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DNV Business Assurance was engaged to independently review the processes 
related to Arabia CSR Awards 2021 by Arabia CSR Network. Based on the 
information presented to us, we carried out a process review including 
interaction with select jury members, review of scoring methodology, 
compilation of final results.
Nothing came to our attention to suggest that the established processes 
related to scoring of applicants have not been correctly compiled by Arabia 
CSR Network, from the available information provided by the applicants for 
this award.
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The Arabia CSR Network (ACSRN) is a professional multi stakeholder organisation established in the 
UAE in 2004. It is a think tank, training centre and advisory institution focusing on the promulgation 
and adoption of Corporate Social Responsibility and Sustainability among businesses in the Arab 
Region and beyond. ACSRN has developed an array of product and service offerings that have 
proven informational, advocatory and of capacity building value for businesses of all sizes, sectors, 
clusters and ownership models.

ACSRN has been active for almost two decades in mobilising public and private sector organisations 
to the rallying theme of “Building Partnerships for a Sustainable Future” and catalysing awareness 
and uptake of CSR and sustainability as a strategic management concept. Through its knowledge 
of market trends and expertise on local and regional issues, ACSRN has designed programmes 
that cater to the needs and requirements of organisations across the Arab world aiming to embed 
environmental, social and governance good practices into the daily operations and strategies.

About the Network 

Trainings and
Workshops 

Research and 
Publications 

Arabia
CSR Awards 

External
Assurance
Services

Advisory
Services 

Arabia
CSR Forum 

Focus Areas

Foreword

“The secret of change is to focus all of your energy, not on fighting the old, but on building 
the new.” Said Socrates. The ancient wisdom of the Greek philosopher continues to be a 
beacon for us, even after two thousand four hundred years have passed and we are in a 
dramatically different time and space. 

The world is still struggling to adapt to the unprecedented developments characterising 
the pandemic situation; the sustainability minded have had novel challenges to overcome 
and entirely different solutions to develop. Some emergent trends have taken on a new 
urgency. The ‘Future of Work’ for example. According to a recent McKinsey report, 
“E-commerce and other virtual transactions are booming, creating increased demand for 
gig work”. What was yet peripheral is now mainstream. 

So, what resultant changes did businesses in our region have to cope with? Did it 
ultimately accelerate the adoption of sustainable practices, or create unforeseen 
barriers? Did it slow down Agenda 2030 and the Sustainable Development Goals? Or did 
it reinforce the business case of sustainability and syncretise actions across the globe? 

The dual objective of the Arabia CSR Awards is to highlight sustainable achievements 
within the Arab world and create a learning space that is readily accessible to experts 
and learners alike. What works and what does not in a given local context, which priorities 
dominate the scene, and how good practices have been sustained even under a very 
difficult situation. The 14th cycle of the Awards has yielded great new insights about 
businesses in the region in this regard. 

At an operational level, pandemic related factors continued to challenge us in this cycle,  
much as it had in the previous year. However, we were able to tackle each effectively, to 
ensure a smooth process for the applicants and judges. We have seen a good 
competition this year. More than a 100 applications from 74 entities representing 31 
sectors spanning 9 countries participated in the rigour-based Awards. 

In this booklet we are delighted to present the winners of the 14th cycle, we are confident 
that you will appreciate their commendable efforts, the solutions and innovations as well 
as the collaborative platforms they have advanced; actively, voluntarily and consistently.  

Let us congratulate the champions and all participants of the 2021 Arabia CSR Awards, 
for proving that the new normal can be taken as a catalyst for change. 
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Evolution of the Awards

The need of a robust system to evaluate the emerging CSR practices within the Arab region 
was strongly felt in the early years of the millennium. Corporate Social Responsibility at that 
time wasn’t really considered as a strategic tool to incorporate in the business model. A survey 
conducted by the Arabia CSR Network in 2006 highlighted the need to bridge the gap and create 
awareness, educate, build knowledge on the aggregates of Corporate Social Responsibility 
practices and sustainability. The Arabia CSR Network incepted the Arabia CSR Awards in 2008, 
which is well known as a veracious and bonafide platform grown out the Arab Region. 

In a short span of 14 years, The Arabia CSR Awards has earned wide applause and has become 
the “sustainability barometer” of the Arab Region.  Recognised for its rigour and meticulousness, 
the Awards have netted valuable backing from local, regional, international and global institutions 
down the years. Most positive support came from United Nations Global Compact, United 
Nations Environment Programme and the League of Arab States. The opening cycle of the Arabia 
CSR Awards was held under the Patronage of the Crown Prince of Dubai; His Highness Sheikh 
Hamadan Bin Mohammad Bin Rashid Al Maktoum.

Each year the Awards are held under international standards and principles of the EQFM business 
excellence model, the GRI Standards, the UN Global Compact Ten Principles and the 17 UN 
Sustainable Development Goals. These in turn, are amalgamated to design the most appropriate 
set of criteria to benchmark the applications. 

Over the years, the structure, criteria, application process, scoring format, are all reviewed both 
internally and by external committees. This is evident from the fact that the Awards have moved 
from three size-based categories to thirteen diverse and sector based categories. Participating 
businesses support their applications with evidences in the form of photographs, videos, 
sustainability reports and other relevant documents. Another significant feature of the Awards 
is the self-assessment aspect that enables the applying entities to self-score. Additionally, the 
feedback and recommendations report compiling the evaluation of multiple judges, acts as a 
pivotal benefit to the applicants. This assists the business to re-evaluate their sustainability 
practices and take concrete measures to integrate a state-of-the-art CSR policy and move 
up the ladder on the Sustainability index. Consequently, the Awards are regarded as a SWOT 
investigation and have encouraged a number of organisations to make a positive difference in 
the image of the entity and move in the right sustainable direction.

The new full-fledged online portal has made it a logical system which accepts trilingual applications 
in Arabic, English and French making it a highly efficient apparatus for registration, application, 
submission, and adjudication. 

The pinnacle juncture is the awarding ceremony where the coveted crystal of the Arabia CSR 
Awards renowned as the “Green Oscars of the Middle East” is presented and all the rest of the 
applications are recognised. The results are published in an all-encompassing synopsis in the 
Annual Winners Booklet. This serves as a reckon tool which is of great value to researchers, future 
participants and practitioners to learn diverse elements of sustainability, both universally and 
localised. A wonderful development which bears testimony to the ever-widening popularity of 
the Awards has been the record number of awardees in this cycle, at 40 it has been the highest 
so far in the history of the Awards. 

Participation by Country

Participation by Sector
• Advertising & Marketing
• Architecture
• Automotive 
• Chemicals
• Construction & Materials
• Consultancy & Research
• Culture & Tourism
• Energy & Services
• Facilities Management
• Financial Services & Banks
• Food & Beverage
• Government/ Public Service
• Healthcare
• Hospitality
• Insurance
• Investment
• IT Industry
• Landscape Architecture & Urban Design  
• Logistics & Warehousing
• Manufacturing
• Non-profit / Non-governmental

• Oil & Gas
• Real estate
• Renewable Energy
• Retail
• Social Enterprise
• Sustainable Urban Development 
• Technology
• Telecommunications
• Travel & Leisure
• Utilities

2020 2021

34
Sectors

Kingdom
of Morocoo

State of
Kuwait Sultanate

of Oman

United Arab
Emirates

Kingdom of
Saudi Arabia

Kingdom
of Bahrain

Republic
of Sudan

Hashemite
Kingdom of Jordan

Lebanese 
Republic

31
Sectors
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Trends Analysis 2021

TRENDS

The 14th cycle of the Arabia CSR Awards was exceptionally significant due to the fact that it brought 
to the fore the laudable efforts of business and the key economic sectors in defining a sustainable 
path way to the post COVID-19 recovery process. 

The pandemic has highlighted the vulnerability of both humans and the ecosystems, which makes 
Corporate Social Responsibility even more relevant today. Organsations recognised an urgent need 
to take more decisive actions on the Sustainable Development Goals. Addressing the underlying 
causes of vulnerability in our systems, which stem from inequalities, injustice and discrimination, 
weak governance and institutions, inadequate public services and infrastructure, depletion of natural 
resources and the degradation of biodiversity and climate, will be essential to build resilience against 
future outbreaks. In this context, the Sustainable Development Goals (SDGs) becomes even more 
relevant today, given that they aim to precisely address such vulnerabilities. And this knowledge is 
amply manifest in the applications submitted to the Awards this year. 

The 2021 Awards was noteworthy as it received more than 100 registrations from 74 private and 
public sector entities in 13 categories across 9 MENA countries, - no mean feat during the continuing 
pandemic. The United Arab Emirates recorded the highest number of applications, followed by 
the Kingdom of Saudi Arabia, Kuwait, Bahrain and then the other MENA countries. Among the 13 
categories 25 registrations were received for Partnerships and Collaborations category, followed 
by (in descending order from higher to lower) 13 for Large Sized Businesses and the rest followed. 
The jury members selected 40 participating entities based on the evidences provided in the form 
of sustainability reports and other supporting documents. The reviewing methodology is annually 
improved to include global trends, leading international frameworks and latest universal sustainability 
guidelines. 

The jury witnessed a wave of renewed commitment to sustainable practices and the endorsement of 
transparent sustainable reporting among the entities in the MENA region. This year, 33 organisations 
submitted sustainability reports which are an encouraging testament to the growing adoption of 
CSR and holistic sustainable development. These reports have been created using the GRI Standards, 
showing organisations are moving closer to global standards and best practices. 
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14th Cycle
finalists
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PUBLIC SECTOR CATEGORY 
LARGE
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Dubai Police was established 63 years ago in the 
Emirate of Dubai; it is a world class organisation that 
combines safety and security with societal values like 
well-being and happiness of the communities. Dubai 
Police’s mission is to “ultimately sustain the safest city 
for the happiest society”. It has three main goals: Safe 
and Resilient City, Society Happiness, and Innovation in 
the Organisation’s Capabilities. They are an integrated 
and sustainable police force that provides top notch 
services for the community, customers and partners. Its 
5 corporate values are Justice, Transparency, Teamwork, 
Positivity, and Objectivity. 
The organisation has embedded sustainability within 
the framework of its core operations and scope of work. 
Dubai Police has developed a corporate excellence 
framework that includes 6 main components (Strate-
gic planning, Governance structure, Ethics & risk 
management, Partnerships & associations, Awards & 
recognitions). They provide a set principle and follow 
international standards in operational management, 
strategic planning, efficient resources management, 
community partnerships, and organisational innova-
tion that nurture an environment of trust, transparency 

and accountability necessary for fostering long-term 
stability and corporate integrity. With this framework 
in hand, they maximise their capability to support 
stronger growth and more inclusive societies, which 
contribute to fulfilling the vision to secure the world’s 
safest city. It is in fact, the first police in the world to 
update its strategy in accordance with the Palladium 
Balanced Scorecard Hall of Fame for Executing Strategy 
and has also relied on international scientific method-
ologies and benchmarks against global best practices 
in its sector.
Dubai Police employs over 25% of the government 
employees in Dubai and serves over 2.5 million citizens 
and residents. KPIs such as Community Happiness have 
reflected outstanding results of 93.4%, and achieved 
100% of feeling safe in a specific time frame. Over the 
past three years, Dubai Police has continuously worked 
to reduce the response time to all emergency situations 
by over 3 minutes from the baselines, with the percent-
age of individuals who have confidence in the police 
increasing to 98%. 
In 2018, Dubai Police launched the Dubai Police 2030 
Sustainable Development Roadmap that is aligned with 
local directives such as Dubai Plan 2021, the UAE Vision 
2021, the Green Economy for Sustainable Develop-
ment and the UAE Centennial 2071; as well as with 
international mandates, the UN Sustainable Develop-
ment Goals and the United Nations Global Compact 
Principles. Dubai Police has also formed a Sustainabil-
ity Team, reporting directly to the Commander in Chief 
that is tasked with building a comprehensive sustain-
ability framework. 
Dubai Police’s Climate Action Master Plan 2020 powers 
a force-wide Zero Carbon Police Force initiative, making 
the first police force to implement this feat globally. The 
aim is to achieve the lowest possible carbon footprint 
via energy and resource efficiency initiatives, increased 
green landscaping, renewable energy production and 
the adoption of electric/hybrid vehicles to reduce 
fuel consumption. Dubai Police is accredited with ISO 
20400:2017 Sustainable Procurement Guidance, for 
the application of environmental, social and economic 
sustainability standards.  

WINNER
PUBLIC SECTOR CATEGORY

LARGE
Dubai Police
United Arab Emirates

In recent challenging times, it has 
become increasingly evident that our 
secured future depends on our ability 

to unite and work closely together to seek solutions 
for some of our planet’s most pressing challenges. 
In pursuit of being an employer of choice for the 
world’s most innovative talent, we embrace diversity 
as a source for innovation, creativity and competitive 
advantage. Corporate Citizenship remains central 
to our vision for sustaining the security, safety and 

wellbeing.

Colonel Dr. Tamim Muhammad Al Haj
Director of the Department of Environment, Health and 
Public Safety
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DEWA is a government owned utility provider that was 
established in 1992. It is a pioneer in launching and 
implementing state of the art strategies and innovative 
social and volunteer projects and supporting the 
sustainable development vision of the Government of 
Dubai and the UAE.
DEWA – is a leader in many fronts; economic, social 
and environmental. It is committed to the UN SDG’s; it 
contributes through its services to address some of the 
biggest global challenges. Dewa’s world class services 
in the delivery of electricity and water has exceeded 
global performance records and has set it apart as one 
of the most successful entities in the region and a role 
model in responsible stewardship. 
DEWA’s strategic direction 2021 is aligned with UAE 
Centennial 2071, UAE Vision 2021, and Dubai Plan 2021 
to secure a happy future and a better life for future 
generations, raise the country’s status as the best 
country in the world, and rank first in all areas. DEWA’s 
Emission Reduction Programme was launched in 2012 
and is the first of its kind in the region. It is a long-term 
carbon emissions abatement strategy and one of the 

pillars to make Dubai an environment-friendly city with 
the least carbon footprint in the world by 2050. 
DEWA’s vision is to be a globally leading sustainable 
innovative corporation, through the delivery of sustain-
able electricity and water services at a world class level 
of reliability, availability, efficiency and safety in an 
environment that nurtures innovation with a compe-
tent workforce and effective partnerships; supporting 
resources sustainability. Good governance, stakeholder 
responsibility, environmental action, innovation, and 
sustainable volunteerism, are the key drivers of DEWA’s 
sustainability performance. 
DEWA has established a stakeholders’ happiness strat-
egy to augment the government’s happiness initiatives 
and contribute towards making Dubai one of the happi-
est cities in the world. This is in consonance with Social 
Accountability Standard SA 8000 and GRI Standards. 
The results of the 2020 Stakeholder Satisfaction Survey 
revealed that the majority of DEWA’s stakeholders were 
happy with its sustainability performance, while the 
majority of its suppliers were ready to promote more 
environmentally-friendly products. 
In March 2020, DEWA received the ISO:20400:2017 for 
Sustainable Procurement and Supply Chain, becoming 
the first utility in the Middle East to receive this certifi-
cate. DEWA mainstreamed People of determination’s 
inclusion (with Disabilities) in its building, services, 
organisational culture, policies, media, activities & 
operations. In line with UNCRP & UAE legal framework, 
DEWA introduced policies to uphold diversity & equal-
ity, - “Happiness, Inclusion & Empowerment for POD”, 
“Human Capital”, “ Valuing & Managing HR Diversity”, 
“Business Continuity”, “Inclusive Education in DEWA 
Academy” and “Child Protection in DEWA’s nurseries”. 
DEWA used Sustainability Culture Indicator to measure 
the effectiveness of its efforts in raising employee’s 
awareness on sustainability. DEWA’s Department of 
Social Happiness steers its POD, culture, national fields 
and international priorities. In the last 10-year period, as 
part of its CSR efforts, DEWA has conducted 330 social 
initiatives with over 129,636 hours of volunteer work 
from its employees. 

PUBLIC SECTOR CATEGORY
LARGE

Dubai Electricity and 
Water Authority (DEWA)
United Arab Emirates

1st RUNNER UP
(tIE)

H.E. Saeed Mohammed Al Tayer 
MD & CEO

The UAE’s wise leadership has laid 
solid foundations for sustainable social 
responsibility within an integrated 

system that includes planning, implementation 
and evaluation. We have seen remarkable results 
this system has achieved, in the way in which 
the UAE is handling  the COVID-19 pandemic. All 
public and private organisations are shouldering 
their responsibilities and collaborating to support 
government efforts and serve the public good.
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Sharjah Electricity, Water and Gas Authority, was estab-
lished as a private company called Sharjah Electricity 
& Water Resources Co. Later its ownership was trans-
ferred to the Government of Sharjah. Over the years, 
SEWA grew into a premier government entity that 
generates & distributes electricity, water and gas to 
residential and commercial units in the Emirate of 
Sharjah. 
Being the sole utility provider in Sharjah, it ensures a 
balance between electricity supply and demand for a 
stable and reliable energy supply for economic growth. 
In alignment with the Sustainable Development Goals, 
SEWA has prioritised 5 SDGs as part of its sustainability 
strategy: Climate Action, Clean water and Sanitation, 
Affordable & Clean Energy, Sustainable Cities & Com-
munities, Responsible Consumption and Production. 
SEWA has a clear strategy towards the environment, 
society and governance. Its vision towards its people is 
to foster an evolved workplace that promotes inclusive 
and sustainable growth such as its flexible working 
conditions in keeping with the recent changes that 
happened with COVID-19 in the last two years. In the 
environmental aspect; SEWA aims to ensure carbon 

neutrality for the Emirate of Sharjah. To contribute to 
Sharjah’s and UAE’s sustainable development, SEWA 
has identified global warming and climate change as 
pressing threats to the environment and people and 
have undertaken several steps to reduce emissions 
and mitigate climate change. These include: 
1. Fuel switch: SEWA has switched from GHG inten-

sive fossil fuels to Natural Gas which is less GHG 
intensive and therefore reduces the GHG emissions 
from all their major power and water production 
units. 

2. Energy efficiency: SEWA undertakes several ener-
gy efficiency measures like switching to efficient 
LED street lights, replacing pumps and motors in 
pumping stations. 

3. Renewable energy: SEWA adopted solar street 
lights in the last two years and are continuously 
adding to their existing street light network. 

4. Awareness campaigns: SEWA conducts awareness 
campaigns for residents of Sharjah to help them 
understand the importance of energy and water 
conservation. 

SEWA empowers communities through organising 
social initiatives that help people practice their num-
ber one principle: SMILE. Awareness and trainings 
aimed at young students are conducted by SEWA 
through programmes such as “My Safe Kindergarten”, 
where children are educated on the correct practices 
for the conservation of electricity and water consump-
tion. SEWA has also collaborated with The University 
of Sharjah to implement research projects in water, 
energy & sustainability. SEWA also provides regular 
scholarships to deserving university students in order 
to uplift them and feed into the pool of qualified scien-
tific graduates.
SEWA organises strategic workshops on smart trans-
formation and innovation in the energy sector, the 
workshops come in line with SEWA’s strategy to pro-
vide its human resources cadres with the necessary 
trainings and qualifications to enable them to keep 
abreast with latest technological trends and enhance 
their skill sets to deal with requirements of the smart 
transformation and promote Sharjah as a smart and 
sustainable city. 

PUBLIC SECTOR CATEGORY
LARGE

Sharjah Electricity, Water 
and Gas Authority
United Arab Emirates

1st RUNNER UP
(tIE)

H.E. Saeed Sultan Al Suwaidi
Chairman

Sharjah Electricity, Water and Gas 
authority continues to launch initiatives 
that aims to encourage the community 

to commit to optimal use of energy and water, 
reduce carbon emissions, transforming into smart 
services and delivery and use of natural gas as an 
alternative to fossil foil in electricity production 
and water desalination. SEWA keep on expanding 
its responsibility into the community through 
partnerships and social responsibility programs that 

are aligned with UNSDGs.
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Dubai Healthcare Authority (DHA) is a government 
body and the healthcare authority in the Emirate of 
Dubai. It was formally established in June 2007, by Law 
13 – issued by H.H. Sheikh Mohammed Bin Rashid Al 
Maktoum, Vice-President & Prime Minister of the UAE, 
Ruler of Dubai. It was established with an expanded 
vision to include strategic oversight for the complete 
healthcare sector in Dubai. 
DHA is deeply committed to sustainable development 
as articulated in the vision “Towards a healthier and 
happier community” and implemented via the mission 
“Transforming Dubai into a leading healthcare desti-
nation by fostering innovative and integrated care 
models and by enhancing community engagement”. 
DHA has formulated a strategy with clear strategic 
objectives to drive its performance in social, environ-
mental and economic sustainability. DHA’s values are 
Customer/patient centricity, Efficiency, Engaged and 
motivated workforce, Accountability and transpar-
ency, Innovation and Excellence. DHA’s sustainability 
efforts have been well aligned with the UN Sustainable 
Development Goals, Dubai Plan priorities and its own 

Strategic Plan. Clear targets and KPIs have been added 
to the performance management dashboards to 
ensure the full integration of ESG aspects and impacts 
into every sphere of operation and activity.  
DHA has a dedicated Sustainability Dashboard that 
looks into the monitoring and evaluation of KPIs and 
related initiatives. DHA has a unique and dedicated 
“Health Fund” that initiates and runs its social support 
activities and programmes, with its impact surpassing 
the UAE to spread all over the globe, with tangible ini-
tiatives benefiting 125,000 beneficiaries globally in the 
last 4 years. The fund has spent more than 350 Million 
Dirhams and 300,000 hours of volunteering via its 
volunteering portal in 2020. 
DHA’s environmental objectives have been a part of 
its integrated management systems. To further their 
performance, DHA has heavily invested in digitisation 
with virtual medicine services, automated health 
insurance services, and full support of the Dubai 
Government’s Paperless Strategy 2050 across the 
healthcare industry, both public and private. Some of 
the results included saving 290 million papers over 4 
years, resource efficiency and decrease in electricity 
consumption across its facilities by 11.7% between 2017-
2019, as well as innovations such as Dubai Technique, 
Solar Mobile Blood Donation Bank, telemedicine 
platform (Doctor for every citizen) accredited by its 
ISO certified innovation management system. 
Nabadat, is one of DHA’s special social initiatives, it 
provides free medical assistance, life-saving surgery 
and post-surgical care to children within families that 
cannot afford to pay for the treatment of congenital 
heart diseases. It has provided free consultations to 
over 5,000 children and conducted life-saving surger-
ies for 1,500 children in the UAE, Tajikistan, Ethiopia, 
Mauritania, Egypt, India, Morocco and Sudan. DHA’s 
practices are certified against ISO standards for 
Governance Management, Innovation, Environmental 
Management, Occupational Health and Safety, Safe 
working conditions under pandemic, etc. in addition 
to the JCI accreditation and multiple specialty specific 
international accreditations.

2Nd RUNNER UP
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Dubai Health Authority
United Arab Emirates

DHA’s focus towards a strong 
sustainability impact and robust 
governance practices with a dedicated 

performance dashboard to monitor progress 
towards SDGs. From saving 81 Million papers 
annually by digitising the health insurance industry, 
to 343 Million AED worth of social support since 
2016 and 300,000 hours of volunteering via its 
volunteering portal in 2020, DHA’s sustainability 
initiatives have an impact that clearly surpasses 
organisational limits towards overall community. 

Ahmed AlNeaimi
CEO, Corporate Shared Support Services Sector
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Dubai Municipality was established in 1954, it is one of 
the largest government institutions in the UAE, and a 
pioneering one that drives growth and development in 
the Emirate of Dubai, both in terms of innovative servic-
es and mega projects that it implements.. In-line with 
its vision to build a sustainable city, it aligns its sustain-
ability framework with UN SDGs, while prioritising goals 
that are consistent with the nature of their work. To 
prepare the strategic plan and sustainability framework, 
it analyses the institutional context, the internal and 
external work environment using paramount analysis 
tools, such as SWOT and PESTEL, to translate the outputs 
and transform them into plans that address weaknesses, 
risks, threats, identifies opportunities, improvement and 
development prospects of institutional performance. 
The municipality’s ISO guideline principles are; 
• ISO 20400 – which applies to sustainable purchas-

ing supply chain and suppliers to achieve sustain-
ability goals. 

• ISO 7001 - combating bribery, where the policy is 
translated into several languages and published on 
the municipality’s website. 

Measures are strengthened to ensure expatriate workers’ 
rights protection, through the application of contracts 
models of the UAE Department of Human Resources 

and Emiratisation, the International Labour Organisa-
tion and the establishment of wage protection system.
The sustainability and social responsibility commitment 
of the senior management is evident through adoption 
of social responsibility policy, sustainability framework 
and directives to publish and support its application 
at all levels, follow the results of internal and external 
audits, and periodic administrative review meetings on 
sustainability and social responsibility. 
Within the incentive and compensation clause, they 
have specific indicators for sustainability performance 
mechanism for executives and senior employees The 
municipality has developed a plan for community 
initiatives such as; Emirates Food Bank, Clean up the 
world, Emirates without vehicles, etc. Their sustainabil-
ity framework includes 180 performance management 
indicators built on sustainability and social responsibili-
ty distributed over four main pillars and 17 programmes 
as follows: 
a) Our employees - our engine for success
b) Innovation process
c) Community development
d) Sustainable cities
Human and financial resources are allocated to sup-
port the execution of these initiatives, the amount 
spent in 2019 surpassed three million UAE dirhams. 
The municipality’s Reports are prepared as per inter-
national standards of ISO 26000 and Global Reporting 
Initiative (GRI). Various stakeholders are periodically 
communicated with to prepare and update strategic 
plans, and to obtain their feedback regarding the per-
formance and outcomes of Dubai Municipality’s per-
formance. Different Communication means are used 
such as physical or virtual meetings attended by the 
top management, opinion surveys, etc. 
The municipality achieved 91% in the smart govern-
ment report, which contributes to the ease of access 
to information. Trainings are conducted to raise aware-
ness and enhance other stakeholder’s leadership 
role, the community is also involved in environmen-
tal programmes and initiatives, i.e. The Environmen-
tal Academic Programme, which includes educating 
school students and involving them in environmental 
lectures, where the participation rate in 2020 reached 
2,100 students. 

PUBLIC SECTOR CATEGORY
LARGE

Dubai Municipality 
United Arab Emirates

His Excellency Eng. Daoud Al-Hajri, 
Director General of Dubai Municipality 
confirmed that the department has 

placed all its interests in order to implement these 
lofty directives, and launch more of these initiatives, 
believing that His Highness’s directives enshrine the 
concept of charitable and humanitarian work, which 
is a well-established trend and a wise look in the 
field of extending human communication with all 
groups and segments in various Their levels and at 

various regions

H.E. Eng. Daoud Al-Hajri
Director General

2Nd RUNNER UP
(tIE)
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The Community Development Authority was founded 
in 2008; they work actively through various paths to 
develop community frameworks in the Emirate of 
Dubai, and to form a pioneering sustainably developed 
social sector. To ensure the rights of the groups at risk 
such as elderly, people with disabilities and children 
are obtained so that they enjoy fair opportunities. CDA 
also works on enhancing strategies for them. They 
take the lead in applying social responsibility practices 
at the government level, as they prepared a law to 
regulate social responsibility practices in Dubai for 
private enterprises. Trainings for private companies 
have been introduced in the field of creating supportive 
programmes for government services.
They have developed their strategy for 2017-2021, con-
sisting objectives on standard strategic perspectives 
(stakeholders, financial performance, operations, and 
institutional enablers). These have been aligned with 
the Dubai Strategic Plan 2021 and the 17 UN SDGs. CDA 
has adopted integrated approaches considering the 
economic, social and environmental impacts resulting 
from their decisions and activities and concerned par-
ties. They seek to anticipate their services in the field 
of social responsibility management; therefore they 

search for continuous development and the results 
of measuring the impact on society. There was an 
increase in the impact including: The increase in vol-
unteering hours per year for Dubai rose from 127,959 
hours in 2018, to 289,504 hours in 2020. 
They also obtained an average of 95% in the “custom-
ers’ happiness ratio at the level of the social sector.” 
Several indicators monitor the percentage of achieve-
ment of the goals, such as the environmental perfor-
mance index, the percentage of buildings that use 
environmentally friendly air conditioners and the 
community performance index. For example the 
number of employees who participated in volunteer 
work during the last three years. CSR policy ensures 
that employees are devoted to proper management of 
social responsibility practices. They are committed to 
respecting the rule of law and standards of transpar-
ency, integrity and disclosure in accordance with the 
approved governance structure. 
They pledge to identify corruption risks and imple-
ment policies that combat corruption, bribery and 
extortion. Several sustainability agreements have been 
signed with global and local stakeholders, such as: an 
agreement with kiosks to support productive families’ 
projects and an agreement with the United Nations 
Children’s Fund “UNICEF”. They hold health and safe-
ty training workshops, expense rationalisation, work 
practices risks and it has obtained ISO 22301:2012 for 
business continuity. The work teams periodically eval-
uate sustainability indicators and initiatives based on 
outputs received and honour the employees in a befit-
ting manner. They establish internal initiatives result-
ing from the employee happiness questionnaire. 
They provide guidance to employees at all stages of 
their practical experience on skills development. They 
develop institutional innovation methodologies by 
setting standards for paramount practices and internal 
teams hold workshops and brainstorming sessions for 
promoting and sustaining innovation at the employee 
level. For report preparation, they are guided by the 
finest international standards according to the ISO 
specifications and the principles of the fourth genera-
tion system for government excellence.

PUBLIC SECTOR CATEGORY
MEDIUM

Community Development 
Authority
United Arab Emirates

Since established in 2008, the 
Community Development Authority 
(CDA) has worked actively through 

various channels; to achieve the desired outcomes of 
the social sector that were identified by the National 
Agenda. With every milestone we achieve, our 
ambitions get higher and our aspirations to reach an 
ideal society get closer. A society allows the best level 
of social prosperity to each individual, and provides 

them with the civilisation and evolution 
essentials.

H.E. Ahmed Abdul Karim Julfar
Director General

WINNER
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Sustainability is an institutional value at the Ministry 
of Economy and embedded in their vision & mission. 
It covers economic sustainability, through long-term 
planning to achieve the UAE Vision 2071, financial sus-
tainability through effective financial planning and the 
development of performance indicators to measure 
effectiveness in achieving financial sustainability and 
sustainable resource management, such as the use 
of hybrid cars in the ministry’s fleet of cars and envi-
ronmentally friendly materials. Sustainability-related 
assessments go through several procedures:
• Analysis of strengths, weaknesses, opportunities 

and threats (SWOT) during the annual review of the 
strategic plan and analysis of political, economic, 
social, technological, environmental and legal 
factors (PESTEL).

• Audit and evaluation of operations in accordance 
with accounting standards and the Ministry of Fi-
nance standards which resulted in financial savings 
of one million UAE dirhams in 2020, in addition to 
achieving profits because of the 100% smart trans-
formation.

The Ministry of Economy is a pioneer in aligning with 
UN SDG’s, demonstrated by their achievements to the 

8th goal, which is decent work and economic growth 
and the 9th goal; industry, innovation & infrastructure. It 
is one of the first federal agencies to obtain the interna-
tional standard for practicing effective corporate gover-
nance 13500:2013 BS. 
The Ministry has worldwide initiatives involving stake-
holders in the development of policies, laws and legis-
lations, such as: The Annual Investment Forum, with 
the first digital version recording attendance of 25,000 
participants from 176 countries. Events are held, either 
in-person or virtual to engage stakeholders, such as: 
a meeting on Instagram for the Minister of State for 
Entrepreneurship and Small and Medium Enterprises 
to attract ideas that contribute to designing the future 
of tourism for the next fifty years. The Ministry is aware 
of the importance of innovation and the need to create 
a clear strategy to enhance the culture of innovation 
among its employees to enable it to achieve leadership 
in providing services and gain global competitiveness, 
the Ministry has therefore, adopted the application of 
the international standard ISO management system  for 
Innovation- 56002:2019
In coordination with partners, the Circular Economy 
policy was adopted to advance clean production, sus-
tainable transportation, sustainable consumption and 
effective waste management in a manner that pre-
serves the environment and generates new economic 
opportunities. Federal Council for Circular Economy 
has been formed to implement this strategy. The UAE 
government, in cooperation with the World Economic 
Forum for the Middle East and North Africa, signed the 
“Accelerating the Circular Economy 360” initiative, to 
be the first country to support the initiative.
The Ministry contributes towards the concept of social 
responsibility through the establishment of the Coop-
eratives’ Federal Law #13, where follow-up and coordi-
nation with cooperative societies was carried out with 
the provision of approximately 50 million dirhams dur-
ing 2019. Initiatives were implemented that serve the 
community and enhance the quality of life for needy 
families. It was the first ministry to donate water to 
countries in need under the “UAE water Aid” Initiative 
launched by His HH Sheikh Mohammed bin Rashid, 
Vice President and Prime Minister of the UAE and Ruler 
of Dubai. 

PUBLIC SECTOR CATEGORY
MEDIUMMinistry of Economy

United Arab Emirates

Since the establishment of the UAE 
federation by the founding father, 
late Sheikh Zayed bin Sultan Al 
Nahyan, the country’s leadership 

has endeavored to engrain the idea of giving back 
to the community in the social fabric, and aimed 
to instill responsible social behaviour. Today, this 
behaviour is clearly reflected in the integration of 
the government’s efforts with the private sector’s 
initiatives to support development goals, and the 
CSR UAE Fund is one of those initiatives that has 
an ambitious vision to enhance the country’s global 
leadership in CSR through building an integrated 
framework to manage and strengthen companies’ 

social contributions and initiatives. 
Also to serve as a model for best 
practices at a regional and global 
level.

H.E. Abdullah bin Ahmed Al Saleh 
Undersecretary - Ministry of Economy

1st RUNNER UP
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GPIC is among the top CSR practising businesses in 
MENA since 1979. With a track record of leadership 
across areas of business and sustainability, GPIC 
is one of the stalwarts in the region and has many 
pioneering achievements to its credit. Its mission 
is “To be a world class petrochemical and fertiliser 
company of choice, recognised for excellence”, GPIC 
has integrated sustainability as a strategic business 
pillar and its corporate values of Excellence, Integrity, 
Respect, Transparency, Safety, Professionalism, Social 
Responsibility, Creativity and Team Work inspires a 
common goal and purpose. GPIC’s strategy is aligned 
with Bahrain’s Economic Vision 2030 and the UN Global 
Compact Ten Principles, as well as the UN Sustainable 
Development Goals. 
GPIC was the first UNGC signatory from the region to 
sign up to the Women Empowerment Principle and 
the Food and Agriculture Business Principle. It also 
joined the GRI Community. The company has mapped 
its activities to the 17 UN SDG’s. The President of GPIC 
has held top roles in AFA, IFA and the HLG of GEO 6. 
GPIC is a founding member of GPCA and pioneers of 

its Responsible Care Programme. GPIC employees 
are members of GPCA Fertilisers, international trade, 
plastics, research &innovation, responsible care & 
supply chain committees. There are also partnerships 
with National Safety Council (NSC) USA, ROSPA -UK 
and NE bosh-UK. 
GPIC focusses on human capital development, youth 
empowerment, women advancement, innovation and 
the 17 UNSDG’s. It has developed KPIs and long term 
goals with clear responsibilities which are periodically 
reviewed, calibrated, targets revised and new goals 
introduced, as deemed necessary. GPIC has installed 
ultra-low NOx burners in boilers that has resulted in 
the reduction of NOX emissions by 50%. A mobile 
air quality unit has been set up to monitor ambient 
air quality. Environmental benchmarks used include 
local, IFC, IFA benchmarking and GPCA performance 
metrics.  
GPIC faced enormous challenges during 2020 and the 
1st half of 2021 due to the COVID-19 pandemic. However 
rapid responses ensured safety of work force and 
contractors which enabled business continuity. GPIC 
included coronavirus pandemic as one of the new risks 
in enterprise risk profile and carried out in-depth risk 
analysis using the Bow Tie Methodology. The ESG risks 
of COVID-19 with respect to keeping the work force 
safe and available were dealt with by implementing 
out of the box shift manning schedule. GPIC was 
the first company in Bahrain to reach almost 100% 
vaccination rate for their employees and mandated 
COVID-19 vaccinations for its contractors too.  
During this period, GPIC operated efficiently on the 
back of highest safety standards with 34 million man 
hours without a Lost Time Accident (10,000 days of 
safe work).  It recorded lowest possible specific energy 
consumption and Carbon foot print reduction through 
efficient operations and carbon capture of 1.4 million 
tons of CO2 since 2009.  GPIC achieved ZERO hazard-
ous waste to landfill in 2020. GPIC 2030 corporate 
strategic plan aims to embrace new technologies to 
improve energy, secure growth and the expansion of 
its projects. 

WINNER
LARGE BUSINESS CATEGORYGulf Petrochemical Industries 

Company (GPIC) 
Kingdom of Bahrain

GPIC is honoured to participate in 
the 14th Arabia CSR Awards. GPIC’s 
continuous participation in the Arabia 

CSR Awards despite the Coronavirus Pandemic, is 
an affirmation of our commitment to the continual 
improvement of GPIC’s performance over the last 
41 years. The company focusses on all areas of 
CSR, emphasising on human capital development, 
encouraging youth empowerment, supporting 
women advancement, encouraging creativity & 
innovation, as well as implementing the SDG’s within 

GPIC’s systems & practices. Wishing all 
contestants, the best of luck.

Dr. Abdulrahman Jawahery
President
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Tristar was established in 1996, as Energy Logistics 
business to serve the downstream oil and gas industry. 
Tristar has a global presence in 21 countries across the 
Middle East, Africa, Asia, the Pacific and the Americas.
Tristar has made a name for itself not only in the field 
of logistics, but also in the sustainability space. For 
many years, Tristar has pushed sustainability practices 
within its own operations and beyond with partners 
and other stakeholders. What took off with a drive for 
road safety gained traction and today it stands tall as 
a leading example of structured, strategic corporate 
sustainability. 
Tristar labels itself as a “Business for Purpose”, the 
corporate vision, mission and values reflect sustain-
ability tenets. Tristar CEO says, “We ensure our VMVs 
align with our commitment to being a responsible 
business and to place being business for purpose on 
equal priority as being a business for profit.” 
Tristar was one of the 1st companies in the GCC region 
to join the UN Global Compact in 2011 and remains 
committed till date. It uses the SDGs and GRI Standards 
for strategy and reporting. A formal ESG Strategic Plan 

(2020-2025) guides actions on commitments. Tristar’s 
integrated ESG management policy rests on the fol-
lowing precepts: supporting community development 
in the areas of operation, reducing environmental 
footprint, stakeholder engagement in sustainability 
and operating with a strong framework of ethics, safe-
ty and responsibility. An Environmental, Social and 
Governance (ESG) Committee, reporting to the Group 
CEO,  steers projects including the implementation of 
CSR projects, establishment of budgets and annual 
plans. 
Tristar’s achievements in 2020 tell a story of resilience 
and commitment. It managed to operate without 
disruption, ensure product delivery and employee 
well-being (health and safety at workplace and accom-
modation, mental health, no lay off and no mandatory 
pay cut) and share constant updates with stakehold-
ers across the 21 countries of operation. Noteworthy 
results included community outreach initiatives at the 
height of the COVID-19 pandemic; the launching of an 
LNG vessel, continuation of carbon emission reduction 
and offset programme to meet the Paris Climate goals, 
the establishment of a COVID crisis management 
committee, holding the 2nd Safety at Sea conference 
virtually, reduction in water consumption intensity 
along with adoption of green building requirements 
and alternative energy sources. 
Tristar focussed its initiatives in 2020 on the Health 
aspect of the Social pillar of ESG with additional 
measures taken at their staff accommodation, opera-
tions and offices to protect employees. In partnership 
with Sailor Society, Tristar monitored and ran a 24/7 
helpline for crew stranded due to mobility restric-
tions and their families, with action taken and support 
provided to all seafarers who are facing mental health 
issues as required. 
Tristar has long running partnerships with a range 
of local government, semi-government, private and 
social organisations in their quest to promote sus-
tainability. The Group CEO’s involvement as Board 
Member in the UN Global Compact UAE Chapter since 
2019 upholds the top level commitment.

1st RUNNER UP

LARGE BUSINESS CATEGORY
Tristar Group
United Arab Emirates

We continued our efforts to integrate 
ESG framework within Tristar 
Group during 2020 when we had 

successfully achieved a 29% reduction in water use 
intensity compared to the baseline along with the 
adoption of green buildings and alternative energy 
sources. We will continue to champion the mission 
of operating as a Business for Purpose, ensuring 
we protect, value and give back to all stakeholders 
as we operate and expand our business across the 

globe.

Eugene Mayne
Group CEO 
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Accenture is a global professional services company that 
offers strategy and consulting services in technology, 
business, management, digital marketing, analytics and 
mobility services. Accenture’s vision is “To deliver on 
the promise of technology and human ingenuity” and is 
based on its belief that sustainability is the new digital, 
making it both a business opportunity and a corporate 
responsibility. For the Middle East, Accenture’s mission 
is to embrace the power of change to create 360° value 
for its clients, people, and communities. 

Accenture Middle East has developed a range of ser-
vices to help clients tackle their greatest sustainability 
challenges. These services range from net-zero industry 
transitions and sustainable technologies to responsible 
and circular value chains with sustainable measure-
ment and consumer experiences. Accenture Middle 
East is a member of the U.S.-U.A.E. Business Council, the 
AmCham Abu Dhabi, the French Business Council and 
the Italian Business Council in the UAE. It is also an active 
member of the UNGC UAE chapter and facilitates the 
SDG Ambition Accelerator programme to 30 UAE com-
panies. Accenture Middle East has also joined the newly 
established UNGC chapter in KSA. 

Accenture Middle East has built a learning programme 
for all employees to understand sustainability on a 
deeper level. Their business leads are required to have 
the knowledge and capacity to analyse risks, challenges 
and pressures and turn them into service opportunities. 

The training modules on this learning programme 
focus on Climate & Carbon and the Circular Economy. 
Accenture Middle East is using its skills and expertise 
to contribute to the development of diverse talent pool 
that will make the workforce of the future. It does so by 
supporting institutions such as the UNHCR, Injaz UAE, 
Dubai Cares and more. 

Accenture Middle East has selected specific Sustainable 
Development Goals and set targets for each of them to 
achieve a strong sustainability impact. 

SDG 5: A gender balanced workforce at all levels and 
technology used to promote women empowerment
SDG 8: Minimum living wage is paid to all Accenture 
employees, ongoing training and investment in acces-
sibility.
SDG 9: Investing heavily to innovate for a better future, 
explicitly for sustainability and migration to Green Cloud.
SDG 10: Specific actions to fight racism, strong focus on 
increasing supplier diversity
SDG 12: Committed to reaching 100% renewable elec-
tricity by 2023, moving to zero waste by 2025, eliminating 
single-use plastics in all its offices.
SDG 13: Achieving net-zero emissions by 2025 and oblig-
ing 90% of its key suppliers to disclose their environmen-
tal targets and actions
SDG 16: All employees must complete all required Ethics 
& Compliance training to be fully eligible for year-end 
rewards.
SDG 17: Intense collaboration across its Middle East 
ecosystems to mobilise action. 

As a result of setting such ambitious targets, in 2020, 
women accounted for 35% of Accenture ME’s workforce 
and 49% of new hires. It avoided landfill for more than 
99% of the organisation’s e-waste. Its total reported GHG 
emissions for 2020 have also decreased by more than 
30% since 2016. These are some of the many sustainabil-
ity achievements at Accenture Middle East. 

2Nd RUNNER UP

LARGE BUSINESS CATEGORY
Accenture Middle East
United Arab Emirates

With the power of technology bringing 
about change and our approach to 
sustainable strategy and operations, 

Accenture in the Middle East is fully committed to 
both leading and being part of the transformation 
to a responsible business culture, working with 
regional companies, governments and society to 
come together to reimagine, rebuild and transform 
our local economy into one that works for the 
benefit of all, now and for years to come

Alexis Lecanuet
Regional Senior Managing Director 
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Bahrain Petroleum Company (BAPCO) is an integrat-
ed national oil company of the Kingdom of Bahrain. 
BAPCO’s inception in 1929 marked the start of a radical 
transformation whose impact was felt across the 
region. From a country known for its pearl trade, it 
became a pioneer in the oil and gas sector and led the 
change towards an industrial economy. Sustainability 
is an integral part of Bapco’s operating policy as stated 
in their Purpose, Vision and Mission Statements. Bapco 
strongly believes that a successful company is one 
that is not only profitable, but equally responsible and 
sustainable. Therefore, Bapco has staunchly pursued 
sustainable development as a way forward to long 
term success and excellence. 
Bapco’s strategic direction is centered around organ-
isational and business process developments required 
to safely and optimally operate a larger and technically 
more challenging facility in the future. Their strategy 
focusses on achieving a set of objectives in the cate-
gories of Sustainability, Financial and People where 
progress is constantly tracked and assessed through 
leading corporate and divisional KPIs. Environmental 
management has been at the heart of Bapco’s opera-

tions. Large scale investments have been commit-
ted to mitigate impact on air quality, water and land. 
It’s Waste Segregation and Recycling Programme has 
offset approximately 200MT of CO2 Emissions since 
2017. The company’s most ambitious project to date, the 
Bapco Modernisation Programme (BMP) is designed 
and managed in adherence to IFC Standards and is 
backed by a comprehensive Stakeholder Engagement 
Plan (SEP) to ensure transparency and accountability.
A Worker Welfare team has been set up to guarantee 
accessibility to all requisites for a healthy work environ-
ment, ensure workers’ rights are upheld; meeting 
or exceeding IFC/EBRD Standards. The BMP itself is 
aimed at product improvement, energy efficiency and 
environmental performance, making Bapco one of the 
most profitable, energy-efficient, and environmentally 
compliant refineries. The BMP is expected to improve 
the Refinery’s Energy Efficiency Index (EEI) by 28%, 
reduce Nitrogen Oxide (NOx) emissions, effectively 
halve Sulphur Oxide (SOx) emissions, and decrease 
treated wastewater discharged to sea. 
Bapco has developed robust management systems 
safeguarding its employees’ and contractors’ health 
and safety. The company has taken steps in protecting 
its employees’ health from the ongoing pandemic, such 
as a company-wide employee vaccination programme, 
free rapid testing and a work from home policy, while 
also ensuring business continuity. 
Bapco’s acknowledgement of its social responsibility 
is manifested by a range of environmental and social 
initiatives directed at improving the society. Several 
initiatives geared to enhancing the natural environ-
ment and biodiversity, such as a mangrove nursery and 
planting programmes, have also helped in managing 
Bapco’s environmental footprint. Education based ini-
tiatives like the Oil and Gas Academy has been another 
means to fulfil its responsibilities to the Bahraini soci-
ety, in particular to prepare the country’s youth for 
jobs in the industry. Bapco organises the Green School 
Award and collaborates with the University of Bahrain 
and the Arabian Gulf University on R&D, for example, 
for Solar Energy and Bioremediation. 

sPECIAL 
RECOGNItION

LARGE BUSINESS CATEGORYBahrain Petroleum Company
Kingdom of Bahrain

Sustainability is an integral part of 
Bapco’s operating policy as stated 
in our Purpose, Vision and Mission 

Statements. The commitment to sustainably 
manage and operate is being achieved by our 
highly competent workforce who are committed to 
enhance the environmental, social, and economic 
fabric of the Kingdom of Bahrain. During these 
unprecedented times we are taking the necessary 
measures and precautions to ensure business 

continuity, protect our staff and 
manage operations safely and 
sustainably.

Dr. Dawood Nassif
Chairman & Chief Executive
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The Saudi Telecom Company is a digital company that 
was established in Saudi Arabia in 1998. It offers tele-
communication services, landline, mobile, Internet ser-
vices, enterprise digital solutions and entertainment, 
FinTech and computer networks. To contribute to build-
ing a better future in KSA, STC has aligned its actions 
with the goals of the Saudi Vision 2030.
STC’s sustainability governance model provides a solid 
foundation for developing and anchoring sustainabil-
ity strategies and targets. The model aims to ensure 
that STC focusses on embedding sustainability into the 
business by implementing decisions in the relevant 
areas, and integrating sustainability-related risks and 
opportunities, including ESG and climate-related risks 
and opportunities, in the decision making. 
The COVID-19 pandemic presented a unique challenge 
to STC’s operations, employees and customers. To en-
sure the wellbeing of its stakeholders throughout the 
pandemic, some of STC’s initiatives included: 
• Providing 40,000 internet SIM cards for free to 

grant disadvantaged groups access to the Internet 
and educational platforms. 

• Granting children free access to educational 
platforms, as well as the addition of the National 

Education Portal, to ensure the continuity of learn-
ing through all available digital channels.  

• Eliminating temporary service suspension fees for 
SMEs in order to mitigate potential economic im-
pacts. 

• Taking quick actions in response to the current 
circumstances and collaborating with the Ministry 
of Health on a number of health campaigns by 
sending over 1.5 billion awareness messages to all 
of their customers in multiple languages. 

• Providing free internet and communication servic-
es for citizens and residents currently in quaran-
tine, in order to ensure the continuity of their work 
and daily life activities. 

• Opening the free public Wi-Fi network covering 
129 health facilities around the Kingdom of Saudi 
Arabia as part of their support provided to health 
facilities in the Kingdom during COVID-19 global 
pandemic. 

STC recognises and supports the Paris Agreement and 
the fundamental need to limit environmental impacts 
through its operations, supply chain, products and ser-
vices. The company has a ‘Go Paperless programme’ 
and has switched to digital contracts for customers to 
reduce the consumption of papers. They established a 
wastewater treatment station which aims to treat grey 
water for reuse, saving 35-40% of water use. Develop-
ing and rolling out Energy systems that include solar 
and renewable power generation and energy efficient 
cooling systems. 
STC also has data centres that provide energy-efficien-
cies and reduce the environmental impact of existing 
systems. Since 2017, STC’s total electricity consumption 
has decreased by 11.4% due to reduction programmes 
and systems. STC is committed to creating value and 
being a role model for the community where it operates 
by contributing to the socio-economic development of 
KSA. STC has a volunteering initiative that supports third 
sector and not-for-profit entities by providing volunteers 
who help to build their capability and maximise their 
impact. STC has established an artificial intelligence 
chair at the College of Computer Science and Informa-
tion at King Saud University to promote innovation and 
digital solutions in vital areas such as sustainability, data 
analysis, and cyber security.  

sPECIAL 
RECOGNItION

LARGE BUSINESS CATEGORYSaudi Telecom Company (STC)
Kingdom of Saudi Arabia

Sustainability is an essential pillar of 
our “dare” strategy, to be a role model 
in  adopting the best responsible 

business practices. This comes as an affirmation 
of our commitment to supporting sustainable 
development in its environmental, social, and 
economic aspects as digital enabler for society 
and the nation. Our approach to sustainability set 
by maximising economic value, creating a positive 
environmental impact, and supporting social 

development, which is reflected in 
“STC’s Sustainability Framework”.

Eng. Olayan Mohammed Alwetaid
Group CEO
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Emirates Taste Catering Services (ETCS) is UAE-based 
catering and banqueting company established in 2008, 
it offers menus for all occasions with all types of cuisines 
and tailor-made service styles for different events. Its 
services include Cleaning, Laundry and Integrated 
Facilities Management. Emirates Taste operates two 
state-of-the-art Central Production Kitchen complex-
es in Mussaffah, Abu Dhabi and Jebel Ali, Dubai. The 
Company is committed to create long-term value and 
making a positive impact in the MENA region through 
its Sustainability Ethos which is aligned to four pillars: 
1. Growing efficiently: Continually improve quality 

and efficiency in service. Create value through 
diversification of service. Invest in staff to enhance 
their direct and indirect impact.  

2. Operating Safely: Care for stakeholder safety and 
the community it works in. Ensure staff satisfaction 
and morale. Meet client expectation and enhance 
satisfaction. Safeguard compliance with customer 
and regulatory requirement. 

3. Delivering Locally: Contribute to national develop-
ment by encouraging entrepreneurs, promoting 
skills and offering employment opportunities in the 
communities that they operate in. 

4. Planning Green: Ensure compliance, create ave-
nues for cost reduction and enhance contribution 
towards environmental stewardship by addressing 
issues such as food waste and recycling. 

To strengthen its sustainability performance in these 
4 areas, specific sustainability-related objectives are 
incorporated as part of senior managers KPI’s with 
set targets as part of their performance requirements, 
and compensation is based on their level of perfor-
mance. Roles such as Operations Manager, Health and 
Safety Head, Procurement Manager, Human Resources 
Manager, Accountant & Operational Excellence are 
included as part of this sustainability review process. 
Key objectives like Waste reduction, Fuel consumption, 
Employee Retention, Employee development, Training 
and development of employees, Product development 
and social activity involvement are included as part of 
the departmental / individual level objectives. 
Key environmental targets at ETCS include waste reduc-
tion by 20%, increase in recycling by 20%, water reduc-
tion by 5%, paper reduction by 5%, reduction in fuel 
consumption by 5% and reduction in power consump-
tion by 5%. The environmental risk assessment at the 
Company addresses issues such as waste generation 
& management, energy & water consumption, smoke 
emissions, chemical handling, waste disposal and 
resources depletion. Sustainability has been integrated 
as an organisational culture and as part of ETCS’s opera-
tion, through strategic internal approaches. 
ETCS has set targets for its employees; such as 100% 
induction on labour rights, 100% incident free work-
place, implementation of 100% wage protection sys-
tem, 100% insurance coverage for all employees, and 
zero child labour in the organisation and its related 
supply chain. ETCS contributes to local communities in 
all the areas they operate in, especially in 3 key areas 
as part of its CSR programme: 1) Economic well-being 
& personal development, 2) Protecting the environ-
ment, and 3) Improving & assisting communities. The 
Company creates indirect value through its training 
& development programmes, thereby enhancing the 
skills and employability of locals as well as through its 
CSR programmes. 

WINNER
MEDIUM BUSINESS CATEGORYEmirates Taste Catering 

Services LLC
United Arab Emirates

Operational Excellence Mantra is 
embedded in our company culture. 
The Mantra asks for ideas and action 

- can it be done better? – more economically, 
more efficiently, more sustainably, more Caringly? 
Our governance and processes make sure that 
Operational Excellence is understood by every 
stakeholder. This Award process has enabled 
us to introspect our strength & weakness of our 
sustainability practices and enabled us to focus on 

more wider areas of sustainability 
excellence

Hemal Aya
Executive Director
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CANPACK is a leading global manufacturer of beverage 
packaging that started in Poland over 30 years ago.  
They supply innovative quality packaging solutions 
dedicated for a variety of products and applications. 
Their range of products cover beverage cans, food tins, 
glass bottles and metal closures at their production 
sites located in five continents. CANPACK Middle East 
was established in the UAE in 2007 with an initial 
capacity of 650 million cans and 1.5 billion can ends. 
The Company works hard to adapt its sustainability 
management system to be more mature and respond 
to the contemporary and future challenges facing its 
industry, the society and the environment. The basis for 
all of this rests with CANPACK’s Global Sustainability 
Policy which was introduced in 2019 in all of their 
plants, including CANPACK Middle-East. 
CANPACK is a signatory to the UN Global Compact, and 
has set ambitious targets for water and energy effi-
ciency as well as recycling to reduce its environmen-
tal footprint. CANPACK’s products are 100% recyclable 
and they send 100% of their production scraps back 
to their aluminium suppliers to enforce circularity of 
their products. CANPACK has also introduced electric 

forklifts in its operations to minimise CO2 Emission. For 
its efforts, CANPACK received a gold medal from Eco-
Vadis in 2021. 
The company measures its carbon footprint accord-
ing to GHG corporate standard protocol – Scope 1, 
2 & 3. The calculation includes all relevant cradle to 
gate emissions such as: fuel and energy consumption, 
raw material carbon footprint, raw material transport 
services, finished goods packaging, waste, chemical 
usage carbon footprint and employees commuting. 
In their Dubai plant, the company monitors environ-
mental issues such as the quality of discharged waste-
water, noise level, air emission, quality and quantity of 
disposed waste. 
CANPACK complies with international standards as 
set out by the International Labour Organisation (ILO) 
and the human rights principles of the UN Global 
Compact derived from the Universal Declaration of 
Human Rights. In its Code of Conduct, Supplier Code 
of Conduct and Sustainability Policy, CANPACK has 
articulated clear polices on labour rights and issues of 
forced labour, employment of minors, discrimination 
in workplace and freedom of assembly. 
They have also implemented a Global Environmental 
Health and Safety Policy (which deals with accidents, 
threats and occupational health and safety), an Anti-
Corruption Policy, a Security Policy and a Sustainability 
Policy. The Company’s R&D is constantly working on 
improving their performance and product. As an alu-
minium packaging manufacturing company, CANPACK 
makes significant efforts to decrease the quantity of 
materials used  in production. Each material consump-
tion reduction results in significant decrease of carbon 
footprint of its finished product. At the same time, 
plant managers and their teams are responsible for 
the implementation of sustainability related projects 
within the plants to improve their efficiency.  
CANPACK also supports social initiatives within the 
UAE by collaborating with the Rashid Center for 
People of Determination (to sponsor education fees) 
and the Khalifa Foundation (for Ramadan meals for 
blue collar workers).  

1st RUNNER UP
(tIE)

MEDIUM BUSINESS CATEGORY
CANPACK Middle East 
United Arab Emirates

At CANPACK we are proud to be on 
the list of the top four key players in 
the Cans manufacturing industry. We 

care for our environment as we continue to design 
and manufacture fully recyclable packaging and 
closely corporate with our suppliers to increase 
the share of recycled content in the raw materials 
we use. We also value our employees as they are 
the main reason behind our continuous success.

Dorin Horvath
General Manager
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Established in 2006 at Jubail – Kingdom of Saudi Arabia, 
Farabi Petrochemicals Company produces and distrib-
utes petrochemicals. It operates 2 Normal Paraffin 
(N-Paraffin) plants, and 3 Linear Alkyl Benzene (LAB) 
plants, in addition to its speciality oil and chemicals 
plants in Yanbu Industrial City. The company is currently 
the largest N-Paraffin and second largest LAB producer 
in the world; it offers household detergents, dish-
washing liquids, agricultural herbicides, paints, glues, 
degreasing agents, insulating oils, and waxes.
Health and safety are the main drives for its sustainable 
operations of Farabi. The company has built its own inte-
grated management system (FIMS) which is based on 
the requirements of international Occupational Health, 
Safety, Security, Sustainability and Quality (HSSSQ) 
standards. The Company has adopted Health and Safety 
standards ISO 45001:2018 and has received the accredi-
tation since 2013 followed by transition from OHSAS 
18001. 
Farabi has ambitious environmental targets, one of 
them being to reduce CO2 emission’s intensity by 20% 
over 10 years starting from 2013. This will be achieved 

by process optimisation, product development and 
waste reduction. Farabi has implemented several initia-
tives as part of innovating its operations by focusing on 
sustainable management of energy and efficient use of 
natural resources. The Company has been accredited 
with RC 14001, OHSAS 18001, ISO 9001 and ISO 14001.
It is the first organisation to receive four certifications 
simultaneously in 2013. Farabi also focusses heavily on 
trainings to deepen the awareness and environmental 
stewardship of its employees. 
At the community level, Farabi is committed to social 
responsibility through its sustainability programmes for 
children development, people outreach programmes 
and campaigns, beach cleaning, and tree planta-
tion. The Company believes that its business success 
is closely linked to its relationship with many stake-
holders, especially the people and communities as a 
part of its Responsible care code “CAER” (Community 
Awareness and Emergency Response) which is inte-
grated into the business operations. Farabi assesses 
the Responsible care code every year by taking into 
account all social responsibility initiates for which the 
Company has committed to, either directly or indirectly. 
In a recently conducted assessment, approximately 
99% of the Responsible care code practices were met 
in the existing Farabi Integrated Management System 
(FIMS). 
Farabi has been leading in Al-Jubail and Yanbu Indus-
trial city in terms of embedding sustainability as part 
of its regular business. Farabi has been awarded by the 
Royal Commission for Jubail as the Best Environmental 
Performer among Jubail Basic Industries four times 
in the last six years as a result of its strong focus on 
operational sustainability. Additionally, they have been 
recognised by the Gulf Petrochemicals and Chemicals 
Association (GPCA) and awarded the GPCA Respon-
sible Care Excellence Award for Best Environment and 
Resource Utilisation among all the GCC region peers. 
Farabi has been recognised in various other Middle 
East sustainability forums, such as the Gulf Sustain-
ability CSR Award, the Arabia CSR Awards, King Khalid 
Sustainability and more. 

1st RUNNER UP
(tIE)

MEDIUM BUSINESS CATEGORYFarabi Petrochemicals 
Company
Kingdom of Saudi Arabia

Farabi Petrochemicals Company, 
as a trusted global brand, is 
committed in sustainably, delivering 

an excellent quality product and service to our 
customers globally. Despite this challenging 
time, we constantly operate with high degree of 
economic, environmental and social sustainability 
adding value to our stakeholders. I wish to extend 
my appreciation to our customers, employees, 
shareholders, partners and communities for 

their persistent support. Farabi is 
committed in adding value through 
chemistry.

Mohammed Z. Al-Wadaey
CEO
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SEDCO Holding’s business as a world-class private 
wealth manager and institutional investor spans over 
four decades from its inception in 1976. SEDCO Holding 
was founded on the principles and ethics of the Shariah 
law and the tenets of Islam, it has made sustain-
ability an integral part of all investing and operating 
decisions. Environmental, social and governance (ESG) 
areas have been accorded due importance in the 
evaluation of the client companies. SEDCO Capital, the 
Group’s asset manager operates the Global Sustain-
able Equities Fund - which focusses exclusively on 
investing in firms in green sectors or those that 
focus on emerging green technologies such as waste 
management, water efficiency, energy efficiency and 
agricultural efficiency. Operating companies in the 
construction field are also driven by sustainability. 
SEDCO’s mission is to empower communities through 
sustainable, qualitative and institutional grants fo-
cussing on three core areas – education, civil society 
development, and community activities. Successful 
initiatives include Riyali FinLit, a high impact financial 
literacy programme, designed to inculcate resilience 
through financial literacy among the population.

SEDCO Holding’s Sustainability Strategy is motivated 
by the values held by its shareholders and apply the 
underpinnings of the Saudi Vision 2030, which specifi-
cally calls on the private sector to be socially responsi-
ble. For instance, the SEDCO Holding Focus 2025 strat-
egy aligns its investment priorities with key sectors 
mentioned in the Vision. The company’s shareholders 
are actively involved with sustainability considerations 
and their work has been expanded and formalised 
through SEDCO institutions such as the Salem bin Mah-
fouz Foundation (SBMF), which was founded to offer 
leadership towards sustainable development. SEDCO 
follows a Prudent Ethical Investing (PEI) approach 
across its operations and investments, combining the 
tenets of ethical investing with Shariah compliance in 
a robust framework that is very active in monitoring 
comprehensive risks and opportunities. 
At SEDCO, Innovation is a key component, which is 
manifest in bottom-up employee participation pro-
grammes that are reviewed by committees analys-
ing investment and partnership opportunities. This 
kind of decentralised innovation was instrumental in 
developing the PEI framework. As per their research 
and findings, PEI investments can outperform con-
ventional instruments given the right circumstances, 
while also maintaining lower risk profiles. Therefore, 
the PEI approach granted them resilience during the 
COVID-19 pandemic, and improved risk management 
as PEI restricts out investment activities to sectors that 
yield social advantage, and avoids high-risk sectors or 
those with negative social repercussions. SEDCO Hold-
ing and SEDCO Capital have recently signed up as WEF 
Associate Partners. It is also a member of the Future of 
Investing Platform. 
Participation in such partnership platforms has greatly 
enriched SEDCO’s knowledge and capabilities and 
has resulted in its valuable contribution to global sus-
tainability efforts. Employee volunteering is strongly 
encouraged and all community outreach is carried 
out in a structured manner replete with monitoring, 
evaluation and reporting. SEDCO’s continuing report-
ing practice of ESG performance indicators is informed 
by the Saudi Sustainability Standards, which integrates 
the GRI Standards with local mandates and traditions. 

2Nd RUNNER UP

MEDIUM BUSINESS CATEGORYSEDCO Holding
Kingdom of Saudi Arabia

At SEDCO, sustainability and ESG 
are built into our DNA, and have 
been since our founding. As a 

Shariah-compliant organisation we consider the 
social, environmental and economic impacts 
of all our activities before making investment 
decisions, or choosing partners to collaborate 
with. We are constantly building on these strong 
sustainability foundations by adopting additional 
world-class criteria such as UNPRI and the Saudi 
National Sustainability Standards built on the GRI 

framework.

Hasan Al Jabri
CEO
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Sanabel is an architectural firm for landscaping, urban 
design and planning, established in 1985 and head-
quartered in the Hashemite Kingdom of Jordan. Its 
scope is in the Arab region and is committed to using 
a holistic design approach to produce environmentally 
sustainable aesthetic private gardens and public spac-
es. Its design depends on taking into account dimen-
sional contexts of aesthetic, practical, environmental, 
cultural and economic. 
Sanabel is committed to adopt risk managing approach 
and opportunities to avoid, reduce and improve any 
impact on its operations, improve customer satisfaction 
and the surrounding environment. Certified under 
ISO 9001:2008 Quality Management Certificate from 
2009, its strategies align with the UN Sustainable 
Development Goals (1, 2, 4, 7, 11, 12, 13, 15, 15, and 17). 
In view of their participation in global, local and regional 
symposiums and the prominent role in attracting 
tourism to the region, the Greater Amman Municipality 
and the Ministry of Environment commissioned them 
to develop a guidebook showing how to choose the 
appropriate types of plants in terms of shape, functional 
role and environmental benefits in open public places in 

the capital of Amman. Sanabel initiated the formation 
of the first flower production projects in Jordan, to 
meet the growing needs of the local and regional 
market, which contributed to saving hard currency and 
led to the establishment of a large flower production 
sector in Jordan. It contributed in establishing one 
of the largest ornamental plant nurseries in Jordan, 
which specialises in the production of ecological 
and adaptable plants with the introduction of many 
new varieties to the market. In its selection of plants, 
Sanabel is keen to be local or adaptable to the local 
climate and they use innovative and smart irrigation 
systems to rationalise water consumption in all their 
projects.
As fulfil of the efforts to protect the environment 
and its social responsibility, Sanabel established the 
Arab Society for the Protection of Nature. With the 
aim of improving food and economic security and 
reducing unemployment, they established “Million 
Trees” project in Palestine, where the number of 
trees that have been planted has reached more than 
2,515,245.  Sanabel is keen to support and achieve food 
security and sustainability in the region. They provide 
awareness lectures for school students to increase 
their awareness on agriculture and water scarcity 
gardens. Sanabel also initiated the implementation 
of the “Alwan” educational garden in the UNRWA 
Girls’ School in the Gaza refugee camp in Jordan. It 
transformed a neglected area of 888 square meters 
into an ecological oasis that contains interactive and 
educational corners.
Sanabel strives to improve employees’ performance 
through training and involving them in decision-
making to achieve the goals and enhance their 
competitive position in the field. Great attention is 
given to work innovation and creativity to improve 
performance, raise productivity and reward employees 
financially and morally. Sanabel follows an open door 
communication policy with the Board of Directors for 
employees’ complaints or advice. It is keen on equality 
and integrity in dealing with employees and follows 
international and Jordanian labour law.

WINNER
SMALL BUSINESS CATEGORY

Sanabel Landscape 
Architecture | Urban 
Design & Planning
Hashemite Kingdom of Jordan

Landscape Architecture 
Urban Design & Planning

We recognised that the urban 
sprawl in our cities was effectively 
swallowing up the potential of green 

public and private spaces, so we established 
a specialised institution to address the clear 
absence of the concept of landscape architecture 
in Jordan & the Arab Region. The name of 
“Sanabel” was selected to embody the meanings 
of prosperity & sustainability. Our aim was to 
satisfy the needs of the local community & the 

ecological balance of ecosystems.

Eng. Zeena AL Jaajaa 
CEO
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Al Dhafra Recycling Industries LLC (ADRI) started its 
operations in 2010. It processes construction and demo-
lition waste materials across the Emirate of Abu Dhabi, 
with the aim of reducing the disposal of similar materi-
als in the Emirate’s landfills. ADRI is a strategic partner 
of Abu Dhabi Waste Management Center (Tadweer) for 
the construction and demolition waste (CDW) manage-
ment on a Public Private Partnership (PPP) basis. 
ADRI was established with the aim of contributing to 
a greener future and achieving the UAE’s sustainabil-
ity vision and supporting its climate change ambitions. 
A state-of-the-art recycling facility was built by ADRI 
to help divert 70% of the construction and demolition 
waste away from the landfill. 
At ADRI, all the recycled materials produced are 100% 
recycled crushed aggregates. Applications of these 
aggregates help achieve Estidama ratings for Esti-
dama-rated projects, reduction in waste to landfill and 
the greenhouse impact. Therefore, the company plays 
a very important role in the sustainable development 
of Abu Dhabi and the UAE. ADRI has implemented a 
solar energy system that provides 80% to 90% of the 
power for the recycling crusher used for demolition 
and construction waste. This directly contributes to 

the UAE’s green agenda 2015-2030 and UAE National 
Climate Change Plan 2017-2050. In total, better plant 
management and solar penetration has helped to 
reduce ADRI’s CO2 emissions by over 2,300 tons or 43% 
of the baseline. ADRI has defined and set its corporate 
social responsibility priorities as follows:
• Generate long-term, sustainable growth 
• Mitigate investment risks associated with environ-

mental, social, economic and governance issues 
• Attract and retain a skilled workforce 
• Contribute positively to the communities in which 

they operate; and 
• Build trust and reputational value 
For each of these priority areas, ADRI measures its 
performance using specific environmental and social 
areas. In the past year, it has had no environmental inci-
dents, no environmental breaches, acceptable levels of 
noise and dust reduction, carbon footprint of less than 
3,500 MT CO2 emissions; they sourced more than 50% 
of their power consumption requirements from renew-
able sources. Among their social indicators, they have 
had zero breaches of local legislations with regards 
to occupational health and safety, as for lost time 
injuries(LTI) it recorded ≤ 0.12 (A work injury or disease 
resulting in a fatality, permanent disability or time lost 
from work) with a severity rate of ≤3.1 (Lost Time Day 
/ Hours Worked x 1M). ADRI is committed to develop-
ing an organisational culture that implements a policy 
of support for internationally recognised human rights 
and seeks to avoid complicity in human rights abuses. 
It has established and implemented effective commu-
nication channels that apply to all communications & 
consultations happening throughout the organisation 
internally and externally. To contribute to the UAE’s 
social development, ADRI also encourages University 
post and undergraduate students to visit their premis-
es to research on construction and demolition waste 
recycling. Since 2010 ADRI has received over 17 million 
tons of Construction Demolition Waste (CDW), treated 
over 16 million tons and sold back 15 million tons to 
the market. As part of its efforts to support Abu Dhabi’s 
mandate of diverting 75% of waste from landfills, ADRI 
plays a very strong role by reusing CDW as per the inter-
national standards of recycled products applied in infra-
structure and construction projects. 

1st RUNNER UP

SMALL BUSINESS CATEGORYAl Dhafra Recycling 
Industries LLC
United Arab Emirates

Changing the mindset of the 
stakeholders to divert use of natural 
resources into reusing recycled 

products. Desire for greener future, achieving 
sustainability vision, supporting climate change 
with safe, and environmental benefits, as pioneers 
in the region, state of an art recycling facility 
established. Promoting awareness of Reduce/
Recycle/Re-use. ADRI visions aligned with UAE 
Circular Economy policy. Leading innovation, ADRI 
installed energy renewable solutions. Solar panels 

have been initiated to minimise diesel 
consumption  to 80%savings

Ahmed Taher
General Manager
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Acer is a hardware, software, and Services Company 
established in 1992. It is dedicated to the research, 
design, marketing, sale and support of innovative 
products that enhance people’s lives. Acer has been 
guided since inception by its mission of breaking barri-
ers between people and technology mission is as rele-
vant as ever, by making education accessible during 
the pandemic time when the whole world moved to 
a digital platform. Acer supports the 2030 Agenda for 
Sustainable Development by aligning their strategy 
and prioritising their goals to UN SDGs. 
Acer also considers the environmental impact of their 
products at every step, ensuring they are not just inno-
vative but also eco-friendly. “Making the world a bet-
ter place” is the driving aspiration behind initiatives 
like Project Humanity, 30 Green Actions, and Earthion 
(Earth + Mission) platform that aligns with Acer’s busi-
ness direction and important topics around the world, 
starting with education and environment. Acer has 
dedicated efforts to innovate in all aspects of their 
management and operations. Espousing environmen-
tal and social principles, it has undertaken initiatives 
on climate action, waste management, employee 

social responsibility and volunteering, providing sup-
port to victims of war and conflict, and victims of 
COVID-19 pandemic. Acer group has joined the RE100, 
a global corporate renewable energy initiative, and 
also shared a pledge to achieve 100% renewable ener-
gy use by the year 2035. 
Acer has also launched a three year initiative in 2019 
the first sustainability-focussed notebook - Aspire 
Vero under the Earthion platform that stems from its 
Project Humanity. The Acer office in the UAE contrib-
uted many milestones particularly in the year 2020, 
by repatriating people in difficulty, distributing food 
parcels, planting numerous native trees, volunteer-
ing at stray dogs centre and contributing to the Beirut 
blast disaster fund. Acer’s mission of breaking barriers 
between people and technology continues to drive 
the business and in recent times this was manifest-
ed in its efforts to make education accessible to the 
widest swathe of people. 
During the pandemic time when the whole world 
moved to a digital platform, Acer’s brand values of 
human, progressive and curious translated into a 
determination to change the world for the better. In 
fact, for the 7th consecutive year, ACER has been list-
ed in Dow Jones Sustainability Indices (DJSI) Emerg-
ing Markets Index & awarded AA rating by the MSCI 
indexes. Acer’s Risk Management Working Group, 
the membership of which spans the Legal, Finance, 
Human Resource, Supply Chain Management, Enter-
prise Communication, Marketing, Quality Assurance 
& Services, IT, Environmental Safety and Health, Asset 
Management, all Product Business Groups, and the 
Corporate Sustainability Office. The working group’s 
annual exercise of identifying risks includes econom-
ic, environmental and social risks. 
Acer’s environment related commitments are;  using 
100% renewable energy, as a goal, within product de-
sign embedding green innovations, packaging  design 
– using less packaging and more recycled materials, 
in the production – minimising the impact on the 
environment, in logistics – leaving a smaller carbon 
footprint and – recycling, reusing and repurposing re-
sources.  

2Nd RUNNER UP

SMALL BUSINESS CATEGORY
Acer Middle East
United Arab Emirates

Acer has pledged to achieve 100% 
renewable energy by 2035, further 
backing our commitment to a green 

future. In 2020 our local office contributed many 
milestones to society: we repatriated people 
in difficulty, distributed food parcels, planted 
numerous trees, volunteered at stray dogs center, 
and contributed to the Beirut blast disaster fund.
In the office, we implemented a policy of no 
single-use plastics and launched “Random acts of 

Kindness” a personal
wellness program.

Paul Collins
Country Manager
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Bank of Africa is a large commercial bank in Morocco 
with over 697 branches in the country. It has 560 
branches in the rest of the African continent. According 
to Vigeo Eiris, an independent international provider of 
environmental, social and governance (ESG) research 
and services, BMCE was in the top 2% of all global 
companies (4,880 in total), 1st out of 90 organisations 
in the banking sector and was named ‘Top CSR 
Performer’ in 2020 for the 7th consecutive year.
BMCE has issued a formalised commitment to envi-
ronmental protection in its Environmental Policy and 
in its CSR charter. One of the principles of the group’s 
Environmental Policy is to take into account envi-
ronmental criteria in financing activities. BMEC has 
updated its procedures for the management of envi-
ronmental and social risks in lending. Moreover, it has 
integrated IFC’s performance standards into its envi-
ronmental and social risk management systems to 
manage the negative impacts and maximise the posi-
tive impacts of the project to be financed. 
As part of its sustainability strategy, BMCE recognises 
the importance of climate risk management and 
monitors the impacts of climate change on its current 
and future portfolios. The current targets are two -fold: 
the 1st target is related to coal financing; and the 2nd 

target is related to the EDFI Exclusion list. In order to 
meet the climate objectives of the Paris Agreement, 
the Bank will not finance any new coal-fired power 
plants in Morocco. As for the Group’s other subsidiaries 
located in the Authorised Countries, they cannot 
devote more than 10% of the underlying portfolio of 
the Group to the financing of customers engaged in 
the production of coal-fired energy. 
As a continuation of its climate action, the Bank carries 
out its inventory of greenhouse gasses every two years 
in order to monitor the change in the bank’s overall 
carbon footprint and consolidate a roadmap for the 
mitigation and / or compensation of GHG emissions. 
The latest assessment showed a 25% decrease in total 
CO2 emissions recorded in 2020 compared to 2018. 
The Bank also assesses and monitors compliance with 
regulatory environmental requirements in respect of 
important aspects such as water, refuse, waste, and air 
pollution. 
To support SMEs impacted by the COVID-19 pandemic, 
the European Bank for Reconstruction and Develop-
ment (EBRD) granted a financing facility of EUR 145 
million to the Bank of Africa. This initiative is part of 
the COVID-19 crisis response, set up to address the 
immediate liquidity and short-term working capital 
needs of existing clients. This loan has enabled BMCE 
to meet the liquidity needs of companies, particularly 
small and medium-sized enterprises. 
Also in partnership with the EBRD, the BMCE group 
launched a solution to female entrepreneurs called 
‘Women in Business’ (WIB), which is aimed at doubling 
the economic and social impact. This programme 
offers a complete solution for women entrepreneurs, 
not only financially but also in terms of services 
provided such as training and consultancy. 
The bank has developed a large-scale programme 
aimed at supporting entrepreneurship at all levels, 
and more particularly small businesses and self-
employed people. A first pilot was carried out in the 
Oriental region in order to provide financial and extra-
financial support to Very Small Enterprises (VSEs), 
cooperatives and self-employed people. Subsequently, 
these programmes were extended to all regions of the 
Kingdom.
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Bank of Africa BMCE Group
Kingdom of Morocco

2020 is definitely the year in which 
BANK OF AFRICA has demonstrated 
the plurality of its performance with 

solid fondamentales, a constantly improving 
environmental footprint and a positive social 
impact with its various stakeholders.
Our perpetual ambition continues and drives us on 
a daily basis to promote the continent in order to 
make it a leader in Sustainable Development and 
positive impact finance.

Othman Benjelloun
Chairman
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Zurich International Life (Zurich) offers life assurance, 
investment and protection solutions throughout the 
world with licensed offices in the United Arab Emirates, 
Hong Kong, Bahrain, Qatar and the Isle of Man. Its 
services in the Middle East include Life Insurance 
and Critical Illness Cover, Savings & Investments, Key 
Person Insurance, Employee Benefits, DIFC Employee 
Workplace Savings, Investment & Savings Solutions. 
Zurich is passionate to be one of the most responsible 
and impactful businesses in the world. As part of their 
sustainability strategy, it focusses on 4 goals: 
1. Good health & wellbeing - Ensure healthy lives 

and promote well-being for all at all ages 
2. Decent work and economic growth - Promote 

sustained, inclusive and sustainable economic 
growth, full and productive employment and 
decent work for all 

3. Sustainable cities and communities - Make cities 
inclusive, safe, resilient and sustainable 

4. Climate action - Take urgent action to combat 
climate change and its impacts 

To reduce its carbon footprint, Zurich has joined EV100 
with a commitment to electrify its entire global car 
fleet. EV100 is a global initiative bringing together 

companies committed to switching their fleets to 
electric vehicles and installing charging infrastructure 
for employees and customers by 2030. 
Zurich is expanding their existing natural hazards risk 
advisory service to include climate change services as 
a part of their ongoing commitment to provide protec-
tion through insurance, while proactively helping 
customers to become more resilient. Zurich is working 
to address carbon emissions in their daily operations - 
it has invested in the digitalisation of its products and 
services, accepting e-service requests, restrictions on 
printing, significantly reduced the use of paper and 
the emissions to transport paperwork. 
Zurich applies a holistic responsible investment strat-
egy across all its investments, ESG integration, im-
pact investing, active ownership, selective exclusion 
screens and a net zero carbon target by 2050. It is a 
signatory of the United Nations Global Compact, the 
UNEP FI Principles for Sustainable Insurance and the 
Principles for Responsible Investment. In 2020, almost 
all of its own assets were managed by a signatory to 
the Principles for Responsible Investment (PRI) or 
asset managers meeting their requirements for re-
sponsible investment. In 2020, Zurich invested into a 
variety of social bonds called ‘COVID-bonds’ aiming to 
address the global crisis caused by the pandemic. The 
issuers allocate the proceeds of these bonds to either 
finance the health-related response to the crisis or to 
support small- and medium-sized enterprises, job cre-
ating companies and start-up companies affected by 
the COVID-19 pandemic to benefit underserved com-
munities across the world. 
Zurich has formed Employee Resource Groups that 
provide personal and professional support and net-
working for its employees. Several key ERG initia-
tives in the ME and across the group include: 1) Zurich 
ethics hotline 2) Dignity@Work policy 3) Employee 
Assistance Programme. Community investment is an 
important part of employee engagement strategy. The 
Company has established the Zurich Foundation, with 
its registered office in Switzerland. Its strategic pillars 
are adapting to climate change, improving mental 
wellbeing and enabling social equity. 
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FINANCIAL SERVICES CATEGORYZurich International Life
United Arab Emirates

At Zurich, we are guided by our 
commitment to helping our 
customers be ready for life, aspiring 

to build a sustainable business in every sense 
of the word. As a global business and leading 
domestic life insurer, we have an inherent 
responsibility to lead by example, to care and to 
act – for people and the planet – working with our 
customers, employees, distribution partners and 
communities to create a brighter future together.

Reena Vivek 
CEO
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The National Bank of Bahrain(NBB) was stablished in 
1957 as the first locally owned bank in Kingdom of Bah-
rain, the National Bank of Bahrain has today a nation-
wide network of 25 branches and over 4,000 points 
of sale terminals in addition to their branches in UAE 
and the KSA. Throughout the years, NBB has played 
a strong role in the development of Bahrain’s society 
and economy, and as Bahrain’s National Bank, they 
are committed to having a positive impact on their 
customers, country and society. NBB aims to shift mar-
kets towards sustainability and to maximise its impact 
within Bahrain and other markets in which it operates. 
Various departments within the Bank have been 
assigned objectives to help integrate the key pillars 
of the NBB’s sustainability framework (i. Economic 
growth ii. Responsible banking iii. Serving customers 
iv. Nurturing the workforce v. Community Investments 
vi. Preserving Natural Resources and vii. Governance 
and Ethical Behaviour) within the business conduct 
and operations of the Bank. NBB’s pillar for economic 
growth has a clear objective of supporting and financ-
ing SMEs. In addition to the Bank’s products and servic-

es offered for this segment, it has recently launched 
the ‘Tamweel Al Watani’ Scheme which is aimed to 
finance SMEs with easy terms and conditions. Another 
offering that NBB provides is the ‘Mazaya’ programme, 
which caters to individuals with low to medium 
income level to enable them to own homes. 
The Bank’s Global Credit Policy is set in a way that it 
discourages lending to certain activities that are non-
ESG considerate. For example, these types of borrow-
ers are any ones who are violating prudential norms 
of responsible corporate behaviour including environ-
mental, social, and governance-related norms related 
to human rights, working conditions, child labour, 
environmental impact, anti-corruption, production of 
banned weapons and tobacco. 
NBB’s pillar to preserve natural resources is put in place 
to focus on its direct environmental footprint through 
efficient utilisation of energy and water, reduction of 
paper consumption as well as enhancing recycling 
efforts of paper and plastics. The Bank’s community 
investments pillar was put in place to encourage 
contributions towards associations, social and philan-
thropic societies. The Bank’s community investment 
approach focusses on areas such as education, health-
care, social welfare, development, diversity & inclu-
sion, and national sports. The Bank has implemented a 
Fraud Risk Management Policy which covers bribery, 
corruption, and asset misappropriation. 
The Bank has also put in place a plan that guides 
employees on the protocol that should be followed 
in each possible category of fraud. Another priority 
of NBB is that of financial literacy. Advise on saving, 
managing expenses, how to prevent fraud and cyber-
attacks are communicated on a quarterly basis to cus-
tomers whether through awareness campaigns pub-
lically on social media platforms or internal training 
sessions for staff. NBB is dedicated to working towards 
a more prosperous Bahrain and to create an environ-
ment where every member of the community has the 
opportunity to build a future that is safe, secure and 
happy.
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Our commitment to be a leader 
in sustainable banking is one of 
our continuous aspirations. We 

believe that we have made leading progress 
already - taking a rigorous and systematic 
approach towards integrating environmental, 
social and governance issues into our core 
business, underpinned by practical action. The 
banking sector is expected to help shape a more 
sustainable future through improved social 
impact, environmental consciousness and greater 

economic opportunity for all.  We are 
making that contribution now, and 
will continue to do so in the future.

Jean-Christophe Durand
CEO
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over 11,000 GWh of renewable energy and announced 
16 new utility-scale clean energy projects in 2020, and 
is developing climate-resilient renewable energy proj-
ects in 16 Caribbean Island nations. Masdar’s projects 
have a direct and tangible impact in the fight against 
climate change around the world, with its projects 
displacing 6.5 million tonnes of CO2 in 2020 (Goal 13).
Masdar’s work helps identify ESG risks and opportuni-
ties from a global point of view. In April 2021, Masdar, 
released the results of a survey, which explored 
how businesses around the world are responding to 
Environmental, Social and Governance (ESG) issues 
in the wake of COVID-19. ‘ESG Beyond the Tipping 
Point’ surveyed 525 executives from global businesses 
that deliver annual revenues of $250 million USD or 
more, suggests that the COVID-19 pandemic is having 
a profound impact on businesses’ perceptions of ESG 
issues. The research found that 87% of respondents 
indicated that ESG performance is now one of their 
organisation’s core strategic objectives, while 85% saw 
the COVID-19 pandemic as a wakeup call on sustain-
ability. 
Masdar City is the house of the International Renewable 
Energy Agency (IRENA) and supports their efforts to 
help countries in their transition to a sustainable ener-
gy future. Masdar partners with organisations through 
their outreach and sustainability activities, including 
the Abu Dhabi Sustainability Week (ADSW) and the 
Zayed Sustainability Prize (ZSP). ADSW is a global 
catalyst for advancing the sustainable development 
of the world. The week brings together policymak-
ers, industry specialists, technology pioneers and the 
next generation of sustainability leaders. Through ZSP, 
Masdar interacts with many industry partners during 
the jury process evaluating prize submissions from 
international companies, entrepreneurs and schools. 
The Prize has positively impacted the lives of over 352 
million people in the past decade. 
Masdar is a catalyst for renewable energy develop-
ment in the Arab world over the past decade, and 
through its many unique programmes and projects, 
it is demonstrating how the business community can 
deliver on the global sustainability agenda. 

Established in 2006, Masdar, Abu Dhabi Future Energy 
Company, is a global leader in renewable energy 
and sustainable urban development. The company’s 
mandate is to help maintain the leadership of the UAE 
in the global renewable energy sector, while support-
ing the diversification of both its economy and energy 
sources for the benefit of future generations. 
Masdar is a host to a range of strategic platforms 
such as the Abu Dhabi Sustainability Week, Zayed 
Sustainability Prize, Youth 4 Sustainability, the Women 
in Sustainability, Environment and Renewable Energy 
(WiSER) and other special initiatives. Masdar has in-
vested in clean energy projects around the world for 
photovoltaic power, concentrated solar power, wind 
power, waste-to-energy, and energy storage.
Masdar, through its various initiatives and projects 
is making a significant impact towards the following 
UNSDG’s: Zero Hunger, Quality Education, Good Health 
and Well-Being, Gender Equality, Clean Water and Sani-
tation, Affordable & Clean Energy, Industry, Innovation 
and Infrastructure, Climate Action and Partnerships 
for the Goals. As an example of its efforts in advancing 
affordable & clean energy (Goal 7), Masdar generated 

WINNER
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Masdar 
United Arab Emirates

At Masdar, CSR is truly in our DNA. 
From when we were founded 15 
years ago, ensuring our projects 

have a positive impact on the communities in 
which we operate has been a core mission. And, 
as regional pioneers in ESG reporting, we always 
seek to lead by example and demonstrate to our 
peers that CSR, sustainability and good business 
can go hand in hand. 

Mohamed Jameel Al Ramahi
CEO
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cooperation with the Scientific Research Council, it 
launched the “EJAD” platform to find innovative scien-
tific solutions to the challenges faced by oil and energy 
companies. The company is working on expanding the 
second phase of the “MIR’AT” solar energy project, 
which is the largest solar steam generation plant in 
the world at its peak, and the capacity will reach 1,021 
megawatts.
PDO assesses trends, risks, opportunities and develop-
ments related to sustainability and to the challenges 
of energy security and sustainability that affect its 
strategies and business operations. It follows the 
standards of the Global Reporting Initiative (GRI) and 
aligns its objectives with the UN SDG’s.
PDO is in constant pursuit of international standards 
and is a member of many local and international or-
ganisations, such as: The International Association 
of Oil and Gas Producers, the Omani Association for 
Oil Services (OPAL), etc. It provides a system for com-
plaints and suggestions for the local community, as 
well as conduct opinion surveys for its employees and 
all stakeholders. Half-hour meetings between staff 
and managers take place every two weeks to raise 
personal and practical challenges
In line with global challenges, the company launched 
in 2011 the “IMDAD” initiative to provide employment, 
training and qualification opportunities. Until 2019, it 
achieved 81,000 opportunities, and in 2020, despite 
the conditions of COVID-19 and the drop in oil prices, it 
was able to add 2,500 jobs. The company seeks to meet 
the needs of the community through its various initia-
tives to enhance local value, establish partnerships 
and provide training & study opportunities. In 2020 
it offered 65 overseas scholarships for its employees 
to study. The company spends approximately US$30 
million annually on social responsibility programmes. 
Annual training and awareness-raising is conducted 
for employees on anti-corruption, and so far more 
than 11,000 employees and contractors have been 
trained, and there are mandatory disclosures that the 
employee must undertake and acknowledge annually. 

Petroleum Development Oman is the leading oil 
and gas exploration and production company in the 
Sultanate of Oman; It is responsible for producing 
the largest proportion of crude oil and natural gas. It 
focusses on achieving excellence, growth and creating 
sustainable value both within and outside its indus-
try.The company manages a diversified portfolio of 
oil fields in terms of sizes, types of oil and reservoir, 
development and maturity methods. It aims to partici-
pate responsibly and with high levels of safety in the 
field of hydrocarbon exploration, production, develop-
ment, storage and transportation to achieve sustain-
able development. 
The company seeks to achieve best performance 
standards to provide more long-term benefits to its 
shareholders, its employees and to the Omani society 
as a whole. It focusses its efforts on green energy (wind, 
solar and agriculture), all dealing entities are obligated 
to abide to the standards of healthy environment and 
green energy, and there are financial and coercive 
fines that may reach the termination of the contract.
The company focusses on innovation, therefore, in 
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ENERGY SECTOR CATEGORYPetroleum Development 
Oman 
Sultanate of Oman

PDO is now safer, “greener,” more 
efficient, more competitive, more 
inclusive, more transparent and 

more accountable to stakeholders. Throughout 
the year, 26 social investment projects were 
completed, and we committed to support 48 
new ones totalling US$4.74 million to benefit 
communities and boost sustainable development 
across the Sultanate. The package includes 
commitments in the key areas of health, safety 
and the environment, community infrastructure 

development.  

Raoul Restucci 
Managing Director 
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away from coal and oil prospecting and production 
and is working to increase investments in renewables 
by over 40% between 2020 to 2030 and become the 
world leader in zero carbon energy transition. To build 
their Vision 2030, they engage both the staff and the 
stakeholders to co-construct the way forward. 
Therefore, ENGIE has set new objectives and KPIs in 
three categories: People (gender diversity, HSE), the 
Planet (GHG emissions, development of renewables, 
sustainable procurement) and Economic Prosperity 
(indicators related to the creation of sustainable value). 
These are aligned to the UN Sustainable Development 
Goals (SDGs), the Stockholm Resilience Centre plan-
etary boundaries (which defines the ecosystems nec-
essary for life on Earth), and foundational texts such 
as Human Rights or ILO Framework Conventions; etc. 
To tackle the growing energy demand and anticipated 
energy shortages, Engie has implemented several ini-
tiatives of Renewables, investment fund and others. 
Sustainability performance is based on six key non-
financial performance indicators and 10 internal indi-
cators. To demonstrate the sustainability of its strat-
egy, Engie has adapted the international standard of 
reporting of GRI and recommendations of an internal 
task force the TCFD. 
Globally, ENGIE participates in UN Global Compact and 
CEO Water Mandate, World Business Council for Sus-
tainable Development and Global Clean Water Desali-
nation Alliance. Locally: they are founding members 
of the Electric Vehicle Club, Clean Energy Business 
Council MENA and Middle East Solar Industry Associa-
tion. For ENGIE MESCATA, a key focus area is education 
& training to empower nationals (as future employees 
and as local entrepreneurs) in the GCC.
ENGIE supported a carbon incentive pricing option 
put forward by CPLC (Carbon 4 Pricing Leadership 
Coalition), an initiative launched by World Bank and 
International Monetary Fund. ENGIE also actively 
promotes sustainable finance, in particular the green 
bond market, of which it is one of the world’s leading 
corporate issuers. ENGIE has concluded First on-site 
solar Corporate Power Purchase Agreement (PPA) for 
an industrial major in Saudi Arabia. 

ENGIE is a world leader in low-carbon electricity pro-
duction, water desalination, energy efficiency services 
and has a presence of almost 30 years in the Middle 
East region. Engie is one of a handful of companies 
that have distinguished themselves by taking a posi-
tive approach to the recent COVID-19 pandemic. 
ENGIE states that the pandemic presented them with 
the opportunity to become more cohesive and resil-
ient as a business unit. It was achieved by deploying a 
set of contextual measures; - adapting at speed to the 
needs of the hour, whilst ensuring the due discipline, 
hands-on collaboration, technology acceleration and 
flexibility required to preserve business continuity. 
Such holistic approach exemplifies the mature and 
long term impact oriented culture of businesses such 
as Engie, which will go a long way in aiding the post 
pandemic recovery, re-organisation, building sustain-
able economy and limiting global warming. 
ENGIE is a top independent power and water devel-
oper in MESCAT (Middle East, South & Central Asia and 
Turkey) and Africa regions, espousing carbon-efficient, 
gas-powered plants and renewable energy projects 
and district cooling. The company has been moving 
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Power SA (Dubai Branch)
United Arab Emirates

2020 was a significantly challenging 
year in different ways, though our 
purpose remains as resolute as 

ever to achieve not only our ambition towards a 
carbon-neutral economy by 2045, but also our 19 
global goals that reinforce our ESG performance 
and supports long-term sustainability. Our first 
regional sustainability report is a testament to this 
purpose and a clear reaffirmation of the power of 
unity among our stakeholders to build a stronger 

and secure tomorrow.

Florence Fontani
Middle East Chief Sustainability & Communications Director
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Yearly environmental targets are identified and moni-
tored as per the department’s environmental objectives. 
These environmental targets include flaring intensity, 
flaring emissions, SO2 emissions, hydrocarbon losses, 
GHG emissions etc. In June 2019, third-party verification 
of Aramco’s greenhouse gas emissions, commissioned 
by Aramco, showed that the company’s methane inten-
sity over the preceding 12 months was just 0.06%, also 
one of the lowest in the industry. Furthermore, thanks 
to Saudi Aramco’s flare minimisation programme, 
Saudi Arabia has low per barrel gas flaring rates. The 
greenhouse gas emissions avoided due to Aramco’s 
flare minimisation techniques equals an estimated 100 
million tons of CO2 each and every year. Meanwhile, 
accumulated improvements in efficiency since the year 
2000 have seen the company reduce its annual CO2 
emissions by a further 25 million metric tons. 
Saudi Aramco converts its CO2 and other GHG emis-
sions to useful industrial products and manufacturing 
feedstock for additional value streams. Aramco’s high 
performing converge polyols are used in everyday 
applications such as consumer and industrial adhe-
sives, insulation and more. These products store carbon 
dioxide during the life of the product, removing harm-
ful greenhouse gas from the environment. Shaybah is 
managed to first-class operational standards around air 
quality, water, and waste management. 
The oil field is carefully overseen by Shaybah Producing, 
which minimises flaring, manages greenhouse gases, 
and limits energy use. Every drop of water is efficiently 
utilised — formation water from oil processing units is 
re-injected into Shaybah’s reservoir for environmental 
purposes, while used potable water is collected and 
sent to the sewage treatment plant for ornamental 
irrigation around the site’s facilities. The entity has a 
proud legacy of corporate social responsibility projects 
and initiatives to support the communities and the 
environment in which they operate in. The company 
strives to make a positive impact across the two central 
pillars of its citizenship strategy by supporting the 
intellectual, creative and economic development of 
its people and protecting and sustaining the unique 
environment and diverse habitats of the planet. 

The Shaybah Producing Department is part of Saudi 
Aramco; it is responsible for producing Arabian Extra 
Light crude oil from the Shaybah field through four 
gas-oil separation plants and two central processing 
facilities. As part of Saudi Aramco’s mega projects, it is 
implementing expansion plans at Shaybah field in the 
Empty Quarter to increase oil production capacity and 
natural gas liquids (NGL). 
Saudi Aramco’s vision is to be the world’s pre-eminent 
integrated energy and Chemicals Company, operating 
in a safe, sustainable and reliable manner. It implements 
an integrated approach across all its departments to 
ensure sustainability across the board, by continu-
ously improving operational efficiency and the envi-
ronmental performance of its facilities, to pursuing low 
carbon energy solutions and strategically investing for 
growth. Saudi Aramco is working to ensure their busi-
ness remains viable for the long-term. Aramco is also a 
founding member of the Oil and Gas Climate Initiative 
(OGCI) and uses this platform for sharing best practices 
and devising common solutions to climate change with 
other major companies. Saudi Aramco and Shaybah 
department have clear environmental strategic targets 
within department business plans. 
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In 2020, no industry or company 
was immune to the impacts of the 
COVID-19 pandemic — including ours. 

As part of the battle against COVID-19, we provided 
support for Saudi Arabia’s healthcare sector, 
including donating ventilators and other medical 
equipment and supplies. Our affiliates in Asia, 
Europe, and North America also engaged in similar 
initiatives. Operationally, our iktva programme to 
develop the local supply network and lower our 

procurement costs continued to 
prove beneficial.

Amin H. Nasser 
President & CEO
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In the heart of the city, at the center of the world’s tallest 
skyline, the Holiday Inn Al Barsha (HIAB) offers custom-
designed accommodation since 2008. HIAB is credited 
with long standing sustainability strategies that have 
been successfully implemented over the years. Deep 
commitment to ethics, stewardship, responsibility and 
accountability are in the core of its sustainability prac-
tices.
HIAB defines itself a “Hotel with a heart”, enabling 
meaningful wealth creation with responsibility encom-
passing all aspects of business, seeing it as a driver of 
success within a changing socio-economic landscape. 
With a Triple Bottom Line approach, HIAB strives to cre-
ate positive impact for the Planet and the People by in-
corporating sustainable strategies in the drive for Profit. 
HIAB propagates a novel culture termed ‘Way of Life’, 
embedded in the core values ‘Do the Right Thing’; 
‘Show We Care’; Aim Higher’; ‘Celebrate Difference’; 
‘Work Better Together’. HIAB credits this culture for 
creating a uniform leadership style and convergence 
of employees from diverse nationalities. Each depart-

ment of the hotel has an assigned custodian, the 
Team Head, to advance the remit of ‘Socially Respon-
sible’ among each member. According to HIAB, “we 
are witnessing Sustainability emerging as the driving 
force in every business operation”. HIAB’s sustainability 
strategy is aligned to 9 of the 17 UN Sustainable Devel-
opment Goals, each of which is backed by action plans, 
monitoring, evaluation & reporting. 
The hotel has been a signatory of the UN Global Com-
pact and follows its principles, and also implements the 
GRI Standards in its reporting practices.  The sustain-
ability structure is detailed consisting of various tiers 
of responsibility, from Green Team to Steering Commit-
tees and CSR Executive Board (CEB) that includes the 
CEO and a group of directors. 
HIAB has developed initiatives that centre around posi-
tive impact on both guests and employees. From health 
and nutrition oriented food and beverage, organic and 
ethically sourced raw material mandate for vendors to 
COVID 19 related measures for guests and staff, HIAB 
has responded to emerging imperatives in health, 
safety, environment and governance. They have in 
place environment protection strategies for continual 
efforts to reduce carbon footprint, intensive measures 
to reduce energy consumption and an efficient system 
of waste segregation and management. Notable efforts 
include: 
Waste segregation - reduce, reuse and recycle; ‘Save 
water, every drop counts’, minimising laundry (bed 
linen/towels) in rooms; ‘Say No to Plastic’, serving 
detoxed water (diffused with left over greens) in glass 
jugs, biodegradable straws and informing guests of 
non-plastic usage to help protect marine life. For the 
staff: - ZERO tolerance for breach of data security and 
unethical behaviour, and trainings on waste, energy 
conservation, green goods, and other topics (internal/
external sources).  In spite of the challenges during the 
pandemic for the tourism and hospitality industries, 
HIAB rose to the occasion and invested in COVID aware-
ness drives for staff and guests, mental health and staff 
online drives, and so on. 

WINNER
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Holiday Inn Dubai - Al Barsha
United Arab Emirates

Even during this COVID affected year of 
2020, sustainability continued despite 
dwindling guests and revenue and 

reduced manning. We brought in up to date initiatives 
through a long term vision to see how our people – 
both guests and employee would be impacted. We 
served free turmeric tonic drinks in our coffee shops, 
placed steam machines for both staff and guest to 
protect their lungs, hosted mental health webinars 
and cooking engagement zoom classes.

Roxana Jaffer
CEO
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Four Seasons Hotels and Resorts is a global luxury 
brand, offering high end hospitality for forty years. 
Spanning environmental criteria, social criteria and 
governance as key pillars, its global sustainability 
framework underpins each property’s operations, in-
cluding those in the MENA region. Despite the COVID- 
19 pandemic, in 2020 concrete steps were taken to 
identify opportunities of improvement. 
A stakeholder survey involving 118 operating hotels 
proved very effective in feeling the pulse of the people 
and went a long way in augmenting sustainability ini-
tiatives advanced by Four Seasons. At the local level, 
Four Seasons Resort Dubai used the findings and DTCM, 
the Emirate’s tourism authority’s Sustainable Tourism 
Programme, to develop a tailored strategy to take their 
sustainability pursuits further. Four Seasons has in place 
an Environmental, Social & Governance Strategy.  
Four Season’s Environmental Sustainability Guidance 
document underlines 4 sustainability goals and the 
strategy to achieve them, along with priority goals and 
action plans, as well as targets both short and long term. 
Founded on the core remit ‘Evolving Our Culture’ a 
Green team was created to identify relevant ESG pillars. 

These were defined as: 
1) Design Places and Operations for Sustainability 
2) Reduce Environmental Impact
3) Foster connections for sustainable initiatives
The mandates of the team were: 
a) Waste management: New technologies suggested 
for procurement and improve efficiency of food waste 
composting and re-use or recycling of wastage. 3rd party 
audit to select most effective composting system 
b) Health and safety criteria for cleaning products 
/ chemicals / substances: Suppliers selected with 
all necessary government and safety certifications 
requested. Preference given to natural/organic prod-
ucts 
c) Sourcing Standards for Food and Beverage: Procure-
ment plan implemented to assist with sourcing local 
and ethically grown produce
d) Energy Efficiency: Constant monitoring of consump-
tion. 98% lights replaced with LED with sensors. 40% of 
water heating is done through solar power
The targets for 2021 are: - Eliminate single use plastics, 
Achieve 100% environmental training compliance for 
all staff, Reduce energy consumption by 1% in 2021 vs 
2019, Reduce waste sent to landfills by 3% in 2021 vs 
2019, Improve air quality by setting aside 75% of rooms 
as non-smoking, Increase the purchase of sustainable, 
local, fair-trade and environmentally-friendly goods 
and services by 5% in 2021, and Participate in a mini-
mum of one impactful CSR initiative.
The noteworthy achievements include; reduced energy 
and water consumption over 4 years (27% and 36% 
respectively from 2016 to 2020); Guest Room Manage-
ment system that reduced cooling energy consump-
tion by 40%; eliminated single use plastic, measure and 
manoeuvre utility consumption, solar power system for 
40% of water heating requirements; met all of DTCM’s 
DST programme audit requirements; installed cooling 
tower filtration system resulting in 30% savings; food oil 
recycled, food waste composted and glass, paper and 
plastic waste containers implemented across all the 
hotels. 

1st RUNNER UP

HOSPITALITY SECTOR CATEGORYFour Seasons Resort Dubai at 
Jumeirah Beach
United Arab Emirates

Sustainability is as important as ever 
and must be a part of who we are. I 
am proud of our team’s achievements 

in the sustainability field. Our energy and water 
consumption has consistently dropped for the past 
four years and we have eliminated single-use plastic 
at our restaurants and rooms. With a powerful 
strategy in place and our newly formed ‘Green 
Team’, we look forward to taking more strides 
towards a healthier world.

Leonardo Baiocchi
Regional Vice President and General Manager
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Aster DM Healthcare is a healthcare network spread 
across 9 countries across the Middle East, India and Far 
East. Its portfolio includes hospitals, clinics, diagnostic 
centres and retail pharmacies. It has 17,594 employees 
and 2,860 doctors that have helped create a model that 
values social responsibility, inclusive growth, and makes 
quality healthcare accessible to all strata of society. 
Aster DM Healthcare’s goal is to create a healthy and 
happy society. This goal is embedded in its operations as 
well as its community outreach programmes. Aster puts 
aside 20% of its revenue for its CSR initiatives. It has also 
established the Aster DM Foundation, a non-profit char-
ity organisation, to work towards long-term sustain-
ability ambitions. On their 30th anniversary, Aster DM 
Healthcare launched ‘Aster Volunteers’ a programme 
that would lead their CSR initiatives. The Chairman and 
the Board get direct reports from the Aster DM Founda-
tion and Aster volunteers through their individual CEOs. 
Aster DM Healthcare has linked its corporate goals 
with environmental, social and governance goals by 
embracing the UNSDGs and UNGC principles. Some of 
these goals include:
• Hiring 100 people of determination

• Cutting energy consumption and greenhouse gas 
emissions by 5% 

• Reducing water use by 2% 
• Replacing plastic bags with biodegradable bags 

across UAE
• Providing free-of-cost medical services to 50,000 

people in need
With regards to the health and safety of its facilities and 
stakeholders, all of Aster DM’s facilities are prepared 
to handle a variety of situations, including end-of-life 
care, fire safety, needle stick injury avoidance, radiation 
safety, infection control, and biomedical waste manage-
ment. This is complemented by periodic energy and 
water audits where facility managers of all hospitals 
are trained on energy efficiency and water optimisa-
tion initiatives, and where the housekeeping depart-
ment receives training in waste segregation, storage 
and disposal. 
Medical waste, infectious waste, sharps; laboratory 
waste, pharmaceutical waste, food waste, general 
waste and so on, are all separated into different waste 
streams. Personnel at Aster who create, handle, store, 
transport or dispose of trash are trained and assessed. 
They are responsible to adhere to the organisation’s 
waste management strategy. As part of its community 
initiatives, Aster Volunteers established the Mobile 
Medical Services with the goal of raising awareness and 
decreasing lifestyle illnesses. Additionally, Aster Volun-
teers supports blood donation camps and vaccination 
camps. Aster offers free health screenings on a regular 
basis and places a strong emphasis on public education. 
Aster DM Healthcare created the Middle East’s first 
environmentally friendly pharmacy and is commit-
ted to acquiring energy-efficient hardware, recycled 
content of paper, reusable cartridges, mercury-free 
equipment, latex-free gloves and other environmen-
tally friendly cleaning products, efficient lighting and 
equipment for “Green Operation Theater” project. Aster 
DM Foundation has partnered with various organisa-
tions in the UAE and other geographies across the 
world to help Aster expand its purpose of community 
welfare. Aster DM Foundation has partnered with Al 
Jalila Foundation in building the first medical research 
center in the UAE to support the needy community for 
their ophthalmic care through the Al Noor Foundation. 

WINNER
HEALTHCARE SECTOR CATEGORY

Aster DM Healthcare
United Arab Emirates

Aster DM Healthcare has a well 
established environmental, social, 
governance (ESG) framework. 

The ESG performance is driven by the Board 
members through the sustainability committee. 
The ESG performance criteria are part of 
annual performance review for our employees. 
Additionally, our sustainability performance is 
disclosed publicly through our annual sustainability 
report. In these difficult times we have been able to 
continue our sustainability and CSR initiatives while 

battling the pandemic as frontline 
warriors.

Dr. Azad Moopen MD, FRCP
Founder Chairman & Managing Director
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Mediclinic Middle East is one of the leading private 
healthcare providers in the United Arab Emirates with 
the majority of its operations in Dubai and Abu Dhabi 
(including Al Ain). Mediclinic Middle East is part of 
Mediclinic International, a private hospital group with 
three operating platforms in Southern Africa (South 
Africa and Namibia), Switzerland and the United Arab 
Emirates. As a healthcare provider, Mediclinic strives to 
create value by providing cost-effective, quality care and 
outstanding client experiences. Mediclinic also takes a 
broader approach to value creation by taking responsi-
bility for their operations beyond their facilities. They 
follow a sustainable approach in everything they do, 
from the way they utilise natural resources and engage 
with employees to the type of investments they make 
and how they conduct their business. 
Mediclinic has three goals as part of its sustainability 
strategy and framework: 
1. To neutralise the Company’s environmental impact
2. To be the partner of choice that all stakeholders trust
3. To strengthen the corporate culture to remain an 

ethical and responsible corporate citizen
Mediclinic takes a sustainable, long-term approach to 
business by consistently delivering high-quality health-

care services, and making considerable investment into 
its facilities for the welfare of its patients. The Group 
upholds the highest standards of clinical governance 
and ethical behaviour across its divisions and invests 
significant time and resources in recruiting and retain-
ing skilled employees. Mediclinic also respects the 
communities and environment in the areas in which it 
operates. 
Mediclinic is committed to ensuring that its environmen-
tal management systems and practices are aligned with 
international best practices and national legislations to 
safeguard its reputation and provide assurance regard-
ing the environmental quality, safety and reliability of its 
processes and services. The Sustainability Committees 
at Mediclinic have set the several targets for 2021 up to 
2030. a) Achieve carbon neutrality; b) Reduce electricity 
usage and shift to renewable energy; c) Reduce water 
usage and secure quality water supply; and d) Have zero 
waste to landfill by 2030. 
A Group Waste Management Policy was also developed 
for roll-out during 2021, with objectives such as: 
• Refuse – avoiding generating waste at the source, 

including at supplier level
• Reuse – repurposing waste materials for own or 

third-party use
• Reduce/recycle – managing the plastic waste 

management cycle
• Recover – recovering energy from waste materials
Mediclinic is aware of its fundamental responsibility to 
help improve the lives of disadvantaged individuals in 
the region. Its CSR programme primarily focusses around 
the communities that their hospitals serve. Mediclinic 
follows a three-tier approach to CSR, and allocates its 
resources accordingly:
1. Social leadership: Approx. 60% of the annual CSR 

budget is allocated to single major national initiatives 
and other individual causes deemed worthy of 
support. 

2. Operational partnerships and joint ventures: 
Approximately 30% of the annual CSR budget is allo-
cated to the enhancement of current initiatives and 
projects with accredited community organisations. 

3. Staff engagement: Approximately 10% of the annual 
CSR budget is allocated to encouraging staff involve-
ment through volunteerism. 

1st RUNNER UP

HEALTHCARE SECTOR CATEGORYMediclinic Middle East
United Arab Emirates

Healthcare is unique in that, during 
Covid, it has been the industry 
around which national responses 

were designed. Mediclinic’s actions are guided by 
an unwavering motivation to prevent, treat, care 
and protect, and it dedicates resources – whether 
physical, social or natural – towards achieving its 
purpose. We are committed to ensuring that we 
improve sustainability by managing our resources 
responsibly and efficiently to the benefit of our 

stakeholders and the environment

David Hadley
CEO
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Established in 1982 in China, CSCEC is the global largest 
construction and investment group. Its Middle East 
operations took off in 2003. Their business covers urban 
and project construction. Within a span of 18 years, the 
operations have extended beyond UAE to cover all of 
the GCC countries. Till 2020 over 100 mega projects 
covering residential, healthcare institutions, high-rise 
office buildings, universities, commercial complexes, 
roads, bridges, tunnels, airports, railways, oil and 
gas tubes, and so on have been built. These projects 
have significantly contributed to the betterment of 
local economies and helped raise the average living 
standards. 
CSCEC has won many accolades including some of the 
top most business, safety and labour practices awards. 
As one of the major overseas subsidiaries of CSCEC, they 
strive for broad sustainable development and continu-
ous innovation under credo of “Good Quality and Value 
Creation” principle. 
They have various monitoring schemes which were 
introduced in 2013 to cope with the expansion of the 
business strategy. They formulated certain business 

indicators related to sustainable development in a long 
run; to indicate the risks, opportunities and long & short-
term developments related to the provision of services 
to stakeholders. Having a people-centric approach, 
CSCEC’s corporate mission is “Expanding a happy living 
environment” and vision is “building a community with 
a shared future and creating a better life”.
CSCEC’s Sustainability Strategy focusses on the SDGs 
and GRI Standards and aligns with the Dubai Strategic 
Plan 2030. ESG risk management processes involves 4 
steps, 
1. Navigation of ESG issues (ESG assessment); 
2. Building a map; 
3. Following the ESG disclosure path (using KPIs); 
4. Reaching the ESG goals. 
A Social Responsibility Committee, composed of cor-
porate executives and department heads, is responsi-
ble for drafting the CSR plans and establishing a social 
responsibility working system that covers all levels 
and fields, drafting social responsibility management 
system; organising and implementing social responsi-
bility practices; conducting external CSR communica-
tion, compiling sustainability reports and combining 
the company’s technological innovation and business 
development. 
The structure of responsibility includes top manage-
ment, all departments, divisions and projects. During the 
COVID 19 pandemic CSCEC formed a special Epidemic 
Leading and Working Team. They ensured continuity of 
projects, managed relations with stakeholders, looked 
after the workforce, and led community engagement 
projects and initiatives. 
According to CSCEC the results showed that more 
than 12,000 employees retained their jobs, more than 
5 million masks were procured along with 40 thou-
sand bottles of disinfectant and 30 thousand pieces of 
protective clothing, to ensure safety and health of the 
employees. The company’s CSR budget is allocated for 
community activities, donations and volunteer work. 

WINNER
CONSTRUCTION SECTOR CATEGORY

China State Construction 
Engineering Corporation 
Middle East (L.L.C)
United Arab Emirates

For more than a decade’s efforts, 
we have been keeping contributing 
“CSCEC Power” to the prosperity 

of the Middle East region, the happiness of the 
regional people, and the shared development of the 
whole world. In the future, we will keep pursuing 
the high-quality and sustainable development, 
and implement strategic goals to keep CSCEC 
as a world-class enterprise with strong value 
creation, international competitiveness, industrial 

leadership, brand influence and soft 
power of culture.

Yu Tao
President & CEO
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Sharjah City for Humanitarian Services was established 
in 1979, as a civil institution to empower people with 
disabilities, with a vision to be a leading institution in 
advocating and empowering people with disabilities 
in the UAE and the Arab world. It works to reduce the 
causes of disability through early intervention and 
community awareness and empowers people with 
disabilities with education, rehabilitation and employ-
ment opportunities to be active and independent 
members in their communities. 
Sharjah City works to develop the spirit of excellence 
and creativity to achieve leadership in its methods, work 
mechanisms and services. Sustainability is considered 
fundamental to achieving its vision and mission, ensuring 
a better and sustainable future for people with disabilities. 
Sharjah City was the 1st entity to employ people with 
disabilities based on their qualifications and skills. It has 
59 male and female employees with different disabilities 
and to ensure that they are not subjected to abuse, it 

has equipped awareness teams capable of protecting 
them. Sharjah City was a pioneer in implementing the 
educational integration of the blind in public schools. It 
contributed to the development of a law in the country 
that guarantees their rights. In addition, Sharjah City 
established the Culture Club for the Disabled in 1987, the 
first of its kind in the UAE.
Sharjah City prioritises relevant material issues and analy-
ses methods in accordance with the Global Reporting Ini-
tiative and conducts a financial audit by an independent 
global party, these reports are published and shared with 
stakeholders. Business and achievements are evaluated 
and monitored annually, improvement opportunities are 
discussed and plans are developed to follow them, finan-
cial and incentive rewards are provided accordingly. 
It is committed to strictly combat corruption; In the event 
that a violation is discovered, an investigation commit-
tee is convened and the right verdict is issued which 
can reach sometimes to the termination of the service. 
Sharjah City aligns its goals with several UNSDG’s. It pays 
great attention to stakeholders through the conclusion 
of agreements, conferences and awareness campaigns. 
It provides platforms to receive complaints, suggestions 
that support the sustainability of its relationship with 
them. 
It is a member of ‘Inclusion International’, the ‘Interna-
tional Foundation for the Arts and Disability’ of the Ken-
nedy Center for the Performing Arts, the ‘International 
Federation for Inclusion’, ‘Tourism and Promotion for All’, 
‘UNESCO Associated Schools’...etc. It has obtained inter-
national accreditations for excellence in its services with 
quality standards; such as the accreditation of Carf and 
Pearson Foundation. The team is trained and qualified to 
understand risks and face challenges. 
Sharjah City is also keen to keep abreast of everything 
new in its field of work and exchange experiences with 
the concerned authorities locally, regionally and interna-
tionally. It is keen to apply environmentally friendly speci-
fications etc. Sharjah City’s interests extend to education-
al, health, environment and even security issues; such as 
their role in launching the Sharjah Environmental Aware-
ness Award and the establishment of the Environmental 
Awareness Association.

WINNER
SOCIAL ENTERPRISE SECTOR 

CATEGORY

Sharjah City for Humanitarian
Services
United Arab Emirates

Since the establishment of Sharjah 
City for Humanitarian Services, it has 
taken upon itself the issue of disability 

in all fields. The Organisation interest was not limited 
to persons with disabilities, but rather included the 
family, as it is the main partner. The city is also keen 
on the sustainability of services in accordance with 
best practices. The Organisation opened its doors for 
trainees to benefit from its experience, which opened 
horizons with the outside community (locally and 
globally) and helped sign agreements that developed 
its services in general. In conclusion, the Sharjah 
City for Humanitarian Services is always working to 

improve the quality of life for people 
with disabilities and empower them in 
society

H.H. Sheikha Jameela bint 
Mohammed Al Qasimi 
Director General
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Salam Social Enterprise came was born in Sudan in 2018 
to assist vulnerable individuals to become indepen-
dent and empower them to overcome financials 
struggles. It has a clear belief that women must have 
a more productive role in the developmental process. 
Their mission is to bridge the gender inequality gaps 
and aid women with workmanship skills. 
Salam established since its inception a strong commit-
ment towards the Sustainable Development Goals of: 
• SDG 1: End poverty at all levels
• SDG 3: Ensure healthy lives and promote well-

being for all at all ages, 
• SDG 5: Achieve gender equality and empower all 

women and girls, 
• SDG 8: Promote sustained, inclusive and sus-

tainable economic growth, full and productive 
employment and decent work for all. 

Salam has a vision of strong, independent and finan-
cially stable Sudanese Women. To achieve this, Salam 
participates in community development to provide 
unceasing opportunities for employment and enhanc-
ing employability skills. They created training pro-

grammes that train women to tailor products such 
as facemasks, bags, sanitary products, etc. They make 
every effort to ensure that Sudanese Women become 
financially secure. Salam Social Enterprise is guided 
and graded by the following virtues: honesty, integ-
rity, professionalism, respect, gender sensitivity and 
equity, teamwork, social accountability and commu-
nity participation
During the pandemic, Salam in collaboration with 
Deutsche Gesellschaft für Internationale Zusammen-
arbeit (GIZ) made 2 million masks. This was to reduce 
the transmission of COVID-19 across refugees and 
internally displaced groups in the Darfur Region of 
Sudan. Salam joined the Federal Ministry of Health 
as the main supplier for reusable facemasks. Salam 
joined UNICEF as a producer for sanitary products for 
schools with no access to regular sanitisation products. 
Salam aims to make these Pan Africa and Pan World 
projects by partnering with local, national and global 
players to achieve 
1. High quality control measures of production to 

ensure efficacy of final product 
2. Assess current production capacity and fulfill gaps 
3. Deliver awareness sessions about product specifi-

cation, usage and future disposal 
Salam Social Enterprise is based on social develop-
ment with conscious approach and a high sensitivity 
towards women. Their main focus is to create equal 
chances for woman at the market place with inclusion 
of vulnerable people from both genders. They started 
first with 100 employees in 2018 now they have 
exceeded the 500 and growing. 
At Salam, EHS approach is woven very strongly in its 
operational and execution processes. Salam maintains 
systematic and environmental friendly methodology 
to produce high quality products. They aim to reduce 
wastes by 2% and incorporate recycling product range 
in the current products.  
Salam aims to cover gender equality, lifestyle enhance-
ment, employment needs and many community social 
objectives. Salam is aiming to use solar energy for a 
part of their lending machines to run their operations 
on clean energy. 

1st RUNNER UP

SOCIAL ENTERPRISE SECTOR 
CATEGORYSALAM Social Enterprise 

Republic of Sudan

Founding Salam social enterprise was 
the conclusion of many trails to social 
development work. Started early in 

college by founding a small charity organisation 
to pay for poor patients. Then expanded to help 
pay debts for female inmates and get them out of 
prison. This experience shifted my mindset to do 
something more sustainable directly at the root of 
the problem. And Salam came not only to train and 
find job opportunities for vulnerable women

Safiya Abdualrahman Elfadni
Founder & CEO
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Mohamed Naser Al-Sayer & Sons is a subsidiary of Al 
Sayer Holding that was established in 1967 to provide 
vehicle, automotive repair and maintenance servic-
es. According to Al-Sayer, “sustainable business” is a 
whole-system concept encompassing every dimen-
sion of a company’s operations from financial perfor-
mance to social responsibility, worker and customer 
well-being and care for the environment.  
Al-Sayer’s sustainability vision statement is, “remain 
a leading sustainable group of companies provid-
ing prosperity for future generations across multiple 
industries”, and the values reflect their overarching 
ESG focus; nature, economy, society and well-being. 
The values are embedded within the long term strat-
egy, codes and policies. The vision, mission and values 
are true to the Kuwait National Development Plan 2035 
and the UNSDGs. Al-Sayer has focussed on optimising 
its energy consumption, increase production of Solar 
Energy, minimising its water use and wastewater & 
waste recycling on company buildings, and so on.
Al-Sayer Sustainability Steering Committee oversees 
and leads all sustainability issues. A dedicated Sustain-
ability platform that combines various internal dash-

boards to centralise sustainability related performance 
data has been highly effective in not only tracking and 
recording cross-functional inputs, but also in prepar-
ing content for sustainability reports. 
The 4 pillars driving activities and initiatives are Youth 
Empowerment & Empowerment of people for creativ-
ity and innovative skill development (a technical 
training centre for students of Kuwait public authori-
ties on applied technologies), Enhance education and 
self-learning internally (Al-Sayer Executive Develop-
ment Programme for Senior Managers by American 
University of Beirut), conducting periodic stakehold-
ers engagement workshops, having gender balance 
specially in Committees and decision making positions. 
Al-Sayer continued to apply best practices during 
the challenging COVID-19 pandemic. Some notewor-
thy actions at the operational level included periodic 
audit on all branches and departments to affirm the 
Ministry of Health decreed precautions, daily inspec-
tion of all branches, SOPs and protocols. CSR initia-
tives were conducted, such as vaccine day for 3,000 
employees with MOH and Al-Sayer Volunteer Team. 
A set of 10 goals and related projects along with a 
deadline was drawn up that aligned with both sustain-
able development issues and local ESG issues. For 
example, Kuwait’s progress on Hydrogen and the new 
strategy due to the major transition to net-zero energy 
resources to limit global warming, motivating Al-Sayer 
to coordinate with their principal TOYOTA, who are 
credited with efforts like Toyota Mirai and Hydrogen 
Fuel cell forklifts, to bring these technologies to the 
Kuwaiti Market. 
Al-Sayer also has played a significant partnering role 
with leading local and global collaborative platforms 
that have included Kuwait Foundation for the Ad-
vancement of Sciences (KFAS), World Business Council 
for Sustainable Development (WBCSD) and UN Global 
Compact. The Group has been rewarded for its ESG 
practices with various accolades, - Kuwait Award for 
Public Relations and Customer Service for excellence 
in CSR Programmes, green building platinum labelling 
for some new and existing facilities, Toyota Motor Cor-
poration GOLD award and the SERVICE HERO award. 

WINNER
AUTOMOTIVE INDUSTRY CATEGORYMohamed Naser Al-Sayer & 

Sons Est. Co.
State of Kuwait

As part of our mission to achieve the 
Sustainable Development Agenda 
2030 in line with Kuwait National 

Development Plan 2035, ALSAYER has been 
specially focussed on designing and implementing 
coherent and balanced sustainable initiatives & 
taking serious actions toward optimising its energy 
consumption, increase production of Solar Energy, 
minimising its water use and wastewater & Waste 
Recycling on company buildings & Sustainability 

awareness in all stakeholders.

Mubarak Naser Al-Sayer
CEO
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GPIC ENVIRONMENTAL RESEARCH AWARD is one of 
the longest running awards programme of its kind 
in the Kingdom of Bahrain, having been instituted in 
2004, in line with their commitment towards the so-
ciety, the environment, and the welfare of the youth 
of Bahrain. GPIC launched the award in collaboration 
with the Ministry of Education (MoE), schools and oth-
er stakeholders. 
The objectives of the programme are defined as: 
• To enhance scientific research skills amongst the 

student community in the schools in Bahrain 
• To raise students awareness towards saving the 

environment 
• To foster a healthy competition amongst school 

students 
• To boost creativity and innovation, especially with 

regard to environmental projects. 
Local material topics related to Water, Power, Waste, 
GHG emissions feature in a need analysis conducted 
prior to the commencement of each cycle and the 
projects are selected by the relevant committee based 
on these central themes and focus areas. Researches 

and projects are submitted in any one of the listed cat-
egories which include: Pollution control; Power & Wa-
ter conservation; Recycling and re-use; Protection of 
wild life and marine resources; and Agricultural pro-
motion and green space development. 
The project has entered its 17th year and each cycle 
starts after the summer vacation in September. The 
award winners of the environmental research pro-
gramme are appreciated and awarded during GPIC’s 
annual ‘SHE’ Family Evening where the winners are 
awarded in the presence of hundreds of students. 
This acts as a catalyst and a motivation for other stu-
dents to highlight the importance of environmental 
research. GPIC sponsors 20 research programmes and 
awards the top 3 entries each year. 
Since its inception 1,198 projects have been received 
and 463 schools have benefitted from this programme. 
More than 2,740 students, directly involved with the 
project have benefitted as well. Moreover, the GPIC’s 
internal team that manages the programme has ben-
efited by interfacing with the students as more than 
100 employees of GPIC have been directly engaged in 
this programme. External assessors have benefited by 
coming across new innovative ideas. Since the launch 
35 assessors representing different entities have been 
effectively engaged. In line with GPIC’S commitment 
towards gender equality, UNGC principles and the 
UNSDGs, 49% of the participating schools are govern-
ment girls’ schools, 39% are government boys’ schools 
and 12% are private schools.
The project has earned considerable acclaim locally 
and internationally.  THE UN Environment and UNDP 
have acknowledged it as a project linked to the UNS-
DGs.  GPIC has showcased the project for the HM King 
Hamad international youth award for contributing to 
the SDGS, which GPIC won in 2018. The programme 
has progressed successfully year after year, it is note-
worthy here to emphasise that it continued in spite of 
the challenges posed by COVID-19 pandemic. One of 
the defining challenges in 2019-2020 was the closure 
of schools, which compelled GPIC to conduct the pro-
gramme on a fully virtual platform. GPIC and the Min-
istry of Education worked jointly to develop a unique 
virtual platform for the programme/award.   

WINNER
PARTNERSHIPS & COLLABORATIONS 

CATEGORY

Gulf Petrochemical Industries
Company (GPIC) 
Kingdom of Bahrain

We are delighted to have successfully 
completed the 16th cycle of the ‘GPIC 
Environmental Research Award’ 

programme for the academic year 2020/2021.  Amidst 
the challenging Coronavirus Pandemic, we have managed 
to achieve this virtually. The subject programme, in 
collaboration with the Ministry of Education of Bahrain, 
has been a corner stone to environmental innovation and 
a teaching programme for young researchers in the field 
of environment for the past 17 years and has benefitted 
many. This programme is also aligned to the SDG-17 
relating to partnerships and other environment related 

SDG’s, highlighting our commitment to 
future generations and the 2030 agenda.

Dr. Abdulrahman Jawahery
President
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The Ministry of Economy launched the National Fund 
for CSR as per Cabinet Resolution No. 2 of 2018, to 
establish a federal programme to set an organisation-
al framework for social responsibility and the mecha-
nism for documenting, managing and directing them. 
Setting the general framework for incentives and priv-
ileges to practice social responsibility and activate the 
roles of concerned authorities to regulate practices 
within private sector establishments. 
The Ministry sought to make a radical transforma-
tion in the concept of CSR, by moving from charitable 
activities to launching well-organised developmental 
initiatives to establish innovative & sustainable devel-
opment projects in line with the country’s comprehen-
sive development strategy .
There are 4 strategic goals for the CSR path, 
• To increase awareness of the values of social 

responsibility, 
• To enhance public awareness of the concept of 

social responsibility, 
• To forge a sustainable development partnership 

between the public and private sectors, 
• To encourage companies to implement socially 

responsible practices.

The pioneering initiative was launched in 2019 under 
the  patronage of HH Sheikh Mohammed bin Rashid 
Al Maktoum, Vice President and Prime Minister of the 
UAE and Ruler of Dubai. 
It included the establishment of the National Responsi-
bility Fund, to help the  corporate community  become 
part of an effective partnership with the government. 
A smart platform for CSR was launched  to organise 
and coordinate the work and to link companies and 
establishments wishing to participate in social respon-
sibility with the authorities. 
Beneficiaries are those that sought finances for the 
implementation of socially responsible projects. Part-
ners from the private sector contribute financial sup-
port for the fund’s programmes and initiatives, in addi-
tion to the budgets that are allocated to partners from 
the federal and local authorities to implement the 
initiatives.
The size of beneficiaries varies (the needy, the sick, 
families in need and students). The “Khalifa Humanity” 
campaign on “Covid 19” in partnership with the Khalifa 
Bin Zayed Al Nahyan Foundation for Humanitarian 
Works is one such project that distributed thousands 
of food and health parcels, 3,500 smart devices to 
support the distance learning initiative and medical 
equipment for hospitals and patients. This campaign 
resulted in 1,404,212 cash contributions, 216,647 in-
kind assistance and more than 395,000 beneficiaries 
across the country.
A National Index for CSR was developed to measure 
and rank these practices. It contains 32 KPIs and 20 
sub-indicators that comply with international stan-
dards. This index also strives to make the UAE a na-
tional, regional and global leader in the field of social 
responsibility. It aims to identify gaps and constraints 
that can be improved through setting policies and re-
sponsible management.
They faced challenges in attracting  companies to join 
the fund and were able to overcome them by launch-
ing the Social Responsibility Sign to give companies a 
set of incentives; the use of the sign to promote them. 
They launched a sub-initiative, which is the CSR Pass-
port to reward the 5 most distinguished companies in 
the CSR field. 

1st RUNNER UP

PARTNERSHIPS & COLLABORATIONS 
CATEGORYMinistry of Economy

United Arab Emirates

Within our vision to achieve 
sustainable economic and social 
development for the individual 

and society, the Ministry’s policy is adopting 
the following principles: The guidelines of the 
international standard for social responsibility 
ISO 26000. Exercising the Ministry’s activities 
and making decisions in accordance with the 
principles of transparency, accountability, ethical 
behaviour, respect for human rights, respect for the 

rights of customers and respect for 
international laws.

H.E. Abdullah bin Ahmed Al Saleh 
Undersecretary - Ministry of Economy
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SAKAN – is an independent civil institution that 
enables the non-profit housing sector to find sustain-
able development housing solutions and contributes 
to improving the quality of family life in the target 
communities and their scope is the Kingdom of Saudi 
Arabia. Among the foundation’s initiatives is the Jood 
Housing Platform. The Jood is the first platform in the 
Kingdom of Saudi Arabia for crowd funding specialised 
in the housing field. Its goal is to organise and manage 
rationally the charitable giving in the housing sphere 
and its ability to reach families in need in all regions of 
the Kingdom in a sustainable manner. 
The platform aims to involve the community, individu-
als and organisations, in giving through an electronic 
platform that ensures transparency, accuracy and 
professionalism in providing charitable contributions. 
The strategic objectives are:
1. Strive to achieve the goals of the Kingdom’s Vision 

2030 to enable a healthy and fulfilling life.
2. Increasing the rate of family stability and commu-

nity solidarity.
3. Raising reliability level in providing assistance in 

the field of housing.

4. Activate partnership and the integration between 
the public and private sectors to achieve national 
priorities.
Jood liaises with executive partners such as asso-
ciations, NGOs, financial partners from donors, and 
private sector companies; total value of aids amounted 
to 508,452,475 Saudi riyals, and the number of share-
holders was 2,941,892. The beneficiaries of the platform 
are the NGOs that work in-partnership with the Jood 
to enable the final beneficiary to own a home or rent 
subsidies. The number of beneficiaries has reached 
26,835. Furthermore, the tracks of the platform are: 
rent support, housing support, volunteering, housing 
projects, repair and maintenance, furnishing, utility 
bills (electricity and water), and the endowment fund.
The initiative works through a strategy built by finest 
international expert houses through a systematic 
study of best international experiences and practices 
with a clear and precise identification of the tacti-
cal milestones required of the initiative. It also works 
by setting annual targets that define work indicators 
which are reviewed and audited periodically. The plat-
form provides a technical system that contributes and 
facilitates the control and evaluation system for the 
competent committee to conduct additional auditing 
and review. For continuous improvement, the platform 
annually holds specialised workshops with experts and 
specialists.
To safeguard the continuity of partnerships, Jood con-
ducts financial audits and reviews and discloses it to 
all stakeholders transparently. It is also working on 
studying the effects and achievements of the platform 
and the extent to which it achieves the goals. Through 
this process, Jood successfully discovered the chal-
lenges it faces and finds rational solutions to overcome 
them. For instance: the novelty of the project and the 
weak interaction of community groups were some of 
the challenges, which were addressed by spreading 
awareness and setting up marketing campaigns to 
attract attention to the idea. This led to facilitating and 
developing communication through the platform and 
signed a four-year agreement with the largest market-
ing platforms to promote and support the initiative.
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National Developmental 
Housing Corporation (SAKAN)   
Kingdom of Saudi Arabia

Good Housing is the first digital 
platform for crowdfunding and one 
of the initiatives of the Kingdom’s 

Vision 2030, which is a national project that seeks to 
sustain housing tender for the most needy families 
and facilitate the contribution of individuals and 
organisations to provide a helping hand and increase 
the rate of family stability. Transparency and accuracy 
in providing support to beneficiaries are achieved 
by ensuring the beneficiaries’ needs through linking 

with government databases and 
field research conducted by partner 
associations.

Dr. Mohammed Abdullah Almujaidel
Secretary General
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SANABEL founded the Arab Society for the Protection 
of Nature, a not- for-profit association that aims to 
plant trees, protect the environment and enhance food 
sovereignty in the Arab world. SANABEL contributes 
financially and also provides the technical expertise 
for all its programmes at all local, regional and global 
levels. 
• The Food Sovereignty Programme: SANABE makes 

contributions to influence the formulation and  im-
plementation of environmental, agricultural and 
food policies within its participation in regional and 
international forums.

• The Green Caravan Programme in Jordan: Its goal is 
to increase the sustainable green area, reduce the 
rate of desertification and support small farmers.

• The Million Tree Programme in Palestine: It aims to 
support Palestinian farmers against the practices 
of the Israeli occupation forces.

• If You Know Programme: An awareness pro-
gramme targeting university and school students, 
to spread awareness of the importance and ben-
efits of agriculture and introduce them to envi-
ronmental challenges, with reference to solutions 
that local communities and organisations seek to 
implement in this context.

In 2003, Farmers in the Green Caravan programme 
were selected based on criteria such as: a) Low-income 
families who suffer from unemployment, b) Families 
headed by women, c) Families with people with special 
needs...etc. The number of beneficiaries reached 2,729 
farmers (14,399 individuals) while about 29,281 farmers 
(215,503 individuals) benefited from the One Million 
Tree programme.
To implement the sustainable development goals, the 
association cooperated with stakeholders to achieve 
goal number 17; Wherein their programmes work on 
a participatory approach through holding consulta-
tive meetings with contractors, shareholders and pro-
gramme supporters to clarify the ideas, take the best 
measures and overcome challenges. Evaluations of 
the programmes are done before, during and after 
completion in order to share it with stakeholders. A 
financial audit is also conducted by a regional account-
ing auditing company, the International Company for 
Auditing and Accounting.
SANABEL cooperated with the association in designing 
the “ALWAN” garden in the UNRWA girls’ school in Gaza 
camp, believing that gardens are a right for people and 
communication with nature is necessary, especially for 
children. Interviews were conducted with principals, 
teachers and students to understand their needs and 
through this, an educational garden was designed to 
deal with food security and agricultural education to 
encourage the establishment of cultural and artistic 
activities outside. 
It benefited 3,000 students from 6-16 years of age, in 
addition to school staff and people living in the camp. 
Through it, it achieved Goal No. 17, in addition to Goal 
4 (Quality Education) by enhancing psychological and 
mental safety and creating a beautiful atmosphere, 
which enhanced the students’ ability to think and focus 
and Goal 11 (sustainable cities and local communities) 
by providing an interactive, environmentally sustain-
able educational space that serves students in several 
courses (science, art, environment, agriculture).
SANABEL chooses the plants based on several factors: 
their ability to provide shade and drought tolerance, 
their dependence on the reuse of surface water, their 
low need for maintenance and aligned with the nature 
of the climate of the region.
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Sanabel Landscape 
Architecture | Urban 
Design & Planning
Hashemite Kingdom of Jordan

Sanabel believes in established 
and meaningful partnerships with 
different stakeholders including local 
communities, private and public sector 

entities in order to design and execute sustainable 
and innovative landscape and urban design projects, 
as well as long team strategies to benefit the 
inhabitants of cities, suburbs, and rural areas. 
Sanabel leads inventive participatory approaches 
that respects the needs and capacities of the local 

community while aiming to provide 
smart and environmentally sustainable 
solutions to private and public open 
spaces.

Mohamad AL Jaajaa
COO

Landscape Architecture 
Urban Design & Planning
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Adeeb Group has grown into a prominent FM and MEP 
contracting company extending its services all over 
the U.A.E. Established in 1994, Adeeb has accredita-
tions from ISO 9001, 14001, 45001, TQM, and SKEA 2015. 
“Adeeb Group” is a part of SBR Group (Sultan Bin Rashed 
Industrial Group), and is headquartered in Abu Dhabi 
with regional offices in Dubai & Al Ain. The company 
has achieved quantitative results by partnering with 
internal, external and global stakeholders to execute 
multiple CSR programmes such as: 
1. Exploration of Solar Power as an alternative for the 

future
2. Water saving solutions implementation at various 

sites
3. LED lamps installations at major sites to focus on 

energy and sustainable solutions
4. Organising waste recycling sessions
5. COVID-19 awareness campaigns
6. Energy efficiency programmes
The Middle East Facilities Management Association 
(MEFMA) Virtual Seminar was co-sponsored by Adeeb 
Group under the theme of ‘Facility Management 
Transformation & Digitisation towards Sustainable 
Development’. Adeeb has been an active participant in 

promoting various Facilities Management community 
development activities. It has also attained Corporate 
Membership of the Institute of Workplace and Facilities 
Management, National Fire Protection Association and 
Emirates Environmental Group. With Corporate Social 
Responsibility and Sustainability at the heart of Adeeb 
Group’s organisational values, they participate regu-
larly in numerous events and workshops related to: 
• Waste Management
• Sustainability
• Environmental protection
• Green Buildings developments 
• Quality FM management and others.
In a move to achieve sustainability, the company has ini-
tiated its processes on Occupational Safety and Health 
Management Systems (OSHMS) and has achieved the 
success rate of 94% from Abu Dhabi Municipality & at-
tained the OSHAD Certificate with validity until 2021. In 
line with the policy objectives of Adeeb Group’s Sus-
tainable Development Goals, they seek to examine 
the extent to which provisions of CSR guidance to 
promote capacity building and equitable partnerships 
in global sustainability. Recycling for the “Nature’s Se-
cure & Energy Resource Planning” is their initiative and 
they have been promoting this among colleagues and 
Stakeholders since the beginning of the campaign. The 
Management of the company participated in an event 
conducted by Abu Dhabi Government under the name 
“Sustainability Week” which establishes a platform for 
the global community to discourse issues and topics 
that can accelerate sustainable development around 
the world. By joining one of the world’s largest move-
ments - Earth hour, Adeeb Group addresses the issues 
of climate change. 
Adeeb Group is committed to minimising its impact 
on the environment. The company’s environmental 
strategy is closely connected to its organisational values 
which reflect in turn the value of building a future with 
highest environmental standards in all its areas of op-
eration, meeting and exceeding all relevant legislative 
requirements, continuing to be a member of Emirates 
Green Building Council and Emirates Environmental 
Group and actively contributing to their guidelines on 
protecting the environment, developing training pro-
grammes for the staff to raise awareness of environ-
mental issues,  minimising waste and promoting recy-
cling, and others. 

sPECIAL 
RECOGNItION
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CATEGORYADEEB Group

United Arab Emirates

It is our pleasure to be associated 
with various Social Organisations 
such as EEG, EGBC, Tadweer, 

MEFMA, IWFM, NFPA, BICSc, Abu Dhabi Blood 
Bank, EWSWWF etc., as partners for the initiation 
and implementation of various sustainable and 
welfare practices and have been working with 
Social Partners since 10 years for the benefit 
of the Society. Arabia CSR Award indeed is an 
appreciable platform to evaluate and measure the 
performance of our Community involvements.

Engr. Ansari
CEO
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Established in June 1956, Dubai Police pursues to make 
Dubai the safest city, with revolutionary smart servic-
es, global institutional excellence and professional 
development in-line with modern technologies in an 
environment that stimulates innovation and creativ-
ity. They use the highest most accurate performance 
measures in application of their duties and tasks, 
through institutional performance indicators, strategic 
planning, human and financial resources management, 
simplifying procedures and strengthening community 
partnership and teamwork.
Dubai Police is committed to its responsibility to serve 
the community through partnerships with govern-
ment and private stakeholders; like: The Positive Spirit 
Project, which is a cultural, social, sports, and aware-
ness project. It aims to enrich the quality of life and 
improve its pattern in overcrowded residential areas, 
address social problems and harmful practices, work to 
address their causes to eliminate problems that threat-
en the security and stability of society, which leads to 
the sustainable development in its social dimension. It 
provides innovative programmes that adopt commu-
nication, dialogue and persuade the community in 

joint cooperation to build a safe, stable and sustain-
able society. The project in 3 years witnessed 56 volun-
teer participations, and presented 204 programmes, 
contributed to solving 63 cases, which saved costs of 
court cases from 99,000 to 153,000 dirhams, presented 
155 environmental awareness lectures and achieved 
89.5% in the community happiness rate. From 2018 to 
2020, the number of beneficiaries reached 19,971 and 
curbed crime rates to 48%.  
The main objectives of the project were: 
1. External community happiness
2. Crime rate reduction 
3. Increase sense of safety 
4. Activate the role of the community police. 
These objectives support the strategic objectives, 
including the proportion of community happiness. As 
part of the police’s interest in the security and satisfac-
tion of the community, community cases and social 
issues are monitored. E.g. In 2018, at the meeting of 
the Commander in Chief of Police with the public, they 
presented issues of cybercrime, street congestion due 
to schools, public disturbance due to tea cafeterias, 
etc. These issues were discussed with partners, which 
contributed to the realisation of the Dubai government’s 
strategy within the axis of the safe city. This project is 
subject to internal and external audit which applies 
international standards of Quality Management System 
9001 (2015), Environmental Management System 14001 
(2009), Social Responsibility System 26000 (2020), 
Partnerships System 44001 (2020), etc. Dubai Police 
also joined the United Nations Global Compact in 2019. 
Dubai Police also focusses on internal and external 
partners to achieve its goals, for example, it formed 
a unified work team from inside and outside the 
police consisting of 47 members; to ensure continu-
ous communication. A periodic meeting discusses the 
results and benefits of the project and 3 performance 
indicators monitor the efficiency and effectiveness of 
the project. The Dubai Police General Command has 
a general department specialised in implementing 
financial policies and systems in accordance with the 
financial regulations followed by the Dubai govern-
ment. The project is subject to financial control, and the 
project’s financial performance is reviewed and shared 
transparently with all stakeholders.
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CATEGORYDubai Police

United Arab Emirates

Dubai Police attaches great 
importance to partnership with the 
public and private sectors, which 

contributes to the implementation of its strategic 
plan.  Dubai Police implemented many joint projects 
with partners and met with great success that 
contributed to the happiness of the community, 
including the positive spirit initiative.

Colonel Ali Khalfan Al-Mansoori 
Deputy Director of the General Department for 
Community Happiness
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SPONSORS’
PROFILES
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DIAMOND SPONSOR

gulf petrochemical
industries company 
(gpic) 

Gulf Petrochemical Industries Company (GPIC) is a regional powerhouse in the 
petrochemicals and fertiliser industry. Formed as a result of a joint venture between 
the Government of Kingdom of Bahrain (Oil and Gas Holding Company), Saudi Basic 
Industries Corporation (SABIC) of the Kingdom of Saudi Arabia and Petrochemical 
Industries Company (PIC) of the State of Kuwait. GPIC primarily specialises in the 
production of petrochemical products from natural gas namely: methanol, ammonia 
and Urea at the highest international health and safety standards, earning it a number 
of prestigious industry and sustainability accolades over the years. 
Since its establishment in 1979, the company has constantly been expanding and 
growing. This is due to its vision which is to be “A world – class petrochemical and 
Fertiliser Company of choice, recognised for excellence”. The company is well placed in 
terms of linkages since it has access to raw natural gas which it uses for its production 
of Ammonia, Methanol and Granular Urea.
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Sahara International Petrochemical Company (Sipchem) is one of the world’s leading 
petrochemical companies with over 35 years of combined operating history, market 
presence in more than 40 countries. Sipchem produces a wide range of products from 
basic chemicals and polymers to specialty chemicals. Their products reach millions 
of consumers every day in more than 100 countries around the world. Sipchem is a 
globally recognised chemical manufacturer based in Saudi Arabia, headquartered in 
Riyadh and maintains a corporate office in Khobar. 
Their main industrial complex is in Jubail Industrial City. Based in Khobar, Sipchem 
Marketing Company (SMC), a wholly owned Sipchem company, functions  independently 
and supports the sales and marketing of Sipchem products. It has offices in Switzerland, 
Singapore and Saudi Arabia. SMC endeavors to utilise the most sophisticated marketing 
techniques to ensure delivery of quality products to customers located throughout the 
world. Today, SMC has a strong, growing and diversified product portfolio and markets 
over 75% of its total merchant volumes globally.

sahara 
international 
petrochemical 
company
GOLD SPONSOR
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Long before oil was discovered in Kuwait in the 1930’s, the ALSAYER family, had 
established themselves as leading merchants in foodstuffs, spanning more than two 
decades. The discovery of oil, however,  brought about a new vision shared by their 
late Chairman Mr. Naser Al Sayer, his father Mohammad, and brother Bader. This 
prompted the formation of ALSAYER Holding, and the beginning of a journey across 
Asia in pursuit of new opportunities. Thus, the first Toyota landed in Kuwait in 1955, 
marking the commencement of a new chapter in the history of not just ALSAYER, but 
of Kuwait itself. 
Today, they have a diverse portfolio of businesses, products and services, with 
specialist teams dedicated to the cultivation and growth of every business they are 
involved in. They represent some of the best brands in the world, including market 
leaders in the automotive and heavy equipment supply industries. Their presence can 
be seen in every aspect of daily life with some of the largest market shares in nearly 
every industry in which they operate. Not surprisingly, they are regarded as the most 
customer-centric company in the country, with the ability to offer every client a full 
and satisfactory solution in the ownership and maintenance of products.

al sayer group
SILVER SPONSOR
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SILVER SPONSOR
McDonald’s UAE

Operating since 1994, McDonald’s UAE prides itself on being a local member of the 
community and is firmly committed to being a responsible leader. Emirates Fast 
Food Co., which owns and operates the global food chain in the UAE, has been a 
staunch supporter of sustainability and environmental preservation which has been 
endorsed through its long-standing partnership with Emirates Environmental Group. 
This partnership has resulted in many green initiatives such as Planting a Greener 
Future, Clean Up UAE and the Can Collection Drive that have made a positive impact 
on the local environment. McDonald’s UAE’s is also a founding member of the Arabia 
Corporate Social Responsibility Network.
In an ongoing effort to make a positive impact on the environment, McDonald’s UAE 
launched its biodiesel initiative to reduce its carbon footprint in July 2011. Through this 
programme all McDonald’s used vegetable oil is collected from its outlets across the 
UAE, converted into 100% biodiesel, and is used to fuel the company’s logistic fleet.
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Conclusion

We are witnessing the biggest phenomenon of the century, which is challenging our understanding 
of mankind’s strengths and vulnerabilities to its core. 

A recent UNDP study found that COVID-19 could drive the number of people living in extreme 
poverty to over 1 billion by 2030, with a quarter of a billion pushed into extreme poverty as a 
direct result of the pandemic. UNDP’s study with UN Women and the Fredrick S. Pardee Center 
at the University of Denver in 2021 reveals expectations that there will be 118 women in poverty 
for every 100 poor men globally and this could rise by 2030. 

Their study also showed that investment in women’s empowerment in Egypt can lead to 3.8 
million fewer people in poverty by 2030 than would otherwise be expected, showing positive 
‘multiplier effects’ of investments in gender equality. A survey conducted by (Ipsos) of more than 
21,000 adults from 27 countries has found that 72% would prefer their life to change significantly 
rather than go back to how it was before the COVID-19 crisis started. 

No discussion about the future is complete without talking about the all-consuming effects and 
repercussions of COVID-19. A world that has been rocked out of its socio-economic equilibrium, 
a dynamism that spells destruction more than creation, a population that stands at a cross 
roads unlike any other, ever before, and wants a future significantly different from pre-pandemic 
times. Business sits at the intersection of economy and society and its role in future recovery, 
rehabilitation and regrowth has assumed gargantuan proportions. 

There is no doubt that every cloud has a silver lining. The pandemic and post pandemic resilience 
and recovery builds optimism, even among the most sceptical. Corporate sustainability is 
embedded within both, resilience that has come from solid ESG structures and recovery that will 
be ushered in by long term risk and opportunity management. 

For companies, COVID-19 has presented a litmus test. It has helped to validate beliefs and 
consolidate commitments, especially in the context of an uncertain future. The challenges have 
opened up hitherto unexplored scenarios and opportunities for innovation. We believe this facet 
has been the most prominent among the majority of applications that were submitted for the 
Arabia CSR Awards this year. 

The 14th cycle brought forth a league of champions for whom sustainable development is 
an imperative and one that COVID-19 has not under prioritised. 40 organisations have been 
awarded the coveted award across 13 categories. All have demonstrated that the journey to 
sustainability is both continuous and self-propelling. It points to the positive approach adopted 
by organisations in the Arab region in the face of tumultuous socio-economic developments and 
highlights that their contribution to sustainable development is no less than anywhere else in the 
world. The champions did not stop their efforts; continuing to aim for inclusive value and investing 
in transformative innovation and long term impact. 
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