis to refine their CSR and sustainability practice as a whole. It has also assisted
organisations to improve their applications to the award and to win in subsequent cycles.
Among all the cycles of the award, 2016 has recorded the highest number of sectors. Among
all sectors, the largest number of applications has come from Social Enterprise, indicating a
healthy growth trend in that sector.

Security Services

1

1

Social Enterprise

1

1

1

2

In terms of award categories, the highest number of applications has been made in the large
business category, which has roped in the highest across all the cycles of the awards. A
considerable number of applications were also received in the Partnerships and Collaborations
category. As far as countries go, organisations from 13 countries have applied to the award
in 2016, which is a healthy representation of the MENA region. The overriding majority of
applicants chose to apply in English, with a few in Arabic and one in French. The entire
submission to evaluation process was fully online and devoid of any carbon impact.
A total of 29 sustainability reports were submitted along with the applications out of which the
majority were compliant with the Global Reporting Initiative (GRI) framework of sustainability
reporting. The maximum number of reports have been issued by organisations applying in the
large category, followed by medium and small.
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WINNER
PUBLIC SECTOR

Dubai Electricity and Water Authority (DEWA) adopts a
clear Corporate Social Responsibility (CSR) strategy, in
adherence with the vision of HH Sheikh Mohammed bin
Rashid Al Maktoum, Vice President and Prime Minister
of the UAE and Ruler of Dubai. DEWA is committed to its
CSR and strategic objectives, which supports national
identity, and promotes the happiness of the community.
This adheres to the framework of the Dubai Plan 2021,
to develop a society that adopts common human
values, and DEWA’s vision to become a sustainable
innovative world-class utility. DEWA supports the
economic, environmental, and social development of
Dubai, and the UAE, by adopting strategies and plans in
compliance with the best international practices in the
field of social responsibility, to promote happiness and
cohesion among the community. DEWA has become
an international role model in the field of CSR. This
supports our efforts to adhere to the highest standards
of excellence across all operations, while working to
provide the community with the highest quality services
that contribute to the sustainable development of the
Emirate, ensuring a brighter future for generations to
come.

Public
Sector
Category

- HE Saeed Mohammed Al Tayer, MD & CEO

Dubai Electricity and
Water Authority (DEWA)
United Arab Emirates

Dubai Electricity and Water Authority (DEWA) is a premier public sector utility company that has earned
many distinctions globally and locally. DEWA supplied electricity and water to more than 760,000 customers
who gave DEWA a satisfaction rating of over 94% in the year 2015. DEWA is currently building a most
advanced infrastructure system to meet the demands of Expo 2020. Internationally DEWA leads its sector
in reducing power transmission and distribution networks to 3.3 % (6-7% in Europe and USA), and Water
network losses to 8.2 % (15% in North America). In customer minutes lost per year, DEWA has recorded 3.87
minutes, while the European Union utilities have recorded 15 minutes.
DEWA’s vision is to become a “Sustainable Innovative World–Class Utility”. In translating its mission DEWA
commits itself to national sustainability strategies and carbon action plans that underpin all its activities.
DEWA is at the forefront of the Dubai Clean Energy Strategy 2050 that aims for 75% energy from clean
sources by 2050 and is similarly committed to the Smart Dubai initiative that is aimed at making Dubai
the smartest city on the planet. For the latter, DEWA has launched three pioneering smart initiatives that
promote renewable energy. DEWA manages and operates the Mohammed bin Rashid Al Maktoum Solar
Park, which is the largest single-site solar project globally. DEWA played a pivotal role in the establishment
of the Dubai Carbon Centre for Excellence in collaboration with the United Nations. DEWA is guided by its
responsibility towards the society, environment, workplace and marketplace.  They have used international
standards, systems and benchmarks to build up an acclaimed sustainability practice backed up by many
innovative measures. As a public sector entity, DEWA has shown remarkable commitment to improve the
working conditions of Emirati employees and citizens in general by supporting employment and education, as
well as enhancing national identity.
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1st Runner Up
PUBLIC SECTOR

CSR practices and values of sustainability formed
a central part of the work culture in the Emirates
Transport since its inception. ET has maintained
this pioneering approach until it became a part of
its mission and vision, institutional traditions, and
all subsequent investments, as well as internal and
external initiatives and operational practices, making
it a creative work environment conducive to innovation
for more than 20,000 employees. Emirates Transport
received many high accolades and is considered one
of the 25 best environmental businesses in Asia as a
whole. All this put Emirates Transport at the forefront
of the federal government in the country, seeking
to meet the benefits of sustainable development
strategies in the UAE on economic and societal
spheres.
- Mohammed Abdullah Al Jarman, General Manager

Emirates Transport
United Arab Emirates

Emirates Transport is considered to be one of the first government institutions that have implemented
quality and organizational excellence and management systems which have contributed to consolidating
the principles of development, improvement and continuous innovation to ensure effective leadership. The
corporation has allocated a percentage of more than 10% of its profits to social responsibility annually
since 2009, which exceeded 2 million dirhams during the year 2015. The corporation adopted partnership
projects that contributed directly to the achievement of strategic goals and priorities of the corporation and
its partners. They have also adopted stringently followed mandates for reporting and disclosure to promote
transparency and accountability.

Large
Category

With the launch of the UAE government fourth generation government excellence system and 2015 being
named the year of innovation, Emirates Transport immediately updated their systems and entrenched the
principles of creativity and innovation under the following areas of focus; Socially: Support social community
activities within the country such as the “National Bus” initiative to provide mass transportation in public
community events, and the nationalization of jobs that can be carried out by citizens with middle and
low education level such as canteen supervisors in educational institutions, Economically: The expansion
of investments both locally and regionally such as entering the Saudi Arabia market actively through school
transportation services and commuting of nearly 200 thousand male and female students which has resulted
in high revenue generation and profits; Environmentally: Expanded the dry cleaning unit & established a
factory for the retreading of tyres, converted the golf cars to electric cars. It was the first government entity
in the country to measure the carbon footprint since 2013. Politically: signing an agreement with UITP to
support public transport and active participation in USA Ideas.
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WINNER (tie)

WINNER (tie)
LARGE CATEGORY

Gulf Petrochemical
Industries Company (GPIC)

LARGE CATEGORY

This year marks the 37th Anniversary of GPIC’s
commitment to Corporate Social Responsibility (CSR)
and, whilst much has changed in the world and in our
company over the past 37 years, our commitment to
CSR has not. Corporate Social Responsibility is crucial
to how we fulfill our role as a responsible company
and sustaining the three pillars of Planet, People and
Profits. At GPIC, we are invested in our people, our
product integrity and our world. Through CSR, we
want to ensure the highest standards of excellence
and reliability and, this we do by engaging our talented
employees, working in partnership with like-minded
institutions such as the UN Global Compact who share
the same fundamental values and ethics of corporate
responsibility. Our work to build and achieve the
UN’s 17 Sustainable Development Goals (SDG’s) is
evident. We ultimately know and believe that, through
CSR leadership, innovation and collaboration we can
guarantee a more prosperous future for societies and
our planet.
- Dr. Abdulrahman Jawahery , GPIC President

Our vision is for Carillion to be a leading sustainable
business and the leading sustainable support services
company. For us, becoming a more sustainable
business goes hand in hand with becoming a more
successful business. We believe that sustainability
means making tomorrow a better place – for our
employees, our customers, our local communities, our
suppliers and our investors. With this solid foundation
of commitment and expertise, we continually look
to improve our performance. Meeting our ambitious
sustainability targets lies firmly within the fabric of our
business, and our passion for innovation is as strong
today as it has always been.
- AFC Vision Statement

Al Futaim Carillion (AFC)
United Arab Emirates

Kingdom of Bahrain

GPIC is one of the leaders in the Petrochemical industry. It is a joint venture owned by the Government of
the Kingdom of Bahrain, Saudi Basic Industries Corporation (SABIC), Kingdom of Saudi Arabia and
Petrochemical Industries Company PIC), Kuwait, to manufacture fertilizers and petrochemicals.  GPIC is not
only a market leader in business but a well-known champion in sustainability. Through the years they have
scaled up the sustainability practices and initiatives and currently lead in a number of ways.  The current focus
of their sustainability initiatives are leadership, collaboration and innovation. Utilizing the globally established
GRI framework, they have conducted the most extensive stakeholder engagement to ascertain the materiality of
the sustainability issues they advocate.
They have directed  their focus on the Sustainable Development Goals, in particular, Goal 2 on Zero Hunger
for which they have taken up several interesting measures that have singled them out as a trend setter in their
industry. GPIC have made a name for themselves in the field of sustainability reporting. Not only do they publish
a GRI compliant Sustainability Report, they have also climbed up to the highest level of reporting as a member
of the UN Global Compact. GPIC is a signatory of the Compact’s Food and Agriculture Business Principles
(FAB) and the Women’s Empowerment Principles (WEPs). As an outcome of their deep commitment to Climate
Change action GPIC is providing their employees with training on the IPCC Carbon Inventory Software.  
GPIC is renewing focus on youth leadership, employment and entrepreneurship, having set up a committee
to address youth interests and concerns. At the corporate front, GPIC continues to stress on sustainable means
of consumption and production, gaining efficiencies in material use, energy use, emissions and wastes, and
achieving high standards in health and safety. In 2015 alone GPIC has won more than twenty awards including
The Arabia CSR Award which they have won multiple times, Gulf Cooperation Council (GCC) Environment
Award and the GPCA Responsible Care Award.
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Al Futtaim Carillion is one of the leading companies in the UAE and the Middle East construction sector.
The company’s contribution to the growth and development of UAE’s infrastructure is enormous and Al
Futtaim Carillion has many landmark civil and infrastructure projects to its name not only in the UAE
but across the Region as a whole. AFC has also made its mark in the area of sustainability. It works with a
2020 Sustainability Strategy designed to propel the group towards sustainable business and inclusive value
creation. According to AFC, sustainability means making tomorrow a better place for employees, customers,
local communities, suppliers and investors. In cognizance of the changing context of sustainability, AFC
will embed the recently launched Sustainable Development Goals into their sustainability strategy, and also
undertake a major stakeholder engagement activity to determine the sustainability issues most critical to their
business. This process has already been undertaken in the past with solid outcomes that validated the results
of the stakeholder and materiality process. The company has many remarkable achievements to its credit.
From a Carbon Reduction Policy to enable low carbon economies to waste mitigation and management,
from reduction of water use to reusing and recycling of water, AFC has made considerable progress in many
areas. Their social contributions have likewise been noteworthy, such as, employee volunteering, community
engagement, ethical procurement and support to SMEs.
AFC has made significant financial savings and increased profitability through a slew of sustainability
measures, with an eye to securing a sustainable business. Some of these are the Sustainability Leadership Plan
and an annual Sustainability Week, both of which are aligned to the sustainability strategy and help to realize
the objectives and targets. The Sustainability Leadership Plan is a tool that helps to embed sustainability
across all functions and The Sustainability Week is used as a platform to drive a range of activities aligned to
the 2020 Sustainability Strategy.
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2nd Runner Up

1st Runner Up
LARGE CATEGORY

LARGE CATEGORY

We at Zulekha, believe that Corporate Social
Responsibility is not an activity which is done but a
serious obligation towards the community we live in
and operate. We feel a great sense of responsibility
in the way we perform our operations so that we
benefit the community and its people in some way or
the other. We have set forth clear Mission, Vision and
Values for sustainability. We regularly communicate
with our internal and external stakeholders through
meetings, mailers, social media etc. We undertake
various environment related activities to reduce the
carbon footprint. We conduct extensive education
sessions for our internal and external stakeholders
on how to reduce carbon footprint at their offices and
home.

For us our approach to sustainability is founded on our
vision – to redefine the future for people and places,
shaped by our values and aimed at delivering our five
sustainable outcomes: Places that benefit people,
Public service in the public interest, More skills,
more opportunities, Positive environmental impact
and Sustainable growth. We organise our objectives
and report on our performance through four capitals:
social, environmental, knowledge and financial and
have ambitious targets in each of these areas, which
I’m pleased to say our businesses in the region have
made great progress over the last year.
- George Franks, Managing Director

- Ms. Zanubia Shams, Co-Chairperson

Zulekha Hospital
United Arab Emirates

Zulekha Hospitals Group is a leading healthcare service provider in the UAE. It is a multi-specialty facility that
consists of several state of the art medical centers, diagnostics and pharmacies in different Emirates. Zulekha
Hospital started on its sustainability journey with the implementation of the EFQM Model. The board and
top management have an oversight of sustainability and work closely with various committees to set targets,
monitor and evaluate performance. Zulekha Hospital developed specific policies related to human rights and
labour rights, anti-corruption and anti-bribery, responsible lobbying, sustainability guidelines for partners and
suppliers, use of local suppliers and environmental protection. Zulekha Hospital is committed to the Triple
Bottom Line of economic, social and environmental, and discloses the results of their sustainability practices
through several kinds of reporting.

Interserve International
United Arab Emirates

Interserve is a leader in support services and construction. Headquartered in the UK, the company offers advice,
design, construction, equipment, facilities management and frontline public services. Interserve services a range
of sectors in the Middle East such as oil & gas, hospitality & leisure, retail, transport & infrastructure. Interserve’s
core purpose is to redefine the future for people and places, and sustainability is at the centre of this purpose.
Interserve acknowledges that Corporate responsibility is a top leadership agenda and forms a regular item as part
of the Group’s Board Meetings.

Zulekha Hospital group is deeply committed to community causes and has participated in a number of health
related government and private initiatives. They go a step further by undertaking an impact analysis of the
community programmes they have been involved in.  They also monitor and assess the results and impacts of their
own environmental activities and initiatives, noting that the sector has a considerable footprint in energy, water
and waste. Among many initiatives undertaken are those for the reduction of electricity and water consumption,
reduction of carbon emissions, segregation of waste at source, and so on.

A SustainAbilities Plan was developed a few years ago to drive policies, strategies, activities and initiatives
that has been the pivotal tool in the achievement of considerable progress. It has 48 targets, 15 goals and 5
outcomes. Interserve’s sustainability has two prongs, internal and external. Internally, a great deal of emphasis
has been laid on capacity enhancement for sustainability for workforce and supply chain, on reducing water
usage, fuel consumption and improving energy efficiency.  The company has publicly disclosed a human rights
policy, and has a number of labour rights related policies along with short-term and long-term goals. Externally,
the company heads a Sustainability Forum together with subsidiary and associate businesses to share best practice
and ensure common consistent standards, hosts supplier engagement days, and participates in forums and joins
initiatives on sustainability. Interserve also works closely with a number of NGOs in support of various causes.  

The hospitals follow a certified ISO 14001 Environmental Management System, and ISO 26000 guidelines for
Social Responsibility, and are accredited to the JCI which is considered the gold standard in global health care.
The group is looking at obtaining the LEED (Leadership in Energy and Environmental Design) certification for
two of its existing hospitals.  They are also a member of the IFC “WINvest Forum” (Invest in Women Employment)
and a founding member of “SheWorks”, a global partnership launched by World Bank.

One of the highlights of the past year has been the achievement of 1,448 employee volunteer days distributed
across the Region. The Middle East Employee Foundation Steering Group has been set up to drive contributions
towards community service. Another noteworthy achievement is the installation of state of the art Bionest units
(waste water treatment systems) that treat water and reduce the demand for water. Other measures include more
energy efficient site cabins, innovations such as solar powered task lighting and more efficient vehicles.  
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WINNER (tie)
MEDIUM CATEGORY

For ABB Qatar, sustainability is about balancing
economic success, environmental stewardship
and social progress to benefit all our stakeholders
including government regulators. Sustainability is part
of ABB’s corporate strategy and business success.
The Sustainability considerations that we undertake
in ABB Qatar covers how we source for products
both locally and globally that complies to legal,
statutory and environmental requirements, what we
offer customers, how we engage suppliers, how we
assess risks and opportunities, and how we behave
in the communities where we operate, while striving
to ensure that the health, safety and security of our
employees, contractors and others affected by our
activities are not compromised.
- Mostafa Al Guezeri, Managing Director

ABB QATAR

Medium
Category

State of Qatar

ABB is a global leader in power and automation technology that offers services to utility, industry, and transport
and infrastructure customers and helps them lower their environmental impact. ABB operates across the
renewables value chain, from power generation to transmission, distribution and mobility. ABB’s core principles
reflect sustainability, which is embedded in their products, services and relationships. The company vision
“Power and productivity for a better world” supports the quest for products, systems and services that aid in
reducing energy use and lowering environmental impact. The company’s goal is to improve the performance of
the renewables and energy efficiency portfolio by 20% by the year 2020, simultaneously aiding and abetting
customers to lower their carbon footprints.
The sustainability agenda is driven from the top and progress is monitored closely at country level to ensure
no significant negative impact on the workplace, marketplace, environment and community. Extensive risk
mapping is carried out to identify areas of potential concern and develop appropriate mitigation measures. ABB
promotes the group theme “Don’t look the other way” among its stakeholders to guard against any safety, security
and integrity related threats. The four major pillars of ABB Group’s mission are, - Improve performance: ABB
helps customers improve their operating performance, grid reliability and productivity whilst saving energy and
lowering environmental impact; Drive innovation: Innovation and quality are key characteristics of product,
systems and service offering; Attract talent: ABB is committed to attracting and retaining dedicated and skilled
people and offering employees an attractive, global work environment; and Act responsibly: Sustainability, lowering
environmental impact and business ethics are at the core of market offering and operations. Although guided by
a global policy framework, the local units are subject to annual reviews to ensure that local environmental, social
and governance risks have been addressed duly and mitigation measures adopted. According to ABB Qatar, their
motto is to contribute to decoupling growth from environmental impact.

23
Winners Booklet 08-10-16.indd 22-23

10/8/2016 4:49:17 PM

WINNER (tie)

1st Runner Up

MEDIUM CATEGORY

MEDIUM CATEGORY

Sustainability is indeed a long journey. Ours started
with philanthropic and ad-hoc initiatives and has now
transformed to a structured process, which is proudly
embedded in the way we perform business. It is with
growing commitment from staff, guests and other
stakeholders that I am now witnessing Sustainability to
emerge as the driving force in every business operation.
We are proud of our strategic approach, our holistic
outlook, but mainly for the integration of Sustainability
culture throughout HIAB. This transformation has
been empowering to lead; rewarding to watch as it
materialises, and every day I renew my commitment
to making Sustainability the driver for a better future.
- Roxana Jaffer, Chief Executive Officer

Holiday Inn Al Barsha - Hotel
United Arab Emirates

Every JICite abides by the core values and principles
of the organization. We believe that with a committed
strategy and clear organizational frame work
excellence shall be achieved and sustainability shall
be ensured. This culture of the organization leads us to
be a socially responsible corporate citizen .Our quest
for innovation in our practices leads us to the creation
of Best practices for organizational excellence and
sustainability, which were recognized and rewarded as
International Best practices for two consecutive years.
Our passion for sharing and learning is a never ending
process.
- Robby Thommy, Managing Director

Al Jazeera International
Catering
United Arab Emirates

The Holiday Inn Al Barsha is a part of the world’s largest hotel chain, and is considered the flagship Holiday
Inn property in the UAE. HIAB considers itself to be a “hotel with a heart”. This ethos underpins its operations
and pushes it to become a socially responsible business. It is dedicated to putting the welfare of the environment
and the communities at the heart of its activities, as being a successful business means having a positive
impact. This dedication has been evident in the past years when HIAB has taken concrete steps to become
a sustainability leader in its industry. HIAB has drawn up a ‘10 years Sustainability Priorities’(APP5) on
social, environmental and governance issues. They have emphasized heavily on creating positive societal value
and minimizing their impact on the environment.  
There are three areas within HIAB sustainability, namely, Environmental Responsibility – “Green Engage”,
Social Responsibility – “Holiday Inn Dubai Loves You Campaign”, and Responsibility towards our People –
“Way of Life @ HIAB”. Performance against these goals is managed through steering committees and focus
groups that report back to the CSR Executive Board. The three kinds of responsibilities have been integrated
into the way everyday business is organized in HIAB, and have led to a cultural identity that is infused with
a sense of empathy for stakeholders of all kinds.
HIAB initiatives have been mounted to improve the condition of the less fortunate. Environmental initiatives
have been directed at keeping a green profile. Some examples are: Waste compactor: food waste reduction,
savings on skip collection, reducing land-fill, “Save Energy” Drive Training on Electricity   & Water
consumption, etc. HIAB is a signatory of the United Nations Global Compact, which is the world’s largest
voluntary initiative on Corporate Responsibility. Apart from issuing a sustainability report, HIAB is working
on producing its first Communication on Progress, which is the annual reporting tool of the Global Compact.

24
Winners Booklet 08-10-16.indd 24-25

Al   Jazeera International Catering Company (JIC) offers Catering, Housekeeping and Laundry services
to specialized customer segments (oilfields, remote sites, labour camps and institutions) across the Middle
East. JIC has adopted the customized SPEARS methodology to manage its sustainability commitments,
based on which objectives, targets, resources, processes and partnerships are developed. The key components
of JIC’s sustainability focus include innovation, creativity and partnerships. The company motto is “Chase
perfection, Catch excellence” and is the guiding philosophy that steers JIC to commendable heights of
excellence and perfection.
JIC developed the project called Our Planet – Our Responsibility, which is based on the 4Es of Educating,
Enabling, Empowering and Engaging stakeholders. This has led to JIC being labeled as an industry leader
in this aspect and setting an industry benchmark backed by internationally recognized best practices. Some
of the initiatives undertaken have yielded fantastic results in terms of waste reduction, water saving and
carbon emission minimization.
As a catering service company JIC is deeply conscious about its environmental impacts, particularly in the
area of food waste. It has made significant reductions in food waste, general waste and associated reduction
in carbon emissions, greenhouse gas reduction, reduction in water use and cooking oil. By streamlining
the procurement and production processes, further efficiencies have been gained. Recycling has also been a
favoured activity, particularly the recycling of plastics. JIC has had wonderful results in terms of employee
and customer satisfaction. JIC has placed a great deal of strategic focus on long term partnerships and has
been collaborating with well known NGOs in the Region to fulfill their objectives related to the Millennium
Development Goals.
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2nd Runner Up
MEDIUM CATEGORY

Our approach to sustainability creates longterm value for all our valued stakeholders. Our
sustainability report is a snapshot of our business
and portrays the ways we accelerate growth through
responsible business and sustainability principles.
The sustainability report acts as an additional tool
to engage with our stakeholders and integrate their
expectations, aspirations and concerns in a framework
that provides value for all. The vision of our company,
the confidence of our management and the capabilities
of our employees, showcase our ability to regularly
create more value.
- Bakheet Al-Rashidi, President

Kuwait Petroleum International
State of Kuwait

Kuwait Petroleum International (KPI) is the international subsidiary of Kuwait Petroleum Corporation, which
is one of the world’s top ten energy conglomerates. KPI refines and markets fuel, lubricants and other various
petroleum derivatives globally. Headquartered in Kuwait, this multi-national is very alert to the changing
market conditions globally and the stakeholder realities that arise from it.

Small
Category

KPI has taken conscious efforts to become a sustainable business that can become a leading actor in a global
market through sustained growth and ongoing buy-in. It goes so far as to affirm that sustainability considerations
have led to tectonic changes in the way it conducts business.  It has led to a change in the mindset and a move
towards a more sustainable business model. Sustainability commitments are clearly evident in KPI’s innovative
products and services and the scalable solutions they offer, for which they have earned much acclaim.An on-going
emphasis on local issues and concerns ensures that the organisation aligns its activities with local trends and
developments, and the material issues that the organisation addresses are valid and opportune.
KPI is deeply committed to highest standards of health and safety, plant safety, product stewardship, community
engagement and environmental care. It is signatory to Responsible Care Global Charter and United Nations
Global Compact, and a member of European Petroleum Refiners Association (EPRA). In the domain of
environmental protection, KPI is focused on the following issues, - waste, water, spills, energy, emissions, effluents,
transport and biodiversity. It has developed the KPI Corporate GHG strategy that entails a 5-year plan for the
management of GHG emissions. KPI has earned the distinction of being the first oil and gas company in the
Middle East region to obtain the ISO 22301 certification on Business Continuity.  
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WINNER

1st Runner Up

SMALL CATEGORY

SMALL CATEGORY

RoadSafetyUAE went live beginning of 2014, aimed at
raising awareness for the pressing need of improving
road safety in the UAE. Road Traffic Fatalities are the #2
killer in the UAE! We are a holistic platform partnering
with governmental entities, CSR-minded corporations,
media and the traffic participants. We are grateful for
receiving overwhelming support from our partners and
stakeholders! Positioned as a social enterprise, we partner
with more than 30 CSR-minded corporate supporters –
we are a catalyst for numerous CSR initiatives! At the
same time, we are committed to the highest standards of
sustainable, ethical and CSR-minded business conduct.
- Thomas Edelmann, Chief Executive Officer

Road Safety UAE
United Arab Emirates

At ADUKG, we are in the business of transferring
knowledge – whether this is through leadership
development, talent management or consulting
solutions - so our impact on the outside world
should always be a positive gain for society. However,
this doesn’t mean that our organisation does not
actively engage with CSR; indeed it is embedded at
the very core of our corporate mission, vision and
values. Our entire business embodies this every day,
always driving towards excellence in everything we
do and making sure that every project our business
undertakes produces highly-effective, sustainable
outcomes.
- Dr. Ahmad Badr, Chief Executive Officer

Abu Dhabi University
Knowledge Group (ADUKG)

United Arab Emirates

Road Safety UAE is the first online portal in the United Arab Emirates dedicated solely to raising awareness
and driving action on road safety. It was born out of the need for safety on the roads due to the high rate
of road accidents and incidents in the country. They operate to comply with UN objectives and government
mandates like Road Safety a Decade for Action and UAE Vision 2021.
A unique idea born out of conviction, Road Safety UAE has been supported by many organisations who
have taken up the cause as part of their organisation’s CSR. Though small in size, the company has made a
difference in the community through their strategic approach, unique business model and robust stakeholder
engagement.
The organization work closely with government and private entities in order to make the UAE roads a safer
destination for all.  They are well supported by the local media and the public, with a very active portal and
social media that is powerful enough to drive commitment among the supporters.  They collaborate on a regular
basis with ministries, police and traffic authorities, and participate in industry exhibitions and workshops
to create more awareness about the responsibility of different stakeholders about road safety. Internally, they
are strongly committed towards maintaining a very negligible eco-footprint which they achieve by being a
paperless and fully digital office. They also offer tips and information to motorists about how to reduce their
environmental footprint through road safety measures.
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Abu Dhabi University Knowledge Group (ADUKG) offers Consulting, Training & Development, Coaching,
Outsourcing, Events & Conferences, and Research to clients in the Middle East and North Africa. It has also
partnered with a range of international education and consulting organisations. Although a relatively small
organisation they have made considerable progress in sustainability through a strategic structured approach
within a short period of time. Sustainability commitments are supported by the top tier of management and
cascaded down to the employees. Stakeholders across the value chain, from shareholders, suppliers, to clients
and partners, are all engaged to deliver on the sustainability related vision and objectives.
The “We Care” initiative is notable as it helps to generate ideas, develop plans and track performance
against CSR objectives and goals. It is also noteworthy that the entire workforce is proactively engaged in
actualizing sustainability commitments. Headed by the “We Care” Committee and CSR Steering Board the
organisation integrates sustainability in its daily operations. ADUKG uses education as a tool to promulgate
sustainability issues to clients and the community. They also engage in community based activities aimed
at the underprivileged and needy. They are also focused on their environmental responsibilities and have
powered an awareness campaign targeting the community. The issues focused through the campaign include
water conservation, energy consumption and recycling.
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WINNER

FINACIAL SERVICES CATEGORY

Over the last fifteen years, BMCE Bank of Africa has
truly consolidated its leading position of Responsible
Finance, driven by the conviction that the financial
sector plays a fundamental role in achieving a
sustainable, positive and inclusive impact. As a pioneer
Bank, it was the first institution in Morocco in 2016,
to be a signatory of the UN Global Compact. Indeed,
the ten principles underlying this flagship engagement
in the areas of environment, human rights, labor
law and anti-corruption are already integrated into
our business’ ‘as usual’. Our achievements have
contributed to the evolution of our business towards
financing a positive impact both economically, socially,
environmentally and climate wise.
- Othman Benjelloun, Chairman

BMCE Bank

Financial
Services
Category

Kingdom of Morroco

BMCE Bank is a large commercial institution in Morocco and a key player in capital markets, advisory and
investment activities. The BMCE Bank combines more than 560 branches, including 20 business centres and
a corporate branch. BMCE Bank’s commitment to sustainability arises from the conviction that the financial
sector has a crucial role to play in the sustainable development of economy, society and the planet.
The bank derives inspiration from its participation in the United Nations Global Compact and aims to align
with the Sustainable Development Goals. They follow a structured management approach built on the principles
of ISO 26000 and ISO 14001 and activated through a Social & Environmental Management System (SEMS).
BMCE Bank was the pioneering signatory of United Nations Environment Programme Finance Initiative
UNEP FI in Africa and MENA in 2000, and a co-founding member of the Positive Impact Manifesto, as well
as the first bank in MENA  to  voluntarily adopt the Equator Principles.
BMCE Bank has many praiseworthy sustainability initiatives to their credit, not the least of which is the acclaimed
Medersat.com program for financial literacy, improved access to education and environmental preservation
deployed through the BMCE Bank Foundation. The bank has a long standing commitment to sustainable finance
principles and is a regular advocate and patron of social and environmental projects. Some noteworthy efforts
include financing of renewable energy projects - solar and wind, mobilizing energy efficiency, financing for
SMEs through MorSEFF, the African Entrepreneurship Award, the continuity of an SRI Fund, a new in-house
application to better manage Social and Environmental risks in the investment portfolio alongside Equator
Principles reporting, launching of ISO 50001 energy management system for carbon footprint mapping and
mitigation, and signing up to the “Principles for Mainstreaming Climate Action within Financial Institutions”.
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WINNER

ENERGY SECTOR CATEGORY

In line with our vision to be a leading integrated oil and
gas player, CSR comes as a core value within the entire
organization. Through our CSR Guiding Principles
and Steering Committee we now approaching CSR
from a holistic point of view; reflecting the Group’s
strategic imperatives and enhancing the momentum
and progress of our CSR initiatives. We are currently
actively engaged in knowledge exchange initiatives
such as the ‘Energy Report’ and ‘UAE State of Energy
Report 2016’. Some of our key CSR initiatives include
the Interschool Environmental Public Speaking
Competition organized by Emirates Environmental
Group to celebrate and recognize ‘Earth Day’. We also
sponsor the UAE’s Night Creatures exhibit at Dubai
Aquarium & Underwater Zoo to maintain partnerships
that will promote educational initiatives and raise
awareness on various social and environmental
causes. We are committed to aligning our CSR
practices with the UAE’s vision and aspirations.
- Saif Humaid Al Falasi, Chief Executive Officer

Energy
Sector
Category

Emirates National
Oil Company (ENOC)
United Arab Emirates

Emirates National Oil Company (ENOC) is a government wholly owned diversified oil and gas group that
supplies energy to Dubai and the UAE, and beyond to the Middle East, Africa and Europe. ENOC’s vision
integrates sustainability and their operations are based on sustainable principles. ENOC supports the Dubai
Integrated Energy Strategy and the objective of reducing energy demand by 30% by the year 2030 and
achieving diversification of energy sources. Through all its efforts it aims to promote the UAE as a global
green economy hub. The four pillars in ENOC’s CSR are employees, community, environment and economics.
ENOC has a dedicated committee that comprises of key representatives from departments which aligns with
all business segments.  
The entity is on its way to launching the Middle East’s first green gas station. Dedicated committees have been
set up to supervise environmental projects and in particular energy efficiency projects. As an evidence of its
environmental commitment ENOC established an Energy and Resource Management policy in 2008 and
went on to launch a new energy policy. Objective and targets are formulated by the business units through
a rolling 5 year energy business plans. Energy audits are periodically carried out to ensure compliance with
objectives and targets. Environmentally sustainable practices of procurement and disposal are followed with
rigour to minimise negative impact. All projects undergo social and environmental impact assessments. All
partnership proposals and agreements likewise go through stringent criteria of evaluation.
ENOC has developed a national employee development programme for the skills and capacity enhancement of
the local workforce. ENOC runs an annual programme for youth with disabilities and underprivileged youth
which provides on the job training with the aim of developing job skills.
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WINNER (tie)
PARTNERSHIPS AND
COLLABORATIONS CATEGORY

CSR practices and values of sustainability formed
a central part of the work culture in the Emirates
Transport since its inception. ET has maintained
this pioneering approach until it became a part of
its mission and vision, institutional traditions, and
all subsequent investments, as well as internal
and external initiatives and operational practices,
making it a creative work environment conducive
to innovation for more than 20,000 employees.
Emirates Transport received many high accolades
and is considered one of the 25 best environmental
businesses in Asia as a whole. All this put Emirates
Transport at the forefront of the federal government
in the country, seeking to meet the benefits of
sustainable development strategies in the UAE on
economic and societal spheres.
- Mohammed Abdullah Al Jarman, General Manager

Emirates Transport

Partnerships
and
Collaborations
Category

United Arab Emirates

Emirates Transport is a pioneer public corporation that delivers transportation and logistics services
sustainably across all emirates of the UAE. The corporation endorses a long-term sustainability strategy
that delivers positive socio-economic and environmental impacts to its stakeholders. Through a systematic
and comprehensive sustainability approach that is in line with the federal government’s national vision, its
strategy is designed to ensure the happiness and well-being of the Emirati people through responsibility in all
expanses of its business practices.
Projected from this commitment, ET has embarked on the launch of a unique collaboration to nationalize
the positions of female school cafeteria supervisors and support student meals to deliver affordable, nutritious
food to students across the UAE. The project’s multiple goals include the provision of fresh, safe, qualitative
meals that are subsidized at a price not exceeding 3 AED with the appropriate balance of nutrients and
vitamins. The meals are distributed by female supervisors appointed by ET innovatively creating jobs for over
2,500 Emirati locals with basic education. The project has also succeeded in addressing the issues normally
facing school cafeterias and ensured conformance to food health and safety regulations, creating value for all
segments of school societies in the UAE.
ET has once again proven its commitment to role towards the community and to the values of Corporate
Responsibility, implementing the project in a manner that reflects its operational efficiency and value-driven
approach. The project is a unique initiative in nature, a feat that has earned it the recognition of innovation,
sustainability and excellence accolades in the UAE and beyond.
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WINNER (tie)

1st Runner Up (tie)

PARTNERSHIPS AND
COLLABORATIONS CATEGORY

Gulf Petrochemical
Industries Company (GPIC)

PARTNERSHIPS AND
COLLABORATIONS CATEGORY

This year marks the 37th Anniversary of GPIC’s
commitment to Corporate Social Responsibility (CSR)
and, whilst much has changed in the world and in our
company over the past 37 years, our commitment to
CSR has not. Corporate Social Responsibility is crucial
to how we fulfill our role as a responsible company
and sustaining the three pillars of Planet, People and
Profits. At GPIC, we are invested in our people, our
product integrity and our world. Through CSR, we
want to ensure the highest standards of excellence
and reliability and, this we do by engaging our talented
employees, working in partnership with like-minded
institutions such as the UN Global Compact who share
the same fundamental values and ethics of corporate
responsibility. Our work to build and achieve the
UN’s 17 Sustainable Development Goals (SDG’s) is
evident. We ultimately know and believe that, through
CSR leadership, innovation and collaboration we can
guarantee a more prosperous future for societies and
our planet.
- Dr. Abdulrahman Jawahery , GPIC President

DAL Motors has been driving excellence through its
operations for 20 years, which is a journey that we
have embarked on with our stakeholders. As an active
corporate citizen, we believe that partnerships are the
motor driving integrated and positive social, economic
and environmental impacts. As a leader in Sudan’s
automotive industry, it is our responsibility to promote
a Road Safety Culture amongst our workforce,
partners, contractors and the community at large.
We stay true to our commitment to sustainability by
delivering business growth, surprising our customers
and collaborating with our stakeholders for a safer
journey towards prosperity.
- Brian Stevenson, General Manager

DAL Motors Company
Republic of Sudan

Kingdom of Bahrain

GPIC is one of the leaders in the Petrochemical industry of the Arabian Gulf Region. It is a joint venture
owned by the Government of the Kingdom of Bahrain, Saudi Basic Industries Corporation (SABIC),
Kingdom of Saudi Arabia and Petrochemical Industries Company (PIC), Kuwait, to manufacture fertilizers
and petrochemicals.
GPIC has been practicing Corporate Social Responsibility for 37 years, winning many accolades for their
numerous feats. With an established track record in sustainability, GPIC is one of the recognized champions in
various aspects of sustainable business. They have an enduring dedication to youth and women’s empowerment
and are a signatory of the Women’s Empowerment Principles. They have also signed up to the Food &
Agriculture Business Principles developed by UN Global Compact.  
GPIC launched a socio-environmental programme termed “Ministry of Education & GPIC Environmental
Research Programme’ in 2004. It is a collaborative project undertaken with the Ministry of Education and
has advanced environmental research among the youth in Bahrain for many years. It aims to promote research
and innovation skill sets among students and instill environmental responsibility among the youth.
The programme identifies 20 research programmes and awards the top three each year. The categories include
Pollution control, Power and water conservation, Recycling and re-use, Protection of nature and Agricultural
promotion and green space development.
The programme is informed by the UN Global Compact’s principles and advocates a holistic approach to
environmental stewardship. In its thirteenth year of implementation, the successful programme has been
included in the company’s long term sustainability goals under the area corporate social responsibility and
community engagement.
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DAL Motors is the leading automotive company operating in Sudan that is the exclusive distributor for a
range of international commercial and passenger vehicle brands. DAL Motor stands out in its sector for
demonstrating a proactive stance towards corporate responsibility. The company’s sustainability approach and
commitment is even more impressive given the challenging macro-environment in which it operates. A part
of the greater DAL Group, responsibility is embedded in the company’s DNA and strongly empowered by a
focused leadership vision to deliver value to the people of Sudan.
This is manifested by forging strong partnerships to achieve their corporate responsibility goals. As a part of
this responsibility DAL Motors has introduced a road safety campaign called “Safety First” in collaboration
with the government authorities and civil society organisations. It advocates the government’s vision that road
safety is everyone’s responsibility and stresses on the high incidence of road accidents and deaths in the country.
Although the outlines of the campaign are simple and straightforward, it has a high impact message that is
driven through a variety of innovative and customized channels including media, driving tests, street theatre
and workshops. It started in-house with employees, drivers and customers and expanded to include a large
number of schools across the country.
DAL Motors also supports other kinds of community projects including education programmes, environmental
awareness programmes and public activities. DAL Motors has succeeded in creating a high-impact
collaboration capitalizing on its strong ties with the government and the local community to address the vital
issue of road safety. From government officials to school children, the Road Safety Program has resonated an
inspirational message in the hearts and minds of the company’s stakeholders, distinguishing among its peers.
The Safety First Program has created change and sustainably communicated a strong message: road safety is
everyone’s responsibility.

37
10/8/2016 4:49:24 PM

1st Runner Up (tie)

2nd Runner Up

PARTNERSHIPS AND
COLLABORATIONS CATEGORY

Tristar

United Arab of Emirates

At a corporate level our philosophy is ‘Giving back is
also getting back’. As a business we operate in some
of the most difficult places in the world and we see
firsthand the suffering and struggle of people who
live below the poverty line. By placing importance to
social and other environmental issues today we are
making the world inhabitable for our children and
grandchildren. As we can see from the Paris Climate
Summit in 2015 almost 120 countries have come
together to combat global warming. But is it not up
to governments alone to tackle this universal problem.
Private sector companies have to be responsible in
managing the impact of their respective businesses on
the community and the environment. We will therefore
be developing a carbon neutral strategy road map as
we prepare long-term to live up to the Paris agreement
by limiting global warming to well below 2°C. There is
a common saying that a good company makes money
but a great company cares for the community and we
would like to be in the company of great companies.

Tristar is also looking at the possibility of setting up a tire recycling facility and the use of eco-energy solutions
like CNG fuel, hybrid vehicles, solar energy applications and biofuels. Taking the message of safety to the
community, Tristar launched a Road Safety Awareness Partnership project called ‘Let’s go home safely’ in
partnership with the Roads & Transport Authority (RTA) and UK-based Royal Society for the Prevention of
Accidents (RoSPA).  
In the early stages of the project the focus was on commercial heavy duty drivers. It later expanded to embrace
school kids across the Emirate of Dubai. Tristar employees are engaged in a hands-on way manner in this
project which is reliant on leveraging the core expertise of the company.
The project is being conducted in collaboration with government agencies and international   bodies. The
project reached out to the community as well via print and electronic media. Tristar has plans to replicate the
project in other geographies where it has operations in the future. This project has brought Tristar a great deal
of acknowledgement as a best practice in road safety and enhanced their operations signficantly.
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Technology, development, responsibility: the three
keywords for Orange Tunisia. We believe that it is
our responsibility to put technology at the service
of development, to participate in socio-economic
development of Tunisia, and to put the digital technology
at the service of all Tunisians. It is ultimately about
making digital technology an accelerator of progress
for all. And we are convinced at Orange Tunisia that
we must be more than just an operator, but a human
operator, responsible and caring.
- Didier Charvet, General Manager

Orange Tunisie

- Eugene Mayne, Group Chief Executive Officer

Tristar is a liquid logistics company that has been recognized for its sustainability endeavours. Mandating
sustainability as a key element of its values, Tristar has embedded safety as a non-negotiable component of the
business. With a vision of Goal Zero the company has gone all out to eliminate all major and minor accidents
and incidents from their operations. The ambition is to increase the net-positive impact of the business by
leveraging sustainable best practices.
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PARTNERSHIPS AND
COLLABORATIONS CATEGORY

Tunisian Republic

Special
Recognition

Orange Tunisie is one of the leaders in the telecommunication market in Tunisia. It is a joint venture between
Orange SA and the privately owned company Investec. Since its launch Orange Tunisie sought to promote
inclusive and equitable development, as the essence of their strategy to be an innovative, responsible and
caring operator.
Orange Tunisie has committed to contribute to the employability of graduates, promotion of entrepreneurship
and socio-economic rebalancing of regions, with digital innovation at the heart of its CSR strategy. The
Developers Program (now Innovation Programme IP) is a continuous strategic program launched in 2010
that aims to develop the country’s mobile sector with great potential to encourage employability and push for
the creation of startups through training, challenges, networking, and coaching. Built around the Orange
Developer Center (ODC), the IP is now an entire multi stakeholder ecosystem of formal or informal public,
private and civil society partnerships. It gives prospective developers and startups a platform to develop their
competencies.
The IP partners with universities and schools of Engineering, to draw a pool of talented young graduates to
increase their chances of success in ICT. For businesses, the IP makes young people work on more innovative
projects from idea to implementation, and provide the expertise and support required at each stage with the
objective to increase employability. The IP is built around a win-win partnership model. It is managed by a
specific internal team in charge of implementation and development and supported by a technical partner.
Several partners, with perfectly defined roles, contribute to the IP: Public strategic Ministries, government
agencies, private partners such as schools, technology companies, the civil society and any other entities that
encourages entrepreneurship.
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Special Recognition
Sharjah City for Humanitarian Services is the first
institution of its kind in the UAE to provide specialized
services to people with disabilities and their families,
since its establishment in 1979. Due to strong
partnerships and relations with the community
and other sectors, the organisation has earned the
support and appreciation of its members. We have
tracked disability issues and trends within the United
Arab Emirates and enabled a positive climate that
supports the integration of people with disabilities as
an integral part of a comprehensive national strategy.
The organisation continues to witness progression
and advancements. We are indebted for the financial
and moral unlimited support provided by His Highness
Sheikh Dr. Sultan bin Mohammed Al Qasimi, Supreme
Council Member and Ruler of Sharjah, the honorary
president of the City and whose vision is that Sharjah
City for Humanitarian Services becomes a global
platform for disability services not only at the local,
national or regional level, but on a global level.
- HE Sheikha Jamila Bint Mohammed Al Qassimi,
Director General

Special
Recognition

Sharjah City for
Humanitarian Services
United Arab of Emirates

Sharjah City for Humanitarian Services is considered to be the first institution of its kind in the UAE to provide
specialized services to people with disabilities and their families, since its establishment in 1979. The organisation
was the pioneer in training and employing people with disabilities, ensuring suitable employment and position
for everyone in the society. The organisation was also the first to apply the principle of Integrated Education.
Sharjah City was behind the Ministry Of Education’s decision to accept Children with Visual Impairment
in Public Schools. The city also played a major role in developing laws for the disabled within the country to
ensure their rights, and provide the hearing impaired with the right to University Education pushing for their
recognition by the Ministry of Education. It has also provided expertise and consultancy to establish a Resources
Center for the Disabled within the University of Sharjah.
All these evidences indicate the leadership embodied in the organization’s vision, mission and values that are met
and developed on a continuous basis.  
Keen to address and mitigate the challenges faced by the social sector, the organisation developed a rehabilitation
project in partnership with the Bank of Sharjah and relevant authorities in the government to help in the
implementation of CSR initiatives by working with specialists and professional teams for the welfare of children
with disabilities. The project aims to rehabilitate and develop motor and sensory capabilities for disabled children
across schools, nurseries and kindergartens through surveys for the detection of disabilities, early intervention,
and building of community sensitivity through awareness campaigns, seminars, lectures and workshops.
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Conclusion

Special thanks to all the participants of the
Arabia CSR Awards 2016

After yet another successful cycle of the Arabia CSR Awards, we are very pleased to share
with you the group of winners of 2016.
This year, the Arabia CSR Awards have been conferred in seven categories instead of the
customary nine categories. Awards in two categories have been withheld as a collective
decision of the jury and the award secretariat. This is due to the fact that the top scores in
these two categories was significantly lower than previous cycles and therefore did not merit
being considered as winning scores. The rest of the categories did not face this challenge and
there were clear finalists in all of them barring the two.
Quite a number of the winning companies have been past winners of the award. However
the jury always compares applications from the same applicant over the years, and marks
them according to the progress demonstrated in the applications. So it goes without saying
that companies like GPIC, Al Futtaim Carillion, DEWA, Emirates Transport, ABB, BMCE Bank
and Road Safety UAE have shown gradual improved performance in sustainability. These are
the unchallenged champions that do not rest on their laurels but continue to develop good
practices and benchmark against available best standards.
One of the clearly discernible elements visible across a large number of applications is the
awareness of macro-economic trends and developments and cognizance of the need to
develop approaches best suited to respond to consequent changes. Many of the companies
acknowledged that stakeholder expectations and needs have changed over the years as a
result. These companies rely on consistent stakeholder engagement and resultant feedback to
shape and formulate policies, processes and activities that are more reliable and appropriate
to the conditions that prevail at a certain time. They see stakeholders as the tool that facilitates
transformation in an organisation’s culture, both internal and external.
Many companies have followed the path of materiality determination to identify the
sustainability issues most critical to their business. As a natural corollary, these companies
have adopted sustainability reporting to share information and data about how the companies
are addressing the material issues. A good portion of these sustainability reports comply with
the GRI guidelines or are inspired by the GRI framework. In the past companies would rely
more on risk control and governance as a means to becoming more sustainable.
Today companies are more inclined towards innovation and collaboration as the yardsticks of
sustainability and leadership. This year as well the highest number of applications was received
in the Partnerships and Collaborations category proving once again that this is a common
element of CSR in this Region. Organisations are becoming more aware and knowledgeable
about the definition of true partnership as opposed to pure and simple philanthropy. This
indicates a more sophisticated approach to community investment and one that holds a lot of
promise in the era of partnerships for Sustainable Development Goals.
The 9th cycle thus reflects some interesting emerging trends within CSR and sustainability. It
is hoped that they will point towards a transformation in the way sustainability is approached
by businesses in the Arab region.
No part of this publication may be reproduced, stored in a retrieval system, used in a report or spreadsheet, or transmitted in any form or by any
means – electronic, mechanical, photocopying, recording, or otherwise – without the recognition and consent of the Arabia CSR Network. For
permissions kindly communicate on admin@arabiacsrnetwork.com for more information visit www.arabiacsrnetwork.com
Copyright © 2016 ARABIA CORPORATE SOCIAL RESPONSIBILITY NETWORK.
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