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Note from the Founder & CEO

Dear members, partners and
valued supporters,

As we enter the holy month of
Ramadan, | extend my heartfelt
wishes to you and your families. Rama-

dan Kareem! This sacred time of reflection
serves as a reminder of our shared responsibility to uplift
communities and drive meaningful impact through compas-
sion and collaboration.

The month of February has been a period of active engage-
ment for ACSRN, as we continue our work to advance sus-
tainability, CSR and corporate stewardship. Through various
platforms, | have had the privilege of sharing our mission
and the collective efforts of the Arabia CSR Network in pro-
moting responsible business practices.

One of the key events during the month was the Cities in
Action Forum 2025 at Expo City Dubai on 6" February. With
over 500 decision-makers from across the region, the forum
provided an invaluable opportunity to discuss the future of
urban sustainability.

| participated in the session on “Strategies for Urban Wellbe-
ing: Shaping Cities for All,” where | emphasised the impor-
tance of integrating sustainability into urban planning and
governance. Our discussion highlighted the need for
multi-sectoral collaboration to ensure long-termresilience in
cities, focusing on climate resilience, circular economy prac-
tices and resource efficiency.

Sustainability also took centre stage at the GISD Alliance
Strategy Group Briefing on 7*" February, a preparatory call
for the Financing for Development (FfD4) Preparatory Com-
mittee. This session focused on innovative financing strate-
gies aimed at supporting the UN Sustainable Development
Goals and bridging financing gaps.

On 9" February, | had the privilege of delivering a virtual lec-
ture at the University for Peace on social responsibility and
sustainability. The lecture focused on how businesses can
integrate sustainability practices into their operations, par-
ticularly in today’s unpredictable global environment. |
shared insights into collaborative frameworks for driving
change, drawing from ACSRN and organizations like EEG
and EGBC.

Later in the month, on 22" February, ACSRN proudly sup-
ported the EEG’s 29" cycle of Can Collection Day, an event
that highlights the power of collective action. The theme,
“Say YES to Recycling, NO to Carbon Emissions,” resonated
deeply across the UAE. With the participation of 272 enti-
ties, the initiative successfully collected 11,945 kg of alumin-
ium cans on the day, contributing to a total of diverting over
452,000 kg of aluminium waste from the landfills since its
inception in 1997.

Beyondthese significantevents, ACSRN also had the honour
to be the CSR Partner for EEG’s 28™ Annual Corporate Gala
Dinner on 25" February. The evening celebrated key mile-
stones in sustainability and emphasised the importance of
unity in cultivating a greener future. During the event, | high-
lighted the vital role of collaboration in advancing the UAE’s
“Year of Community 2025.” This initiative reflects the coun-
try’s values of inclusivity and civic engagement, which are
critical for driving lasting change.

Additionally, on 28™ February, | was a guest on Asharami
Radio, Sahara Group’s flagship virtual show. During this
insightful session, | reflected on my journey in CSR and sus-
tainability, sharing the key milestones of my career and the
evolution of my leadership style. Please go through this
newsletter to read more about our engagements and the
significant events that continue to shape our journey in sus-
tainability.

As we continue to drive sustainability efforts, | am pleased to
highlight that the application process for the 18™ cycle of
Arabia CSR Awards & Sustainability is ongoing. This is an
incredible opportunity for organisations to showcase their
dedication to sustainable practices, social responsibility and
environmental stewardship.

I highly encourage all businesses and institutions to take part
in this prestigious platform in the Arab World, which serves
as a testament to the hard work and innovation taking place
across the region in pursuit of a more sustainable future.

The Arabia CSR & Sustainability Awards is a recognition of
achievements and a catalyst for inspiring change within
organisations and communities alike. This is an opportunity
to highlight the extraordinary efforts that are making a tangi-
ble difference in advancing Corporate Responsibility and
Sustainability, and | sincerely hope to see many of you repre-
sented in the awards.

Additionally, | am excited to share that the 13" cycle of the
Arabia CSR & Sustainability Forum is fast approaching. This
key event will bring together leaders and organisations from
across the globe to share best practices, discuss emerging
trends, and collaborate on innovative sustainability solu-
tions. Stay tuned for more details, including registration and
agenda updates, by following us on social media @arabiacsr.

As we look ahead, ACSRN remains committed to driving
meaningful change in sustainability, corporate social respon-
sibility and environmental advocacy. Each of these initiatives
and events serves as a building block for a greener, more
sustainable future. Our continued work, driven by our dedi-
cated members, partners and supporters, is crucial in shap-
ing a responsible business community and advancing the
UAE’s sustainability goals.
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ACSRN News

Cities in Action Forum 2025

On 6" February, ACSRN Founder & CEO, Mrs. Habiba Al
Mar’ashi, took centre stage at the Cities in Action Forum
2025, held at Expo City Dubai. This prominent event brought
together over 500 decision-makers from the Middle East,
Africa, and South Asia (MEASA) region, facilitating dynamic
discussions on creating sustainable and inclusive urban
environments.

During the session titled “Strategies for Urban Wellbeing:
Shaping Cities for All,” Mrs. Al Mar’ashi shared valuable
insights on the strategies needed to build resilient, adapt-
able and environmentally conscious cities. She emphasised
the importance of embedding sustainability in urban plan-
ning, governance and infrastructure to ensure long-term
environmental and social well-being.

Her conversation highlighted the urgent need to address
climate resilience, circular economy practices, biodiversity
conservation and resource efficiency in city planning. She
stressed that achieving urban well-being requires robust
multi-sector collaboration, with governments, businesses
and communities working together to implement environ-
mentally responsible and socially inclusive policies. The
Cities in Action Forum 2025 reinforced the regional and
global commitment to driving transformative urban devel-
opment with a focus on innovation and sustainability.

Guest Lecturer on Social Responsibility

On 9% February, Mrs. Habiba Al Mar’ashi, the ACSRN
Founder & CEO, was invited to deliver a virtual lecture on
social responsibility and sustainability at the University for
Peace. The lecture, part of the university’s Social Responsi-
bility course, focused on the practical application of sustain-
ability practicesintoday’s unpredictable global environment.

Drawing on her extensive experience, Mrs. Al Mar’ashi dis-
cussed the challenges and opportunities associated with
multi-stakeholder initiatives. She emphasised the significant
role that organisations like the Arabia CSR Network, Emir-
ates Environmental Group and the Emirates Green Building
Council play in driving change and encouraging collabora-
tion between the private sector, governments, and commu-
nities.

The session provided deep insights into how sustainability
can be integrated across various sectors despite the com-

plex challenges we face today. Mrs. Al Mar’ashi’s focus on
the importance of collaborative frameworks for achieving
sustainable development goals was greatly appreciated by
the attendees.

Can Collection Day: A Powerful Step Toward Sus-
tainability

"Say YES to Recycling, NO to Carbon Emissions!" — This com-
pelling message resonated across the UAE on 22nd Febru-
ary as Emirates Environmental Group (EEG) hosted its 29th
Annual ‘Can Collection Day,’ with ACSRN proudly serving as
the Sustainability Partner. The event was a true embodiment
of the Year of Community, emphasizing the power of col-
lective action and demonstrating how individuals and orga-
nizations can unite for meaningful environmental change.
This initiative strongly aligns with UN SDG 17: Partnerships
for the Goals.

Key highlights from Can Collection Day 2025 include:
11,945 kg of aluminium cans collected on the day

« 452,708 kg of aluminium cans collected since the pro-
gramme’s inception

These impressive numbers reflect the participation of 272
entities from all seven Emirates. The action taken by par-
ticipants helped prevent 179 metric tons of CO2 emissions,
contributing to the national goal of achieving carbon neu-
trality by 2050.

Mrs. Habiba Al Mar'ashi shared her thoughts on the success
of the event:

“This years’ Can Collection Day is a powerful reminder of the
strength that unity and shared responsibility can bring. The
UAE’s commitment to collaboration, civic engagement, and
social impact through the Year of Community is a catalyst
for real, impactful change. This initiative reflects the UAE's
values of solidarity and inclusivity, and it’s inspiring to see
individuals, businesses, and institutions coming together to
work toward a more sustainable future.”

The event highlighted UAE’s unwavering commitment to
sustainability, with a clear recognition of the value of partn
erships in driving global change. Together, we continue to
foster a future of sustainability and environmental steward-
ship.

ARABIA CSR NETWORK
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28" Annual Corporate Gala Dinner
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ACSRN proudly supported the Emirates Environmental
Group (EEG) in hosting its 28™ Annual Corporate Gala
Dinner on 25" February under the patronage of His High-
ness Engr. Sheikh Salem Bin Sultan Bin Saqr Al Qasimi,
Chairman of Ras Al Khaimah Civil Aviation. The event cel-
ebrated sustainability milestones, reinforced community
engagement and brought together distinguished leaders
and advocates to reflect on EEG’s accomplishments, while
renewing collective commitments toward a greener future.

Themed “Fostering Unity, Cultivating Sustainability,” the
evening highlighted the power of collaboration in driving
environmental change. Mrs. Habiba Al Mar’ashi, Founder
and CEO of ACSRN and Chairperson of EEG, emphasized
the importance of sustainability and the UAE’s “Year of Com-
munity 2025.” She called for a collective effort to create a
more sustainable society, urging all stakeholders to con-
tinue working hand-in-hand.

H.E. Bérangere Boéll, UN Resident Coordinator for the UAE,
delivered a keynote address on the significance of interna-
tional cooperation in addressing environmental challenges.
She praised the UAE’s leadership in sustainability, motivat-
ing attendees to reaffirm their commitment to sustainable
practices.

Mrs. Al Mar’ashi concluded the evening by reaffirming the
UAE’s commitment to sustainability, calling for continued
collaboration, innovation and action to address global
environmental challenges. As the sustainability partner for
the event, ACSRN remains steadfast in its commitment to
supporting and advancing sustainability initiatives, continu-
ing to drive meaningful change toward a more sustainable
future for all.

ACSRN Founder and CEO Featured on Asharami
Radio

Mrs. Habiba Al Mar’ashi, Founder and CEO of ACSRN, was
a distinguished guest on Asharami Radio, Sahara Group’s
flagship virtual show, on 28™" February. Hosted via Teams,
the exclusive session was attended by Sahara Group
employees worldwide and provided an insightful discussion
on leadership, sustainability, and corporate social respon-
sibility (CSR). During the session, Mrs. Al Mar’ashi shared
key milestones from her extensive career, reflecting on her
journey in advancing CSR and environmental advocacy in
the region. She discussed the evolution of her leadership
style, the driving forces behind ACSRN’s initiatives, and the
importance of balancing strategic vision with the day-to-day
challenges of leading an organisation.
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The conversation also addressed pressing environmental
issues, such as waste management, recycling, and the role
of innovation in environmental advocacy. Mrs. Al Mar’ashi
emphasised the need to engage youth in sustainability
efforts and highlighted the importance of stronger collabo-
ration between the public and private sectors to drive mean-
ingful change.

Asharami Radio’s global audience gained valuable insights
into ACSRN’s work in sustainability, with Mrs. Al Mar’ashi
outlining her vision for future CSR initiatives. ACSRN looks
forward to further discussions with Sahara Group and wel-
comes the opportunity to expand its sustainability impact
through strategic partnerships.

4" International Conference on Financing for
Development

On 7" February, ACSRN Founder and CEO, Mrs. Habiba Al
Mar’ashi, participated in the GISD Alliance Strategy Group
Briefing, a preparatory call for the Financing for Develop-
ment (FfD4) Preparatory Committee. The briefing served as
a platform to discuss sustainable finance strategies aimed at
supporting the UN Sustainable Development Goals (SDGs)
and addressing challenges in financing development.

During the briefing, discussions centred around innovative
solutions to bridge financing gaps, with particular emphasis
on aligning global investments with climate action, biodi-
versity conservation and socio-economic resilience. The
importance of the private sector, impact investments and
sustainable financial instruments was highlighted as crucial
for accelerating progress towards a more sustainable and
inclusive global economy.

Following the briefing, ACSRN also participated virtually
in the Preparatory Committee for FfD4, held from 10™ to
14* February at the UN Headquarters in New York. This
session laid the groundwork for the upcoming FfD4 con-
ference in Seville, Spain, scheduled for June 2025. The
meeting featured high-level discussions on advancing the
SDGs and reforming the international financial system to
address global challenges such as climate change, poverty,
and inequality.

In the Spotlight: A Month of Media Engagements

February was a month of extensive media engagement for
ACSRN President & CEO, Mrs. Habiba Al Mar’ashi, as she
took centre stage in TV, radio and print interviews, advo-
cating for sustainability, climate action, and environmental
responsibility across the UAE.

ARABIA CSR NETWORK
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1.0n 4" February, The National featured Mrs. Al Mar’ashi
as one of the UAE-based experts involved in the Sustain-
ability Experts Network. The network, launched to foster
sustainability across various sectors, aims to drive positive
behavioural change. In the same feature, Mrs. Al Mar’ashi
discussed the significance of the Arabia CSR & Sustainabil-
ity Awards and highlighted ACSRN's role in supporting sus-
tainable development.

2.0n 21t February, Mrs. Al Mar’ashi participated in a live
interview with Sabah Al Emarat, where she discussed the
UAE’s "Year of the Community" initiative. She emphasised
the importance of public-private partnerships and communi-
ty-driven sustainability efforts. Mrs. Al Mar’ashi also shared
that ACSRN is preparing to launch its annual Arabia CSR &
Sustainability Forum soon focusing on resource conserva-
tion, urban greening and circularity, all of which align with
the UAE’s ambitious Carbon Neutrality 2050 goal.

3.0n 27" February, Mrs. Al Mar’ashi joined Riverside’s GIB
AM Women in Climate Podcast Series to discuss sustain-
able investing. In a conversation that centred on the role
of finance in climate action, she explored how investments
could be most effectively channeled into the energy tran-
sition. The podcast delved into how these funds could be
directed towards equitable climate action and highlighted
innovative tools to accelerate the transition to a sustainable
future.

UN Engagements

1.Digital Knowledge Hub for Sustainable Minerals and
Metals Management

ACSRN Founder and CEO participated in a webinar on 11th
February focused on the development of the Digital Knowl-
edge Hub, an initiative under UNEA Resolution 6/5. The
platform aims to facilitate global knowledge exchange, best
practices, and policy guidance on the environmental man-
agement of minerals and metals. The session provided an
update on the progress of the hub and gathered input from
stakeholders to refine its structure. Testing is planned for
April 2025, with fullimplementation expected by November
2025. The Digital Knowledge Hub will offer a comprehen-
sive resource library, online communities, capacity-building
opportunities and an Al-powered user interface, focusing on
areas like circular economy practices, sustainable mine clo-
sure and the relationship between biodiversity and mineral
extraction. It will be hosted on the Green Growth Knowl-
edge Partnership platform to leverage existing knowledge.

2.CPR Subcommittee Meetings Held in February 2025

In February 2025, ACSRN attended two important Commit-
tee of Permanent Representatives’ Subcommittee meetings
aimed at advancing global environmental policy.

. 25" February: The first meeting focused on the resumed
third session of the ad hoc open-ended working group
on a science-policy panel for the sound management of
chemicals and waste, and pollution prevention. Key topics
included enhancing the role of science in policy decisions
and UNEA'’s contributions to the HLPF.

- 27" February: The second session covered updates on
UNEP’s thematic programmes and global environmental
agreements, including the outcomes of COP 29, strategies
for addressing plastic pollution, and developments related
to the BBNJ agreement, which aims to conserve and sus-
tainably use marine biological diversity.

Tristar Group Wins Exclusive GCC Helium Car-
riage Contract with Linde Global Helium

Tristar Group, an integrated energy logistics company based
in the UAE and an active corporate member of ACSRN, has
secured a prestigious five-year contract worth $8 million
to become the sole transporter of helium cargo for Linde
Global Helium across the GCC (Gulf Cooperation Council)
region.

Tristar, a trusted partner of Linde Global Helium since 2006,
will utilise its fleet of specially designed trucks equipped
with advanced safety features to transport Linde’s cryo-
genic containers. The vehicles will ensure the safe and
timely delivery of helium, a key component used in various
industries, including medical and aerospace applications.

Eugene Mayne, the Founder and CEO of Tristar Group,
expressed his delight at securing the contract with Linde, a
long-standing and valued customer. “We are proud to have
been selected for this exclusive contract, and we look for-
ward to continuing our successful partnership with Linde,
which has been built on trust, reliability and our shared com-
mitment to safety,” he said.

Tristar’s safety credentials are particularly notable. In 2018,
the company won Linde’s “Outstanding Safety Perfor-
mance” award after achieving 8 million accident-free kilo-
meters in the transport of helium containers across the GCC
region. This achievement highlights Tristar’s commitment to
safety, a core principle that has underpinned its operational
excellence.

This latest contract underscores Tristar Group’s ongoing
commitment to delivering world-class service and safety,
reinforcing its position as a trusted logistics partner in the
region.

Upcoming Trainings & Workshops

Sustainability Reporting Training

Join the exclusive two-day Sustainability Reporting Train-
ing by the Arabia CSR Network (ACSRN) on 5t & 6" March.
This session will equip you with the skills to create impactful
sustainability reports that align with global standards.

Gain insights into key reporting frameworks, learn how to
communicate your organisation's sustainability journey
and understand the role of environmental, social and gov-
ernance (ESG) performance in driving business success.
Don’t miss the chance to elevate your reporting and make
a lasting impact!
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Stakeholder Engagement Workshop

Join us on 12" March for a dynamic Stakeholder Engage-
ment Workshop aimed at enhancing your understanding
of the vital relationship between organisations and their
stakeholders. This hands-on session blends theoretical
knowledge with practical strategies, enabling participants
to integrate stakeholder engagement into their organisa-
tional culture. By cultivating collaborative relationships,
you'll gain the tools to drive positive social, environmen-
tal and economic outcomes, creating lasting value for your
organisation and its stakeholders.

CSR Fundamentals Training

Join us on 16" — 17" April for the CSR Fundamentals Training
hosted by ACSRN. This comprehensive training offers a deep
dive into the core principles of Corporate Social Responsi-
bility (CSR) and Sustainability, providing participants with
essential strategies and best practices to align business
operations with social, environmental, and ethical values.

Through practical case studies and interactive discussions,
you’ll gain valuable insights into CSR frameworks, stake-
holder engagement and measuring the impact of CSR ini-
tiatives.

Feature Article

Why Corporate Social Responsibility Should Drive Your Organisation

Excerpt from Scott Hoots, Forbes Councils Member

Morethanever,consumersare flexingtheirmuscles, provingjusthow powerfulaforcetheyareinthe marketplace. Consumers
are no longer accepting being dictated to by corporate America. Of course, we in business know the term “corporate social
responsibility” (CSR); it’s been around for a long time. But as of late, we’re seeing just how impactful corporate decisions can
be to consumers, making this an ideal time to strategically align your brand ethics. As leaders, we must be poised and ready.

The Power of Boycotts

Recent boycotts spawned by ethical decisions made by
brands are becoming effective and trendy consumer tools; |
believe the only thing brands can do to recover is to placate
consumers with transparency. “Ethics” is a huge umbrella
termthatenvelopsabrand’sstance onpolitics,socialequality,
diversity, inclusion and the environment, as well as its philan-
thropic efforts. Essentially, it’'s about good corporate citizen-
ship. Brands with a strong sense of social responsibility build
a better reputation in the eyes of the consumer. But that can
change at any time.

CSR Is a Strong Strategy

Socialresponsibility should be wovenintoyourmission,vision
and core values and become an active part of your messag-
ing. Togainthe mostsignificantimpact, regularly reviewthese
goals and adjust by gaining buy-in fromthe public, stakehold-

ers and employees. Decide what is most significant for your
company and build your goals accordingly. Thisisalong-term
assignmentwithconstantchangeandongoingdialogue;keep
working on developing it.

Transparencyis alsoimportant: Be real with your goals. If your
organisation doesn’t have a significantimpact on sustainabil-
ity, for example, customise how your organisation will posi-
tively impactthe community. Come up with a way to measure
yoursignificanceand performancewithtrue metricsthatshow
which way the needle is moving.

Finally, stick with it. It takes courage to be bold—leaders
understand that. However, as Anheuser-Busch and Disney/
Hululearned, risks mustbe assessed, especially ifyour brand
hits the spotlight in an unintended manner.

Read more
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Accenture ME
Large Business Category - Winner

A Brief about the Organisation

Accenture, a global professional services leader, thrives
at the intersection of digital, cloud and security domains.
With an unrivalled presence in over 40 industries, Accen-
ture offers Strategy and Consulting, Technology and Oper-
ations services. Boasting a workforce of 733,000 dedicated
professionals, Accenture operates across 200+ countries.
It harnesses the transformative potential of change, aiming
to generate value and shared prosperity for clients, employ-
ees, shareholders, partners and communities.

Accenture’s business framework is categorised into 4 pillars:

1. Accenture Strategy and Consulting: This division delivers
a spectrum of services encompassing business strategy,
technology strategy, operations strategy and management
consulting.

2. Accenture Song (formerly Digital and Interactive): Accen-
ture Song specialises in digital marketing, analytics and
mobility services, enabling clients to thrive in the digital age.

3. Accenture Technology: It focuses on technology soft-
ware, implementation, delivery and cutting-edge research
& development, including Technology Labs for emerging
technologies.

4. Accenture Operations: This segment adopts an “as-a-ser-
vice” approach, offering business process outsourcing, IT
services, cloud services and managed operations, ensuring
operational excellence.

Lessons Learnt and Conclusion

1. Elevating Community Impact: Accenture’s ability to make
a meaningful difference in communities lies in its commit-
ment to delivering real skilling outcomes. Companies need
to prioritise tangible, quantifiable results in their community
engagement efforts.

2. Strategic Synergy with Tech Partners: Accenture’s strate-
gic alliances with tech giants like SAP, Salesforce and Mic-
rosoft exemplify the potential for businesses to leverage
existing technologies to supercharge sustainability efforts.
Effective collaboration with industry leaders can amplify
impact.

3. Sustainability Impact Assessment: Accenture’s toolkit for
assessing innovation’s consequences sets an example for
companies to adopt a structured approach in evaluating the
broaderimpacts of their sustainability endeavours. A critical
analysis of the consequences is vital.

4. Employee-Centric Sustainability: Accenture’s emphasis
on employee wellbeing and a sense of belonging under-
scores the correlation between a happy, engaged workforce
and sustainable corporate culture.

5. Sustainability Indices as Benchmarks: Consistent rank-
ings on sustainability indices signify Accenture’s commit-

ment to excellence. However, corporations should regard
these rankings as dynamic benchmarks, aiming for ongoing
enhancement.

6. Data-Driven Decision-Making: Accenture’s reliance on
data analytics for sustainability insights reveals the power
of data-driven decision-making. Companies must invest in
robust data analytics capabilities to steer their sustainability
strategies with precision.

>
accenture

Accenture’s sustainability journey has blended innovation
with a robust commitment to social and environmental
responsibility. In its quest for sustainable excellence, Accen-
ture has proactively addressed diversity and inclusion,
recognising that a diverse workforce fosters innovation.
Community engagement takes centre stage in Accenture’s
sustainability strategy. Their results-oriented approach,
characterised by tangible skill development outcomes, sets
a benchmark for meaningful corporate philanthropy.

Accenture’s collaborative partnerships with global tech
leaders like SAP and Microsoft exemplify the potential for
businesses to leverage technology for sustainability. Accen-
ture’s toolkit for assessing sustainability impacts reinforces
the need for comprehensive consequences analysis in cor-
porate decisionmaking. The focus on employee well-being
underscores the intrinsic link between a motivated work-
force and sustainable corporate cultures.

While Accenture’s consistent high rankings in sustainability
indices signify laudable progress, the journey towards sus-
tainable excellence is perpetual. These accolades should
serve as dynamic benchmarks, motivating companies to
continuously elevate their sustainability commitments.
Furthermore, the emphasis on data-driven decision-mak-
ing underscores the importance of robust data analytics in
steering sustainability strategies effectively. As Accenture
continues its pursuit of sustainability excellence, its multi-di-
mensional approach serves as a guiding light for businesses
aspiring to make a positive impact on society and the envi-
ronment.
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