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DNV-GL Business Assurance was engaged to independently review the approach used by Arabia CSR Network to 
determine the company scores for each category of the awards. We interviewed a selection of judges, checked the 
scoring methodology had been applied correctly and checked the collation of the final scores. Nothing has come to 
our attention to suggest that the scores have not been correctly compiled from the available information. We have 
made recommendations to Arabia CSR Network to support the development of the awards in future.

DNV-GL
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When you walk in purpose, you collide with destiny, - aptly said a 
sports legend. A sense of purpose is driving many businesses today, 
because they wish to be known and remembered as those that 
crafted their destiny as society’s champions and the environment’s 
stewards. 

Through the past eleven years Arabia CSR Awards have been on a 
sharp lookout for the Arab Region’s purpose driven businesses; to 
laud, encourage and reward them for their commitments and efforts. 

We have been a witness to the progression of many organisations 
in embedding sustainable values and principles in their business, 
operations and corporate responsibilities. We have seen a jump in the 
number of organisations that have readily and voluntarily sought to 
transform the organisational culture and values, operating strategies 
and policies, and growth vision.

We have been immensely fortunate in being an enabler of this 
process. The structure of the awards is such that it builds the 
knowledge and skills required to successfully integrate various 
elements of the sustainability spectrum.

The 2018 cycle proved yet again that sustainability is  not a passing 
fad. HE Gro Harlem Brundtland’s call for development that meets 
the needs of the present without compromising the needs of future 
generations continues to resonate to this day; corroborated by the 
growing out reach of corporate responsibility and sustainability. 

As businesses strive to remain profitable, they are also keenly looking 
beyond economic value generation. The new purpose of business is 
to align with the universal agenda of sustainable development and 
create societal value.

Habiba Al Mar’ashi
President & CEO, 
Arabia CSR Network

Foreword
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The need for an award on CSR and sustainability for companies in the Arab Region was first felt in 2006, 
when a survey was undertaken by Arabia CSR Network (ACSRN) to understand the level of commitment 
and scale of efforts. The resultant findings encouraged ACSRN to introduce the pioneering Arabia 
Corporate Social Responsibility Awards in 2008, which was supported well both locally and globally.  
The earliest support came from the UN Global Compact, and down the years support was also received 
from United Nations Environment Programme and the League of Arab States. In each case, it was the 
first of its kind to be officially supported by the institutions. In its opening cycle, the Awards were held 
under the patronage of the Crown Prince of Dubai; His Highness Sheikh Hamadan Bin Mohammad Bin 
Rashid Al Maktoum. 

The Arabia CSR Awards is widely held to be one of the most rigorous awards on CSR and sustainability in 
the world. With its base firmly structured on the UN Global Compact Ten Principles, the GRI framework 
(currently GRI Standards), and the EFQM model, the awards have tremendously boosted the uptake of 
the international standards, principles and benchmarks by companies in the Region. 

Notwithstanding the robust foundation, each year the structure, criteria and questionnaire have been 
reviewed internally, along with analysing the feedback of the jury panel. The application (questionnaire), 
in its current form, is the result of continuous improvement and validation of relevance and context. 
Participating companies have to provide precise answers, backed up by evidence and supplemental 
material such as video, photographs, statement of commitment from highest authority, and so on. 

At inception, the Arabia CSR Awards were opened to participants in three size-based categories. Many 
more categories were added down the years, and the awards are now conferred in 12 categories, both 
size and sector based. The inclusion of sector specific categories reflects the consistent effort of Arabia 
CSR Network to maintain the high standards of the awards, and be aligned with changing trends and 
emergent mega trends. In the wake of the growing importance of transparency and reporting, and to 
encourage companies to share and disclose sustainability related information and use the GRI Standards, 
a new feature was added to the awards. An additional scoring opportunity was offered to applying 
companies who would submit sustainability reports, in particular reports based on GRI Standards, 

The crowning moment in every award cycle is the awarding ceremony, where winners are announced 
and rewarded, and all the rest of the applicants are recognised. The event is attended by a range of 
leaders, experts and practitioners of CSR and sustainability from the public, private, academic and civil 
society sectors. 

The biggest benefit and value added is the detailed feedback report that each applying company 
receives from the awards jury. The feedback and recommendations act as the plinth on which further 
enhancements are made by the companies to their CSR and sustainability practices. The awards therefore 
are a prime tool for building organisational capacity to integrate the  diverse elements of sustainability 
in strategies, policies, objectives, targets and performance indicators. 

One of the milestones of the 11th cycle is the introduction of a new on-line portal to successfully cater 
to the end-to-end requirements of registration, application, submission and adjudication. This turnkey 
system has proven to be a very effective management tool for applicants, jury and the award secretariat. 
The move has helped to further the Network’s efforts to mitigate the carbon footprint of the Arabia CSR 
Awards. The awarding ceremony is traditionally organised to be a Carbon Neutral Event, where resultant 
emission from travel and transportation is offset with the help of an official climate partner. 

Evolution of the Awards
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The eleventh cycle of the Arabia CSR Awards was noteworthy due to the fact that it had 
a majority of key players from diverse sectors across the Arab Region taking part with 
the aim of winning the coveted award. Down the years the awards have become more 
rigorous and discerning, in keeping with the growing maturity of CSR and sustainability 
practices in the Region. In 2018, 110 registrations were received from large, medium and 
small organisations, representing 39 different sectors across 9 MENA countries. Ultimately, 
65 applications were evaluated by the jury, and 29 top performers were identified, based 
on their answers, supporting evidence and other corroborative material obtained directly 
from the companies or sourced from publicly available channels. This year has witnessed 
the biggest number of winners (29) ever since the awards were launched in 2008, which 
is indicative of the high standards of CSR and sustainability practices among companies 
within the Region. 

Among the 12 categories, the highest number of registrations was made in ‘Partnerships & 
Collaborations (46). The rest of the distribution was (in higher to lower order): Large-sized 
enterprise, Medium-sized enterprise, Small-sized enterprise, Public sector organisation / 
department, Social Enterprise, Energy, Financial Services, Hospitality, Construction and 
the newest category that has been introduced this year, namely, Healthcare. With regard 
to submissions and registrations, the highest number to register came from United Arab 
Emirates, followed by the Kingdom of Saudi Arabia. 

A strong proof of the increasing endorsement of transparency and accountability among 
entities in the Arab world can be found in the healthy number of sustainability reports 
that were submitted this year in total (24 reports). Large sized enterprise is the largest 
reporting group (9 reports) followed by the Publc sector (4 reports), Financial services 
(3 reports), whereas both the Medium sized enterprise and the Energy sector had (2 
reports) each. The rest of the categories submitted (1 report) each and they are the Social 
enterprise,  Hospitality, Small sized enterprise and Construction sector. 

Arabia CSR Awards 2018
Trends Analysis 

• Aluminium Smelter
• Agriculture
• Automotive
• Aviation
• Business Support Services
• Chemicals & Petrochemicals
• Construction & Materials 
• Consultancy
• Education
• Energy
• Enterprises
• Environmental Services
• Facilities Management
• Financial Services & Banks
• Food & Beverage
• Government/ Public Service
• Health care
• Hospitality
• Industrial Goods & Services
• Insurance
• Legal Services
• Logistics & Warehousing
• Manufacturing
• Media & Marketing
• Mining

Table 3. Participation by Sector

• Non-profit / Non-governmental
• Oil & Gas
• Public Relations & Communication
• Real Estate
• Recruitment
• Retail
• Recycling
• Social Enterprises
• Technology
• Telecommunications
• Transportation
• Training & Development
• Travel & Leisure
• Utilities

31 39

2017 - 2018 Sector Comparison 

Sector

2017 2018

Sector

01 Arab Republic of Egypt

02 Hashemite Kingdom of Jordan

03 Kingdom of Bahrain

04 Kingdom of Morocco

05 Kingdom of Saudi Arabia

06 Republic of Sudan

07 State of Kuwait

08 Sultanate of Oman

09 United Arab Emirates

2018 Participation by Country

2018 Participation by Sector



10 Arabia CSR Awards 11th Cycle

PUBLIC SECTOR 
CATEGORY

11TH CYCLE
FINALISTS



12 13Arabia CSR Awards 11th Cycle Arabia CSR Awards 11th Cycle

WINNER
The Dubai Electricity and Water Authority (DEWA) is a 
public service infrastructure entity that was founded 
on 1 January 1992 by HH the late Sheikh Maktoum 
bin Rashid Al Maktoum. This public sector entity is 
committed  to promoting Dubai’s vision through the 
delivery of sustainable electricity and water services at a 
world-class level of reliability, efficiency and safety in an 
environment that nurtures innovation with a competent 
workforce and effective partnerships. DEWA’s strategy 
derives from the Dubai Clean Energy Strategy 2050. 
Some of its most significant targets are to transform 
Dubai into an international hub for clean energy by 
providing 75% of Dubai’s total power output from 
clean resources by 2050. In addition, DEWA works to 
achieve and support Dubai’s Demand Side Management 
Strategy, to reduce energy and water demand by 30% 
by 2030, and the Dubai Carbon Abatement Strategy to 
reduce carbon emissions by 16% by 2021. 

To achieve these ambitious targets, it has implemented 
a number of world-class smart initiatives, such as Shams 
Dubai (for clean electricity to be produced from solar 
systems installed and owned by customers); EV Green 
Charger (infrastructure and electric vehicle charging 
stations); the MBR Solar Park (the largest single-site 
solar park in the world based on the Independent Power 
Producer Model); and the Smart Application via Smart 
Grid. 

To facilitate effective implementation of the above, 
and to allow for seamless coordination across various 
departments, DEWA has established a Sustainability 
Leading Team (SLT) that includes members from every 
division. Their role is to support the Climate Change & 
Sustainability (CC&S) team in raising awareness about 
sustainability, climate change and implementing 
sustainability-focused projects. 

Some of DEWA’s innovative commitments to reduce 
environmental impacts include: 

• Establishing the Sheikh Mohammad bin Rashid Solar 
Park with 5,000 MW upon completion in 2030. 

• Implementing state-of-the-art techniques and 
demand side management initiatives such as Wet 
compression, Thermal Energy Storage for Turbine 
Inlet Air Cooling (TESTIAC), Optimum Outage etc. 
These have resulted in emission reductions: CO2 by 
5,647,616 tons, NOx by 4,053 tons; and SO2 by 177 tons

• Establishing green charger and electric vehicles 
targeting 10% yearly reduction but actually achieving 
16% for 2017, as part of Dubai’s green transport system. 

Dubai Electricity and  
Water Authority
United Arab Emirates

DEWA supports the economic, 
environmental, and social development 
of Dubai and the UAE as a whole and is 
committed to enhancing social responsibility 
and consolidating a spirit of voluntarism 
among our staff and community members. This 
is based on a clear strategy and pioneering 
humanitarian and philanthropic initiatives to 
serve society and promote social cohesion, 
inspired by the noble values and principles that 
the late Sheikh Zayed bin Sultan Al Nahyan 
has instilled in the hearts of the citizens and 
residents of the UAE.

Saeed Mohammed Al Tayer,
Managing Director & CEO, DEWA

PUBLIC SECTOR CATEGORY

WINNER
Dubai Customs (DC) is one of the oldest government 
institutions in the UAE-established more than a century 
ago with a workforce of 2,971. Dubai Customs has 25 
centers across the Emirate of Dubai and operations 
covering all airports, seaports and land borders. The 
organisation has played a significant role in the modern 
growth and development of the country’s trade sector. 
Today, it is a sentinel of excellence in the UAE and the 
region with a track record of impressive achievements.

Dubai Customs has managed to sustain its position 
among the winners of the Arabia CSR Awards over 
the years. This achievement is well-deserved, owed 
to a business strategy built on the solid foundations 
of sustainability and responsible behavior. Aligned 
with national and global priorities such as the Dubai 
Plan 2021 and Sustainable Development Goals, the 
organisation’s strategy is translated into concrete 
operational plans that cover an exhaustive spectrum of 
social, environmental and economic issues.

Operating in a highly dynamic business environment 
in one of the most fast-paced cities in the world, Dubai 
Customs delivers its mission to protect legitimate trade, 
maintain national security and generate revenues by 
applying robust responsible policies.

Dubai Customs has harnessed technology and 
innovation to reduce its environmental footprint 
significantly using on resource efficiencies, energy 
conservation and recycling.

Guided by wise leadership and governance and with 
a strong focus on quality, excellence and risk. Dubai 
Customs engages its stakeholders consistently to 
deliver on its commitments and continuously develop its 
sustainable strategic approach. The organisation places 
focus on metrics to keep stakeholders informed of the 
impacts of its performance and future commitments 
in a diverse and complex environment. It is one of the 
pioneers in the region to issue a GRI Sustainability 
Report with 8 Sustainability Reports issued to date.

Dubai Customs has managed a transformational shift 
in its sustainability performance and corporate culture 
with CSR embedded in every strand of its practices. 
Year on year, the sustainability champion proves its 
worthiness to not only safeguard the borders of the 
UAE from all potential threats but to create value for 
society, the environment and the nation’s economic 
development. 

Dubai Customs
United Arab Emirates

We are not just a control department; we 
care for our internal & external stakeholders 
and work hard to keep them happy by meeting 
their expectations. We have a challenge to 
maintain the effective control system that can 
adapt to quick global changes & the growing 
complications within the supply chain. On the 
sustainable social development front, we excel 
in charity & voluntary work. With ISO 26000 we 
look forward to a better CSR function.   

Ahmed Mahboob Musabih,
Director of Dubai Customs

PUBLIC SECTOR CATEGORY

(tie) (tie)
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2nd Runner Up1st Runner Up
The Sharjah Electricity and Water Authority (SEWA), 
established by His Highness Sheikh Dr. Sultan Bin 
Mohammed Al-Qassimi, Supreme Council Member and 
Ruler of Sharjah, serves around two million customers 
with water, electricity and natural gas. 

To ensure a constant and sustainable supply of water 
and electricity to Sharjah, SEWA has increased its 
production using environmentally sustainable and 
cost-effective methodologies. SEWA is also committed 
to building a sustainable tomorrow and aims to become 
a zero waste entity with low carbon emissions. 

SEWA has signed a waste supply agreement and power 
purchasing agreement with Bee’ah for the first multi-
fuel ‘Waste-to-Energy’ facility in the Emirate of Sharjah, 
with an aim to divert 100% of the waste from landfills, 
which will either be recycled or would be converted 
into energy. 

SEWA has identified global warming and climate 
change as pressing threats to the environment and 
people and has undertaken a number of steps to reduce 
its emissions. It has switched from GHG intensive fossil 
fuels to Natural Gas which is less GHG intensive and 
therefore reduces the GHG emissions from its major 
power and water production units. 

SEWA also undertakes several energy efficiency 
measures like switching to efficient LED street lights, 
replacing pumps and motors in pumping stations. It has 
adopted solar street lights in the last two years and is 
continuously adding to its existing street light network. 
It also conducts awareness campaigns for the residents 
of Sharjah to help them understand the importance 
of energy and water conservation. SEWA’s target is to 
be 30% more efficient in both electricity and water 
generation and consumption by 2030. 

SEWA has launched a number of creative initiatives to 
create a friendly and motivating work environment, 
Some of these include:

1) Takreem: Aimed at encouraging and motivating 
employees to excel, this initiative creates a favorable 
competitive environment by honouring outstanding 
employees in various categories;

2) My Round in SEWA: To raise awareness about 
the functions and responsibilities of the various 
departments at SEWA, field familiarisation visits are 
organised to several worksites, stations and facilities 
where the select employees can make their comments 
and suggestions about the nature of work, if any. 

The General Directorate of Residency and Foreign 
Affairs (GDRFA) is a national provider of citizenship, 
residency, and port access services for foreign nationals 
in the UAE. The entity first came into being in October 
1971 by order of the Late H.H. Sheikh Rashid Bin Saeed 
Al Maktoum in the form of the Central Immigration 
Department, and the Ports and Borders Department.

As a public entity, it works closely in strategic alignment 
with the Dubai 2021 Vision to fulfill His Highness Sheikh 
Mohamed Bin Rashid Al Maktoum Vice President, Prime 
Minister and Ruler of Dubai's vision of making the city 
the happiest in the world. The Directorate’s 2017-2021 
Vision aspires to make the UAE a ‘Gate of Peace’ and one 
of the best countries in the world in terms of safety and 
security. GDRFA’s sustainability commitments are also 
firmly entrenched in its mission, values and strategic 
goals.

Linking closely with global sustainability agendas, 
the Directorate is committed to the 17 Sustainable 
Development Goals and the 10 UN Global Compact 
Principles and adopts the ISO 26000 Sustainability 
Standard. As a customer-focused entity, the Directorate 
fosters a culture of innovation with focused efforts 
on smart technologies, automation and innovation 
relying on the highest level of world class standards 
for the delivery of its services. To maximise the 
benefit from its facilities and ensure its sustainability, 
GDRFA continuously upgrades its services to facilitate 
transactions for its customers and meet their needs. 
To date, GDRFA has achieved a 90% success rate in the 
automation of all customer transactions. In addition 
to enhancing the quality of its customer service, 
automation has also increased GDRFA's resource 
and cost efficiencies, leading to conservation and a 
reduction in its overall environmental impact.
 
To better engage with its stakeholders, GDRFA created 
‘Amer’- a public hotline for customer complaints, 
comments and queries. In a further quest to improve 
its efficiency, GDRFA introduced innovation across all 
facets of its business including services, operations and 
technology. To measure the impact of these efficiencies 
on its performance, the Directorate introduced 
innovation KPI’s which yielded an accumulative score 
of 90% in 2017 alone.

GDRFA has a well-rounded sustainability approach 
that fully manifests its commitments to the nation’s 
economy and the safety and stability of the UAE and 
broader societal well-being.

Sharjah Electricity and 
Water Authority 
United Arab Emirates

General Directorate of 
Residency and Foreigners 
Affairs - Dubai
United Arab Emirates

Sustainability is at the core of Sharjah 
Electriciy and Water Authority (SEWA) 
decision making process. At SEWA, we are 
playing an important role in de-carbonisation 
of the UAE economy by switching to cleaner 
fuels, adoption of renewable energy, and 
promoting electric vehicles. We have embarked 
on a journey of Green Economy and would 
continue to path our way towards a sustainable 
future. We are pleased to participate in Arabia 
CSR Awards 2018. 

Dr. Rashid Al Leem, 
Chairman,  
Sharjah Electricity and Water Authority

The General Directorate of Residency and 
Foreigners Affairs in Dubai strives to achieve 
leadership, excellence and become a model for all 
to follow based on the sustainability principles. 
The determination and ambition of its employees 
must match that of the leadership of the UAE, 
where there is no end in the race of excellence. The 
responsibility is a mandate refined by the honour of 
serving the government, which is an opportunity to 
serve the country, leadership, society, environment 
and economy. The use of advanced technologies 
in dealing with development enables the desired 
change. These initiatives form the future roadmap 
and clarify the required directions for implementing 
them. The team is committed to deliver and 
develop policies to achieve happiness, comfort and 
satisfaction for the society.

Major General Mohammed Ahmed Al Marri, 
Director of General Directorate of Residency and 
Foreigners Affairs in Dubai

PUBLIC SECTOR CATEGORYPUBLIC SECTOR CATEGORY

(tie) (tie)
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WINNER
Emirates Transport (ET) is the UAE’s leading national 
transport services provider serving more than 430 
stakeholders across the country including schools, 
government entities, private sector companies and 
special needs segments delivered through 27 business 
centers and an impressive 20,000 vehicle fleet.

As a government owned commercial enterprise, ET 
aligns with the UAE leadership’s sustainability values 
and vision. The organisation works towards making 
a clear mark on the UAE’s 2021 Vision contributing 
through initiatives such as the National Bus project for 
mass transportation and nationalisation of jobs, efforts 
of deep bearing on the economy, the environment 
and the well-being of the community. This alignment 
is manifested in ET’s CSR Charter which outlines its 
responsibility principles also adhering to global goals 
such as the Sustainable Development Goals, allocating 
a generous 10% of its profits annually to its social 
responsibility since 2009.

ET adopts a collaborative approach to better serve its 
beneficiaries. It has entered into strategic partnerships 
with government organisations such as the Ministry 
of Education and the Ministry of Social Affairs to 
address the needs of people with disabilities and other 
vulnerable segments of society. 2017 witnessed the 
launch of ET’s five year strategy which encapsulates 
clear environmental, social and economic targets and 
incorporates the principles of innovation and creativity.

Emirates Transport fosters a strong culture of excellence, 
quality, innovation and continuous improvement and 
works steadfastly to cement its prominence in the 
transport, leasing and auto services sector in the UAE 
and the region by focusing on efficiency and quality of 
its services. As a transport service provider, ET places 
significant focus on its carbon footprint applying 
automation and climate-friendly technologies to 
manage its environmental impacts. It was also the 
first government owned entity to measure its carbon 
footprint.

A multiple winner of the Arabia CSR Awards for its 
commitment to excellence and quality, sustainable 
business approach and innovation, ET is now a 
recognised key player in the sustainability arena. Its 
dedication and investment in economic, social and 
environmental issues have earned it numerous other 
accolades including the Dubai Chamber CSR Label 
and the Dubai Award for Sustainable Transport for six 
consecutive cycles.

Emirates Transport
United Arab Emirates

LARGE BUSINESS CATEGORY

(tie)

LARGE 
BUSINESS
CATEGORY

The United Arab Emirates has developed 
strategies and programmes to achieve 
comprehensive sustainable development with a 
focus on environmental sustainability, thus 
enhancing its social responsibility. As a 
government owned entity, Emirates Transport 
(ET) is committed to supporting these 
strategies on the ground. Thus, and in 
collaboration with its strategic partners, ET 
has reaffirmed its environmental and economic 
leadership through its programmes and 
initiatives and, as such, the Corporation 
demonstrated its ability to meet the most 
important global environmental challenges 
that negatively affect our environment and our 
communities. 

Mohammed Abdullah Al Jarman,
General Manager, Emirates Transport
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(tie) (tie)WINNER
Gulf Petrochemical Industries Company (GPIC) is a  
leading joint venture setup and owned by the 
Government of the Kingdom of Bahrain, Saudi Basic 
Industries Corporation (SABIC) and Petrochemical 
Industries Company (PIC) Kuwait. GPIC is an active 
contributor to the Kingdom’s economy and a key player 
in the regional and global Oil and Gas industries. The 
company has gone through great lengths and invested 
seriously in formulating and implementing a cutting-
edge sustainability strategy.

A clear vision, a holistic sustainability strategy and 
responsible ethos have heightened the company’s ability 
to deliver on its commitments.

GPIC is the only company in the world that jointly 
holds the Sir George Earl Trophy from RoSPA in the 
United Kingdom and the R W Campbell Award from 
the US National Safety Council for excellence in HSE 
management systems. Furthermore, GPIC has achieved 
the record of the longest safe operation period without 
downtime or incidents; a clear outcome of the HSE 
culture cultivated into every business decision of the 
Company. 

GPIC is also an active advocator for change in pertinent 
global issues including climate change, women 
empowerment and environmental awareness. The 
company is a visible member in several global and 
regional organisations such as IFA, AFA, GPCA, NSC, 
ROSPA, UNGC and GRI. 

GPIC issued a new energy policy in 2015 and converted 
12% of its land to Green areas planting 2,900 trees, 
recovered one million tons of CO2 since 2009, saved 
991 MWH/year from conversion to LED lights and 
has reduced its GHG gases by 495 TYP CO2e. Other 
environmental projects include a fish farm and a bird 
sanctuary, in GPIC’s bid to preserve biodiversity.

GPIC upholds transparency and thus regularly reports  
on its sustainability performance and its  ‘’TOGETHER WE 
DO BETTER’’ 2018 Sustainability Report is in compliance 
with the Global Reporting Initiative (GRI) Guidelines  
and also reports on the company’s commitments to the 
UN Global Compact Principles, Food and Agriculture and 
Women’s Empowerment Principles.

GPIC has been recognised as a beacon of responsibility 
for its distinguished role by the prestigious organisation 
Arabia CSR Network, a title well-deserved once again in 
the 11th cycle.

Gulf Petrochemical  
Industries Company 
Kingdom of Bahrain

We are thrilled to be part of the ACSR 
Awards  11th cycle. A platform that has enabled 
us to scale up our corporate sustainability 
performance through benchmarking. For us at 
GPIC, Sustainability is a journey and even 
after 39 years of commitment to CSR we feel 
that we can still continue to challenge 
ourselves and raise our bar by focusing on our 
youth, women empowerment, innovation, 
SDGs, resilience and growth, collaboration 
and human talent development. 

Dr. Abdulrahman Jawahery
President, GPIC

LARGE BUSINESS CATEGORY

1st Runner Up
Mohamed Naser Al Sayer & Sons Est. Co., also known as 
Al Sayer Holding, is one of the largest trading companies 
based in Kuwait. Over the past 60 years, Al Sayer Holding 
has leveraged its technology and expertise to accelerate 
growth and positively impact people and society as part 
of its triple-bottom line strategy, which is aligned with 
the UN Sustainable Development Goals and the Kuwait 
National Development Plan. 

In order to oversee its sustainability efforts and improve 
its ESG performance, Al Sayer has assigned responsibility 
through a Corporate Excellence Department (CED) and a 
Sustainability Steering Committee. The CED is responsible 
for ESG issues and aims to measure current outcomes and 
forecast targets, pursuing ESG outcomes to align with 
their own goals & objectives. The Sustainability Steering 
Committee works on the Group’s 4 strategic areas. 

Nature, the company works on multiple fronts to 
successfully play their part in the global energy transition 
towards renewable energy and GHG emissions avoidance 
which is reflected throughout their product and service 
offerings. 

Economy, Al Sayer is active in digitisation, technology-
driven innovation, enhanced accessibility, and sustainable 
practices. This has brought about a reformation 
in customer service and propelled its business by 
introducing responsible products such as hybrid cars, 
eco-batteries, and water-based paints. 

Society, Al Sayer pursues community education and 
evaluation strategies to provide the basic tools needed to 
advance their community at the three identified levels of 
wellness, empowerment, and safety. 

Wellbeing, the Group utilises all its resources to create 
a stable, safe, risk-free, positive, and equal opportunity 
work environment. 

Al Sayer recognises that its environmental targets are 
critical to help the organisation achieve its sustainability 
ambitions. The Group aims to decrease water and 
electricity usage by 5%, increase responsible products 
activities by 10%, and decrease CO2 emissions by 5%. 

The Group also understands that technology-driven 
innovation is one of the key drivers for excellent customer 
service; as a result Al Sayer has invented, designed, 
and deployed sustainable innovative technologies to 
make a real difference to the lives of its stakeholders, 
boost its efficiency and productivity and minimise its 
environmental impact.. 

Mohamed Naser  
Al-Sayer & Sons Est. Co.  
State of Kuwait

We decided to participate in this award 
because we are confident that our commitment to 
sustainability marks us as a role model. We firmly 
prioritise sustainability to drive the company 
towards excellence. Our sustainability 
performance conveys various achievements in all 
four focus areas: Nature, Well-being, Society, 
and Economy. Our commitment to sustainability 
is strongly reflected in our policies and actions 
which makes Al Sayer Holding a prime candidate 
to apply for the Arabia CSR Awards.

Mubarak Naser Al-Sayer
CEO, Al Sayer Holding.
 

LARGE BUSINESS CATEGORY
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Established in December 1999, the Saudi International 
Petrochemical Company (Sipchem) is a Saudi joint 
stock company owned by private sector investors of 
Saudi Arabia and GCC countries. It serves its customers 
in the construction, solvents, automotive, electronics, 
polymer, coatings, and pharmaceutical industries 
worldwide. 

Sipchem has aligned its strategy with the changing 
global and regional economic and political environment 
as well as the Saudi National Vision 2030. To drive its 
corporate sustainability objectives, Sipchem dedicates 
1% of its net profits to CSR initiatives; its programmes 
have reached out to more than 75% of the Kingdom 
of Saudi Arabia. The company aligns with Responsible 
Care© ethics and has a clear goal to use natural 
resources and energy efficiently. Sipchem works to 
reduce the generation of hazardous and non-hazardous 
substances and also reduce the emission of GHG’s. 

Sipchem has set a target to reduce its energy intensity 
by 20% by 2022. They are working on many initiatives 
including the use of renewable energy. In 2016, the 
company reduced energy intensity by 9%, which was 
due primarily to an increase in production volume along 
with steam network optimisation. Water-scarce country, 
water management is at the center of Sipchem’s natural 
resource conservation strategy; they have a dedicated 
team that reviews fresh and wastewater management 
performance monthly. Through various measures, 
Sipchem has reduced its consumption of fresh water by 
25% from 2015 to 2017. 

On the community front, Sipchem’s strategy covers 
a range of issues such as i. Health and Environment, 
ii. Education and Training, iii. Endowments, iv. Local 
Economies & Rehabilitation Programs, and v. Social 
and Sports Programmes. The selection of programmes 
is based on an assessment where Sipchem collects 
relevant data which is eventually used to assess the 
impact of their social investment. 

Sipchem creates value through its expert solutions 
while seeking to make a positive impact on society 
and the environment. Sipchem’s long-standing Eureka 
programmes welcomes and encourages ideas from its 
employees. It promotes cross functional collaboration 
to explore new and efficient ways of working. 

Sipchem has approved 1,900 ideas, 10% of which were 
translated into capital projects. The value created from 
implemented ideas reached more than 280 million SAR 
at the end of 2016. 

Saudi International 
Petrochemicals
Company
Kingdom of Saudi Arabia

The momentum is great, and we do not 
intend to slow down with our sustainability 
priorities. We cannot close our eyes to the 
challenges that the world faces, today or 
tomorrow. Furthermore, in order to maintain a 
competitive position and achieve growth 
aspirations, businesses must be accountable and 
make explicit and positive contributions to 
society. I’m convinced we can contribute in 
creating a more equitable future for everyone. 
This is our job, and we are ready. We realise that 
this job requires a unified front. Thus, global 
thought leadership, perspective and alignment is 
important for overall future success. 

Ahmad A. Al Ohali,
CEO, Sipchem

1st Runner Up
LARGE BUSINESS CATEGORY

2nd Runner Up
Al Naboodah Group Enterprises (ANGE) started as a 
small family business by two brothers. 60 years later, it 
is a world-class regional enterprise that employs more 
than 16,000 people from 47 nationalities in 5 different 
countries. Staying true to its roots, the group’s values 
are still built on the solid foundations of its family 
heritage, underpinning its approach to sustainability. 
For the group, sustainability and profitability go hand in 
hand.  All corporate decisions are made on the premise 
of sustainability trends and risks, giving the group a 
competitive sustainability edge and a broad periphery 
of business and growth opportunities.  

ANGE is not only a national player, it proactively 
assesses global risks, mega trends and opportunities 
such as changing energy markets, digitisation, climate 
change, scarcity of resources and demographic shifts 
and links it to business performance and outcomes. 
ANGE adopts an Enterprise Risk Management (ERM) 
system, an  approach that enables the organisation to 
identify and manage its risk systematically and ensures 
that strategic business opportunities are captured and 
explored. 
 
With continuous improvement and innovation at the 
heart of its approach, ANGE constantly strives for better 
ways to make an impact and in the process has staged 
an energy audit and launched its very own LED lighting 
brand in 2017.
 
ANGE received the UAE Pioneer Award for its 
distinguished contributions to shaping the UAE 
landscape as well as the inaugural award for the 
‘Happiest Work Environment Award in 2017. This is a 
testament to the serious effort the group exerts towards 
the happiness of its people and its overall sustainable 
DNA. Mainstreaming sustainable business across its 
value chain, ANGE was the first to provide electric 
buses, the most energy efficient bus model in the 
UAE, to Emirates Transport and launched a solar panel 
business to support Dubai government projects.
 
2017 has been a remarkable and transformative year 
for ANGE’s sustainability journey and it has emerged 
more informed of its impacts, strategic goals and closer 
to its stakeholders. Improving on its transparency and 
disclosure, ANGE also reported on its sustainability 
performance in line with the GRI framework in 2017 for 
a better understanding of its performance and renewed 
commitments.

Al Naboodah Group  
Enterprises LLC
United Arab Emirates

Sustainability is firmly embedded at every 
level in our organisation. We strive to employ 
international best practice in everything we do 
whilst minimising our environmental impact. 
We want to preserve our heritage whilst 
creating a sustainable future for generations to 
come. Success, I believe, relies upon 
continuous innovation and building strong 
relationships with our stakeholders. 
Sustainability is a journey, and we are 
committed to continuous improvement as we 
look forward to creating value for all. 

Abdullah Mohammed Juma Al Naboodah 
Group Chairman 

LARGE BUSINESS CATEGORY

(tie)
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WINNER
Farabi Petrochemicals Company (FPC) is a Saudi private 
sector company established in 2006. Its products are 
supplied to KSA, other GCC, Middle East, Asian and 
European markets. Ensuring safety & security, and 
minimising environmental impact are FPC’s foremost 
sustainability priorities, its key strengths. Some of the 
organisation’s recent achievements include: 

• 10 million SMH without a lost time injury till start of the 
production.

• 1st place for Best Environmental performance in 2017 
and 2nd place in 2016 from Royal Commission of Jubail.

• GPCA Responsible Care Excellence Award for “Best 
Environment and Resource Utilisation Award 2018.

• Gulf CSR sustainability Award 2018 – 1st place in Clean 
Technology category 

FPC has set specific strategies and goals to ensure 
delivering continuous improvement. It has five strategic 
themes - HSSEQ & Regulatory Compliance, Operational 
Excellence, Customer Focus, Enable Our Employee and 
Grow the Business. Under each theme various strategies 
and subsequent action are identified and implemented.  
One of its biggest targets is the reduction of CO2 emission 
intensity by 20% over 10 years starting from 2013 by 
process optimisation, product development, waste 
reduction and more. The organisation also has a clear 
roadmap developed with an order of priority which is 
a driver to meet KSA’s sustainability vision and United 
Nations 17 Sustainable Development goals. 

As a signatory of the Gulf Petrochemicals and Chemicals 
Association (GPCA), Farabi is committed to implement 
the Responsible Care codes and practices. Based on a 
gap analysis, approximately 75% of the RC code practices 
were met in FPC’s existing management systems. FPC  
is also accredited with RC 14001, OHSAS 18001, ISO 9001 
and ISO 14001 – it is the first organisation to receive 
four certifications in one go in 2013. Increasing local  
community awareness toward sustainability is also 
an integral part of FPC’s strategy. The organisation 
has established a Safety, Health and Environment 
Awareness Committee (SHEAC) to connect with 
employees, community and government authorities to 
promote community awareness and contribute towards 
sustainability.  FPC has implemented several initiatives 
as part of its sustainability strategies to achieve 
social, economic and environment responsibility. 
These initiatives, mostly related to the production 
enhancement, have helped the FPC’s goals for economic 
growth and sustainable consumption & production 
taking into account responsible management and 
efficient use of natural resources. 

Farabi Petrochemicals  
Company
Kingdom of Saudi Arabia

Farabi Petrochemical Company as a 
responsible organisation, Sustainability is 
deeply engrained in our values and the way we 
do business. We recognise that maintaining 
high degree of economic, environmental and 
social sustainability is fundamental to deliver 
values for our stakeholders now and in the 
long term. I would like to thank our customers, 
employees, shareholders, suppliers and 
communities for their continued support and 
partnership. We are committed to drive a 
positive change in this journey.  

Mohammed Z. Al-Wadaey 
President, Farabi Petrochemicals Company

 

MEDIUM BUSINESS CATEGORY
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1st Runner Up
Al Jazeera International Catering (JIC) was established in 
2008 as a collaborative venture. JIC’s portfolio of services 
includes catering, housekeeping and laundry services to 
oil fields, remote sites, workers villages and educational 
institutions. The company’s motto is "Chase perfection, 
Catch excellence". 

Sustainability has been embedded into the 
organisational culture and operation. A structured 
CSR strategic approach implemented over the years 
is attributed as a key driver of success which is further 
enhanced by innovation and partnership. The approach 
has enabled JIC to win various international accolades; 
while setting industry benchmarks in global forums. 

The four guiding pillars of People, Planet, Products 
& Process underpin JIC’s organisational Strategy.
Challenges are identified through change management 
process and from stakeholders involved in risk 
analysis process. Key sustainability focus areas include 
operations from Catering, Housekeeping, Laundry, 
Logistics & Administrative Tasks, Waste Generation, 
Waste management, Energy consumption, Water 
Consumption, Smoke Emissions, Chemical Handling, 
Waste Disposal, Resources Depletion & Usage.

A unique and agile process methodology ‘SPEARS’ 
has been developed for clear setting of objectives, 
allocation of resources, process empowerment, analysis 
of deployment, reviewing, recognising and knowledge 
sharing throughout the sustainability management 
process. JIC has developed a best practice called "Our 
Planet – Our Responsibility";  based on 4E strategy 
through which all stakeholders have been Educated, 
Enabled, Empowered and Engaged. 

An Excellence committee comprising of senior 
management, heads of departments, report directly 
to the Managing Director,  this leads JIC’s Governance 
& sustainability performance. Key objectives on waste 
reduction, fuel consumption, employee retention & 
development, training & development of employees, 
product development & social activity involvement are 
included in departmental/individual level objectives. 
Sustainability objectives are incorporated into senior 
managers’ KPI’s with set targets, and are duly reflected 
in their compensation. Some noteworthy sustainability 
measures adopted by JIC include new technology 
for waste management, a lean system for water; 
ethical bidding process for zero corruption; and local 
procurement. JIC has been rewarded with many local 
and international recognitions for its sustainability 
efforts and best practices. 

Al Jazeera International 
Catering LLC
United Arab Emirates

Al Jazeera International Catering LLC (JIC), 
is an organisation with commitment towards 
providing exemplary services beyond 
expectations. Our Strategic Plan 2020, details our 
goals in the areas of Sustainability, IMS Standards 
& Excellence Model Frame Work from EFQM. 
Our process of incorporating sustainability in our 
daily operations, has bestowed us with accolades 
in the form of BIZZ Arabic, Arabia CSR Award, 
International Best Practices Award, Global 
Benchmarking Award and the most coveted Sheikh 
Khalifa Excellence Award. Since 2014, JIC is 
extending its philanthropy of giving back to 
society by partnering with local NGOs. One of the 
major supports is to organise relief supplies to the 
war affected Syrians. 

Robby Thommy,
Managing Director
 

MEDIUM BUSINESS CATEGORY
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WINNER
Established as a sustainability consultancy, AESG exhibits 
a high level of commitment towards and engagement 
in efforts to promote green building, sustainable 
energy, and a gamut of sustainable development tools, 
products and services. For instance, AESG are deeply 
involved with the Living Building Challenge, a new 
advanced green building rating tool which assesses 
fully self-sustaining buildings as well as the WELL 
certification, which promotes excellence in indoor 
environments. Over time the company has expanded to 
offer a diverse range of specialist consultancy, including 
environmental, waste management, commissioning, 
acoustics, facade design and fire and life safety. However 
AESG’s core remit has always been its original vision of 
creating a better built environment.

Promoting global leadership from the Arab region, AESG 
have expanded from their headquarters in the UAE to 
open offices in London where they serve European and 
global markets. 

AESG’s strategy is aligned with many of the UN's 17 
Sustainable Development Goals, such as: 
SDG4 Good Health and Well-being; SDG5 Gender 
Equality - AESG's workforce is made up of 38% females; 
SDG7 Affordable and Clean Energy - AESG work within 
the energy and renewable sector to improve energy 
efficiency and reduce overall consumption; and SDG9 
Industry, Innovation and Infrastructure - AESG pride 
themselves on their adoption of innovation and thought 
leader reputation.   

Sustainability Commitments rest upon three core 
pillars, - Environment and Sustainability; Community 
and Stakeholders and Employee Health and Well-Being. 
KPI's relating to the CSR strategy include diversity, 
sustainability within work/projects, awareness, 
diversion from landfill, community investment, health 
and safety and quality management systems. 100% of 
AESG staff are trained in ISO 14001:2015 and OHSAS 
18001:2007. Some noteworthy initiatives include a 
Sustainability Awareness campaign, educational events, 
and training sessions on waste management. AESG’s 
community initiatives allow employees to contribute 
through volunteering opportunities and pro-bono work.  
A key milestone was reached in 2018  by publishing the 
company’s first sustainability report. 

AESG works closely with a number of local, regional 
and global groups, associations and councils, led by the 
top management. 

AESG Project 
Development Consultant
United Arab Emirates

SMALL  BUSINESS CATEGORY

(tie)

Since the founding of AESG in 2010, the 
company has been focussed and driven
by the sustainable agenda of the management 
and employees. Being a leading multi-
disciplinary consultancy, we have always 
strived to lead and innovate sustainable 
development through all of our service 
offerings and project delivery. Our 
responsibility of care to our stakeholders, 
both internal and external, extends to a 
responsibility of care for the planet that 
we share, and thus we aim to reflect our 
commitment to sustainability in our work to 
that within our internal operations. 

Saeed Al Abbar
AESG, Director

(tie)WINNER
Knowledge Group's public sustainability vision and 
corporate vision are the same, To be the leading 
provider of education and training solutions in all of 
their core areas, and to be known for their sustainable 
contribution to the social and economic development 
of the region. This demonstrates that Corporate Social 
Responsibility strategy is linked to the corporate strategy 
of Knowledge Group, being rooted in environmental 
and social sustainability. 

To Knowledge Group, CSR is an integral part of their 
day to day business operations, which also shapes the 
operations of its holding group and sister companies for 
wide-reaching, positive results. From Guinness World 
Record -beating CSR events to iftar with a group of local 
orphans, Knowledge Group strives to be an example for 
UAE businesses through a gamut of initiatives. 

The pillars of CSR, defined by Knowledge Group are 
Healthier People, Less Carbon Emissions, and Sharing 
Knowledge with Society. There are 20 performance 
indicators to measure these focus areas. 
 
An internal committee comprised of employees across 
business units as well as directors and managers, is 
responsible for all CSR related matters. The committee 
plays the strategic function of cascading CSR and 
sustainability commitments across the organisational 
hierarchy.  A steering committee, consisting of company 
directors, oversees the committee’s performance. 
The structured governance structure has ensured 
continuous improvement, as evidenced by Knowledge 
Group’s growing eminence as a sustainability champion. 

Measures taken to develop consistent, accurate 
reporting and evaluation of performance indicators, 
and adopt global-standards for auditing procedures, has 
resulted in clear understanding of risks, opportunities, 
strengths and gaps. This in turn has led to strategy 
reviews and redefining the scope, budget and number 
of initiatives. 

Additionally, multiple channels to submit ideas and 
innovations have been made available to internal and 
external stakeholders. One of the evaluation criteria 
for selecting the best idea or innovation is the social, 
environmental or economic sustainability of it. This has, 
in particular, provided them with a steady supply of 
CSR-related ideas for them to take to the community to 
test their value and demand.

Knowledge Group
United Arab Enirates

As Knowledge Group CEO, I have been 
excited to see our approach to CSR evolve and 
develop. We have grown rapidly from a 
company with a strong sustainability focus, to 
one that sets an example of sustainability for 
others in our community to emulate. We have 
retained a restless energy to improve our 
performance further, and we remain sure that 
– with innovation and dedication – there is 
always a way for us to have greater impact.

Dr. Ahmad Badr
CEO of Knowledge Group 

SMALL  BUSINESS CATEGORY
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1st Runner Up
TactiX Strategic Consulting is a specialised corporate 
communications and public relations firm and the first 
public Relations consulting firm in Jordan. Established in 
2003, the firm applied a strategic assessment approach 
of threats and opportunities to its ways of working from 
the onset. The company’s success has set a trail for the 
Jordanian public relations industry, encouraging the 
rise of other start-ups.

TactiX continuously monitors global sustainability 
and business trends, balancing it with the needs of 
the Jordanian business environment, to formulate its 
unique sustainable business approach. This strategy 
is supported by the commitment of the firm’s senior 
management which reinforces a responsible culture 
and identifies CSR as a cornerstone of the company’s 
strategy.

Stemming from the belief that communication is a 
universal language, TactiX paid special attention to 
issues of global concern that it had the capacity and 
know-how to address such as climate change, health, 
disabilities and equality. TactiX applied the principles of 
communications and public relations to combat harmful 
practices such as smoking among its employees to 
encourage them to live healthier lives. In support 
of people with disabilities, the company provides 
voluntary communications and public relations services 
to the Al Hussein Disability Center. Through dedicating 
a specialised team that addresses the full spectrum of 
the organisation’s media and communications needs, 
TactiX has raised awareness on this important segment. 
600,000 people with disabilities in Jordan were 
empowered in the process. As part of its CSR, the firm 
also empowers refugees and people with disabilities by 
supporting them to find employment opportunities. 

TactiX places a high focus on excellence, ensuring 
quality and timeliness in the delivery of its customer 
services. The firm uses innovative PR campaigns and 
practices to instill a culture of responsibility beyond the 
workplace for broader social impact. In commitment to 
the United Nations Global Compact Principles, TactiX 
issued a Global Compact Communication on Progress 
in 2016 in a bid to transparently communicate on its 
performance and commitments to stakeholders.

TactiX’s realised the power of communications and its 
strong potential to create positive societal impacts, 
proving that no organisation is too small to make a 
large impact.

TactiX Strategic 
Consulting
Hashemite Kingdom of Jordan

SMALL BUSINESS CATEGORY

We are honoured to have contributed to our 
community, and particularly, Al Hussein Society by 
providing them with a team and services to help 
support their noble cause. We are able to facilitate 
a path to their goals, as well as enable them to 
express themselves as valuable members of our 
society. We hope to create an environment that 
provides those with disabilities with various 
opportunities for a bright and inclusive future.
We are the first to implement an innovative 
approach in CSR by utilising our resources to 
help this significant cause. We believe that CSR 
is the cornerstone of healthy and well-developed 
societies, TactiX hopes to always be able to 
take the time to give back to the community that 
provided its resources for us to grow.  
 
Nour Jabassini,
Partner / Director

FINANCIAL
SERVICES
CATEGORY
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WINNER
The Saudi Investment Bank (SAIB) started operations in 
March 1977, and has its activities spread over three major 
business divisions: Retail banking, Corporate banking, 
and Treasury. It is also engaged in the financing of quasi-
governmental and industrial sectors and trade finance 
that includes import and export activities. 

The Bank currently operates through a network of 
49 branches, of which 44 are fully Shariah-compliant 
and 12 of the branches have ladies sections to serve 
their female customers. SAIB’s sustainability strategy 
is built on five sustainability pillars, based on Islamic 
values. These are: 1. Nummow (Growth), 2. Hifth 
(Environmental protection), 3. Takleef (Responsibility), 
4. Re’aya (Workforce), and 5. Awn (Helping others).  In a 
rapidly changing environment, SAIB focuses on constant 
innovation to deliver to their customers the products 
and services that will add value to their lives. SAIB 
is committed to play a major role in the realisation of 
Vision 2030 of the Kingdom of Saudi Arabia. 

One of the Bank’s key sustainability targets is to ensure 
that at least 10% of its loan portfolio includes financing 
of environment friendly, low carbon activities like solar 
energy, wind farms and such other non-conventional 
energy sources, bio-mass and bio-degradable products, 
waste and hazardous material recycling projects, energy 
efficient buildings and construction projects, financing 
for energy efficient devices related to heating and 
cooling, home electronics, hybrid/electric cars. 

SAIB also aims to increase the number of disable 
employees to 4% of total workforce, and ensure more 
than 90% of procurement spending is directed towards 
local suppliers. SAIB’s Sustainability Programme governs 
its community investments; in its lending practices the 
Bank pays special attention to the socio-economic needs 
of the Saudi Community and thereby fosters financial 
inclusion. The Bank focuses its CSR programmes on 
priority areas defined in their corporate sponsorship 
policy; these include: financial education, human 
and social development, environmental protection 
and community health. The Bank also monitors the 
effectiveness and efficiency of its social programmes to 
strive to improve the social impact per SAR Riyal spent. 

Through its investment in sustainability and innovations 
related thereto, SAIB aims to attract distinctive customers 
and employees and at the same time enhance loyalty. 
In addition, the Bank operates in a national context, 
whereby increasing social and economic challenges 
requires constant creative solutions and innovations.

The Saudi Investment 
Bank
Kingdom of Saudi Arabia

FINANCIAL SERVICES CATEGORY

SAIB’s culture is founded on the 
underlying philosophy of building an 
organisation that will last and continue 
delivering value in the long term to all our 
stakeholders. This base underpins our policies, 
systems and procedures. In the evolving 
economic, social and regulatory environment 
we look at sustainability as a canvas not only 
financial but social and environmental 
considerations. To be effective, the importance 
of sustainability is incorporated into all 
activities and our employees. 

Musaed Al-Mineef  
CEO, The Saudi Investment Bank

1st Runner Up
BMCE Bank of Africa has made a name for itself in 
the Middle East and North African banking sector as a 
leader in sustainable finance. Driven by a core belief 
in the salient role of banking and finance in achieving 
sustainable development, the bank has used its 
products, services and resources to create a positive 
impact for over two decades. It is one of the few banks 
in the Region to commit to the Equator Principles, 
UN Global Compact Ten Principles on Human Rights, 
Labour, Environment and Anti-corruption, and Positive 
Impact Finance Principles. 

It was the 1st African and MENA signatory of UNEP FI 
in 2000, and is a co-founding member of the Positive 
Impact Manifesto, and was the 1st in MENA to voluntarily 
adopt the Equator Principles in 2010. Recently the 
bank has joined the Governance team of the flagship 
initiative on "Mainstreaming Climate Action in Financial 
Institutions" to represent commercial financial 
institutions in developing countries. The Bank is 
also officially a candidate of the Green Climate Fund 
accreditation since 2017. 

BMCE Bank of Africa Group's Corporate Social 
Responsibility Charter provides the framework for 
integrating environmental and social elements in its 
business model. The bank has rolled out the financing 
of renewable energy projects - solar and wind, 
mobilising energy efficiency financing for SMEs, and 
SRI Fund, a new in- house application to better manage 
Social and Environmental risks in the investment 
portfolio alongside Equator Principles reporting. The 
bank is accredited to the ISO 14001 certification for 
environmental management and ISO 50001 certification 
for energy management, and ISO 26000 international 
standard for CSR. 

The Bank’s Social & Environmental Management 
System (SEMS) was adopted in 2008 to address social 
and environmental risk in funding activities and create 
awareness about sustainable investment by customers. 
SEMS is based on IFC Performance Standards & UNEP 
FI's Positive Impact Principles. 

In 2018, BMCE rolled out the 4th edition of the African 
Entrepreneurship Award - AEA, which was participated 
in by over 5,000 entrepreneurs from 54 countries in 
Africa, and supported by over 150 partner mentors from 
Africa, Europe, Asia and North America. 
  

BMCE Bank of Africa 
Kingdom of Morocco

FINANCIAL SERVICES CATEGORY

In order to promote the Sustainable 
Development Goals and contribute to a more 
sustainable world, our approach to CSR rests 
upon the involvement of nearly 15,000 Group 
employees across 30 countries. The ethics, 
integrity and quality of customer relationship 
greatly contributes to the assurance of this 
sustainability. Our ambition to be an 
innovative Pan African Banking and Financial 
Group, having, through its activities, a positive 
impact on the communities and the 
geographies where it is established, is 
reflected, every year, by solid achievements 
that mark our footprint. 
 
Othman Benjelloun
President Director General   
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2nd Runner Up
Founded in 1980, UAE Exchange is a UAE based 
company dealing primarily in remittances, foreign 
exchange and bill payment solutions. The company 
is headquartered in UAE, and operates through 800 
offices across 31 countries, making it one of the largest 
remittance companies in the Middle East and Asia.  As 
part of its transformational programme, LEAP2020, 
it has identified SDG’s and targets that best align with 
business’ strengths, assets and priorities. They cover five 
themes of Innovative products and services, Regulatory 
compliance, Customer centricity, Risk management, 
People development, Information security, Community 
engagement and Clean environment. Targets within 
these themes are to reduce 25% energy consumption 
by 2020, engage with over 20 Million people by 2020, 
innovate 5 products and processes each year and more. 

UAE Exchange Centre is committed to an active role in 
the local communities within which it operates. About 
90% of UAE’s population includes expatriates and the 
majority of this population falls under low or middle-
income range – these are the regular customers of 
UAE Exchange. The company has designed a number 
of programmes focusing on Financial Literacy & Crime 
Awareness, Financial Inclusion, and Youth to address 
the requirements of these customers. In the absence 
of adequate access to banking and financial services, 
UAE Exchange Centre identified that many expatriate 
workers were seen resorting to using informal channels 
which had resulted in widespread instances of fraud, 
financial malpractices and Ponzi schemes, leading them 
to lose their hard-earned wages to these channels. 

UAE Exchange employees voluntarily conduct 
awareness sessions for blue collar employees on the 
importance of financial inclusion and savings and use 
of legal money transfer channels. A financial literacy 
campaign targeting Bangladeshi workers achieved 
direct outreach to over 600,000 migrants translating to 
roughly 75% of the Bangladeshi expatriates in the UAE. 
As a direct consequence of the campaign, remittance 
volume growth to Bangladesh from UAE witnessed 
a staggering increase of 26%.  To be a part of a larger 
community working together towards sustainable 
development, UAE Exchange engages with multiple 
organisations. It acts as a strategic partner for various 
entrepreneurs and start-ups related to technology 
and innovation. UAE Exchange has initiated a number 
of steps to make a difference to the overall public and 
environment such as partnering with the Emirates 
Environment Group for waste management, responsible 
sourcing, and implementation of control measures 
based on aspect–impact assessment. 

UAE Exchange Centre
United Arab Emirates

FINANCIAL SERVICES CATEGORY

Journey of a successful enterprise is built 
on a medley of promises, with the path to 
progress marked by wayposts on happiness 
delivered by it. Relevance of the argument that 
a business cannot exist, prosper or deliver by 
placing itself away from its ecosystem, is 
irrefutable in today’s world. Longevity of 
business success hinges on the efficacy of the 
sustainability framework, and the absolute 
delivery of benefits and rewards as expected by 
its entire spectrum of stakeholders. 

Promoth Manghat
Group CEO 

ENERGY SECTOR 
CATEGORY
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Formerly known as GDF Suez, ENGIE is a French 
multinational electric utility company which operates 
in the fields of electricity generation and distribution, 
natural gas, nuclear and renewable energy. In a sector 
undergoing fundamental change, ENGIE has repositioned 
its activities to capture new opportunities and become 
a key player in the new energy world. Globally, the 
organisation is moving towards a scenario compatible 
with the Paris Agreement through its transformation and 
investments. It promotes the development of sustainable 
finance, especially the green bond market. ENGIE is the 
first issuer of green corporate bonds with €6.25 billion 
issued since 2014: its investment in Tabreed District 
Cooling in GCC qualifies for green bond. In their power 
portfolio, they have stopped coal developments and are 
selling off all coal-fired assets.

Through its proven global expertise and use of technology, 
ENGIE offers a broad spectrum of energy services 
business activities: 1. Energy Efficiency (energy audits; 
energy performance contracting; energy conservation 
for cities); 2. Green Mobility and Transport (EV charging 
stations Box); traffic management; airport services; 
3. Decentralised Power (mini-grids; rooftop solar); 4. 
Smart cities (smart lighting; city management services); 
5. Demand Response (network analysis; demand 
aggregation; interface management); 6. District Cooling 
(network development; operation & maintenance). 

ENGIE has created a partnership with Dubai Carbon 
Centre of Excellence, and is building a partnership with 
MOCCAE around biodiversity & marine life protection. 
In 2017, RobecoSAM awarded ENGIE an overall rating of 
85/100, ranking it at second place amongst 33 companies 
in the Multi Utilities & Water Sector. As a result, ENGIE 
became a part of the Dow Jones Sustainability Index 
(DJSI) World & Europe. Since 2016, ENGIE has more than 
halved its coal capacity and commissioned, constructed 
or been awarded 6 GW of additional renewable capacity. 
At present, 91% of its activities are low carbon. 

ENGIE’s community engagement is based on stakeholder 
dialogue and issue identification. The company has 
identified three key engagements towards local 
communities:
 
1. Provide education & training to empower nationals 

(as future employees or as local entrepreneurs) 
2. Provide access to clean energy 
3. Provide clean air and water (biodiversity & marine life 

protection for the future generations of the region). 

ENGIE
United Arab Emirates

ENERGY SECTOR CATEGORY

1st Runner Up
ENOC Group (Emirates National Oil Company) is a leading 
integrated international oil and gas player operating 
across the energy sector value chain. As a wholly owned 
entity of the Government of Dubai, and integral to the 
Emirate’s success, ENOC owns and operates assets in the 
fields of exploration & production, supply & operations, 
terminals, fuel retail, aviation fuel and petroleum 
products for commercial & industrial use. 

Servicing thousands of customers in over 60 markets, the 
Group employs a workforce of over 11,000 employees 
and is deploying its world-class customer service, latest 
innovations and technologies and best practices to 
empower the UAE’s social and economic development.

ENOC’s vision is to be an innovative partner, delivering 
sustainable value and industry leading performance. As 
the key energy supplier for the Dubai Government, ENOC 
gears its operations to mirror the aspirations of Dubai’s 
2021 vision, particularly in its socio-economic objectives.
EXPO 2020 organisers has chosen ENOC as their 
partner who are leading in innovation in energy 
industry. The company’s approach to the environment, 
health and safety (EHS) was well established since 
the start of its operations. The Group’s Energy and 
Resource Management (E&RM) Steering and Technical 
Committees contribute towards operational efficiency by 
embedding practical measures to reduce consumption 
and emissions.

ENOC has sucessfully commissioned a solar powered 
petrol station at one of its retail stations in Dubai and has 
decided to power all new stations by solar energy. The 
station has state-of-the-art VRS (Vapor Recovery System) 
that can recover nearly 20,000 liters of fuel annually and 
also avoid VOCs (Volatile Organic Compounds) emission.
 
During the period 2014-17, ENOC invested US$16.3 million 
towards implementing sustainability initiatives through 
which they achieved a cumulative savings of US$10.9 
million. The total savings of $10.9 million in value or 
115,000 tons of CO2 emissions is equivalent to 2.9 million 
trees grown for 10 years, 49 million liters of gasoline 
savings and 451 million kilometres driven by average 
passenger car.

Corporate Social Responsibility (CSR) is positioned as 
an organisational priority and embedded in ENOC’s 
culture. In 2017, ENOC published its first full-scale 
annual Sustainability Performance Report, following the 
guidelines of the Global Reporting Initiative (GRI).

Emirates National Oil 
Company 
United Arab Emirates

We are honoured to be part of the Arabia 
CSR Awards for the 3rd consecutive year. This 
event is an established platform to recognise 
entities and organisations for their efforts that 
are geared towards enhancing sustainability 
measures. At ENOC, we are deeply committed 
towards integrating sustainability and CSR 
across our business operations, starting with 
enhancing our energy and resource 
management within our operations, to our 
involvement in various community outreach 
programmes. 

Saif Humaid Al Falasi, 
Group CEO, ENOC

Behind ENGIE’s transformation lies the 
desire to shift to development guided by the 
pursuit of harmonious progress. We have 
chosen to be part of the solution to enable as 
many people as possible to have access to 
clean energy. Harmonious progress is the 
practical guiding principle for our strategic 
choices and the way we structure our offers for 
customers. We will continue to create value in 
line with the UN’s Sustainable Development 
Goals for 2030.

Isabelle Kocher,
CEO of ENGIE
 

ENERGY SECTOR CATEGORY



37Arabia CSR Awards 11th Cycle

WINNER
Al Naboodah Construction Group (ANCG) has an 
entrenched belief that balancing the company’s 
needs with those of the community is the key for the 
success of the company, the environment, and society 
as a whole. Rooted in the belief is a long tradition of 
philanthropy and investing in the development of 
the UAE community. Within the past couple of years 
ANCG has built up from the ground a structured, 
standard based sustainability and governance practice. 
With allocation of requisite resources and budget, a 
sustainability framework driven by  stakeholder inputs 
and local economic, environmental and social priorities, 
which has been developed for strategic value creation. 

The group‘s 2020 vision is: To have Have a positive 
sustainable impact, To have strong sustainable and 
profitable growth, To be the employer and business 
partner of choice, which corroborates its commitment 
to pursue a sustainable business model of the future. 
Steering the sustainability ambitions is the General 
Manager of Sustainability, who is a  third generation 
member of the family business. A Sustainability 
Committee, comprising top senior management and 
reporting to the Board, and a Sustainability Council 
comprising 15 leaders from across the Group, oversee 
the dissemination and delivery of the Sustainability 
Framework. The framework is spread across economic, 
environmental and social issues with sub categories and 
related objectives, weaving together a comprehensive 
roadmap with clearly identified owners. 

The company has adopted international standards 
including environmental and energy standards, 
health and safety standards and GRI standards for 
reporting. Energy, water, waste along with responsible 
consumption are key areas of focus.  A comprehensive 
corporate governance framework and Code of Business 
Conduct are stringently applied across operations. 
Labour rights and human rights are accorded 
prime importance, while Emiratisation and gender 
empowerment are actively pursued. 

A Sustainability Charter and Supply Chain Code of 
Practice aims to align supplier commitment to similar 
standards in their own business and supply chains. The 
Code is a set of strategic guidelines for good practice 
and covers responsible practices in international labour 
and human rights, health and safety, environmental 
awareness, zero tolerance of corruption, local 
community development and timeliness. Notably, 80% 
of the sourcing is done from local suppliers.

Al Naboodah  
Construction Group
United Arab Emirates

CONSTRUCTION SECTOR CATEGORY

CONSTRUCTION
SECTOR 
CATEGORY

At Al Naboodah Construction Group we 
recognise that we have a responsibility for 
resources that are used and for understanding 
what we do affects the economy, society and 
the environment. We therefore wholeheartedly 
engage in sustainability at every level in our 
daily operations, and we recognise the vital 
role it has to play in the UAE’s sustainable 
development goals. Our heritage is grounded 
in the UAE and we seek to preserve that 
heritage whilst working for a sustainable 
future for generations to come. We are proud to 
have a comprehensive sustainability approach 
driving our business forward. 

David Evans
CEO, Al Naboodah Construction Group
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HIAB is an owner managed franchised hotel located in 
Dubai operating under the license from InterContinental 
Hotels Group (IHG) that employs a workforce of 264 
from 18 nationalities. Guided by an inspiring mission 
to make a difference in the lives they touch everyday 
through superior services and a strong moral system, 
HIB delivers on its commitments supported by a deeply-
rooted culture of care.

Holiday Inn Al Barsha coins itself the ‘’Hotel with 
a Heart”, a strong reflection of its commitment to 
sustainability. This is a title that HIAB takes seriously, 
adopting a business approach that goes beyond 
traditional profit-making to include environmental 
protection and community well-being. 

The Hotel’s governance structure is designed to steer 
its 3-legged Infinitive Journey that is framed around 
environmental management, employee well-being and 
community betterment. The "IHG Green Engage’’ is a 
global environmental programme that enables HIAB 
to record, track and plan its carbon footprint. To further 
conserve the environment, the hotel urges its guests 
to save water and energy through inspiring awareness 
messages. Striving to create a culture of professionalism, 
care and comfort, Holiday Inn Al Barsha adopts a “Way 
of life’’ approach to investing in the development of its 
people and cementing uprightness. Going beyond the 
workplace, HIAB ensures its commitment to serving its 
community through the “Holiday Inn - Dubai Loves You 
Campaign” lending a helping hand to those in need.

HIAB’s strong commitment to excellence, safety and the 
comfort of its guests has paid off. The establishment has 
numerous regional and national accolades including 
the Arabia CSR Awards, "The Best Business Hotel - 
Dubai - Hospitality India Travel Awards 2016", "The 
Best Corporate and Business Hotel" in the Middle East 
& North Africa region for three consecutive years , 
Arabian Travel Awards - Best 4 Star Business Hotel 2017 
and "The Quality of Excellence" by IHG.

HIAB strongly supports the ten principles of United 
Nation Global Compact (UNGC) in respect to Human 
and Labour Rights, Environment and Anti-Corruption. 
Underpinning its commitment to transparency it 
reports on its sustainability performance and the efforts 
exerted towards advancing these principles within its 
sphere of influence.

Holiday Inn Dubai - 
Al Barsha
United Arab Emirates

HOSPITALITY SECTOR CATEGORY

HOSPITALITY
SECTOR 
CATEGORY

Starting with philanthropic and ad-hoc 
initiatives, eventually sustainability at HIAB 
transformed to a structured process, firmly rooted in 
the way we perform business. Today, with commitment 
from staff and guests, we are witnessing sustainability 
emerging as the driving force for all operations, in 
our strategic approach as well as our holistic outlook, 
and the integration of Sustainability in our culture 
throughout HIAB. We are humbled to announce, that 
this embedment has taken shoot as the hotel has been 
declared winner in the Medium size Business 
Category of Arabia CSR Awards 2016, second year 
running,. We are truly humbled and pledge that we 
will not let this flower of sustainability just wither. We 
will improve our responsible practices, so our hotel 
may leave a legacy for future generations. 

Roxana Jaffer
CEO, Holiday Inn Dubai - Al Barsha 
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Special Recognition

The Desert Farmer is a newly formed company in the 
UAE that offers innovations that can grow greens with 
zero energy needs. These include mini-farms as well 
as farm-scapes that consume 80-90% less water than 
conventional gardening or farming. 

The idea of being able to grow despite being in a not 
so favorable weather conditions turns off many people 
and entities to invest in growing their own herbs and 
vegetables. To address this issue, the company’s core 
belief is that everyone can grow food and everyone 
should. The Desert Farmer strives to bring ease in 
growing herbs and vegetables for households, schools, 
and organisations. 

This is mainly achieved through the process of 
aquaponics (combining aquaculture, i.e. farming aquatic 
species and hydroponics, i.e. soil-less plant culture). The 
Desert Farmer offers ready to deploy aquaponics and 
hydroponic kits (based on space and budget). These can 
help grow lettuce and greens, herbs, vegetables and 
fruit. 

Through its innovative service, The Desert Farmer’s 
strategy is to raise awareness of the concept of 
cultivating self-sustenance in the comfort of one’s home 
/ office etc. It also aims to generate income and create 
a win-win model by creating a sustainable business 
source of income. 

A very important outcome of this strategy is that 
the Desert Farmer is able to empower and educate 
individuals and corporates to be environment-friendly 
and responsible for living a healthy and nutritious 
lifestyle. 

Some of its key targets include 150 residential / 
educational / corporate conversions a year; and 100 
units growing at a rate of 20% per year. 

The Desert Farmer also aims to have regular trainings 
and awareness to educate various stakeholders about 
the products and services that the Company offers. The 
company gives special emphasis to nurturing young 
minds and enabling and equipping the next generation 
with the importance of sustainability and teaching 
them how to take care of this world with limited 
means and resources. Through various techniques 
and programmes (such as ‘Innogreen’) they encourage 
students to use innovative techniques to go green and 
grow green. 

The Desert Farmer
United Arab Emirates

BEST NEW BUSINESS CATEGORY

The Desert Farmer is an initiative that 
sprung up as a response to seeing many people 
disheartened & dejected attempting to grow 
herbs and vegetables in UAE. Whether it be a 
newbie gardener, wanna-be-urban-farmers or 
just growing herbs in pots, sometimes growing 
food plants in the region can be a challenge. To 
add that, under-watering, over-watering, soil mix 
ratios, fertilisers, choices and spacing of plants 
etc all have points of failure to the aspiring 
urban-farmer. Hence, we came about as a 
concept to enable people to grow greens, in an 
easy and sustainable manner through 
hydroponic, aquaponic or aeroponic solutions.
And we strive forward with our cause!  
Everyone can grow food! 
 
Gigi Thomas,
Founder, The Desert Farmer  
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The Iraqi Business Council (IBC) was launched in 2007 
with the primary objective of serving the interests of Iraqi 
investors in Hashemite Kingdom of Jordan, fortifying 
Iraqi investments in Jordan and developing trade 
relations between the two countries. Underpinning this 
goal was a genuine desire to create a transformation in 
the infrastructures of member companies, supporting 
them to become more responsible citizens.
 
IBC was the first Iraqi Organisation to join the United 
Nations Global Compact (UNGC) and adopt its principles. 
The Council invited all Business Councils, Chambers and 
Private Sector Networks to follow suit and encourage 
their members to become UNGC members. This was 
a very impressive and proactive step towards a more 
responsible Iraqi business environment.

The IBC has worked at various levels and with different 
stakeholders to achieve its objectives and sustainable 
impacts. It partnered with ESCWA to make an impact at 
policy level and advocate parliamentarians and decision 
makers to support the well-being of the people in Jordan. 

In a very ambitious effort to reform the weakened 
Iraqi business legislation framework, IBC worked 
with international experts to develop the 2024 - 2030 
Private Sector Development Strategy. The strategy was 
designed to stimulate private-public sector engagement 
towards transitioning to a healthy state of the Jordanian 
and Iraqi economies.

Although a business council, IBC expanded its activities 
to several social and humanitarian spaces with the 
aim of providing support to Iraqi people in and out of 
the country. The IBC encourages communication and 
engagement between the Jordanian society and the 
Iraqi community and works closely with economic 
development specialists in Jordan to improve the 
business environment and explore ways to disseminate 
CSR and Green Strategies in the private sector.

The IBC is also a safe haven for disadvantaged members 
of society, providing voluntary support and charitable 
contributions to Iraqi refugees residing in Jordan, 
widows, underprivileged families and orphans. 

The Iraqi Business Council is a remarkable organisation 
with a genuine commitment to bring together social, 
economic and environmental players to instill tangible 
and sustainable change. This drive and commitment has 
landed IBC to be among the league of ACSR Network 
champions, a well-deserved recognition and surely the 
first of many.

Iraqi Business Council 
Hashemite Kingdom of Jordan

SOCIAL ENTERPRISE CATEGORY

SOCIAL
ENTERPRISE 
CATEGORY In order to enhance the concept of partnership 

between the public and private sectors and the 
principles of integrity and transparency, the Iraqi 
Business Council  (IBC) was a pioneer organiser and 
supporter to the United Nations Global Compact 
Initiative concerning the Corporate Social 
Responsibility (CSR).This Initiative that promotes the 
consolidation of ten principles adopted by the United 
Nations including transparency, combating child 
labor, integrity, environment preservation, human 
rights and other sublime principles that the IBC 
endeavored to apply to its agendas and programmes 
since its establishment to the present date through 
symposiums and workshops to introduce this 
Initiative and its role in the development of the 
business society and the Iraqi civil society. 

Saad Naji
Vice President & Secretary – General
Head of the Corporate Social Responsibility 
Committee, Iraqi Business Council - Jordan
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Aster DM Healthcare was established more than thirty 
years ago as a single doctor clinic in Dubai and currently 
boasts a network of nearly 317 establishments spread 
across 9 countries with over 19,000 staff. Aster DM’s 
mission is to bring affordable quality healthcare to 
all sections of the society by offering a set of brands 
across varying price bands. Sustainability in Aster DM is 
integrated both into business planning and management 
systems. 

Through stakeholder analysis, risk assessments, 
self-assessments and operating plans, Aster DM 
has developed a robust culture of participation, 
engagement and learning. The key performance drivers 
are compliance, environmental performance, customer 
and community needs, and innovation in healthcare. 
Environmental, Health & Safety and Social (EHS) due 
diligence is conducted by third party auditors. Risk 
assessment and management policy are informed by 
ISO 31000 Standards, and the severity matrix includes 
environmental, social and governance risks and 
opportunities. 

Aster DM’s long-term sustainability vision rests on 
environmental stewardship; safe workplace for staff and 
a safe, clean environment for patients; along with sound 
financial management. Responsibility for ensuring 
performance in ESG issues is delegated to respective 
heads, who report to the board. 

Aster DM has an online system for transparent and 
green procurement. Products are purchased based on 
their sustainability enabling features, such as durability, 
recyclable content, energy efficiency, biodegradability 
and non toxic characteristic.  Aster Pharmacy uses only 
biodegradable carry bags. Wherever possible, Green 
Field projects are considered as an organisational 
strategy, and Green Concepts and Measures are adopted.

The Aster DM Foundation, a non-profit philanthropic arm 
of the group, supports programmes for underserved and 
marginalised populations, women and youth and the 
environment. 

Aster provides Mobile clinics in Dubai to address local 
priorities like non-infectious diseases. Additionally Aster 
has undertaken strategic partnerships with entities like 
Dubai Health Authority and Roads & Transport Authority 
etc., in support of Dubai Vision 2020 of reaching 
healthcare to all. Aster has a strategic partnership 
with Al Jaleela foundation in building the first medical 
research center in UAE.  Aster Volunteers have organised 
a Medical & Wellness Camp at a Labour Camp for more 
than 1,400 low income workers.

Aster DM Healthcare
United Arab Emirates

HEALTHCARE SECTOR CATEGORY

We are glad to participate in the current 
cycle of Arabia CSR Awards. As a healthcare 
service provider operating in multiple countries 
in GCC and India Aster DM Healthcare and all 
its associate establishments are constantly
innovating and exploring sustainable ways to 
contribute back to our society and environment. 
We will continue to strengthen our advantages, 
leveraging our core competencies and move 
towards realising the Sustainable Development 
Goals. We will ensure sustainable development 
and do our utmost to ensure a safer, cleaner and 
a better Earth for our future generations. 

Jaleel PA
Head - Corporate Social Responsibility
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WINNER
DAL Food (DF) is the largest Food and Beverage 
provider in Sudan. It’s Mission Statement ‘’Good Food 
for Everyone’’ resonates its commitment to responsible 
business and inclusive development. The company 
embraces CSR as a strategic competitive edge through 
creative and value-driven business integration, 
bringing together culture and tradition with innovation 
in the process. The company has been instrumental 
to the introduction of a responsible business culture 
and integration in Sudan, setting precedence for its 
private sector peers. With consumer products in every 
household, DAL Group realises the privilege and the 
huge responsibility that comes with being a part of the 
everyday life of the Sudanese people. 

DAL Food was the first company in Sudan to introduce 
the concept of responsible marketing, flagging the 
interdependency between business and responsibility- 
a relationship that was elusive to Sudanese businesses. 
The company’s responsibility runs far deeper than 
that to include its policies, operations, stakeholder 
relationships and community engagement. The 
company’s leadership has been one of the key drivers  
to instill and encourage a responsible culture in its 
people and invest heavily in their well-being and 
capacity building.

To match its world class standards, DAL Food aligns 
its CSR Strategy with international sustainability 
commitments such as the Sustainable Development 
Goals. This strategy is delivered through policies and 
strategic collaborations in the fields of education, 
environment, health, poverty, providing equal 
opportunities and economic growth. A remarkable 
example of these collaborations is DAL Food’s Bus 
Stop Project, a unique PPP collaboration exemplifying 
business integration, value creation, inclusiveness 
and innovation. DF spearheaded the installation and 
operation of 1,000 kiosks across Greater Khartoum with 
the aim of creating social, economic and environmental 
impacts by integrating people with disabilities, a highly 
marginalised and stigmatised segment of Sudanese 
society, into its business model. 
 
Uplifting this segment and inducing them into society 
as productive agents created considerable social and 
economic impacts for the operators and the community 
simultaneously hitting the company’s triple bottom line. 
DAL Food has once again led the way in demonstrating 
that CSR is the answer even in the most challenging of 
contexts.

DAL Food
Republic of Sudan

PARTNERSHIPS & COLLABORATIONS CATEGORY

At DAL Group, CSR is no longer the 
responsibility of the management alone, or even 
just the relevant departments, but rather a 
commitment to each and every DAL member. 
CSR is an integral part of our corporate culture, 
embedded at the heart of our business and 
driven by genuine conviction. We work tirelessly 
to diversify our activities, foster innovation, meet 
consumer aspirations, celebrate our culture and 
history, as well as build a better present and a 
brighter future in a manner proportionate to our 
stature as a major player in the economic scene 
with a responsibility to make a positive social 
impact.
 
Ihab Daoud Abdellatif,
Managing Director, Dal Group  

(tie)
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The Saudi Mining Polytechnic (SMP), established in 2012 
in the city of Ar’ar in the Northern Borders Region of 
the Kingdom of Saudi Arabia, is a partnership between 
Ma'aden and the Technical and Vocational Training 
Corporation (TVTC), and the Missouri University of 
Science and Technology (MST), USA. 

SMP provides specialised technical training in surface 
mining, underground mining, and plant operations. 
SMP's goal is to indigenise and up skill the industrial 
workforce in the mining industry in Saudi Arabia. SMP 
is aligned to the Comprehensive Mining Strategy and 
the Kingdom’s 2030 vision for growth in the mining 
sector. It targets to promote graduate employment with 
Ma'aden and other mining companies as well. 

The location of SMP is strategic as it targets the most 
education-deprived region of the Kingdom, which 
also happens to be contiguous to Ma'aden's flagship 
phosphate mining project, Waad al Shamal city 
development and other large mining projects. SMP’s 
focus is mainly centred on students from this region, to 
enable Ma'aden and other mining companies to have 
a steady flow of local workforce now and in the future. 
The technical content of the programme is continuously 
enhanced to meet the rising demands of the industry. 

So far, more than 900 students have joined SMP, 
sponsored by various mining companies. Out of this pool, 
504 have graduated and are all employed by Ma'aden at 
different mining sites in the Kingdom. This has furthered 
skills development and employment opportunities in 
the region. Maaden features prominently among the 
companies that have benefitted from the programme, 
having found a reliable source of local recruitment. 
 
The main challenge faced by the SMP is to secure 
suitable students, since the level of education is low 
in their locality and schooling prohibitions. Ma'aden 
therefore launched other educational partnerships 
such as the Schools of Excellence Programme with 
the Department of Education. Under this collaboration 
two schools have been founded in Ar’ar and Turaif, with 
the aim to provide quality high school education in the 
area and to enable students to enrol in SMP and other 
engineering and science universities. 

Ma’aden
Kingdom of Saudi Arabia

Ma’aden is extremely proud to present 
CSR Arabia Awards with our flagship 
educational partnership, the Saudi Mining 
Polytechnic. SMP is part of a range of our 
educational partnerships, with a focus on 
schooling and training in the Northern Borders 
region and communities surrounding our 
operations. Ma’aden is absolutely committed 
to making a significant contribtion to Saudi 
Arabia’s Vision 2030, by providing excellent 
educational opportunities to younger 
generations, and building local capacity within 
the mining sector. 

Khalid Al-Rowais
Acting President & CEO 

PARTNERSHIPS & COLLABORATIONS CATEGORY

1st Runner Up
BMCE Bank of Africa is a multi-business and multi-brand 
banking group – commercial bank, specialised financial 
services, business banking, etc. present in 31 countries 
and 4 continents. To drive its corporate sustainability 
objectives, the BMCE Bank of Africa collaborates with 
a number of organisations, one of them being the UN 
Global Compact.  

The Bank is also a signatory of: 
1. UNEP Statement of Commitment by Financial 

Institutions on Sustainable Development, since 
2000. 

2. Equator Principles since 2010. 
3. Positive Impact Finance Working Group (UNEP-FI) 

since 2017. 
4. Energy Efficiency Statement & Financial Partnership 

Programme (MorSEFF)-EBRD since 2016. 
5. Environmental & Social Management commitment 

& Partnership with IFC.

For some of these partnerships, the Bank’s scope includes 
the entire country of Morocco, and for some, the entire 
continent. For e.g. for MorSEFF, the Bank’s Sustainable 
Energy Financing Facility, focuses mainly on Morocco, 
while in the case of the African Entrepreneurship 
Award, it’s scope extends to whole African continent.  
The beneficiaries of the Bank’s financial partnerships 
and MorSEF programme include more than 100 private 
enterprises in the energy efficiency, water management 
and solid waste management industries. Through 
the MorSEFF Programme, BMCE Bank is responsible 
for promoting the use of clean energy, lending funds 
to customers and helping them choose efficient 
equipment. The role of BMCE is the same in the Water 
Management facility and Solid Waste Management 
credit line. 

Through the MorSEFF programme, the Bank has to 
achieve the objective of the reduction of 20% energy & 
CO2. In the Water Management Facility, the client has to 
comply with a regulatory minimum of liquid discharges. 
For its Medersat.com programme – which focuses on 
schools and community development in rural Morocco 
– the beneficiaries include more than 60 schools, 
450 teachers and 22,000 students. Medersat.com has 
allowed a number of partners to come together to 
achieve sustainable rural development. It has brought 
together the United Nations Development Programme 
(UNDP), Morocco's National Education Ministry, the 
Rene Descartes Paris V University, Moroccan water 
and power agencies, charity foundations, microfinance 
organisations and even telecommunications firms. 

BMCE Bank of Africa 
Kingdom of Morocco

PARTNERSHIPS & COLLABORATIONS CATEGORY

Since 2017 our milestone Corporate Social 
Responsibility Charter guides our growth model for 
achieving the 17 Sustainable Development Goals 
and represents a co-built process with stakeholders. 
We support the Principles of United Nations Global 
Compact, the Principles for Positive Impact 
Finance, and the Climate Action in Financial 
Institutions Initiative. The commitment of the  
BMCE Bank Foundation for Education and the 
Environment also confirms our strong desire to  
build “beyond the walls”. Our commitment to 
entrepreneurship is affirmed through the annual 
programme of the African Entrepreneurship Award, 
which in its first three editions drew more than 
12,000 participants from 132 countries, including  
54 African countries.  

Othman Benjelloun,
President Director General 
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Duqm Refinery and Petrochemical Industries Company 
L.L.C is a Joint Venture between Oman Oil Company 
(OOC) and Kuwait Petroleum International (KPI) located 
in the Sultanate of Oman. Operating as a project, Duqm 
Refinery is strategically placed in a maritime location 
to create significant economic impacts and national 
development.

Duqm’s Vision, Mission and Values clearly integrate 
sustainability into every facet of its business approach. 
Right from the outset Duqm Refinery has manifested 
that vision by becoming an integral part of the 
community in which it operates. 

The project fostered strong partnerships with the 
community and businesses that interfaced with its 
work to achieve that end. As an oil and gas provider, the 
refinery places much focus on business excellence and 
the safety and quality of its products and services. 

A remarkable example of such strategic collaborations 
is Duqm Refinery’s “In Country Value” programme 
which supports and empowers Small Medium 
Enterprises (SME), with the ultimate goal to help create 
jobs, develop skills and encourage  local suppliers for 
the overall development of the local economy.

Education, learning and training are also at the heart 
of Duqm’s sustainability with focus on youth and 
capacity building initiatives and programmes. It’s award 
winning project "The Science of a Refinery’’ is one of its 
remarkable partnership projects aimed at instilling a 
love for STEM subjects including Science, Technology, 
Engineering and Mathematics in primary school 
students. The project is in partnership with the Omani 
Ministry of Education and  a local educational partner 
"Engineering for Kids". 

The project directly impacted 1,200 students over  
2 years, using unconventional and fun ways of 
learning and live experiments delivered over 24 
interactive workshops. The refinery also used the 
project as a volunteering platform for its employees, 
inviting engineers and other employees to share their 
knowledge and discuss potential future career paths  
at the refinery. The Science of a Refinery is a unique 
and impactful programme with a noble cause-inspiring 
children and building future leaders who will contribute 
to the prosperity of the refinery and the nation.

The Tire Retreading Center is a revolutionary partnership 
project led by Emirates Transport which commenced 
in 2013. The project was designed to reduce Emirate 
Transport’s carbon footprint, align with the local and 
global sustainability priorities. Further, the project 
in partnership with its primary suppliers in Malaysia 
and Brazil, aimed to create positive impacts for all 
stakeholders involved in the use and procurement of 
tires in the UAE and the ecosystem. ET uses more than 
25,000 tires per annum with a growth in this percentage 
of approximately 5-10% annually, depending on the 
volume of business. The idea for establishing a tire 
retreading center stemmed from ET’s commitment 
to the national sustainability vision and its desires 
to maximise the cost efficiencies in its operations. 
Emirates Transport applied the latest technologies and 
innovation to retread tires from scarp material whilst 
adhering to the highest standards of health and safety. 
The project was approved by the UAE’s Standards and 
Specifications authority in 2013. After an astounding 
success of retreading the tires of heavy vehicles, ET 
looked to replicate the project on school buses in the 
UAE. This was accredited by the Ministry of Education 
in 2016.

Emirates Transport targeted all public and private fleet 
owners that owned heavy vehicles with the capacity 
of 14 or more passengers in addition to its internal 
departments. The project covered external suppliers 
such as IMDAD, Al Naboodah Group Enterprises, Dutco, 
KGL and others.

The project achieved all of its economic, environmental 
and social impacts, retreading 31,877 tires by 2017, 
reducing scrap material and environmental damage by 
43%.The project achieved AED 10.3 million in savings 
from ET’s budget and reduced the entity’s carbon 
footprint by 1,535,209 metric tonnes. 

The project’s unique nature and immense impacts 
earned it much recognition on a number of local, 
regional and international platforms including British 
Innovation Award, the UAE Innovation Award, the Arab 
Innovation Award and The Dubai Sustainable Transport 
Award.

Emirates Transport has created a uniquely integrated 
and innovative sustainability vehicle through its 
commitment to the well-being of Emirates and the 
planet. An achievement testifying to the entity’s position 
as a sustainability pioneer.

DUQM Refinery
Sultanate of Oman

PARTNERSHIPS & COLLABORATIONS CATEGORY PARTNERSHIPS & COLLABORATIONS CATEGORY

(tie) (tie)

Emirates Transport
United Arab Emirates

The UAE has developed strategies and 
programmes to achieve comprehensive 
sustainable development with a focus on the issue 
of environmental sustainability and social 
responsibility and, as a government owned 
enterprise, we are committed to supporting the 
implementation of these strategies on the ground.  
At Emirates Transport, we have worked in 
cooperation with our strategic partners, such as 
Emirates Authority for Standardisation and 
Metrology, the Ministry of Education and others, 
to launch the Tyre Retreading Unit, a leading 
environmental investment project. The  importance 
and positive impacts of this joint venture is 
reflected on the environmental and economic 
levels, thus facing the most important global 
environmental challenges.  
 
Mohammed Abdullah Al Jarman,
General Manager, Emirates Transport

Our vision is to integrate social investment 
in ways that can benefit both society and 
business. One vital aspect is building 
partnerships with local communities and other 
stakeholders in order to deliver sustainable 
and valuable social benefits to our 
communities

Jacobus Nieuwenhuijze
Project Director
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Dubai Electricity and Water Authority – a continuous success story

Dubai Electricity and Water Authority (DEWA) was formed on 1st January 1992. Since then, DEWA has made 
considerable achievements, to be ranked as one of the best utilities in the world. DEWA provides state-of-
the-art smart services and technologies to 858,170 customers, with a customer happiness rate of 97% in 
2017.

The UAE, represented by Dubai Electricity and Water Authority (DEWA), ranked first in the world in getting 
electricity, as per the World Bank’s Doing Business 2018 report. The extensive report uses multiple criteria 
to measure the ease of doing business in 190 countries around the world. 

DEWA has achieved very competitive results in its global benchmarking, surpassing the private sector and 
major European and American utilities in efficiency and reliability. It has been able to raise the efficiency 
of energy production, using the latest technologies and adopting technological innovations, and also 
surpassed these utilities by reducing losses from electricity transmission and distribution networks to 
3.3% compared to 6-7% in the US and Europe; and water network losses were reduced to 7.1% compared to 
15% in North America. DEWA also achieved 2.68 customer minutes lost per year compared to 15 minutes 
in Europe. From 2006 to 2017, DEWA’s cumulative energy production efficiency increased by 28.86%.

For more information, visit www.dewa.gov.ae/en

Dubai Electricity & Water Authority
Exclusive Sponsor

SPONSORS
PROFILES
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ENOC Group (Emirates National Oil Company) is a leading integrated international oil and gas player 
operating across the energy sector value chain. As a wholly owned entity of the Government of Dubai, and 
integral to the Emirate’s success, ENOC owns and operates assets in the fields of exploration & production, 
supply & operations, terminals, fuel retail, aviation fuel and petroleum products for commercial & 
industrial use. The Group’s general business operations includes automotive services, non-fuel F&B retail 
and fabrication services. Servicing thousands of customers in over 60 markets, the Group employs a 
workforce of over 11,000 employees and is deploying its world-class customer service, latest innovations 
and technologies and best practices to empower the UAE’s social and economic development.

ENOC operates in the following categories:

• A diverse portfolio of oil and gas products including gas products, industrial products, aviation fuels 
and lubricants. Because of the variety of this portfolio, the geographical reach of this segment spans 
clients in the Middle East, Indian Subcontinent, South & Central Asia and Africa.

• ENOC owns, operates and manages a refinery, an MTBE Plant and also trades in a diversified portfolio 
of products including petroleum, as well as soft commodities. This business operates in the UAE, 
Singapore and London.

• ENOC manages and operates 11 Horizon Terminals in Morocco, Djibouti, Saudi Arabia, the United Arab 
Emirates and Singapore

• ENOC manages and operates service stations in United Arab Emirates and Saudi Arabia
• Dragon Oil has exploration assets in Turkmenistan, Iraq, Algeria, Tunisia, Afghanistan and Egypt.

For more information, visit www.enoc.com/en

Emirates National Oil Company Ma’aden
Exclusive Sponsor Exclusive Sponsor

Ma’aden is a leading mining and metals company in Kingdom of Saudi Arabia, with a diverse portfolio 
of mineral assets in various stages of development including exploration, development, production and 
marketing.

Ma’aden has a broad commodity focus spanning gold, phosphate, aluminum, magnesia, low-grade 
bauxite, industrial minerals, and is continually assessing opportunities to enter into new commodities that 
demonstrate strong long-term fundamentals.

Our principal operations are currently focused on producing phosphate fertiliser, mining and processing 
gold, Industrial grade Bauxite and kaolin as well as producing caustic calcined magnesia.

Ma’aden phosphate is growing to be one of the top players in the global phosphate industry, while 
maintaining the utmost concern for human resources, health and safety, and environmental and social 
issues.

For more information, visit www.maaden.com.sa
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McDonald’s UAE has been a committed member of the local community since the opening of its first 
restaurant in Al Ghurair Centre in 1994 and has been a solid supporter of its economy; sourcing around 
80% of its supplies from local and regional suppliers in the Arab world.

McDonald’s UAE holds a long-standing partnership with EEG since the organisation was established 
through the active participation in a number of different programmes such as Planting a Greener Future, 
Clean-Up UAE and the Can-Collection Campaign. In addition to this, McDonald’s UAE is a founding member 
of the Arabia Corporate Social Responsibility Network established by EEG since 2014.

McDonald’s vast CSR agenda includes Biodiesel Initiative wherein, their logistics fleet has been running 
on fuel made from used vegetable oil from their restaurants in the UAE and various sports events that 
promote balanced active lifestyles including the Olympic Day Run, the annual race which attracts 
thousands of runners every year and the Player Escort Programme which has been launched twice in 
the UAE and offers children in the Emirates a chance of a life-time experience to fly to the FIFA World Cup 
venue and escort football players onto the field.  

McDonalds  UAE
Diamond Sponsor

Conclusion

Continuing with the genuine change we began to witness in the last couple of cycles, in the way CSR 
and sustainability practices were shaping up in the Arab Region, we were heartened to see the trend 
continuing in 2018. Clear signs of companies approaching CSR and sustainability from a strategic angle is 
strongly emerging. In part due to the general trend of social responsibility and sustainable development, 
and partly moved by the desire to leave a lasting legacy, companies are concentrating more and more on 
values, ethics and principles to develop long term strategies of competitiveness and agility. Coming out 
gradually from the shadow of socio-economic hardships, many Arab companies have firmly re-established 
themselves in global markets. This has manifested in the need to adopt global standards of quality 
excellence, environmental management and social impact investment. 

To mark this onward movement, we have increased the number of award categories as we clearly see 
some sectors taking on the mantle of leadership. These are also the sectors that can potentially create 
high positive or negative impacts on the society and the environment. In 2018, we have added ‘Healthcare 
sector’ as a new category, in recognition of the rising involvement of hospitals and medical centres in 
going beyond patient care and taking care of the wellbeing of the community and the environment as 
well. 

Similar to the previous cycle, this year’s Arabia CSR Awards 11th cycle brought to the fore many organisations 
that have without any semblance of doubt, upped the ante and tackled new risks and challenges in order 
to stand out in the competition. Out of 29 top performers, 15 first time applicants have made it to the top, 
a first in the history of the awards. Winners are well represented from different countries including United 
Arab Emirates, Kingdom of Bahrain, Hashemite Kingdom of Jordan, State of Kuwait, Kingdom of Morocco, 
Kingdom of Saudi Arabia and Republic of Sudan; cutting across the swathe of the MENA Region.   

All the winners displayed a high level of awareness about the triple Ps (People, Planet and Prosperity).  
The Oil & Gas sector is the one to look out for in the coming years as they lead heavily with innovative 
models and good practice. The petrochemical and oil companies of the Region are committed to operating 
efficiencies and resource management. Banks are more and more looking for ways to boost funding and 
investment in carbon friendly and low carbon projects. Governance and accountability is part of the rules 
of the game for these and other actors. 

From hospitality to healthcare, good customer service has been the driver of many health, safety 
and environment related policies and practices that have been effective in scaling up sustainability 
commitments. Further to the UN Sustainable Developments Goals (launched in 2015) and the Paris 
Climate Agreement (signed in 2016), governments and businesses in the Region have put renewed 
focus on sustainability megatrends such as climate change, water scarcity, energy, poverty, sustainable 
consumption and production, waste, ecosystems and rights and roles of workforce and community. 
This concern is explicit in the pledges and commitments of companies, governments and civil society 
organisations. Riding on the back of these issues is the keenly felt need to engage with stakeholders at all 
levels of business and societal relationships, to consult and collect inputs that are used to validate and fine 
tune business and sustainability strategies. Collectively speaking, it clearly shows that the Arab Region is 
catching up fast with the most salient global trends like responsible business, green and circular economy, 
smart growth, dematerialisation and diversity, among others. These exciting developments bode well for 
sustainable development locally as well as the global 2030 Agenda. 

No part of this publication may be reproduced, stored in a retrieval system, used in a report or 
spreadsheet, or transmitted in any form or by any means – electronic, mechanical, photocopying, 

recording, or otherwise – without the recognition and consent of the Arabia CSR Network. 
For permissions kindly communicate with admin@arabiacsrnetwork.com 

For more information visit www.arabiacsrnetwork.com

Copyright © 2018 ARABIA CORPORATE SOCIAL RESPONSIBILITY NETWORK.
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Special thanks to all the participants of the 
Arabia CSR Awards 2018
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