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It has been announced recently, that the Royal Swedish Academy of Sciences has decided to award the 
Sveriges Riksbank Prize in Economic Sciences in Memory of Alfred Nobel 2018 to William D. Nordhaus, 
Yale University, New Haven, USA “for integrating climate change into long-run macroeconomic analysis” 
and Paul M. Romer, NYU Stern School of Business, New York, USA “for integrating technological 
innovations into long-run macroeconomic analysis.” This year’s Laureates have significantly broadened 
the scope of economic analysis by constructing models that explain how the market economy interacts with 
nature and knowledge. Romer demonstrates how knowledge can function as a driver of long-term economic 
growth.

In recent news, the Attorney General of New York has sued ExxonMobil for defrauding shareholders by downplaying the expected risks 
of climate change to its business. It says the company engaged in a “longstanding fraudulent scheme” to deceive investors, analysts and 
underwriters “concerning the company’s management of the risks posed to its business by climate change regulation.” Not only does it pose 
a financial threat to Exxon that could run into the hundreds of millions of dollars or more, but it could also strike a blow to the reputation 
of a company that has worked to rehabilitate its image, framing itself as a leader on global warming, The New York Times article stated.

The global climate crisis is an example of an ecosystem service being consumed at a rate unsustainable by the surrounding ecosystem— the 
Earth. ‘Global Warming of 1.5°C’ is the first of its kind Special Report to be produced in the Intergovernmental Panel on Climate Change 
(IPCC)’s Sixth Assessment Cycle. According to the report, 1.5°C-consistent pathways can be distinguished under a range of assumptions 
and scenarios related to economic growth, technology developments and lifestyles. However, impeding factors such as lack of global 
cooperation, lack of governance of the energy and land transformation, and growing resource-intensive consumption are key impediments 
for achieving 1.5°C-consistent pathways. Governance related challenges usually combine with poverty and inequality. Therefore limiting 
warming to 1.5°C can be achieved through the nexus of poverty alleviation and improved energy security.This will bring public health 
benefits through improved air quality, preventing millions of premature deaths. The report also focuses on demand-side management as 
key elements of 1.5°C-consistent pathways. Finally, lifestyle choices that lower land and energy demand, as well as the GHG-intensity of 
food consumption can make 1.5°C-consistent pathway an actuality.

Through the various news and articles compiled in this edition of our monthly newsletter, we would like to highlight the need for new 
economic models, socio-cultural transformations, knowledge and innovation, collective effort and harmonisation of developmental 
strategies. As the University of Vermont paper a(excerpted in this newsletter) mentions, - we have to identify what really does contribute 
to human well-being, and recognise and gauge the substantial contributions of natural and social capital,both of which are coming under 
increasing stress. We have to be able to distinguish between real poverty in terms of low quality of life versus merely low monetary income. 
Ultimately we have to create a new vision of what the economy is and what it is for, and a new model of development. 

Note from the President & CEO Arabia CSR Network
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ACSRN News and Events 

12th edition of World Forum for a Responsible Economy held in Lille

The World Forum was launched in 2007 upon the initiative of the Alliances Network (Réseau Alliances) and its President, Philippe 
Vasseur, former journalist and French Minister. The annual event is intended for entrepreneurs and company leaders seeking to promote a 
Responsible Economy.

Themed “Super Local”, the 12th edition of WFRE was held from October 16th to 18th in Lille, France, focusing on four prime issues: - 
Companies and their relations with regions and cities; The development of a responsible local economy; The attractiveness of regions and 
cities; and Relations between regions. Speaking about the theme, Philippe Vasseur, President, WFRE said, “Over the past eleven years, 
regional issues have always been mentioned within the context of the major economic, ethical, social and environmental topics selected for 
each edition. So far, the regions had not been the core issue of our forum. Now it’s done and this is the right time. Part of our future relies 
on proximity and the emphasis on the use of local resources – all material and human resources – but also on collaborative practices which 
may develop in spaces where new economic models, new social organisations and new ways of living together are being invented.” Noted 
the CEO of Danone, Emmanuel Faber “The world is now fragmenting and the consumer will think ever more local”. 
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The three days of the forum combined a bunch of stimulating topics, which were presented through individual session. 
The sessions were on the following topics:

•	 Rev3 is SUPER LOCAL - Meet the rev3 territories’ in 
motion

•	 Companies and territories – the new global order
•	 Third Industrial Revolution
•	 Regions, cities and energy transition
•	 Regions and socio-economic transition: towards a new 

cooperative development model
•	 Local Branding: The proximity marketing revolution
•	 SMEs and Regions: Developing Sustainable Local 

Economies
•	 New Forms of cooperation between companies, 

regions and cities
•	 What is the level of appropriation of the SDGs by 

companies?
•	 How to drive Local Savings for the benefit of Local 

Entrepreneurs?

•	 Multinationals, regions and cities: How to integrate 
local development into business development 
strategies?

•	 Getting the Circular Economy Rolling: overview of 
new business models in Latin America and Europe

•	 Innovative Ecosystems,regions and cities: Relying on 
the Strength of Collective Intelligence

•	 Local production
•	 Mission-led company
•	 Relationship between companies and local 

communities in at-risk regions : a few examples on the 
African continent

•	 North-South Cooperation: adapting CSR to fit local 
realities and build sustainable partnerships

•	 Making Cities Self-Sufficient in Food Production

The entire three day programme included plenary sessions, international sessions, workshops, thematic lunch, networking lunch, side 
events, company visits and trainings. 

On the second day of the forum Mrs. Habiba Al Mar’ashi, President & CEO of Arabia CSR Network, led the session titled; - 
Multinationals, regions and cities: How to integrate local development into business development strategies?  The speakers were Edouard 
Barreiro, Director for public affairs in West Europe, UPS France and Felipe Macia, Sustainability Director, Crepes & Waffles, Colombia. 
Describing the session Mrs. Al Mar’ashi said, “This international conference aims to highlight how Multinationals are integrating the 
local developments/demands/gaps as a strategy to grow and the regional implication of such strategic moves. The session will focus 
on real entrepreneurial projects that will be self-financing: incubators, platforms of experiences, partnerships with local companies etc. 
but not on sponsorship to support local projects or local charities.” She cited the examples of Cisco Egypt’s flagship initiative, Cisco 
Networking Academy and Omnicom UAE initiative - a ‘lending page’ to promote micro-lending opportunities to its stakeholders and the 
wider community; and McDonald’s UAE’s Biodiesel Initiative. All the examples demonstrate that addressing local issues and needs is a 
sure way of enhancing a company’s social licence to operate in a foreign territory. 

On the last day of the forum, an inspiring session took place which was led by Yann ARTHUS-BERTRAND, a French photographer and 
environmentalist working for 40 years to promote knowledge of and respect for the natural riches and the human diversity of the planet. 
This event followed the opening of his Exhibition “Notre terre vue du Cœur, par Yann Arthus-Bertrand” (#31F),

A CSR Network Meeting was also held on Wednesday October 17th, in which Mrs. Al Mar’ashi took an active part. The focus was on 
identifying gaps in the network and familiarisation of the member. 
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Members News

DEWA organises 4th Suppliers Cricket Tournament
In line with the efforts of Dubai Electricity and Water Authority (DEWA) to strengthen 
relationships with all stakeholders and ensure long-term strategic partnerships, DEWA organised 
the fourth Suppliers Cricket Tournament at InSportz Club, Al Quoz with the participation of 
24 corporate teams. Obaid Humaid Al Tayer Company’s team came in the first place. HE Saeed 
Mohammed Al Tayer, MD & CEO of DEWA, applauded the efforts of the participating teams 
and the spirit of competition that gave the games an atmosphere of fun and challenge. The 
competition was part of a distinguished programme that brought together staff, families, and 
supporters in one place. “We are keen to promote positive energy and motivate our stakeholders to participate in a competitive sports 
environment to promote mutual cooperation, as part of our social responsibility, and strengthen the spirit of determination, challenge, 
fair competition, positivity and the desire to win amongst our suppliers. Such events promote cooperation and common interests,” said 
Dr. Yousef Al Akraf, EVP of Business Support and Human Resources at DEWA, and Chairman of DEWA’s Sports Committee.

Source: www.dewa.gov.ae 

EGA takes up contract to supply spent pot to the cement industry
Emirates Global Aluminium has signed an agreement with Gulf Cement Company to supply a by-
product from aluminium smelting over the next three years for use in cement manufacturing. Although 
EGA has been supplying spent pot lining to the cement industry since 2010, the agreement is the first 
directly between EGA and a cement company rather than via specialist third party pre-processors. 
EGA is building facilities at its Al Taweelah site to process spent pot lining so it is delivered ready to 
be used by cement companies as an alternative fuel and raw material. Spent pot lining is the used inner 
lining of aluminium smelting pots, which is worn out and replaced every four to five years.

It contains both carbon, which is an alternative fuel, and refractory materials that survive the firing process and become part of the finished 
cement. Under the new agreement, EGA will deliver 2,000 metric tonnes of spent pot lining to Gulf Cement Company in 2018.  In 2019, 
the volumes will increase to 10,000 metric tonnes, followed by 15,000 metric tonnes in 2020. Gulf Cement Company operates the world’s 
biggest waste heat recovery-based power plant at a single site, which reduces its carbon dioxide emissions by up to 200,000 tonnes per 
year.  Gulf Cement Company’s measurement of the carbon footprint of its products is certified by Carbon Trust, UK, enabling Gulf Cement 
Company to use the Carbon Trust Carbon Footprint Label. 

Source: https://www.ega.ae

ENOC and Microsoft collaborate to bring AI-powered Service Station of the 
Future to the UAE
NOC Group (Emirates National Oil Company) today announced a new partnership with Microsoft to 
design and develop the Service Station of the Future. The Service Station of the Future concept will 
harness the power of the intelligent cloud to build rounded views of ENOC customers and promote 
enhanced standards of safety, security and information on forecourts. Advanced machine-learning and 
AI technologies will use CCTV camera feeds, and data of all types, to manage the queuing and wait 
times in the forecourt, improve the availability of services and assets, and bring relevant marketing and advertising context to all customers 
– allowing them to avail the right products at the right time. Safety is a key focus as well as the solution helps detect hazards such as smoke, 
fire and seemingly abandoned vehicles. The ENOC Service Station of the Future programme will be delivered by Microsoft Services, a 
team of digital advisors, engineers, consultants and support professionals that provides a wide range of services for organisations to help 
them implement and adopt Microsoft innovations and new business models.

Source: https://www.enoc.com
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Chalhoub Group transforms digital strategy to harness the future of luxury retail
Earlier in the year, Chalhoub Group and international online fashion marketplace Farfetch teamed up to launch a joint venture (JV) deal, 
whereby Chalhoub Group underwent a complete transformation of its digital strategy with the minimum of risk. The Farfetch deal is an 
indicator of more fundamental change within the group. The tough operating environment brought by globalisation and the power of 
internet retail is driving the group to transform its entire operation. The Group worked on a strategy throughout 2017 to “get better” at what 
it does – serve customers. The result was a focused business plan that called for a complete change in the approach of the organisation that 
will eventually create a customer-centric, hybrid retailer. For Chalhoub, this isn’t a token change in the company’s mission statement. It is 
an attempt to rewrite Chalhoub Group’s operational DNA. If successful, it will transform the group into an omni-channel retailer, capable 
of delivering competitive customer service both online and in-store. But that alone isn’t enough; it also hopes to foster an open company 
culture that encourages bottom-up innovation and collaboration. If by June 2020 Chalhoub Group achieves its objectives, the organisation 
will be radically changed. It will offer customer products by whichever channel is most convenient, whether it’s via a store or a website. 

Also, individuals and teams will operate with a greater degree of autonomy, enabling them to serve customers better. Leadership roles will 
become less about issuing instructions and “validating” decisions and more about coaching and mentoring staff. The partnership team isn’t 
just working across Chalhoub Group – it’s enticing other local luxury retailers and local designers to sign up.

Source: https:// www.arabianbusiness.com  

The Sustainable City Named ‘Best Sustainable Development’  
At International Property Awards – Dubai 2018
The Sustainable City – the Middle East’s first fully fledged sustainable development –won five top 
awards at the first edition of the International Property Awards – Dubai (IPAD) 2018.  The Sustainable 
City bettered its own track-record of winning it big at the Arabian Property Awards, having won four 
awards last year. With this year’s honours, it is being recognised for the third consecutive year as the 
‘Best Residential Development’ and ‘Best Residential Property’, and for the second year running as 
‘Best Mixed-Use Development’ and ‘Best Public Service Development.’ “Promoting sustainable living is central to our ethos, and we have 
set the benchmarks in developing and managing a fully sustainable living environment that brings incredible value for our residents. This 
is in line with the Dubai Clean Energy Strategy 2050 and Dubai Plan 2021 to build a smart and sustainable city, and to secure a clean and 
green environment for our future generations”, said Faris Saeed, CEO of Diamond Developers – the property and real estate developer 
behind The Sustainable City. The Sustainable City has earlier won top awards including the ‘Happiest Community’ at the inaugural Gulf 
Real Estate Awards for two consecutive years.

Source: www.thesustainablecity.ae

Emirates Transport introduces robotic process automation for booking and 
training services
Emirates Transport (ET) has announced the introduction of Robotics Process Automation (RPA) for a 
number of its services including vehicle rentals and driver training courses. the executive director of 
Support Services at ET, said that the process uses artificial intelligence technologies to provide more 
efficient services to customers. “The project meets government objectives for business transformation 
from traditional methods and processes to electronic and digital based technologies.The RPA system 
also streamlines our business model by raising production levels, drastically reducing costs, developing quality standards, and enables 
greater governance of processes,” she added. 

The process is detailed and immediate, as it is able to automate a wide range of operations in the main functions on a 24-hours, seven days 
a week basis. As for the services included in the RPA system, Tawakul explained that the Corporation initially worked on programming the 
services of the Emirates Cars Centre for limousine and luxury vehicle rentals and for training services at the Emirates Transport Driving 
Institute. The executive director of the Support Services also commented that the federal transport corporation further intends to strengthen 
its leadership position with regards to the smart transformation map, according to its organisational values related to innovation and future 
vision, in order to provide the best services and to ensure the convenience and happiness of customers.

Source: www.et.gov.ae
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General News

The first UAE Emiratisation Award winners are announced 
His Highness Sheikh Mohammed bin Rashid Al Maktoum, the Vice President, Prime Minister and Ruler of Dubai, has honoured the 
winners of the first edition of the UAE Emiratisation Award, during a ceremony that took place in Abu Dhabi. The ceremony was attended 
by Lt. General Sheikh Saif bin Zayed Al Nahyan, Deputy Prime Minister and Minister of the Interior, and Sheikh Mansour bin Zayed Al 
Nahyan, Deputy Prime Minister and Minister of Presidential Affairs.
 
Sheikh Mohammed congratulated the winners of the first edition of the award that seeks to enhance the role of private sector in hiring 
Emiratis, and provide a conducive environment to attract locals. “Citizens are key players in the [the nation’s] economic development, 
and our objective is to harness all efforts to hire talented Emiratis and empowering them to be in line with the journey of development and 
progress. We ensure to provide all what it takes to support local talents and offer them opportunities for innovation in public and private 
sector,” His Highness said. His Highness also directed the launch of two new award categories including the best local employer in the 
private sector, and the government entity that supports Emiratisation.
 
Currently, the award is composed of four categories that are specified based on the number of employees in establishments, and these 
include large-sized enterprises (1000+ employees), medium-sized enterprises (500-999 employees), small-sized enterprises (up to 499 
employees) and advanced technology companies which is a new category added to the award. Five criteria have been developed to assess 
applicants for this award. These criteria include the private sector establishments’ contribution to issues and activities of the employment 
of Emiratis and the development of Emiratis’ capabilities, whether administrative, professional, technical or behavioral, in addition to 
developing their skills, training and motivating, and communicating with them.
 
They also include ways to develop and implement strategies that take into account Emiratisation trends, objectives, policies, programmes 
and indicators; and that provides clear mechanisms for strategy implementation and follow-up along with the role and practices of senior 
management - heads, managers and supervisors – in determining a vision and mechanism to deal with Emiratisation and ways to realise 
the objective of Emiratisation. 
Source: www.sharjah24.ae 

Emirates Flight Catering and Crop One co-invest US$40 million for the world’s largest vertical farming 
facility near Al Maktoum International Airport at Dubai World Central
The project is a joint venture with U.S.-based Crop One Holdings, the world’s leading vertical farm operator. His Highness Sheikh Ahmed 
bin Saeed Al Maktoum, Chairman and Chief Executive of Emirates Airline and Group said: “Today’s announcement is an important 
milestone for the Emirates Group, for Dubai, and for the UAE. This investment to build and operate the world’s largest vertical farming 
facility aligns with the UAE’s drive for more agricultural self-sufficiency, a vision which began with the late HH Sheikh Zayed bin Sultan 
Al Nahyan, the UAE’s founding father. The introduction of ground-breaking technology at the facility also enhances Dubai’s position as 
a global innovation hub.”

The agreement was signed by Saeed Mohammed, Chief Executive Officer of Emirates Flight Catering, and Sonia Lo, Chief Executive 
Officer of Crop One Holdings.  “As one of the world’s largest airline catering operations, Emirates Flight Catering constantly looks at 
innovation, and ways to improve our productivity, product and service quality. Introducing the latest technology to our operations, we 
secure our own supply chain of high quality and locally-sourced fresh vegetables, while significantly reducing our environmental footprint. 
We are pleased to partner with Crop One, the industry’s leading grower, packer and distributor, and a successful company that shares our 
corporate values. Together we look forward to delivering a best-in-class product and excellent value to our customers and stakeholders,” 
said Saeed Mohammed, Chief Executive Officer of Emirates Flight Catering.

When complete, the vertical farm facility will cover 130,000 square feet, but have a production output equivalent to 900 acres of farmland. 
At full production, the facility will harvest three US tons (2,700 kg) of high-quality, herbicide-free and pesticide-free leafy greens daily, 
using 99% less water than outdoor fields. The proximity of the farm to the point of consumption also substantially reduces carbon emissions 
associated with transportation. It will also ensure the quick delivery of the fresh products, reaching customers within hours of harvest, 
maintaining high nutritional value. The construction of the facility is scheduled to start in November 2018 and will take approximately 
one year to complete. The first products are expected to be delivered to Emirates Flight Catering’s customers, including 105 airlines and 
25 airport lounges, in December 2019.

Source: http://www.ethicalcorp.com
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Feature, Blogs, White 
papers, Articles…

Overcoming systemic roadblocks to sustainability: 
The evolutionary redesign of worldviews, institutions, 
and technologies

The history of human-dominated socio-ecological systems is one 
of successive climbs to regional prominence followed by crises 
that were either successfully addressed, leading to sustainability, or 
not, leading to decline. Historical research demonstrates that crises 
leading to a society’s decline do not result from a single, easily 
identifiable cause with easily identifiable solutions. They usually 
result from the human-dominated ecosystem moving to a brittle, 
non-resilient state caused by internal changes or external forcings.

For example, the earth’s climate has gone through natural and often 
abrupt variations, creating new conditions, persistent for decades 
and centuries, which were unfamiliar to the inhabitants of the time. 
Dramatic effects and societal decline, however, occur only when 
socio-ecological systems have become brittle and unable to adapt 
due to other causes, including deforestation and habitat destruction, 
soil degradation (erosion, salinization, and soil fertility losses), 
water management problems, overhunting, overfishing, effects of 
invasive alien species, human population growth, and increased per 
capita impact of people. Some ancient civilizations that were not 
able to adapt to climate change, leading to their demise, include:

•	 The Akkadian empire of Mesopotamia, where a shift to more 
arid conditions contributed to abrupt collapse about 6,180 
years ago

•	 Parts of low-latitude northeastern Africa and southwestern 
Asia, where severe drought caused major disruption about 
4,300 years ago

•	 The Tiwanaku civilization of the central Andes, where a 
prolonged period of drought led to collapse of the agricultural 
base about 1,000 years ago

Environmental problems also contributed to the decline of the 
Polynesians of Pitcairn Island, Easter Islanders, Mayans, Greenland 
Norse, Anasazi, Tang of Ancient China, and the Roman Empire. 
Today, we face a set of interconnected crises that threaten the 
sustainability of our increasingly brittle global socio-ecological 
system. These include climate change, the imminent peak and decline 
in key nonrenewable energy resources, and a loss of biological 
diversity that may reduce the resilience of our global ecosystem 
and its ability to provide for human needs. The possibility that our 
global society may suffer decline makes this a ‘‘no-analog’’ period 
in human history in which massive social or environmental failure 
in one region can threaten the entire system. Effectively adapting to 
potential collapse requires a thorough realignment of the way we 
view and interact with our surroundings—what has been called a
socio-ecological ‘‘regime shift’’.  A socio-ecological regime is a 
culture embedded in, and co-evolving with, its ecological context. 
‘‘Regime’’ suggests a complete, interacting set of cultural and 
environmental factors that operate as a whole. When the ecological 

context changes so that the existing regime is no longer adaptive, 
societies must either identify and surmount the roadblocks 
confronting a regime shift or else become unsustainable and decline.

Changes in our current interconnected worldviews, institutions, and 
technologies (our socio-ecological regime) are needed to achieve a 
lifestyle better adapted to current and future environmental realities. 
This transition, like all cultural transitions, will be evolutionary. 
Cultural selection will, with feedback from other institutions and 
environmental factors, exert pressure favoring institutional variants 
that are better adapted to current circumstances, while at the same 
time exerting pressure away from those variants that are less 
adaptive. Assuming that our society can overcome path dependence 
and can avoid becoming locked-in to maladaptive institutions, 
the process of cultural evolution will push our society toward the 
adoption of institutions that best suit the new circumstances.

If our societal goals shift from maximizing growth of the market 
economy to maximizing sustainable human well-being; different 
institutions will be better adapted to achieve these goals. As we 
learn more about the process of cultural evolution, we can better 
anticipate the required changes and can more efficiently design new 
institutional variants for selection to work on. The task is huge and 
will take a concerted and sustained effort if we hope to make the 
transition a relatively smooth one. It will require a whole systems 
approach at multiple scales in space and time. It will require 
integrated, systems-level redesign of our entire socio-ecological 
regime, focused explicitly and directly on the goal of sustainable 
quality of life rather than the proxy of unlimited material growth. It 
must acknowledge physical limits, the nature of complex systems, 
a realistic view of human behavior and well-being, the critical 
role of natural and social capital, and the irreducible uncertainty 
surrounding these issues.

It is also important to recognize, however, that a transition will 
occur in any case, and that it will almost certainly be driven by 
crises. Whether these crises lead to decline or collapse followed by 
ultimate rebuilding, or to a relatively smooth transition depends on 
our ability to anticipate the required changes and to develop new 
institutions that are better adapted to those conditions.

ACKNOWLEDGMENTS. The above is excerpted from a paper 
that is the product of an interactive, problem-based course held at 
the University of Vermont during the spring semester of 2008.
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Case Study from the Archive - Interserve International

Conclusion
“Our activities all help redefine the future for people and places 
– whether that’s through providing infrastructure, supporting 
people into employment or making environments safe and secure. 
Everything we do aims to be consistent with this overarching 
purpose. The targets we set through our SustainAbilities plan are 
increasingly aligned to the services we offer to our customers 
and the value they bring for society, as well as efforts that help 
improve our operations.” These words from Group Finance 
Director and Head of Sustainability at Interserve represent the 
basic working principles and ethos of the company. 

Combining people, places and planet, Interserve has achieved 
the successful integration of profit with purpose. It is clear that 
SustainAbilities does not denote a static goalpost, but concurrent 
to emerging trends and developments, it evolves with time and 
changing conditions. SustainAbilities guides regional businesses 
in enabling right decision making and uptake of material 
issues. A strong acknowledgement of changing stakeholder 
expectations, such as the recognition of employees concerns for 
community involvement at the local level and making it a part of 
the strategy review, is the key to creation of societal value in the 
places Interserve works. Several ambitious and groundbreaking 
steps have produced remarkable impact in terms of industry 
good practice, such as implementing health surveillance standard 

Abstract 
Interserve International is a fitting example of how a multi-national corporation can actively pursue the goal of cascading global 
policies to regional businesses to create an impact within the environment it is operating in. 

The company vision is to redefine the future for people and places, and the sustainability mission is defined as ‘to make a positive 
impact on peoples’ lives and be agents of change improving how things are done’. To support the vision and mission, Interserve 
has developed a Sustainability Plan termed ‘SustainAbilities” which has 48 targets, 15 goals and 5 outcomes that lays out the 
different tracks that the organisation follows. Although a multi-national, Interserve businesses in different jurisdictions are 
sensitive to local trends and needs, which are mapped using both macro and micro level analytics. Sustainability targets and the 
business plans are developed in each business relevant to local environmental and social priority issues. 

SustainAbilities is integrated into operations, claims Interserve. It is an agenda at the highest decision making level, and 
responsibilities percolate down to each Interserve business across various regions, including the Middle East. There is a 
structured monitoring, evaluation and reporting system to ensure transparency, accountability and improvement. Apart from 
social, environmental and governance targets that drive performance of Interserve businesses, policies are also extended to 
subsidiary and associate businesses. Interserve has accumulated commendable achievements in the pursuance of sustainable 
outcomes, in areas such as energy, water, people, supply chain and communities. 

that raised the number of employees with a reasonable health 
chit, issuing a Modern Slavery statement, introducing Carbon 
Reduction Plans and additional energy efficient site cabins, the 
use of solar diesel hybrid systems and responsible lobbying. 

Interserve exhibits all the requisite elements of a sustainable and 
responsible business, and as such stands tall within its sector 
and in the eyes of the society. Interserve is an embodiment of 
the adage, ‘sustainability is not only the right thing to do, but 
sustainability is also good for your business’.


