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Note from the Founder & CEO

Dear members, partners
and valued supporters,

As we bid farewell to the
blessed month of Ramadan, |
extend my heartfelt Eid greetings
to each one of you. | hope this holy

month has brought peace, reflection and spiri-

tual growth,and that it has been atime of joy and prosper-
ity for you and your families. As we embrace the festivities
of Eid, we also reflect on the incredible work we've accom-
plished in the 1t quarter of 2025. The beginning of this year
has been a busy and fruitful one,and I'm proud to say that
ACSRN has continued to make strides in promoting sus-
tainability and corporate responsibility across the region.

The month of Ramadan was a period of both reflection
and productivity for us. Despite the spiritual and personal
nature of this month, it has been quite a busy one for
ACSRN. We've had the opportunity to engage with key
leaders, organisations and communities, all united in their
shared mission to advance sustainability.

We have seen a growing momentum across sectors, in
applying for the Arabia CSR & Sustainability Awards and it
isinspiring to witness the collective commitment to build-
ing a future where people, planet and prosperity come
together.

This March, we had the privilege of participating in several
high-impact events that reflect the essence of our mis-
sion. On 8% March, we joined the Future Women Leaders
Forum at the InterContinental Hotel Dubai Festival City,
organised in partnership with Tristar Group and Gulf News
to mark International Women's Day.

This forum brought together inspiring leaders from var-
ious sectors to discuss gender equality, leadership strat-
egies and the important role women play in shaping a
more sustainable and inclusive future. During the event,
| had the honour of participating in a panel discussion on
Lessonsin Leadership: Winning Strategies, where I shared
insights on empowering women to lead with purpose and
determination, particularly in fields that promote positive
change and sustainability. Read more on page 3.

On 13t March, we participated in the GISD Alliance Out-
reach & Engagement Meeting, where we discussed the
latest developments in sustainable development financ-
ing. This meeting was an opportunity to align our efforts
with global strategies aimed at advancing the United
Nations' Sustainable Development Goals (SDGs), and we
continue to work tirelessly towards addressing the press-
ingissues of our time, including climate change, inequality
and resource depletion.

A significant moment in March was on the 18, when |
had the privilege of being recognised as the Most Out-
standing Woman of the Year in Environment & Climate

Sustainability at the Premier Women Middle East & Africa
Awards. This recognition was not only a personal honour
but a testament to the collective work of everyone who
believes in the importance of sustainable practices and
environmental stewardship. It is a reflection of the dedi-
cation we all share in making the world a better place for
current and future generations. Read more at 3.

In addition to these events, we also had the opportunity to
engage with CPR Meetings, Emirates GBC Engagements,
and WorldGBC Engagements, where we discussed key ini-
tiatives in sustainability and the green building practices,
sustainable construction, and how the built environment
can contribute to a more sustainable future.

These global conversations are critical to ensuring that
we continue to innovate and collaborate on solutions that
address the environmental challenges we face today. Read
more on page 4.

As we look to the future, | would like to remind you of an
incredible opportunity to recognise and showcase your
organisation’s efforts towards sustainability. The 18t Cycle
ofthe Arabia CSR Awards & Sustainability is still accepting
registrations, and | strongly encourage all businesses and
institutions who have not registered yet to take part. This
prestigious platform allows organisations to demonstrate
their commitment to sustainable practices, social respon-
sibility and environmental stewardship. The Arabia CSR &
Sustainability Awards honours outstanding achievements
and also drives forward a culture of continuous improve-
ment and innovation in the region.

In addition, | am excited to announce that the 13* Cycle of
the Arabia CSR & Sustainability Forum is fast approach-
ing. This key event will bring together leaders, organisa-
tions and experts from around the world to share best
practices, discuss emerging trends and collaborate on
innovative sustainability solutions. Stay tuned for more
details, including registration and agenda updates, by fol-
lowing us on social media @arabiacsr.

As we continue our work together, | want to emphasise
the importance of collaboration across different sectors
of society. Sustainability is not a challenge that can be
tackled by any single entity alone. It requires the collec-
tive action of governments, corporations, civil society and
individuals. | am proud of the progress we've made, but we
must remain focused on the path ahead. The challenges
we face are great, but the potential for positive change is
even greater.

In closing, | would like to wish you all a joyful Eid holidays
and a prosperousyear ahead. Let us continue to work with
renewed energy and purpose as we strive to build a world
that is both sustainable and inclusive for all.
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ACSRN News

Future Women Leaders Forum 2025

On 8t March, the Future Women Leaders Forum was held
atthe InterContinental Hotel Dubai Festival City, organised
by Tristar Group in partnership with Gulf News. The event,
marking International Women's Day, brought together
leaders from various sectors to discuss gender equality,
leadership strategies and the crucial role women play in
building a sustainable and inclusive future.

Mr. Eugene Mayne, Founder and CEO of Tristar Group,
opened the forum, stressing the importance of collective
action in achieving gender equality. He emphasised that
every step taken to support women's rights brings soci-
ety closer to justice and equity. A highlight of the forum
was the Panel Discussion on "Lessons in Leadership: Win-
ning Strategies," featuring Mrs. Habiba Al Mar’ashi, ACSRN
Founder & CEO. She shared valuable leadership insights,
particularly for women stepping into managerial roles.
Mrs. Al Mar'ashi advised new leaders to focus on building
trust and open communication, creating an environment
where their teams feel heard and valued. As a passion-
ate advocate for sustainability, she also discussed green
leadership. Mrs. Al Mar'ashi explained that it's not just
about advocating for sustainability but creating lasting
change through vision, passion and collaboration. She
highlighted the success of the Arabia CSR Network and
Emirates Green Building Council, organisations she has
co-founded in addition to the EEG, and their impact on
regional sustainability efforts.

Mrs. Al Mar'ashi concluded by stressing the importance of
collaboration in achieving sustainability goalsand empow-
ering everyone to contribute to a better, more sustainable
future. As we celebrate women’s achievements, let's con-
tinue to push forward the momentum for gender equality.

GISD Alliance Outreach & Engagement Meeting

On 13t March, Mrs. Habiba Al Mar’ashi, Founder & CEO
of the ACSRN, attended the GISD Alliance Outreach &
Engagement Meeting in her capacity as a board member
of the GISD Alliance. The meeting focused on key prepa-
rations for the 4th International Conference on Financing
for Development (FFD4) and the International Business
Forum (IBF).

The discussions covered important topics, including
updates on FFD4, aimed at advancing global sustainable
development financing. Strategies for maximising busi-

ness participation at both FFD4 and IBF were explored,
with an emphasis on increasing private sector involve-
ment to achieve the Sustainable Development Goals.

In addition, the meeting addressed the next steps for
accreditation and registration for FFD4 and IBF, ensur-
ing smooth participation processes for businesses. Other
matters were also discussed, setting the foundation for
continued engagement and collaboration in anticipation
of these important events. As a board member, Mrs. Al
Mar'ashi plays a key role in fostering partnerships and
advancing initiatives to mobilise private sector support
for global sustainable finance efforts.

= ' L

Most Outstanding Woman of the Year Award
(Environment & Climate Sustainability)

On 18t March, Mrs. Habiba Al Marashi, Founder & CEO of
the Arabia CSR Network, was honoured with the presti-
gious Most Outstanding Woman of the Year award in the
Environment & Climate Sustainability category at the Al
Khoory Garden Sky Hotel. This recognition celebrates her
outstanding leadership and unwavering commitment to
advancing sustainability both within the UAE and globally.

The award ceremony was part of the Premier Women
Middle East & Africa Awards, an esteemed annual event
that recognises the exceptional achievements and con-
tributions of women across various sectors in the Middle
East and Africa.

These awards serve as a platform to highlight the bril-
liance, resilience and leadership of women who are driving
innovation and shaping the future in business, technol-
ogy, healthcare, education and the arts. Mrs. Al Mar’ashi’s
exceptional work as the Co-founder & Chairperson of
the Emirates Environmental Group (EEG), her role as the
Founder & CEO of the Arabia CSR Network and her role
as the Co-Founder, Vice Chair and Treasurer of the Emir-
atesGBC has firmly established her as a leading advo-
cate for environmental protection, climate sustainability
and CSR implementation in the region. Her dedication
to corporate social responsibility, green leadership, and
sustainability has had a transformative impact on the
sustainability landscape and has inspired many others to
follow her example.

In addition to receiving this distinguished award, Mrs. Al
Mar’ashi was featured in Premier Women Middle East &
Africa magazine, which further underscores her signifi-
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cant influence as one of the foremost leaders in sustain-
ability today.

The magazine feature celebrated her remarkable career,
showcasing her tireless commitment to driving positive
change in environmental policy, green initiatives and cor-
porate sustainability. This recognition is a well-deserved
tribute to Mrs. Al Mar’ashi's unwavering dedication to
sustainability. Her journey continues to inspire countless
people and organisations striving for positive change and
making lasting impacts in their communities and indus-
tries.

CPR Meetings
1) Strengthening Global Environmental Dialogue

On 13t March, the Arabia CSR Network (ACSRN) attended
virtually the Subcommittee meeting of the Committee of
Permanent Representatives (CPR) at the United Nations
Environment Programme (UNEP). This important meeting
focused on UNEP’s thematic programmes, the review of
reports and audits,and the discussion of draft recommmen-
dations for the upcoming CPR quarterly meeting.

By attending, ACSRN contributed to the ongoing global
conversation surrounding critical environmental issues.
This participation highlighted the network’s continued
commitment to supporting sustainability and fostering
international cooperation in addressing environmental
challenges.

2) Supporting Biodiversity & Ecosystem Efforts

On 18t March, ACSRN once again participated virtually in
a Subcommittee meeting of the CPR hosted by UNEP. This
session included discussions on the assessment reports
from the 11t" session of the Intergovernmental Science-Pol-
icy Platform on Biodiversity and Ecosystem Services
(IPBES), as well as updates on the work of the International
Resource Panel.

Through its attendance, ACSRN reinforced its dedica-
tion to the conservation of biodiversity and ecosystems.
The meeting served as an opportunity for ACSRN to stay
informed on global sustainability developments, contrib-
uting to a broader dialogue on sustainability and environ-
mental stewardship.

3) 169 CPR Meeting

On 20t March, ACSRN attended the 169th meeting
of the CPR to UNEP, a key platform for discussing vital

global environmental policies. The meeting covered a
range of important topics, including the development
of a medium-term strategy for the period 2026-2029,
the draft programme of work and budget for 2026-2027,
and preparations for the 7t session of the United Nations
Environment Assembly. ACSRN's attendance reflected
its ongoing commitment to staying engaged with global
environmental discussions. By participating, ACSRN con-
tinuesto position itselfas an active member in the interna-
tional commmunity focused on sustainable
development, climate action, and biodi-

versity protection.

EGBC Engagements

1) Career Path Online Development Meeting

On 14 March, Mrs. Habiba Al Mar'ashi, in her capacity as
EGBC Co-Founder, Vice Chair and Treasurer, participated
virtually in the EGBC Career Path Online Development
Meeting. The meeting centred on advancing career devel-
opment within the green building sector, addressing crit-
ical skills gaps, and identifying strategies to support the
growth of professionalsin this field. Mrs. Al Mar'ashi played
a pivotal role in the discussions, contributing her expertise
on sustainable career paths and the financial elements of
development programmes.

2) Management Committee Meeting

On 24 March, Mrs. Al Mar’ashi attended the EGBC
Management Committee Meeting virtually, where key
organisational and strategic matters were discussed. The
meeting covered updates on ongoing initiatives, finan-
cial reviews and plans for upcoming projects. Discussions
were focused on strengthening EGBC's role in driving sus-
tainable building practices across the region and ensuring
the council's goals align with global sustainability stan-
dards. Mrs. Al Mar'ashi provided valuable insights into
EGBC's operational priorities and long-term vision.

3) Q1 Board Meeting

On 26t March, Mrs. Al Mar'ashi participated virtually in the
ECBC Q1 Board Meeting, which reviewed key updates and
strategic matters relevant to the council's progress and
objectives for the year 2025. A major focus of the meeting
was the progress update on EGBC's 2024-2025 strategy,
as members reviewed the achievements and challenges
of the first quarter, identifying opportunities for improve-
ment. Mrs. Al Mar'ashi provided critical input during the
financial review, presenting detailed figures for the first
quarter of 2025 and offering insights into membership
growth and engagement.

The meeting also centred on key initiatives such as the
upcoming 2025 Annual Congress, MENA Awards, and
other significant events in the pipeline. The discussions
focused on ensuring that EGBC's goals continue to align
with its mission of promoting sustainability and advancing
green building practices across the region.
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The Future of Food in 2050

In an insightful interview with Caterer Middle East, Mrs.
Habiba Al Mar’ashi, Founder & CEO of ACSRN, shared her
vision of what food may look like in 2050, in light of the pre-
vailing challenges such as climate change, food insecurity
and a growing global population. She emphasised that by
2050, food production will experience major transforma-
tions, driven by the urgent need for sustainability. Mrs. Al
Mar’ashi envisions a significant shift towards plant-based
diets, complemented by innovative solutions like verti-
cal farming. These advancements are crucial in address-
ing resource limitations and minimising environmental
impacts. Additionally, she anticipates a reduced depen-
dence on water-intensive foods, such as beef, in response
to the increasing scarcity of natural resources.

Looking ahead, she predicted a fundamental shift in food
consumption habits, driven by heightened environmental
awareness. She believes these changes will begin to take
shape within the next decade, as more consumers adopt
sustainable eating practices.

Ultimately, the future of food will be shaped by the need
to balance resource conservation with the demands of a
growing population and the ongoing challenges posed by
climate change. Look out for the published article on our
social media, @arabiacsr, this April.

WorldGBC Engagements
1. Executive Committee Meeting

On 13t March, Mrs. Habiba Al Mar'ashi, Founder & CEO of
the Arabia CSR Network (ACSRN), participated virtually in
the World Green Building Council (WorldGBC) Executive
Committee meeting in her capacity as Vice-Chair of the
council.

The meeting addressed critical governance issues, includ-
ing updates on the strategic direction, organisational
development and fundraising efforts of the WorldGBC.
Members also reviewed the findings from the 2024 staff
survey and discussed key actions for 2025

for advancing sustainable building prac-
ticesand promoting global environmental

objectives.

2. Fundraising & Partnership Committee Meeting

On 20 March, Mrs. Al Mar'ashi participated in the
WorldGBC Fundraising & Partnership Committee meet-
ing in her role as the head of the committee. The meeting
covered arange of critical topics, notably the development
of the sustainable finance strategy.

Additionally, the committee received updates on the
Buildings Breakthrough initiative, and discussed fiduciary
duties to ensure full accountability and transparency in
future effortsto drive the organisation’s financial strategy,
ensuring that it continues to advocate for a greener and
more resilient built environment.

McDonald’s & Emirates Red Crescent Join Forces
for Ramadan Initiative

This Ramadan, McDonald’'s UAE embraced the spirit of
giving with a new, impactful initiative in partnership with
Emirates Red Crescent. The campaign, titled “The Books
for Good", invites the UAE community to contribute to a
charitable cause while celebrating the season of giving.
For just 5 AED, customers can purchase a children’s book,
with all proceeds going directly to support Emirates Red
Crescent’s humanitarian projects across the region. The
campaign is designed to make it easy for everyone to
get involved, whether by visiting McDonald’s outlets or
through the various platforms where the initiative is being
promoted. Through the simple act of purchasing a book,
people can help make a difference in the lives of those in
need. The books themselves are a symbol of education
and hope, reinforcing the idea that even small acts can
lead to big changes. Ramadan is a time of reflection, kind-
ness and charity and this initiative aligns perfectly with
those values.

By participating, individuals are contributing to a noble
cause and also reinforcing the sense of commmunity that
makes thistime of year so special. Through “The Books for
Good”, McDonald’s UAE and Emirates Red Crescent are
reminding us all of the power of small gestures and how
they can come together to create meaningful change. By
turning a simple purchase into a generous act of kindness,
we can help provide vital support for those in need. EEG
commends McDonald's UAE and Emirates Red Crescent
for coming together this Ramadan and making a lasting
impact. Let's turn pages into good deeds and spread the
joy of giving across the UAE.
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Upcoming Trainings & Workshop

1- Fundamentals Training

Join us on 16t = 17t April for the CSR Fundamentals
Training. This comprehensive training offers an in-depth
exploration of the core principles of Corporate Social
Responsibility (CSR) and Sustainability, providing partic-
ipants with the essential strategies and best practices
needed to align business operations with social, environ-
mental and ethical values. Through practical case studies
and interactive discussions, participants will gain valuable
insights into CSR frameworks, stakeholder engagement
and measuring the impact of CSR initiatives. By the end of
the session, they will be equipped to launch and manage
CSR projects that drive positive change and promote long-
term sustainability within your organisation.

2- Sustainability Reporting Training

Join our exclusive two-day Sustainability Reporting Train-
ing on 14t & 15t May. This session will provide you with
the skills to create impactful sustainability reports that

align with global standards. Participants will gain insights
into key reporting frameworks, learn how to effectively
communicate organisational sustainability journey, and
understand the role of environmental, social and gover-
nance (ESG) performance in driving business success. By
the end of the training, they will be able to create compre-
hensive reports that build trust, showcase impact, and
support long-term sustainability.

3- Stakeholder Engagement Workshop

Join us on 19t May for a dynamic Gap Analysis Workshop,
aimed at identifying key opportunities for enhancing
stakeholder engagement within your organisation. This
interactive session will focus on assessing current engage-
ment strategies, recognising gaps in communication, and
developing actionable plans to strengthen relationships
with key stakeholders. By the end of the workshop, you
will have the tools and knowledge to build effective, last-
ing partnerships that drive your organisation’s sustain-
ability goals.

Feature Article

Consumers Expect Brands to Address Climate Change

Excerpts from Mark Hutcheon, Director at Deloitte

Environmental activism has reached an inflection point, as consumers increasingly demand change from business leaders
and corporations, Deloitte research reveals. As government leaders pursue policies and programmes to mitigate climate
change, businesses are also considering their role in environmental and sustainability issues—and that responsibility takes
on greater prominence this year, with Deloitte research showing that, when it comes to activism, 2020 was a tipping point

for society and business.

An Age of Activism

Over the last few years, the public has demonstrated that
it cares passionately about environmental as well as social
and cultural issues—and that it will not settle for the status
quo. On average, 38% of survey respondents have “actively
engaged” within the last 12 months—signing a petition,
attending a protest or donating and campaigning for a
cause.

Consumers are passionate about the environ-
ment.

Asked torate how they feel about a long list of societal con-
cerns, 64% of consumers list recycling and reusing among
their top three concerns. Another 64% list reducing sin-
gle-useplasticsinthetopthree,and 62%feelstronglyabout
tackling air pollution. When Deloitte compared responses
acrosscountries,reducingcarbonemissionswasanear-uni-
versal priority.

Managing Risk, Reputation and Resilience

Deloitte's research reinforces the need for businesses to
carefully consider a range of social issues. Businesses can

heed the public’s cry for activism by pursuing the follow-
ing strategies:

- Lean on corporate affairs. Leaders can rely on the corpo-
rate affairs function to detect and act on changing public
sentiment. In partnership with marketing, corporate
affairs can help turn environmental, social and governance
reporting into more consumer-friendly storytelling.

- Incorporate social issues into brand strategy. To calculate
the long-term viability for a market or product, brands can
go beyond consumer sentiment to consider social senti-
ment as well. Increasingly, people expect companies to
prioritise the needs of all stakeholders—including a busi-
ness's customers, employees and suppliers, as well as the
communities in which it operates.

Don’t underestimate the value of action. Deloitte's
research shows that reputation is driven by performance,
behaviour and communication—yet behaviour is most
important. C- suite leaders can focus their efforts on cred-
ible, authentic actions that address consumer values.
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Bahrain Petroleum Company (BAPCO)
Large Business Category (1st Runner Up)
Arabia CSR Awards 2023

The Bahrain Petroleum Company (BAPCO), was estab-
lished in 1929, it has undergone significant transforma-
tion from an oil exploration entity to a national energy
steward. As an integral part of Bahrain's economic fabric,
BAPCO heralded the oil era in the region by discovering
the 1st oil well in 1931 and establishing a refinery by 1936.
The government’s progressive acquisition culminated in
full ownership in 1980 and marked a pivotal shift towards
nationalisation.

Fast forward to current times, BAPCQO's evolution con-
tinues with its pioneering Sustainability Linked Finance
Framework, in alignment with Bahrain's climate action
goals.

Thisshiftis underscored by BAPCO Energies B.S.C's strate-
gicinitiatives, aiming to generate 20% of Bahrain's energy
from renewable sources by 2035.

The company's forward-looking investment strategies in
renewable projects and carbon reduction technologies
underscore its commitment to Bahrain's goal of reducing
emissions by 30% by 2035, and achieving netzero by 2060.

BAPCO's transition highlights a journey from a tradi-
tional oil company to a multi-faceted energy corporation,
balancing hydrocarbon dependencies with sustainable
energy imperatives.

Lessons Learnt and Conclusion

1. Innovation through employee engagement: BAPCO's
“We Innovate” campaign distinctly showcases how foster-
ing a culture of innovation among employees can lead to
asurge in actionable ideas that propel both business and
sustainability goals.

2. ESG governance structure: The strategic formation of
an ESG committee at BAPCO has been instrumental in
aligning operations with environmental and social prin-
ciples. However, the real test lies in transcending policy
creation to achieve measurable impacts on sustainability
metrics.
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3. Energy efficiency as a corporate mandate: The imple-
mentation of energy conservation programmes, facil-
itated by the appointment of Energy Champions, has
shown BAPCO'’s commitment to energy efficiency. Still,
such initiatives must be continuously scaled to meet the
aggressive targets of energy intensity reductions indus-
try-wide.

4, Cultural shift towards conservation: The BAPCO Energy
Conservation Campaign indicates progress in instilling an
energy conscious culture within the company. However,
sustaining this shift will require integrating conservation
into every employee’s objectives and performance indi-
cators.

5. Strategic response to climate change: BAPCO's
approach to mitigating its impact on climate change,
such as through the Bahrain Modernisation Programme,
displays a forward-thinking strategy. Yet, a critical view
suggests the need for a more rapid transition to low-car-
bon operations to align with global climate objectives.

Central to BAPCO'’s sustainability journey is the formation
of dedicated ESG and Energy Committees. These entities
reflect the company’s alignment with global best prac-
tices in responsible corporate conduct and also highlight
itscommitment to developing and implementing policies
that address key sustainability concerns.

The committees serve a crucial role in ensuring that
BAPCO's operations comply with relevant laws and reg-
ulations, while also spearheading initiatives that drive
environmental stewardship and social responsibility.

Initiatives like the Bahrain Modernisation Programme
(BMP) represent a strategic response to the evolving eco-
nomic and environmental landscape, aiming to refine the
company's product slate and improve energy efficiency.
This focus on enhancing operational efficiency is not just
an economic imperative but a significant contributor to
reducing the company’s impact on climate change.

Furthermore, BAPCO's commitment to embedding a cul-
ture of innovation is evidenced through employee-driven
programmes like the “We Innovate” campaign. Such ini-
tiatives encourage the submission of ideas that have the
potential to significantly impact business operations and
sustainability goals.

BAPCO’s strategic fusion of sustainability with its business
objectives serve as an instructive model for the industry.

Its efforts in aligning operational targets with global sus-
tainability goals underscore the essential role of corporate
entities in fostering a sustainable future.

BAPCO's journey thus provides valuable insights into the
intricate balance of achieving economic growth while
upholding environmental stewardship and social respon-
sibility.
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