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Foreword

We stand at an important juncture today. The problems that have besieged the world and
threaten its sustainable and inclusive development need a shift from the business as usual.
The key to finding solutions to the pressing problems of poverty, climate change, conflict,
environmental degradation and so on require a definitive, new and innovative approach. It
implies a complete overhaul of the way organisations approach business. From a shareholder
centric approach it veers towards a stakeholder oriented vision, backed by the urge to use
business to solve bigger societal problems and create long lasting value. The sense that
permeates in such a condition goes beyond being responsible and ethical, indeed it relates
more to a need to be an enabler of transformation, an agent of change that can impact not
just those within an organisation’s spheres of influence but society as a whole.
This year’s Arabia CSR Awards reflects this passion that drives businesses to seek sustainable
solutions and adopt transformational measures to achieve their goals. We are looking for
such organisations that wish to go the extra mile, and are on a quest to change the world for
the better by touching the lives of as many stakeholders as possible. This award lauds them
for their committed approach to global problems, and shares their sense of purpose. As the
world takes cognizance of the Sustainable Development Goals, these organisations have
already laid the foundations in building a sustainable architecture for business. They can be
said to be veritably doing what Jeffery Sachs implied when he said, “We need to defend
the interests of those whom we’ve never met and never will.” In this booklet, we present
brief biographies of these champions, along with a short summary of the eighth cycle of
the Arabia CSR Awards, which we hope will inspire others to embrace a transformational
culture and create sustainable value for them and for the society.
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Habiba Al Mar’ashi
President & CEO, Arabia CSR Network
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Evolution of the Awards
Every year the Arabia CSR Network celebrates the achievements of the leading CSR and
sustainability advocates in the Arab Region. What has become one of the most prominent and
motivating platforms in the Middle East and North Africa, started eight years ago as a modest
attempt to draw in organisations in the Arab world for whom ethics and social responsibility
was a must-have. Since then, the Arabia CSR Awards has been on a continuous curve of
growth and reputation.
The fundamental objectives of the initiative have remained unchanged, except to expand the
scope and scale gradually over the years. In due course more categories were introduced,
the application form was remodeled and the criteria became firmer but more nuanced. These
changes only made the award more rigourous, and earned it a great deal of respect globally
and regionally. At the core of the application criteria are a set of internationally followed
principles instituted by such leaders as the UN Global Compact, the Global Reporting Initiative
(GRI), and the EFQM business excellence framework.
The distinctive nature of the application criteria, accompanied by stringent requirements for
the submission of evidence-based information, statistics and the like, have given the Arabia
CSR Awards a unique position in the CSR and sustainability landscape in the Arab Region. It
has earned the reputation of being unparalleled, unbiased and incorruptible, being judged by a
neutral and tri-lingual jury panel that is independent of the Arabia CSR Network. In consideration
of the diversity of the Region that the awards may
applied to, the language of the award has been made available in Arabic, English and French.
The results of each cycle of the awards are verified and validated by DNV-GL, the world’s
leading assurance provider. Apart from recognizing the best in class organisations in an
annual ceremony that concludes each cycle, the Arabia CSR Network also captures these best
practices in a published resource book.
This publication serves as a showcase of the innovative approaches adopted by public and
private organisations and NGOs across the Arab world, and goes a long way in creating
awareness about the socio-economic challenges and issues that dominate their specific
environments. These winning examples also establish for a fact that CSR and sustainability
adds excellence to their business, their operations and enhances how they are perceived in
the market. Stakeholders are more confident about these champions of sustainability, and are
more willing to engage in long term relations with them. Overall, the Arabia CSR Awards give
a clear boost to the market reputation of these organisations, which is vouched for by the
large scale interest in the award not only in the Arab region but going beyond among CSR and
sustainability experts and practitioners around the globe. Many of them demonstrate their
interest and goodwill towards the initiative by speaking at the annual Arabia CSR Forum that
coincides with the award ceremony.
This booklet offers to highlight the defining characteristics of this year’s Arabia CSR Awards,
which is in its eighth cycle, as well as provide a brief look at the winning organisations. A
total of 92 applications were selected for jury evaluation, and winners were adjudged for
nine categories. The number shows a slight decrease in the margin of applications compared
to the previous cycle, because marked changes have occurred due to the introduction of
three new thematic categories for the 2015 awards. Three new industry sectors have been
represented for the first time (Utilities, Social Enterprise, and Industrial Goods and Services).
The number of CSR/Sustainability reports submitted along with applications indicates that a
healthy trend of transparency and disclosure is discernible among most responsible business
and non-business organisations in the Region.
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10
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12
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39

47

No. of Arab Countries

6
No. of Sectors

7

Table 1a - Application by country and by sector 2008-2015

2008 2009 2010
Award
Categories

2011

2012

2013

2014

2015

3

3

3

8

6

6

6

9

na
18
14
2
na

na
35
9
3
na

na
45
12
5
na

6
20
9
7
na

12
23
7
7
na

10
46
15
9
na

9
39
17
8
na

5
19
14
3
6

Financial
Services

na

na

na

na

na

na

na

4

Best New
Business

na

na

na

6

2

5

5

3

Social
Enterprise

na

na

na

na

na

na

na

3

Partnerships
and
Collaborations

na

na

na

na

8

26

58

35

Public Sector
Large
Medium
Small
Energy

Table 1b - Participation by Category 2008-2015

1

5

2

3

3

3

1

4

3

1

1

na

Bahrain

Egypt

K.S.A

Kuwait

Oman

Palestine

1

46

1

na

2

2

2

36

1

1

3

2

Jordan

UAE

Lebanon

2014

Sudan

Qatar

Morroco

2015

Table 1c - Participation by Country 2014-2015
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Trends Analysis, Arabia CSR
Awards 2015
The eighth cycle of the Arabia CSR Awards gathered applicants from eleven countries and
across twenty five sectors. This year three new categories were added; - Financial Services,
Energy and Social Enterprise. This resulted in a dispersion of applicants across the nine
categories, making it difficult to compare the outcomes of this cycle to the previous cycle.
The largest number of applicants were found in the Partnerships & Collaborations category
(35), followed by Large (19), Medium (14) and Energy (6). All the three new categories had
applicants, with Financial Services roping in 4 and Social Enterprise 3 applicants. The new
industry sector classification included Financial Services as well, along with Utilities and
Industrial Goods and Services.
Changes were made in this cycle’s Partnership & Collaboration application form, to ensure that
applicants understand the differentiated scope of both partnership projects and collaboration
projects/programmes. The intention behind the amendments to the application was also
to highlight the differences between donations/charity and partnership/collaboration. This
perhaps led to a lower number of applicants in this category in 2015, in comparison to 2014.
However it is encouraging to note that the applications submitted in this cycle were of a
higher quality due to the aforementioned changes. The number of NGOs/NPOs was more in
this cycle compared to the seventh cycle, denoting a positive trend of growing third sector
participation in the awards. Other notable modifications included the addition of two new
segments (Partenership & Collaboration, and Innovation) to the main application.
With regard to the countries from where applications were submitted, absent from the
awards this year were Iraq, Syria and Palestine. All GCC countries participated in the Awards
this year, with participation from the UAE, Qatar and Saudi Arabia going up in 2015. The
number of applicants from Jordan likewise increased in 2015. All the growth indicators point
to the popularity of the Arabia CSR Awards as the only recognizable and credible recognition
platform in the Arab world for CSR and corporate sustainability that compels organisations
across countries and sectors to compete against each other year after year. Participating
organisations have also frequently referred to the great learning experience afforded by the
Arabia CSR Awards, which has led to substantial improvements in their CSR and sustainability
practices. A proof of this can be found in the fact that there were 60% of repeat applicants in the
2015 cycle. The global bench marks underlying the awards criteria have allowed participating
organisations to effectively notch up their initiatives in CSR and sustainable value creation.
It has strengthened the value proposition of the Arabia CSR Awards and attracted big and
small, public, private and non-profit organisations from all over the Arabic speaking mainland
of the Middle East and North Africa.
Although the applications can be submitted in either English, Arabic or French, the vast
majority (96%) were in English, followed by three in Arabic and one in French. The total
number of CSR Reports or Sustainability Reports submitted as supplementary evidence was
34, out of which 21 came from large businesses, 8 from medium sized businesses, 2 from small
sized businesses and 3 from public sector or government entities. Less than fifty percent of
applying organisations have issued these reports, which nonetheless indicates a healthy trend
of reporting and corporate disclosure. Applicants also supplied additional material of various
kinds to authenticate their applications, as stipulated by the award guidelines. Many of the
reports adhere to the GRI reporting framework while some are in compliance with industry
reporting requirements.
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Table 2a. Participation by Sector, 2014 and 2015.

Sector
Financial Services
Chemicals
Construction &
Materials
NGO/NPO
Industrial Goods
& Services
Facilities
Management
Food & Beverage
Govt/Public
Service
Health care
Retail
Legal Services
Manufacturing
Media &
Communications
Education
Oil & Gas
FMCG
Technology
Telecom
Travel & Leisure
Extractive
Social Enterprise
Consultancy
Services
Utilities
Other
Total

Country
Bahrain

Egypt

Jordan

2
2

1

Kuwait Lebanon Oman

Qatar

1

Saudi
Arabia
1

UAE

Sudan Morocco

3
2

1

Organisation
7
4
2

1

1

1

1
2
2

1

1

2
1

1
1

1

4

1
1

1

1

1
4

3

3

3

3

3

1
3
1
2

1
3
1
2

1

1

3
2
1
2

2

2
1

1

1

6
7
1
3
1
1
1
1
1
1
5

2

2

58

1
1
1
1
4
36

Table 2b. Participation by Sector by Country 2015.
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The
Finalists

Public
Sector
Category

Winner
Emirates Transport
UAE

over the past 5 years. Environmentally, ET expanded
the dry cleaning unit, establishing a tire manufacturing
factory and converting golf cars to electric cars. Aldo, ET
established a partnership with UITP institution to support
its transportation safety measuers.

Emirates Transport (ET) is a financially and administratively
independent federal institution established in 1981.
ET’s purpose is to regulate, manage and oversee the
operations of the transportation and maintenance
services for both governmental and private institutions.
ET aims at being a pioneer in sustainable transportation
services. Its mission is to contribute in delivering the
highest levels of luxury and comfort to its partners and
customers through an innovative and creative team that
offers a variety of transportation services. Et’s strategic
goals are to improve and develop its transportation
services in compliance with international best practices
and standards in health and safety and environment
protection.
ET developed a strategic planning manual to study
external factors and variables and propose strategic
initiatives to address challenges facing the organisation.
For example, ET responded to a societal challenge by
supporting community activities with the “National
Bus” initiative to provide mass transportation in public
societal events. Economically, ET expanded its market
by investing in school transportation services in Saudi
Arabia which helped in achieving a sustainable growth

ET reviewed its strategic plan and highlighted excellence
and pioneering in sustainable transportation services
as their focus areas. This reflects the commitment of
the top management and the institutionalization of
sustainability in the core strategy of the company. The
implementation of this strategy led to improvement in
the performance and increase in the productivity and
ensured the sustainability of the core operations results
and achievement of its pre-set sustainability goals. For
example, the dual route system for school transportation
saved energy, labor costs and number of buses; allowing
ET to deliver the same service with the same quality
with higher efficiency. The school buses tracking system
also managed to successfully save energy and fuel
consumption contributing to the overall cost reduction
and profit maximization of the company.
In 2014, ET updated its CSR strategy by committing to
provide sustainable transportation in compliance with
international standards for around 218.500 students
and to play its role in society by providing around 250
training and awareness sessions to its stakeholders in
2014 including two simulations for school buses and
administrative buildings emergency evacuations trainings
in partnership with Civil Defense Directorate. This reflects
the effectiveness of the different sustainability focus areas
and clearly links ET’s SMART goals with international
best practices in environmental and social practices.
ET also launched the “Green Development Strategic
Plan” that includes various initiatives and projects on a
strategic level addressing different short-term and longterm objectives.

The growth that Emirates Transport achieved in its journey towards achieving its vision in becoming a pioneer in sustainable transportation
services and working on implementing its mission to deliver the highest levels of luxury and comfort to its partners and customers, is reflected
in the work done by a creative and innovative team that works harmoniously to contribute positively towards sustainable development as
highlighted by our yearly performance indicators. – Mohamed Abdalla Algarman, General Manager
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1st Runner Up
Dubai Electricity and
Water Authority (DEWA)
UAE

through operational and service excellence, strategic
innovation, Emiratisation and a diverse local supply
chain. Environmental priorities are to rationalise the use
of natural resources and minimise the organisation’s
environmental footprint. Their social priorities include
adherence to the highest standards of governance,
business ethics and social responsibility while delivering
value to customers, employees, suppliers, business
partners, local communities and government.

DEWA was formed in 1992 by a royal decree merging
Dubai Electricity Company and Dubai Water Department.
DEWA’s success in constantly meeting the growing energy
and water demands in the Emirate of Dubai has made it
one of the pioneering contributors to Dubai’s astonishing
growth and development over the past decades. DEWA
employs a large workforce of over 10,000 people and
serves over 725,000 customers.
DEWA’s vision is to become a sustainable, world class
utility, by ensuring the satisfaction of stakeholders,
adopting responsible practices, and delivering electricity
and water to the highest international standards. DEWA
has taken efforts to embed sustainability into the heart
of its business strategy for now and particularly for the
future, where the Dubai Integrated Energy Strategy 2030
aims for energy diversification by almost 30% (15% solar,
7% nuclear and 7% clean coal) and reduced demand by
30%. DEWA’s economic priorities have been defined
as optimization of costs, revenue and investments to
support sustainable economic development in Dubai

DEWA has firmly stepped into the domain of solar power
in a bid to achieve the diversification target by 2030, by
being involved in various initiatives like building a solar
park, establishing a subsidiary like Dubai Carbon Centre
of Excellence that is at the forefront of the green economy
and clean energy initiative in the Emirate, and others.
DEWA has an enviable track record in service delivery;
- a record in energy availability and reliability (power
transmission loss and unaccounted water figures well
below the international benchmarking level), becoming
the first government entity in the UAE to fully deliver
smart services via smartphones and tablets, and the first
organisation from the Middle East to be inducted into the
Balanced Scorecard Hall of Fame.
DEWA is focused on creating a local pool of talents and
professionals by providing education and opportunities
through an academic institution and scholarship grants
to students. DEWA has recorded 87% Society Satisfaction
last year against a target of 85%, reflecting strong
societal contributions that are well recognized in the
society. A well-structured management system focused
on multiple stakeholders and value creation ensures that
CSR and Sustainability commitments are lived daily and
guide the organisation towards the fulfillment of its vision
and goals.

DEWA promotes social cohesion and unity among all society. This supports the Dubai Plan 2021 to establish an inclusive and cohesive society
that embraces common civic values, our corporate social responsibility, our commitment to the comfort and happiness of all society, and our
vision to become a sustainable innovative world class utility. Each year, DEWA participates in and supports a wide variety of events and
activities in Dubai. It also organises its own initiatives and awareness campaigns, and participates in international events. DEWA has signed
several agreements with government and private organisations to serve society, and raise public awareness on challenges that might face us in
the future. - HE Saeed Mohamed Al Tayer, MD&CEO.
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2nd Runner Up (T

ie)

Al Ain Distribution
Company
UAE

For example, AADC just recently changed its water
pipelines material to new flexible iron that is healthier and
more environmentally friendly. AADC has also expanded
its electricity distribution network to reach new areas.
The main objectives of AADC are:
• Improving Customer Service.
• Developing utility infrastructure in Al Ain equal to the
best in the region.
• Reducing expenditure (OPEX & CAPEX) and
increasing revenues to reduce Government subsidy.
• Improving financial return on investments.
• Meeting guarantees & obligations as per operating
license and all applicable regulations.
Al Ain Distribution Company (AADC) is the sole distributor
of water and electricity services in the Eastern region of
Abu Dhabi in Al Ain City and its rural areas. AADC is wholly
owned by the Abu Dhabi Electricity and Water Authority
responsible for the distribution of water and electricity in
the emirate. Established in 1998, AADC is a joint public
company responsible for the operation, maintenance and
development of the water and electricity networks.
Sustainability and CSR are in the core of the company’s
business areas identified as part of their 5 years strategic
vision. The company’s main objective is to offer its
customers the best services and ensure customer
satisfaction. The company uses the best tools and
technology systems as well strategic partnerships with
the private sector and civil society organisations in order
to deliver a service that is both affordable and of high
quality. AADC implemented several projects that aim to
enhance the quality of its services, allowing it to cope
with the rising demand while taking into consideration
economic, social and environmental factors.................

AADC has a strategic map to ensure that they meet with
todays’ needs without compromising the resources
available to the next generations to fulfill their needs.
They work on achieving sustainable development through
three main pillars: economic growth, resource efficiency
and social development. This strategy and vision is
based on adopting policies and procedures embedded
in the core business of AADC as well as engaging with
key stakeholders beyond the direct responsibilities of
the company to contribute to the overall sustainable
development of the emirate.
AADC has managed to put in place a methodology that
aims at developing a framework and regulatory system to
design and offer services, programmes and initiatives that
aim at serving the community at large. The framework will
evaluate the efficiency and effectiveness of these services
as well as its beneficiary’s satisfaction and identify and
forecast future needs and offer recommendations.

The sustainability and CSR policy of AADC is an integral part of the company’s culture. We aim to be a part of the journey of sustainable
development, protecting the environment and resource optimization as well as having a positive impact on the community in line with the
vision of our great leaders. In that light, we adopted strategies, work methodologies and set operational goals to ensure the implementation of
our vision in co-operation with our stakeholders. We have achieved advanced levels in integrity, transparency, values and commitment that
illustrate our commitment to sustainability aspects which is directly reflected in our CSR practices. We renew our pledge to our customers to
continue working hard to maintain the high standards that we have put for ourselves in delivering the best services possible. – Mohamed
Salem Al Shamsi – Managing Director
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2nd Runner Up (T

ie)

Dubai Customs
UAE

Within the UAE, Dubai Customs has played a pioneering
role as the oldest governmental institution. Using
technology and innovation it has been transformed into a
fully modern facility that provides state of the art services
to its customers. At an operational level, they are highly
conscious about their environmental footprint, focusing
on resource efficiencies, recycling, etc. to address climate
change and other global challenges on the environmental
front. Energy conservation efforts have resulted in over 3
million KWH savings while recycling campaigns have led
to the reduction of more than 400 tons of CO2 emissions
over the past few years.

Dubai Customs have also led numerous awareness
campaigns on illegal trade in endangered species and the
oms Celebrating and participating on World Environment Day – 2014
like for the communities. Social awareness programmes
Dubai Customs was established more than 100 years
have also been developed linked to their core expertise
ago when the rulers of the area set up a bunch of public
such as IPR (Intellectual Property Rights), drug abuse,
service activities related to trade and commerce. Since
bladed weapons harm, role of Customs inspectors, etc.
then Dubai Customs has toiled hard to be a part of the
with an estimated 400,000 plus beneficiaries over the
growth and development of the country. Today it is one of
past few years.
the benchmarkable organisations in the UAE, unlike any
other in the Region.
CSR and sustainability are accorded a prime position
within the overall strategy with a dedicated CSR function
In a bid to create long term economic, social and
embedded into the governance structure to oversee policy
environmental value, Dubai Customs has embraced
execution. High levels of transparency, accountability
sustainability as the lynch pin of its core business. It
and corporate governance make up the organisational
has launched into collaboration across all the major
culture, with over seven years of practice in publishing
development initiatives of Dubai, playing a lead role
sustainability reports, - a unique feat in the world of
therein. Dubai Customs is the first customs house in the
international customs business. They are also among
world to offer fully automated and smart services, and
the few globally to comply with the leading international
works closely with global customs institutions to create
standards in sustainability reporting through the
more robust security and safety systems at borders.
framework of the Global Reporting initiative.

“Being a public sector organization, our key functions carry strong responsibility commitments which includes protection of Dubai borders
from prohibited items, facilitation of trade for the future success of our country and collection of revenue for state development. Therefore the
way in which we carry out our core business itself reflects the true picture of our approach towards sustainability and corporate responsibility. It
is how we improve our processes and introduce automation and technological developments to meet the ever demanding needs of our customers
better than before. It also means how we are responding to the global challenges on environment and climate change by incorporating a
responsible approach in the way we do business.” – Ahmed Mahboob Musabih, Director General
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Large
Category

Winner
Large Category

1st Runner Up

Partnerships and Collaborations
Gulf Petrochemical Industries
Company (GPIC) - Bahrain

including “Product Steward Excellence”, the highest level
under the IFA’s product stewardship initiative, Protect and
Sustain. GPIC complies with international management
standards on Quality, Environment, Occupational Health
& Safety, Responsible Care, IT information security, Risk
management and Business continuity (including ISO
22301 becoming the first petrochemical company in the
Middle East to obtain this accreditation). The organisation
is currently working on achieving the ISO 50001 Energy
Management certification.

GPIC is a joint venture owned by the Government of the
Kingdom of Bahrain, Saudi Basic Industries Corporation
(SABIC), Kingdom of Saudi Arabia and Petrochemical
Industries Company (PIC), Kuwait, to manufacture
fertilizers and petrochemicals.
GPIC has a track record of superlative performance
in key areas in health, safety, environment and social
contribution. It is a signatory of the UN Global Compact,
the world’s largest voluntary corporate responsibility
initiative, and formally promotes two of the Compact’s
leading sustainability initiatives, - Women’s Empowerment
Principles (WEPs) and Food and Agriculture Business
Principles (FAB). The President of GPIC is the President
of the International Fertilizers Association and its VP of
sustainable development. Top level commitment has led
to a distinctive sustainable identity for the organisation,
which has won an array of awards and certifications

Sustainability in GPIC is an integral issue, aligned with the
business strategy and vision for the future, and embedded
into daily operations. GPIC has strategically developed a
set of long term sustainability goals. The sustainability
focus areas are health and safety, human rights (women’s
empowerment, localization of the workforce), labour
welfare, human capital development and business
excellence, climate change action (carbon dioxide
recovery plant, etc.), energy efficiency and renewable
energy applications (solar heating), preservation of
biodiversity ( fish farm, bird sanctuary, specialized
gardens), waste and pollution management (Evaporation
pond to manage liquid wastes, ozone depleting phase out
projects), collaboration and partnerships across sectors
and geographies, and reporting and communication.
Some noteworthy achievements include +21 million
manhours without a lost time accident (5000 days),
H.R.H Shaikha Sabeeka bint Ebrahim Al Khalifa Award
for Empowerment of Bahraini Women, Mohammed bin
Rashid Al Maktoum Business Excellence Award for Most
Outstanding Performance and the Best performance in
the manufacturing category, to name a few.

“This year marks the 36th anniversary of GPIC’s commitment towards corporate social responsibility. Whilst much has changed within the
world and within our Company during this time, our commitment has remained firm and gained further strength in ensuring our existence
as a RESPONSIBLE COMPANY , endeavoring in meeting the needs of the present generation with the future in mind. We will continue
our march in achieving success in a holistic way by taking care of the Planet, Our People and our Prosperity. We have entered a new era
where we are engaging more with leading global corporate sustainability initiatives such as the UN Global Compact and focusing more on
Leadership, Collaboration and Innovation so that we can serve the people of this nation and the world in a better way. We are confident
that through leadership, Collaboration and Innovation we shall be able to transform successfully to a futuristic and systematic CSR.”
- Dr. Abdulrahman Jawahery, President

20

1st Runner Up
Medcare Hospital
UAE

Human Resources, Risk Management) , procedures,
MPMS (Magnetic Property Measurement System),
Organization Structure, review and improvement
approaches. The hospital has won the prestigious Dubai
Quality Appreciation Award (DQAA).
CSR and sustainability is therefore well integrated into the
business and operations. These elements are embedded
into risk management and strategic planning, and inform
decision making with the goal of creating long term value
for shareholders and stakeholders alike. Systems are
in place to facilitate regular monitoring and evaluation
based on staff performance indicators. Internal review,
audits and external stakeholder feedback are seen as
essential for the assessment of performance in all areas
including CSR and sustainability.
Medcare belongs to the Aster DM Healthcare Group,
which was founded in 1987. This private sector
healthcare provider is currently one of the Gulf’s largest
healthcare management organisations. Its vision of
Enriching People’s Lives is a driving force for social value
creation and societal development by providing high
quality healthcare and medical support. Medcare has
a set of seven values; - Integrity, Teamwork, Customer
satisfaction, Improvement and innovation, Sustainability,
Social Responsibility and Empowerment.
Medcare is accredited to the Joint Commission
International Association that includes clinical and nonclinical business processes, standards like AOP (Aspect
Oriented Programming), IPSG (International Patient
Safety Goals ), PFR (Patient and Family Rights), ACC
(Access to care and Continuity of Care) etc.; policies (e.g.
Quality, Health, Safety and environment) , manuals (E.g.

CSR and sustainability is seen to create pathways to
innovation, operational and other efficiencies, improved
environmental performance, better relations with internal
and external stakeholders and building of competitive
advantage. The three action areas identified within
CSR and sustainability are centered on strengthening
of the communities it operates in, preservation of the
environment, and engagement of a diverse and inclusive
workforce. People are viewed as the biggest assets and
practices focus on diversity, ethnicity and safety, human
rights and Labour rights. Environmental objectives are
linked to conservation of energy, water, reduction of
plastic usage, waste segregation and recycling. Medcare
routinely organizes annual community health checkups
and camapigns in a bid to increase public health and
wellbeing. The hospital has also taken efforts to assess
the social impact of their services.

“Medcare Group believes that sustainability is not a cliché it must be a fundamental part of every business. We begin with our people’s capacity
to create a sustainable culture. We respect, include, involve, nurture and help our people to grow their creativity, ingenuity and innovation
in order for us to sustain our development. In the same way, our plea to sustainability is to be firm and compassionate with our stakeholders
to demonstrate trustworthiness. Over all, Medcare has a strong advocacy strategy to continue its journey towards business excellence.”
– Ala Atarai, Chief Executive Officer
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2nd Runner Up (T

ie)

Al Futtaim Carillion
UAE

targeting waste elimination, as well as establishing the
business case for sustainability.
Al Futtaim Carillion’s CSR practice has been vastly
strengthened through a materiality engagement with
stakeholders. The resultant material topics identified
through the process of selection includes people
engagement, building a successful business, supply
chain, waste, skills and local engagement, human rights,
governance and management of sustainability. The
foundations of CSR and sustainability are provided by the
2020 sustainability strategy.

Al Futtaim Carillion LLC is jointly owned by Al Futtaim
(Private) Limited of Dubai and Carillion Construction
Overseas Limited, from the United Kingdom.
Al
Futtaim Carillion offers a range of services in Building
construction, civil engineering works, sewerage works
and concrete repairs, transport and construction services
to commercial and public sector clients in the U.A.E.
Al Futtaim Carillion’s vision, mission and values reflect
its sustainability commitments. These commitments
arise out of a deep understanding of the macroenvironment, and awareness of such needs as a modern,
dynamic and appropriate approach to minimizing carbon
footprints; engaging people and communities towards
making personal contributions; demonstrating ethical,
responsible business across international boundaries;
demonstrating the rationale of collaboration; identifying
employment challenges and rising gaps in skills and
capacity necessitating engagement in education;
recognizing the pressure on natural resources and

Several positive outcomes have occurred as a result
of the implementation of the sustainability strategy.
The company cites them as the enabling of low carbon
economies, protection of the environment, support
towards sustainable communities, providing better
prospects for its people, leading their sector and building
a successful business. Some examples are the Madinat
Jumeirah project that integrated sustainability elements
in the construction which yielded substantial efficiencies
in water, energy, emission and costs. Al Futtaim Carillion
has also implemented solar power projects, recycling
projects and water conservation projects. About a quarter
of the employees are proactive in the community and value
chain sustainability efforts also include engagement with
suppliers. An annual Sustainability Week helps to bring
renewed focus on key sustainability goals and targets.
Collaboration with local institutions working in the area
of sustainability is pursued with strategic objectives in
mind. These initiatives have not only added feathers to its
cap, but also brought clear financial benefits through the
sustainability measures to Al Futtaim Carillion.

“We are working hard to extend our sustainability values across our supply chain in the Middle East, with a particular focus on the standards
we expect in health, safety and welfare for everybody that is working on our contracts. This is a real challenge but one that we are determined
to deliver upon.” Andy Jones, Managing Director, Middle East and North Africa
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2nd Runner Up (T

ie)

Farnek
UAE

Farnek has developed a Sustainability Pledge that is as
follows; “ We are committed to significantly reducing our
carbon emissions, water consumption and waste, both at
work, as well as at home. We promise to support positive
social and environmental engagement and to participate
in activities benefitting the community.” The statement
provides inspiration to the 2,500 employees and the
management to work on improving the organisation’s
environmental and social footprints, as well as their
own individual impacts within the community. Farnek
has successfully consulted with stakeholders to define
its most material topics, and this experirnce has proved
immensely beneficial to the company. They have also
undertaken a holistic
financial risk management
to understand the impacts of sustainability related
operational risks and business opportunities.
Farnek is a Total Facilities Management company that is
headquartered in Switzerland. Its Middle East operations
have had a Sustainability focus for many years now, with
an active Sustainability Division.
Farnek prides itself on its sustainability innovation in
facilities management and has built a strong business
case around it. Within its own operations they have
pioneered electricity conservation, thermal insulation,
and have been the first to launch carbon neutral buses,
publish energy and water benchmark studies and
developed a benchmark for the hospitality industry.
For the latter they have partnered with Green Globe ( a
global certification body for sustainable tourism), and
they are also the regional implementation partner of
myclimate ( a non-profit organisation working on climate
protection) since 2010. Farnek is also the first facilities
management company in the Region to have obtained the
ISO 14001 accreditation for environmental management.

Farnek has invested a great deal in its efforts to go
green and sustainable, which have paid off handsomely.
Externally as well Farnek has done commendable work,
for example, by allocating half of their PR budget for
creation of sustainability awareness and highlighting
the sustainability aspect of their work. Some notable
achievements worthy of mention include on-line services
to customers in a considered move to offer more
sustainable and innovative solutions; a Training Academy
to learn the service excellence and share knowledge
and experience, a Biogas project for employees in
Nepal, better facilities in staff accommodation such as
entertainment, increased connectivity with staff families,
fighting alcohol abuse and so on; an anti-corruption policy
and SOPs linked to procurement suppliers evaluation;
cutting out hazardous wastes from operations and
launching a bin-less office through waste management
and recycling over a ton of waste every month, and so on.
Farnek is currently working on attaining the status of an
Energy Saving Company (ESCO).

“Over the past 9 years, FARNEK built the ‘ability’ to understand and master the most technical operational concepts of sustainability, while
improving yearly on social engagement and reporting. 2015 has been a year of success, on the economic side with the renewal and expansion
of our largest contracts, on the social front with more than 15 new initiatives for recognition and wellbeing of our employees, including the
investment in biogas plants in Nepal. On the environmental aspect, our head office is binless and we reached 21% diversion ratio, while our
energy impact reduced for buildings and fleet.” - Markus Oberlin, Chief Executive Officer
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Medium
Category

Winner
Petrochemical Industries
Company (PIC)
Kuwait

collaboration, a sustainable procurement policy and
embedding of sustainability in daily activities achieved by
training employees on sustainability (80% of employees
have been trained in sustainability issues).

PIC is the petrochemical arm of Kuwait Petroleum
Corporation (KPC), which was established by an Amiri
decree in 1963 as the first chemical complex in Kuwait
and the Arabian Gulf. In 1990, KPC ventured into
petrochemicals to maximize opportunities from the
country’s hydro carbon resources.
PIC’s sustainability practice hinges on their decade-long
commitment to health, safety and environment. It provides
a roadmap to PIC to ensure cleaner, safer and more
efficient operations, while contributing to the growth and
development of Kuwait. As a signatory of the UN Global
Compact, PIC is strongly committed to implementing the
Ten Principles on Human Rights, Labour, Anti-corruption
and Environment. As a result of this, PIC has developed a
Human Rights statement. PIC works with a formal set of
goals (2017 Sustainability Goals) which has led to several
improvements including the integration of sustainability
objectives in Enterprise Risk Management mitigation
framework, structured stakeholder engagement and

Sustainability management has a strategic direction
within the organisation. This is evidenced by the fact that
there are long term measurable goals on sustainability
while the sustainability agenda is followed and tracked
by a dedicated Sustainability Committee led by the
CEO that reports to the Board. In a forward move, the
organisation uses the balanced scorecard system to fit in
sustainability targets and goals as an annual requirement
and compensation schemes are linked to sustainability
performance. This organized and formal approach to
sustainability decision making has yielded rich dividends
and anchored the organisation firmly in long term
commitment and dedication. According to PIC these goals
have led to greater operational excellence and responsible
corporate citizenship.
The path to identification of material topics led through
extensive stakeholder engagement and PIC is confident
about the merits of such consultation in setting the
direction right. The material topics that PIC focuses on are
transparency, energy consumption, water consumption,
occupational health, process safety, and emissions and
spills. PIC believes that sustainability touches every
aspect of its business across the value chain. PIC has
integrated social, environmental and economic risks in
the assessment of key risks, creating a holistic Enterprise
Risk Management system that prioritises and stratgises
mitigation measures on all the three fronts. PIC concluded
that the probability and extent of several high priority
risks was allayed by the impacts of the organisation’s
sustainability endeavours.

“In 2013, we launched our 2017 PIC Sustainability Goals, with a clear commitment to “a Sustainable Tomorrow.” We continue to make
progress on these goals, enhancing the efficiency of our operations while helping address the wider needs of Kuwait and the region. As a
signatory of the UN Global Compact, we continue to make progress advancing the UNGC principles and making sustainability integral to
the way we do business. Our desire to create a better tomorrow for PIC, the citizens of Kuwait and all stakeholders inspires us to greater levels
of accomplishment. - Asaad Ahmad Al-Saad, Chief Executive Officer
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1st Runner Up
Al Jazeera International
Catering LLC
UAE

JIC conducts risk assessments of the workplace to ensure
highest standards of safety for the workforce. Safety of
products and services is also of very high importance,
and going through a stakeholder engagement exercise
has proved to be a valuable starting point for the mapping
of sustainability related risks and opportunities. Several
key issues dealing with the business impact have been
identified, such as waste production and food waste, and
consumption of resources like fuel, water and electricity.

Al Jazeera International Catering LLC (JIC), is a catering,
laundry, housekeeping & hospitality related allied services
provider based in the UAE. The company was established
in 2008, its goal is to provide safe food everywhere and
all the time. Towards this, the company has implemented
ISO 22000:2005 (Food safety Management),BS OHSAS
18001:2007 (Occupational Health & Safety) ,ISO
14001:2004 ( Environmental Management) to “safe guard
the product, services, stakeholders & the environment.”
JIC have developed a bespoke process management
methodology called SPEARS that helps to execute their
sustainability agenda consistently across the process
from setting of objectives, to providing resources and
process empowerment, from assessment of deployment,
to review, recognition of performance and sharing of
knowledge. The SPEARS methodology has brought JIC
international acclaim.

JIC has taken a slew of measures to reduce waste in the
procurement and production, and minimize generated
waste. For example, JIC have installed a Food Digester
machine that converts food waste into E-coli free liquid
using organic enzymes. This has helped the company to
cut back up to 39% of the generated food waste ending up
in landfills and aims to halve the amount of wastes going
to landfills.
Another noteworthy initiative on waste is underway.
JIC has partnered with another organisation to convert
used cooking oil to bio diesel, in support to the national
drive for a Green Economy. JIC recognizes the difficulties
associated with advancing waste management and
reduction among clients, but has nevertheless taken
steps to create awareness, modify processes and thereby
tackle the issue.
JIC also has strategic collaboration with the Emirates
Red Crescent and Abu Dhabi Blood Bank to support war
refugees in the Region and address the scarcity of rare
blood groups in the country. Both engagements have
resulted in strong outcomes and earned JIC several
awards and other kinds of recognition.

“Al Jazeera International Catering LLC (JIC), an organization with commitment, passion and excellence embedded in each aspect of the
operation is what we represent. Our vision 2016 which explains our strategic long term and short term goals in areas of sustainability and
organizational excellence is the guide map for us to achieve our vision of being an organization striving for leadership in the hospitality
industry and pioneering to be the sector leaders in aspects of excellence and sustainability.” – Robby Thommy, Managing Director
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2nd Runner Up
ABB LLC
Qatar

while ensuring the health and safety of their labor force,
and how they impact communities where they operate.
In 2014, ABB Qatar decided to take their CSR strategy
and commitments to the next level to accelerate their
sustainable value creation. They focused on improving
the health, safety and environmental performance.
Acknowledging the important role that health, safety and
security of their employees affects their CSR performance
indicators, especially since they operate in high risk
areas, ABB Qatar adopted the Group theme of “Don’t look
the other way”.

ABB Qatar is a subsidiary of the ABB Group; ABB Group
is one of the world’s leading power and automation
technology companies. They work throughout the
entire renewables value chain, from power generation
to transmission, distribution and electric mobility. ABB
Qatar follows the group’s overall vision of “Power and
productivity for a better world”. ABB Qatar is committed
to embedding sustainability into their core business
through innovation which helps them create value and
better mitigate ESG risks. Their ability to innovate and
manufacture energy-efficient products enabled them to
contribute to their customers’ success while reducing
their environmental impact.
For ABB Qatar, Sustainability considerations is an
overarching strategy that includes how they develop
products, how they engage with their stakeholders, how
they assess risks and opportunities, how they operate

The Group wide theme included many activities aiming
at raising awareness of the importance of health, safety
and security measure to all the employees. The theme
promotes a culture of social responsibility and empowers
employees to take an active role in enhancing the CSR
peroformance.
As part of the Group commitment to the United Nations
Climate Summit in 2014, ABB Qatar is working on
lowering the energy consumption per capita and also
reducing their emissions per unit of energy.
ABB Qatar established a certified Integrated Management
System in compliance with ISO 14001:2004 and OHSAS
18001:2007 international standards on Occupational
Health and Safety and Environmental Management
Systems. ABB Qatar in line with the overall Group strategy
and vision has managed to integrate sustainability
indicators and issues in its core operations and business
through innovation.

“ABB Qatar is committed to maintaining high social, environmental, human rights, ethical and governance standards for the benefit of all
stakeholders. CSR reflects the company’s values and behavior to its stakeholders. One of the core areas of corporate responsibility is human
rights. A Human Rights policy is already in-place complementing existing policies for raising social, environmental, health and safety and
business ethics performance. ABB Qatar seeks to be a “good corporate citizen.” Constant effort, vigilance and high levels of awareness are
needed to raise standards which are consistent everywhere in ABB, even in difficult environments. This is work in progress.” - Mostafa
Alguezeri Managing Director
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Winner
Road Safety UAE
UAE

development, distinct from the intermittent campaigns
that were the order of the day before this digital platform
of engagement and exchange emerged and became
viable.
The primary stakeholders of Road Safety are what they
call “CSR-minded organisations”, media, government
entities, and the end user or traffic participants. Road
Safety relies heavily on the power of collaboration and
outreach. It participates in the Dubai Chamber CSR and
Sustainability Task Force, Dubai Health Authority Task
Force and similar forums. It creates training sessions and
other knowledge tools to build capacity of the community
in maintaining a safe and secure environment on the road.

Road safety UAE is a social enterprise that was
established with a mandate to address the issue of traffic
accidents and road safety in the UAE. The mandate was
derived from national priorities like the UAE Vision 2021
and international public sustainability objectives defined
by the United Nations.
With a high incidence of traffic accidents in the country and
the lack of long running programmes that create effective
means of mitigation, the founders of Road Safety seized
the opportunity to create a network based organisation. It
worked with the government and engaged companies to
promote safety initiatives within their organisations. This
model became very successful and led to the onboarding
of over thirty committed organisations. A plethora of
safety-related programmes have germinated out of this

CSR and sustainability are in line with the organisation’s
vision, - to contribute to reducing the number of road
traffic fatalities, road traffic injuries and road traffic
accidents in the UAE, and thereby making a change in the
situation that prevails currently.
Organisations that join Road Safety are likewise deeply
committed to sustainability and the initiatives they
implement become a part of their CSR practice. It has
a snowballing effect since the programmes engage
staff and their families, customers and others in their
value chain, thereby multiplying the positive outcomes
of the programmes. Road Safety therefore contributes
in a big way to creating public awareness and changing
public behaviour on the roads. Companies working
with Road Safety also volunteer to raise awareness
and help disseminate the message of road safety to the
communities living in the UAE.

“Road Safety UAE went live beginning of 2014, aimed at raising awareness for the pressing need of improving road safety in the UAE. Road
Traffic Fatalities are the #2 killer in the UAE! We are a holistic platform working with governmental entities, CSR-minded corporations,
media and the traffic participants. We are grateful for receiving overwhelming support from our stakeholders! Positioned as a social enterprise,
we partner with more than 30 CSR-minded corporate supporters – we are a catalyst for numerous CSR initiatives! At the same time, we are
committed to the highest standards of sustainable, ethical and CSR-minded business conduct.” – Thomas Edelmann, Founder
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(Tie)

Gulf Drilling International
Qatar

Accounting Standards Board (SASB). In 2014, GDI started
producing an Integrated Annual Sustainability report
using the International Integrated Reporting Framework.
The 2015 Integrated report focuses on 5 sustainability
areas: economic, operational, environmental, social, and
governance.
GDI developed a certified Integrated Management
System in compliance with ISO9001:2008 and a certified
Environmental Management System in compliance with
ISO14001. These systems allow GDI to map broader
trends related to sustainability and to maintain above
industry standards in terms of upholding sustainability
practices and initiatives. GDI conducted 38 environmental
audits last year to ensure compliance with its EMS.
Gulf Drilling International Limited (GDI) specializes in
providing drilling rig and associated services to oil and
gas production companies in the State of Qatar and the
region. GDI was established as a joint venture on 18 May
2004 as the first drilling contractor domiciled in the State
of Qatar. In May 2014, GDI became a 100% subsidiary of
Gulf International Services Q.S.C. (GIS) - a listed company
on Qatar Stock Exchange. GDI is an ISO 9001, ISO 14001
and OHSAS 18001 certified company.
In 2011, GDI embarked on a 5 year growth strategy where
principles of growth and sustainability were integrated.
GDI has a strategic approach towards sustainability based
on identifying and prioiritising short, medium and long
term relevant material aspects. This is done by mapping
stakeholder’s expectations, outputs of risk assessments,
materiality aspects according to the Global Reporting
Initiative (GRI) Framework as well as the Sustainability

A short, medium and long term risk assessment allows
GDI to prioritise risks facing the company’s current
operations. Any risk that can negatively impact GDI’s
value chain or cause a deviation from pre-set strategic
objectives or negatively affect GDI’s reputation is
considered a top risk. In terms of results, all the new
build jack-up rigs are designed to be more energy
efficient, saving on average 27% in energy consumption
and 28.4% in CO2 emissions. GDI reports that energy
consumption in relation to revenues has decreased by
16% over the three years.
GDI aims at creating value to its stakeholders through
the use of human, natural, financial, manufactured,
intellectual and social relationship capital. GDI is
committed to a set of values as follows: integrity,
creativity, teamwork, law abidance and respect of
diversity.

“GDI recognises that sustainable operations are fundamental to our vision as a world-class drilling service provider. Our ‘sustainability
framework’ aims to ensure sustainable contribution to Qatar with safe, efficient and environmentally responsible operations, while providing
best working conditions for employees. In 2014, GDI completed its ‘5 year growth plan’ during which; it doubled its size in terms of rig count.
In 2014 alone we created and filled over 250 new jobs, beat our best safety record, reduced energy consumption per dollar of revenue by 16%
and increased profitability by 111%. These achievements are testament to our commitment to Sustainable operations.”
- Ibrahim J. Al-Othman, Director and Chief Executive Officer
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Winner

(Tie)

Masdar
UAE

energy industry through innovation and clean tech. So far
Masdar has globally contributed 1.5 gigawatts of clean
power, key highlights being the world’s largest offshore
wind farm in the United Kingdom, one of the largest
concentrated solar power plants in the UAE and the
ground breaking 117 megawatt wind project in Jordan.
Masdar concentrates on education, investments in clean
energy research and development, commercialization of
clean tech, and consulting and investments around the
world. Masdar has been active in developing countries
and emerging economies such as Afghanistan, Mauritania
and elsewhere to bring cleaner forms of energy to the
doorstep of the communities.

Masdar is a wholly-owned subsidiary of Mubadala
Development Company owned by the government
of Abu Dhabi. It is the first medium-sized renewable
energy company in the Middle East with a mandate to
achieve economic diversification of the emirate and attain
leadership in the global energy market. It aims to deploy
and advance renewable energy as a viable component of
the domestic and global energy mix.
Sustainable development is pivotal to the organisation
since it works to drive the clean energy industry locally
and globally. They focus on the three pillars of sustainable
development; stressing on diversified sources of revenue,
environment protection and advancement of local human
capital for the sustainable growth and development of
UAE. Its motto is to give momentum to the renewable

Particular focus is granted to the promotion of STEM
(science, technology, engineering and mathematics)
education in the UAE. Masdar supports various events
and platforms to champion the benefits of renewable
energy. Masdar’s academic zones and technology clusters
have roped in a large number of players interested in the
sustainability dimension of their business and operations.
Masdar’s social commitments encompass the area of
social inclusion and empowerment of women. Towards
this it has launched the Women in Sustainability,
Environment and Renewable Energy Forum (WiSER) to
promote women’s participation in the renewables and the
sustainability industry worldwide.
Masdar is also a leading player in the renowned UAE-led
initiative called Zayed Future Energy Prize by supporting
social entrepreneurship in the sustainable sector with
particular emphasis on sustainable technologies.

“Launched as a strategic initiative by the Abu Dhabi government to support the emirate’s diversification, Masdar is developing
and commercialising renewable energy and clean technology. Through advancing cleantech industry, we are also building human
capital, educating the public and training the next generation of UAE leaders. Through these efforts, we aim to establish, prove and
promote the highest sustainability and environmental standards. Our sustainability reporting is a comprehensive review of our efforts”.
- Dr Ahmad Belhoul, Chief Executive Officer

32

Financial
Services
Category

Winner
BMCE Bank
Morocco

Sustainability and CSR in BMCE Bank is a strategic pillar
of the organization. With the support and commitment
of the top management sustainability and governance
issues are a top priority for the bank. In 2008, BMCE Bank
formally put sustainability and governance on its agenda
upon their adoption of the UNEP FI which introduced ESG
impacts in their lending decisions.
This practice was further supported by the adoption of
the Equator Principles as the first bank from Morocco and
all Maghreb. Besides managing their indirect ESG impact
through the organization they lend credit to, BMCE also
manages their own direct impact through the ISO14001
certificate. In 2012, BMCE started using the ISO26000
to structure its sustainability strategy and published an
audited GRI based report in 2014.
BMCE Bank is a Moroccan private commercial bank with
more than 500 branches in Morocco and Africa. BMCE
Bank is exceptional in the field of sustainable financial
institutions in Morocco due to its strategic approach
towards CSR and sustainability based on the ISO26000
standard and other international standards and best
practices. BMCE is a main player in the regional and
national sustainable development agenda.
The sustainability structure of BMCE is based on 6 main
principles:
1. promoting sustainable finance nationally and regionally,
2. respecting the interest of their clients,
3. being a responsible employer,
4. establishing fair purchasing practices,
5. driving their environmental performance, and
6. act in the interest of their community.

In 2015, BMCE established a taskforce in collaboration
with the UNEP Finance Initiative and the International
Finance Corporation (IFC) to further advance sustainable
finance under the auspices of the Governor of the central
bank. BMCE are the winners of the “Partnerships and
Collaborations” Category of the Arabia CSR Awards in
2014. The African Banker named them the “Socially
Responsible Bank of the Year 2015” and they were awarded
the “Top CSR Performer in Morocco” consecutively by a
leading CSR institution in Europe.
BMCE was the only financial institution featured in the
top 70 ESG Index “L’Euronext_Vigeo EM70”. The unique
approach of BMCE towards sustainability and CSR is
reflected in the bank’s president’s dedication towards
supporting the cause of educating children in rural areas
across Africa through his foundation.

BMCE developed its sustainability strategy in compliance with international standards such as the ISO26000. Since 2000, BMCE is a
signatory to the UNEP Financial Institutions Initiative. In 2010, we adopted the Equator Principles and obtained the certification of
ISO14001. We also have a long history in engaging with the community through the BMCE Foundation on Education and Environment.
We help build and manage schools in rural areas in Morocco and Sub Saharan Africa. We endow the foundation every year with 4% of our
gross operating revenue. Othman Benjelloun, President & Chief Excutive Officer
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Winner
Winner

Best New Business

Social Enterprise
The Green Design - UAE

The Green Design’s business rests on the following
factors; - design of high quality products fashioned from
natural materials, use of locally available material in
product and interior design, follow a low carbon process
to minimize pollution. They are engaged not only in
creating sustainable life styles for the interested but
also to raise awareness in general about the need for
healthy interiors by engaging their customers in creating
sustainable design products and themes.

The Green Design is a sustainable interior design company
in the UAE. The business is geared to creating value
for the society by propagating the use of sustainable,
locally sourced material; promoting a sustainable life
style among customers through bespoke designs and
advancing health and wellness through good indoor air
quality. The motto is to improve psychological, emotional
and physical health of building occupants within
affordable, sustainable and luxurious spaces.
This multi-faceted business is a social enterprise that
works with the three pillars of sustainable development, economic growth, environmental preservation and social
development. The functional and aesthetically appealing
designs are also instrumental in bringing down the carbon
footprint of the occupants. The basic design philosophy is
to meet the needs of the present without compromising
the needs of the future generation, which is the essence
of sustainability. Through their business, they respond
to the problem of the ‘Sick building syndrome” that is
common to the UAE’s built environment.

They also encourage their corporate clients to adopt
sustainable living practices. They focus a great deal
on involving the community in design and production
activities, a process that enhances the latter’s knowledge
and know how related to sustainability, environmental
regulation, good practice etc. According to them, “By
introducing non- toxic finishes, natural fibers and
textiles, sustainable furniture and interior accessories
with research based therapeutic color schemes, we
have provided free sustainability education to the
corporate sector of the UAE .” The Green Design aims
to create more sustainable jobs by offering employment
opportunities to university students, local artisans and
charity organisations, showcasing local talent and skills.
The emphasis is also on less importing of goods and more
reliance on locally produced and locally available material,
therefore bringing what they claim is a revolution in the
local market.
The core sustainability mandates for The Green Design
are, improvement of health and wellbeing of society;
supporting women-owned SMEs, engaging communities
in The Green Design to reduce carbon footprints,
outreaching towards low income families and providing
employment opportunities, creating art through the use
of local and regional material, organising free of cost
seminars for students and young professionals, and
training marginalized communities in livelihood.

“The Green & Sustainable Life Style is a “designed for purpose life style” based on sustainability and green design principles .It improves the
overall health & well being of human beings and creates healthy life spaces for them while minimizing the negative impact on the global
environment. We believe in “Sustainability”. Our vision is to transform every conventional indoor and outdoor space into a green life space by
creating healthy and therapeutic designs with the use natural and sustainable and regional materials.” – Naima Aziz, Chief Excutive Officer
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Partnerships
and Collaborations
Category

Winner
Emirates NBD
UAE

sport and environment. As a mark of respect to the local
heritage and culture, Emirates NBD established the first
and largest pearl museum in the region that houses the
biggest collection of natural pearls. More than a million
people have benefitted from the community investment
programmes, according to the bank. Programmes are
assessed for the value they have created by applying a
social return on investment measurement methodology.

Emirates NBD was formed in 2007 through the merger
between the Emirates Bank International (EBI) and the
National Bank of Dubai (NBD), - the second and fourth
largest banks in the United Arab Emirates. It offers
corporate, retail, private, Islamic and investment banking
and has operations in the UAE, Egypt, Saudi Arabia,
Singapore, the United Kingdom along with offices in
India, China and Indonesia. It currently employs above
9,000 people from 70 nationalities, making for one of the
largest and most diversified work forces in the UAE.
Emirates NBD has a strategic focus on CSR and social
responsibility, borne out of the belief that a socially
responsible bank creates shared value together with
the communities they serve. Their social investment
is predicated on two priorities, - advocating for people
with disabilities and financial literacy. The focus areas of
programmes consist of charity, education, art, culture,

One of ENBD’s most successful CSR programmes is
PRIDE (People Receiving Independence and Dignity
through Empowerment), - described as a nation-wide
collaboration between the bank and Manzil, a special
needs centre. The flagship programme brings together
mainstream students, students of Manzil and educators
to create a meaningful interface between these
stakeholders that empowers all. The broad objectives of
the programme are to drive inclusion of differently abled
students into the mainstream and provide specialized
services for mainstream students with intellectual,
cognitive or physical disabilities; develop the capacity of
special needs children, disability educators and therapists;
and build awareness about the issue of disability within
the academic and corporate sectors through workshops,
talks and fairs.
Emirates NBD’s commitment to the programme runs
deep. They have embedded it in their segments, products
and services and are the primary volunteer provider,
main corporate attaché for inclusion through jobs, and
learning and development, and also the promoter of
PRIDE. Emirates NBD engages in widespread media
and network outreach to create awareness about social
inclusion of people with disabilities among millions of
UAE residents.

“Emirates NBD Recognize that we have responsibilities beyond our core business, customers, employees and shareholders. We know the
importance of a responsible bank playing a positive role in the economy and society at large and cannot solely be concerned with making a
profit. This is why we focus our social investment on high-impact areas such as enhancing the welfare of people with disabilities and raising
the financial literacy level of the communities we serve. By generating an enriched experience for our customers as members of society, we create
shared values together”. Shayne Wilson, Group Chief Excutive Officer
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2nd Runner Up
DLA Piper Middle East LLP
UAE

expertise and leverage skills to raise legal literacy,
provide support to NGOs and disadvantaged people, and
build capacity of youth and women.

DLA Piper is the largest law firm in the world and one
of the leading players in the Middle East. Globally it is a
signatory of the United Nations Global Compact whose
Ten Principles provide overall guidance to all offices
around the world. DLA Piper is the only law firm in the
Region to boast of a dedicated CSR team that is actively
pursuing the company’s CR agenda.
DLA Piper’s global vision on Corporate Responsibility is
bridging the justice gap. They see it as a highly beneficial
activity that is aligned to their core business and
instrumental in the creation of shared value. The drive for
responsibility is augmented by the expectations of clients
interested to seek out a partner with shared values. DLA
Piper lives out its corporate responsibility commitments
by concentrating on three areas; - Pro bono services,
community engagement and fundraising, and workplace
commitments. The overriding aim is to harness their

A few examples of successful global initiatives are the
UNICEF Child Justice partnership and Break into Law.
In the Region, DLA Piper has distinguished itself as a
committed law firm for a number of years now due to its
impactful community initiatives. A pronounced focus on
the capability development of Arab youth is evidenced in
a number of initiatives. DLA Piper has worked with local
universities in the UAE, Kuwait and Qatar in support of
law students to develop their litigation skills through
moot court training and competitions, and through work
experience and internships. The Break into Law projects
have so far helped 200 students within a span of six
years. A partnership with the Beirut Bar Association has
also been running successfully for the past three years to
build drafting and negotiation skills of Arab law students
and trainees.
DLA Piper has teamed up with a leading NGO called Injaz
Al Arab to promote entrepreneurship among local youth
in the Region. In 2014 the firm undertook 220,000 hours
of pro bono work. It offered pro bono service to Syrian
refugees and internally displaced people for transitional
justice. Many other examples of pro bono work for local
schools and charity organisations also exist, collectively
making DLA Piper the world’s largest provider of pro bono
legal service. This is achieved by actively encouraging all
employees to direct as many hours of pro bono legal work
as feasible and linking 10% of the annual bonus scheme to
CR performance. The end outcome desired by DLA Piper is
a change of culture and attitudes within the organisation
and beyond among the legal fraternity as a whole.

“At DLA Piper, we look for opportunities to use our strength as a leading global business law firm to make a positive contribution to our
local communities. Our Corporate Responsibility initiatives demonstrate how our values are embedded in the way we engage with our people,
our clients and our communities. We use our legal skills to build the capacity of civil society organisations and provide access to justice to
disadvantaged groups. We use our non-legal skills to address youth unemployment by providing Arab youth with employability skills through
our partnerships.” – Peter Somekh, Regional Managing Partner
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Special thanks to all the participants of the
Arabia CSR Awards 2015

Conclusion
The eighth cycle of the Arabia CSR Awards brought together a great variety of sectors from
eleven Arab countries in the Middle East and North Africa. Twenty winners emerged out of this
cycle. There is remarkable diversity among them, from oil and gas to banking to healthcare,
reflecting the spread of CSR and sustainability in this Region.
The oil and gas sector continues to dominate the CSR and sustainability landscape. In this
cycle, for the first time, three new sector driven categories were introduced, - Energy, Financial
Services and Social Enterprise. One of the winners among the three categories is a past winner
of the award, while the others were competing for the first time. In the Public sector category,
three among four winners have won in past cycles. This proves the strength of the award in
building capabilities in the strategization and implementation of sustainability. The same trend
follows in other categories as well, where at least one winner of the current cycle has also won
a prize in a previous cycle. As the award matures, the competition gets tougher, this is borne
out by the fact that top scores in this cycle were generally lower than previous cycles. The
jury assesses current performance against past performance in the award, to understand what
progress and improvements have been made to the organisation’s CSR and sustainability
practice.
Maturity has also been observed in the CSR and sustainability practices. Organisations
that have won have clearly taken a strategic approach, where CSR and sustainability was
found to have been embedded in the strategy, vision, mission and values, cascading into
daily operations. Responsibilities and resources have been deployed to implement, track
and improve performance in Environmental, Social and Governance areas. Reporting is
seen as an activity that brings value to the organisation and enhances the social license to
operate. However, corporate governance remains an area of weakness among the private
sector. For example, stringent zero tolerance policies on corruption, control, risk management
and accounting are not as prevalent as they would be if sustainability was executed in
depth and at scale. Board involvement in CSR and sustainability is only visible among the
top winning organisations, although dedicated CSR and sustainability functions are still a
rarity. Implementation of the social aspect of sustainability is fraught with ad hoc initiatives,
support to charities and donations. The understanding of sustainable value creation is still
very nascent, and the impact of social initiatives is not understood sufficiently to create long
term value addition. Stakeholders are still in the periphery of organisations that have not
developed a sustainability strategy, and the potential of stakeholder relations still remains
largely untapped in the Region. Innovation is a new concept for most, and very few are using
innovation to fuel their sustainability driven mission and targets. KPIs related to Environmental,
Social and Governance performance are few and far in between, and visible only among the
best in class. Although, environmental performance, health and safety are common factors
that organisations are ready to embrace. Most organisations fail to take into consideration
looming risks associated with Climate Change, Water scarcity, waste and pollution, human
rights and supply chain risks. Only the top performers have these issues in their radar and
have taken steps to address them.
Overall there are promising developments in the Region surrounding social engagement,
environmental protection and economic contribution. The Arabia CSR Awards is an excellent
vehicle for capturing emerging trends and patterns. Once again the awards have proved
invaluable in identifying best and benchmarkable practices, and spreading the knowledge
among the business sector and their stakeholders. It is hoped that the winning examples
will be studied and replicated by many more organisations in an effort to scale up CSR and
sustainability in the Arab region.
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